
    

 

 
 

Americans Want Increased Aid To Pakistani Earthquake Victims 
 
 
Washington, DC, November 7, 2005 – According to a new poll commissioned by Terror Free 
Tomorrow and conducted by Ipsos, a majority of the American public supports increased 
assistance to the victims of the earthquake in Pakistan, when informed of the facts.  
 
These results compare favorably to a survey gauging the public’s response to the tsunami that 
struck Indonesia. Once apprised of the situation, just as many Americans say that we should 
increase aid to Pakistan as said we should increase aid to Indonesia after the tsunami. The poll is 
the first nationwide survey of Americans since the Pakistani earthquake struck on October 8th. 
 
The difference in the American public’s view between the two natural disasters is that due to 
lower levels of awareness, the public must be informed of the earthquake’s impact in Pakistan.  A 
strong majority (71%) of those surveyed have read or seen less in the news media on the 
Pakistan earthquake than on the tsunami that struck Asia at the end of last year – just 19% say 
that the coverage they have seen or read is about the same. 
 
When asked simply if they would increase aid, a plurality of 49% favors such an increase. When 
told of the casualty figures (almost 80,000 dead and 3 million homeless), that percentage rises to 
55% in support of an increase. Last January in response to a similar question on aid to Indonesia 
following the tsunami, 57% favored increasing American assistance. The results of the two polls 
are thus nearly identical, and within both polls’ margin of error of 3%. Raising awareness of the 
extent of the loss of life and homelessness in Pakistan corresponds with a demand for an 
increase in assistance across gender, age, and income sub-groups. Compared to only 13% of the 
American public that thinks the United States should generally increase assistance to other 
countries, support for a stronger response by the United States to the Pakistani earthquake, as 
occurred with the tsunami, is significant.
 
“These poll results demonstrate that the American people feel as strongly about helping the 
Pakistani people now, as they felt about helping tsunami victims earlier this year,” said Husain 
Haqqani, an adviser to several former Pakistani prime ministers, and currently Director of Boston 
University's Center for International Relations and Visiting Scholar at the Carnegie Endowment 
for International Peace. 
 
“The reason there is not the same kind of palpable groundswell of public support for increased 
American aid and leadership to the Pakistani earthquake victims now as in the tsunami relates to 
the lack of coverage and public attention, and not to the merits of the case for increased aid and 
involvement,” Ken Ballen, President of Terror Free Tomorrow added. 
 
For complete poll results and detailed demographic tables, please see 
www.terrorfreetomorrow.org. 
 
Methodology 
Ipsos Public Affairs conducted interviews of 1,006 adults from November 1-3, 2005 for Terror 
Free Tomorrow.  The results have a margin of sampling error of plus or minus 3.1 percentage 
points.  
 
For more information on this release, please contact: 
 
Brian Scanlon 
Ipsos Public Affairs 
brian.scanlon@ipsos-na.com 
202.463.2146  
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About Terror Free Tomorrow  
Terror Free Tomorrow is a non-partisan, not-for-profit, in Washington, DC, whose mission is to 
understand and undermine the popular support base that empowers global terrorists. Senator 
John McCain, Tom Kean and Lee Hamilton (former 9/11 Commission Chairmen) lead its Advisory 
Board. 
 
To learn more, visit: www.terrorfreetomorrow.org 
 
Contact: Ken Ballen, (202) 274-1800 x 201 
 
About Ipsos Public Affairs  
Ipsos Public Affairs is a non-partisan, objective, survey-based research company made up of 
seasoned research professionals. The company conducts strategic research initiatives for a 
diverse number of American and international organizations, based not only on public opinion 
research but often elite stakeholder, corporate, and media opinion research.  Ipsos Public Affairs 
conducts national and international public opinion polling on behalf of The Associated Press, the 
world’s oldest and largest news organization. Ipsos Public Affairs is an Ipsos company, a leading 
global survey-based market research group. 
 
To learn more, visit: www.ipsos-na.com/pa/us/ 
 
About Ipsos 
Ipsos is a leading global survey-based market research company, owned and managed by 
research professionals. Ipsos helps interpret, simulate, and anticipate the needs and responses 
of consumers, customers, and citizens around the world.  
Member companies assess market potential and interpret market trends. They develop and build 
brands. They help clients build long-term relationships with their customers. They test advertising 
and study audience responses to various media. They measure public opinion around the globe.  
Ipsos member companies offer expertise in advertising, customer loyalty, marketing, media, and 
public affairs research, as well as forecasting, modeling, and consulting. Ipsos has a full line of 
custom, syndicated, omnibus, panel, and online research products and services, guided by 
industry experts and bolstered by advanced analytics and methodologies. The company was 
founded in 1975 and has been publicly traded since 1999. In 2004, Ipsos generated global 
revenues of € 605.6 million ($752.8 million U.S.). 
  
To learn more, visit: www.ipsos.com 
 
 
 
 


