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Consumer Confidence Plummets In The Face Of Record Gas Prices, Katrina’s Impact,
According To RBC Cash Index

Washington, DC, September 9, 2005 — The unfolding impact of Hurricane Katrina, coupled with record gas prices, has
consumers worried about the economy, according to the results of the September RBC CASH (Consumer Attitudes and
Spending by Household) Index.

The telephone survey of 1,000 individuals taken across the U.S. this week, the first national survey of consumer
confidence following the hurricane, found plummeting confidence in local economic expectations. The RBC Expectations
Index, set at 100 in January 2002, fell from 32.2 in August to —13.5 in September, the first time the Index has been in
negative territory, and a significant drop from a reading of 79.6 in January of this year.

“It is clear that constant pain at the pump as well as relentless images of Katrina’s aftermath are taking their toll on the
public,” said Vince Boberski, chief economist for RBC Dain Rauscher.

The significant drop in expectations contributed heavily to a substantial decline in overall expectations. The RBC CASH
Index of 61.5 for September continued a year-long slide from a high of 104.8 in August of 2004. However, other parts of
the survey showed consumers expressing continued confidence about current conditions. Opinions about the current
strength of local economies improved slightly in September from 85.5 to 92.0 and respondents rated their current personal
financial situation as significantly stronger than one month ago. More than one-quarter (28%) of Americans rated their
current finances as strong (compared to 24% in July and 21% in August).

Also, investing was seen more positively in the September responses to the survey. The RBC Investment Index stands at
80.7 (up from 78.2 in August), and confidence in job security remains high. The RBC Jobs Index stands at 111.7, down
slightly from last month’s 114.6. When asked to compare attitudes now about job security to what they were six months
ago, respondents were only slightly less confident in September than one month ago.

“Consumers have been feeling queasy about the future since the economic expansion began,” Boberski said. “The CASH
Index stands at a 22-month low even as it has become easier to find jobs. The uncertainty will likely turn around once
rebuilding begins and gas prices fall further, but it's clear that it is going to take time.”

The CASH Index is a monthly national survey of consumer attitudes on the current and future state of local economies,
personal financial situations, savings, and confidence to make large investments. The Index is benchmarked to the 100
reading assigned in January 2002 when the Index was first introduced. This month's findings are based on a
representative sample of 1,000 adults polled nationwide from September 6 through September 8, 2005 by survey-based
research company Ipsos Public Affairs.
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About Ipsos Public Affairs

Ipsos Public Affairs is a non-partisan, objective, survey-based research company made up of campaign and political
polling veterans as well as seasoned research professionals. The company conducts strategic research initiatives for a
diverse number of American and international organizations, based not only on public opinion research but often elite
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stakeholder, corporate, and media opinion research. It has offices in Chicago, New York City, Ottawa, San Francisco,
Seattle, Toronto, Vancouver, and Washington, D.C., with affiliates around the world. Ipsos Public Affairs conducts national
and international public opinion polling on behalf of The Associated Press, the world’s oldest and largest news
organization. Ipsos Public Affairs is an Ipsos company, a leading global survey-based market research group.

To learn more, visit www.ipsos-na.com/pa/us

About Ipsos

Ipsos is a leading global survey-based market research company, owned and managed by research professionals. Ipsos
helps interpret, simulate, and anticipate the needs and responses of consumers, customers, and citizens around the
world.

Member companies assess market potential and interpret market trends. They develop and build brands. They help
clients build long-term relationships with their customers. They test advertising and study audience responses to various
media. They measure public opinion around the globe.

Ipsos member companies offer expertise in advertising, customer loyalty, marketing, media, and public affairs research,
as well as forecasting, modeling, and consulting. Ipsos has a full line of custom, syndicated, omnibus, panel, and online
research products and services, guided by industry experts and bolstered by advanced analytics and methodologies. The
company was founded in 1975 and has been publicly traded since 1999. In 2004, Ipsos generated global revenues of €
605.6 million ($752.8 million U.S.). Visit www.ipsos.com to learn more about Ipsos’ offerings and capabilities.

Visit www.ipsos.com to learn more about Ipsos offerings and capabilities.
About RBC Financial Group

Royal Bank of Canada (TSX, NYSE: RY) uses the initials RBC as a prefix for its businesses and operating subsidiaries,
which operate under the master brand name of RBC Financial Group. Royal Bank of Canada is Canada'’s largest bank as
measured by assets, and is one of North America’s leading diversified financial services companies. It provides personal
and commercial banking, wealth management services, insurance, corporate and investment banking, and transaction
processing services on a global basis. The company employs approximately 60,000 people who serve more than 14
million personal, business and public sector clients through offices in North America and some 30 countries around the
world. For more information, please visit www.rbc.com.
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