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State of Disunion

By Thomas A.W. Miller

New York, NY, February 3, 2006 — When President Bush delivered his State of the Union address Tuesday night, he
was facing an America that has become implacably split along partisan political lines. The rifts between the Republican
and Democratic parties, politicians, and voters are now deeper than they have been in many years, certainly since 9/11
and possibly since the 1930’s Depression.

In an Ipsos survey conducted last week, more than 80 percent of Americans said that Republicans and Democrats are
more deeply divided now than they were four years ago about what needs to be done to make progress on critical
national issues. Republicans and Democrats alike share this pessimistic assessment. And among those who believe
political cooperation has sunk to a new low, a majority believes that the parties are so far apart on important subjects that
compromises can no longer be reached.

Not only are there very few issues that the parties and their partisans still agree on, but the gaps in their opinions are now
huge. Centrist shades of grey have been replaced by deep reds and brilliant blues in American political thought and
discourse—more colorful, perhaps, but clashing.

The biggest disagreements concern foreign policy and Iraq. Three-quarters or more of Republicans register approval for
the decision to go into Iraq in the first place, the current conduct of the war there, and the overall direction of US foreign
policy. The Democrats’ disapproval for these same decisions, meanwhile, is as high or even higher.

This partisan discord extends to the Administration’s handling of the economy, to domestic social policies, and to reform
of the Social Security system. Two-thirds of Republicans agree with the President’s position on NSA wiretapping; three-
quarters of Democrats disagree. About the only thing Republicans and Democrats agree about, domestically, is that the
new Medicare prescription drug plan is confusing.

More fundamentally, Republicans and Democrats do not see eye-to-eye at all concerning the future of the United States.
Whereas 58 percent of Republicans think the country is heading in the right direction, only 13 percent of Democrats
concur. For a question often called the best measure of the nation’s mood, this whopping 45 percentage-point difference
between the parties is one of the largest in modern times.

These differences concerning foreign and domestic policies, as well as the future of the country, pale in comparison to
divergent attitudes about President Bush himself. Overall, 78 percent of Republicans but merely 11 percent of Democrats
approve of the President’s job performance today—again, one of the widest gaps ever registered for a President since
Eisenhower. The President has dramatically polarized the American political scene.

So what might this state of disunion mean, politically?

The mid-term Congressional elections are precisely where this discord might play out most dramatically. In an AP/Ipsos
poll conducted in early January, half of Americans said they would like to see Congress be controlled by the Democrats
after the next election, versus a third who desire continued Republican control. Republicans, of course, now control both
houses of Congress, and incumbent candidates are notoriously difficult to beat in US Congressional races.

But the “Bush factor” might change things this year, if the gubernatorial race in New Jersey last November is an indicator.
Three-quarters of the voters in that race said that President Bush was not an influence on their vote for New Jersey’s
governor—and among these voters, the Republican candidate Doug Forrester won by 4 points. But among voters who
said the President was a factor in their vote for governor, those who opposed the President outhnumbered those who
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supported him by 14 points. The final result: A 10-point victory for Democrat Jon Corzine—exactly the swing caused by
the Bush factor.

While it is too early to forecast the results of the 2006 Congressional elections, the acrimony between the Republicans
and Democrats today could lead to significant shifts in party power next November—probably in the Democrats’ favor.

For more information, please contact:

Thomas A.W. Miller

Senior Vice President & Managing Director
Ipsos Public Affairs

212.584.9282
thomas.miller@ipsos-na.com

About Ipsos Public Affairs

Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We
conduct strategic research initiatives for a diverse number of American and international organizations, based not only on
public opinion research, but elite stakeholder, corporate, and media opinion research.

Ipsos Public Affairs conducts national and international public opinion polling on behalf of The Associated Press, the
world's oldest and largest news organization. Ipsos Public Affairs is a member of the Ipsos Group, a leading global
survey-based market research company, we provide boutique-style customer service and work closely with our clients,
while also undertaking global research.

To learn more, visit www.ipsos-na.com/pa/us

About Ipsos

Ipsos is a leading global survey-based market research company, owned and managed by research professionals. Ipsos
helps interpret, simulate, and anticipate the needs and responses of consumers, customers, and citizens around the
world.

Member companies assess market potential and interpret market trends. They develop and build brands. They help
clients build long-term relationships with their customers. They test advertising and study audience responses to various
media. They measure public opinion around the globe.

Ipsos member companies offer expertise in advertising, customer loyalty, marketing, media, and public affairs research,
as well as forecasting, modeling, and consulting. Ipsos has a full line of custom, syndicated, omnibus, panel, and online
research products and services, guided by industry experts and bolstered by advanced analytics and methodologies. The
company was founded in 1975 and has been publicly traded since 1999. In 2004, Ipsos generated global revenues of €
605.6 million ($752.8 million U.S.). Visit www.ipsos.com to learn more about Ipsos’ offerings and capabilities.
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