ONE IN FIVE AMERICANS HAS DRIVEN AFTER DRINKING IN PAST YEAR,
SAYS NEW FINDLAW SURVEY
Eagan, MN, Dec. 21, 2004 − With the holiday party season in full swing and New Year’s Eve approaching, a
new poll by the legal Web site FindLaw.com finds that 20 percent of Americans say they have driven after
drinking within the past year.
The National Highway Traffic Safety Administration estimates that 410 people will die in traffic accidents
during the upcoming New Year’s holiday period. In addition, fatal accidents during the New Year’s holiday
period are 40 percent more likely than non-holiday days to involve at least one alcohol-impaired driver.
One in five American adults admits to driving after drinking within the past year, according to the
FindLaw.com survey. Most of those who said they had driven after drinking consumed one or two drinks prior
to driving. Only three percent of those surveyed said they had driven within the past year after consuming three
or more drinks. The survey interviewed 1,000 adults nationwide, with results accurate to plus or minus three
percent.
The FindLaw.com survey found that driving after drinking tends not to be a one-time event. Half of the people
who said they had driven after drinking within the past year did so three or more times.
Men were much more likely than women to say they have driven after drinking within the past year. Twentysix percent of men said they had driven after drinking in the last year, compared with only 16 percent of
women.
Two-thirds of those surveyed (67 percent) said they have never driven after drinking. Seventy-one percent of
women said they have never driven after drinking, compared with 61 percent of men.
The FindLaw.com survey produced the following results among American adults:
Have driven in the past year after three or more drinks
Have driven in the past year after one or two drinks
Have not driven after drinking in the past year
Have never driven after drinking

3%
17%
12%
67%

While most Americans likely are aware of the personal dangers involved, drinking and driving laws vary widely
from state to state, creating confusion about individuals’ legal rights. Most states prohibit a person from driving
a motor vehicle if the person has a blood alcohol level above the legal limit, usually either 0.10 or 0.08 percent.
In addition, some states have created lesser offenses, such as “driving while impaired,” defined as a blood
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alcohol level of 0.07 percent or higher. Other states have enacted enhanced penalties for blood alcohol readings
of 0.20 percent or higher.
In addition, “dram shop” and “social host” cases are expanding liability for negligence to taverns, restaurants
and individuals who furnish alcohol to intoxicated persons. Detailed information on laws regarding drinking
and driving in all 50 states can be found at legal information Web sites, such as FindLaw.com
(http://dui.findlaw.com). The site also features the largest online lawyer directory, with more than one million
attorney listings, searchable by practice area and location. Users can find attorneys in their area experienced
with their particular state’s drinking and driving laws.
NOTE TO EDITORS: The national survey used a representative sample of 1,000 adults nationwide, with a
margin of error of plus or minus three percentage points, and was conducted by Ipsos Public Affairs.
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About FindLaw
FindLaw (www.findlaw.com) is the leading provider of online legal information and solutions for the legal
community, businesses and individuals. According to comScore Media Metrix, a leading independent Web
usage reporting service, the FindLaw Internet portal is the highest-trafficked legal Web site with 3.7 million
unique monthly users - three times more than its closest competitor. The site provides comprehensive, plainEnglish legal information to businesses and
individuals. These resources include West Legal Directory®, the Internet's largest directory of lawyers and legal
professionals. FindLaw also offers comprehensive information, resources and services for law practice and legal
career development, including free case law, an online career center, breaking legal news, newsletters, message
boards, service directories, continuing legal education and legal search tools. In addition, FindLaw provides
access to tools and services that help connect legal professionals with potential clients. FindLaw is a business
within The Thomson Corporation (NYSE: TOC; TSX: TOC).
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About The Thomson Corporation
The Thomson Corporation (www.thomson.com), with 2003 revenues from continuing operations of $7.44
billion, is a global leader in providing integrated information solutions to business and professional customers.
Thomson provides value-added information, software tools and applications to more than 20 million users in the
fields of law, tax, accounting, financial services, higher education, reference information, corporate training and
assessment, scientific research and healthcare. With operational headquarters in Stamford, Conn., Thomson has
approximately 38,000 employees and provides services in approximately 130 countries. The Corporation's
common shares are listed on the New York and Toronto stock exchanges (NYSE: TOC; TSX: TOC).
About Ipsos Public Affairs
Ipsos Public Affairs, headquartered in Washington D.C., is a non-partisan, objective, survey-based research
company made up of campaign and political polling veterans as well as seasoned research professionals. The
company conducts strategic research initiatives for a diverse number of American and international
organizations, based not only on public opinion research but often elite stakeholder, corporate, and media
opinion research. It has offices in New York City, Chicago, San Francisco, and Washington, with affiliates
around the world. Ipsos Public Affairs conducts national and international public opinion polling on behalf of
The Associated Press, the world’s oldest and largest news organization, and conducts the young voters poll for
Newsweek.com. Ipsos Public Affairs is an Ipsos company, a leading global survey-based market research
group.
To learn more, visit: www.ipsos-na.com/news/pa
About Ipsos
Ipsos is a leading global survey-based market research company, owned and managed by research
professionals. Ipsos helps interpret, simulate, and anticipate the needs and reactions of consumers, customers,
and citizens around the world.
Member companies assess market potential and interpret market trends. They develop and build brands. They
help clients build long-term relationships with their customers. They test advertising and study audience
responses to various media. They measure public opinion around the globe.
Ipsos member companies offer expertise in advertising, customer loyalty, marketing, media, and public affairs
research, as well as forecasting and modeling and consulting. Ipsos has a full line of custom, syndicated,
omnibus, panel, and online research products and services, guided by industry experts and bolstered by
advanced analytics and methodologies. The company was founded in 1975 and has been publicly traded since
1999. In 2003, Ipsos generated global revenues of $644.2 million U.S.
To learn more, visit: www.ipsos.com
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