Percentage of Online U.S. Adults Who Expect Their Level of Engagement
with Each of These Activities to Increase Over the Next Year
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Listening to music on CDs
Listening to music on AM/FM broadcast radio

Listening to music on the Internet

Listening to music | own/have on an iPod or
other digital MP3 player

Listening to music/shows/programs on a Satellite Radio
service such as XM or Sirius

Watching movies on DVD that you own

Watching movies on DVD that you rented

Watching movies on premium channels such as
HBO, Cinemax and Showtime

Watching movies at the movie theater

Watching movies at home via pay-per-view or
video-on-demand

Watching movies | own/have on an iPod or other
portable media device

Watching movies on the Internet

Watching television programs on live TV (not-recorded)
Watching television programs | recorded on a

Digital Video Recorder/TiVo

Watching television programs on DVDs

Watching television programs on the Internet

Watching television programs | own/have on an iPod
or other portable media device

Watching sports games, events, or highlights on
live TV (not-recorded)

Watching sports games, events, or highlights | recorded
on a Digital Video Recorder/TiVo

Watching sports games, events, or highlights
on the Internet

Watching sports games, events, or highlights on a
mobile handheld device (e.g., iPod, cell phone)

Playing games that | physically own on a video game o
console or PC 10%

Playing games that | physically own on a portable 89%
gaming system 0
Playing games that | have downloaded on a video game 6%
console or PC 0

Playing games that | have downloaded on a portable 39
gaming system 0
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the entire U.S. online adult population
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