% Share of Respondents Based on Mail Study Among
24,000 Representative U.S. Adults 18+

M February 2002 M August 2002 I February 2003 August 2003
M February 2004 August 2004 M February 2005

% Recalled Ad
A%
I 50%
[ 0%

% DTC Prompted Doctor Contact
[ 25%
I 0%
[ 20%

21%
I 19%
19%
[ 18%

% DTC Prompted Request for Specific Rx
[ 15%
I 12%
[ 13%
1%
I 1%
12%
[ 1%

% DTC Educates about Alternative Therapies
[— 25%
I 22%

[ 2%
20%

[ 20%
21%

[—20%

M © Ipsos 2005




