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RBC CASH Index: U.S. Consumer Confidence Weakens On The 
Heels Of Stock Market Tumble 

 
Washington, DC, March 9, 2007 — Unable to shrug off the effects of the recent sharp drop in the stock market, 
consumer confidence weakened in March, according to the most recent results of the RBC CASH (Consumer Attitudes 
and Spending by Household) Index, which measured the attitudes of 1,000 Americans earlier this week. Softening of 
consumer confidence was evident across the board as assessments of current conditions, future expectations, investing 
and job security all declined this month. As a result, the RBC CASH Index, released today by RBC Financial Group, 
decreased nearly 11 points to 92.3, compared to 103.0 in February. 
 
“Consumer confidence still remains relatively high by historical standards, but is being weighed down by the combination 
of the housing slowdown, the shock to the stock market in late-February, a slight "untightening" of the labor market and 
rising gasoline prices,” said T.J. Marta, Economic and Fixed Income Strategist for RBC Capital Markets. “The key 
questions going forward are whether housing really is beginning to stabilize, whether stock market volatility abates and 
the extent to which the job market remains robust.  RBC believes consumer confidence and the economy will soften in the 
next few months but then regain steam in the second half of 2007.” 
 
The RBC CASH Index is a monthly national survey of consumer attitudes on the current and future state of local 
economies, personal finance situations, savings and confidence to make large investments. The Index is composed of 
four sub-indices: RBC Current Conditions Index; RBC Expectations Index; RBC Investment Index; and, RBC Jobs 
Index. The Index is benchmarked to a baseline of 100 assigned at its introduction in January 2002. This month’s findings 
are based on a representative nationwide sample of 1,000 U. S. adults polled from March 5-7, 2007 by survey-based 
research company Ipsos Public Affairs. The margin of error was plus or minus 3.1 per cent. Highlights of the survey 
results include: 
 

• Consumers’ confidence in the future waned considerably as the RBC Expectations Index dropped nearly 20 
points this month to 49.3, down from 69.2 in February. While one in four consumers (24 per cent) believe their 
local economy will be stronger six months from now (compared to 22 per cent in February), perceptions that the 
local economy will be weaker six months from now nearly doubled, from one in ten (11 per cent) last month to 
nearly two in ten (17 per cent) in March. 

 
• However, consumer expectations regarding personal financial situations remained statistically unchanged in 

March, with nearly four in ten respondents (39 per cent) saying they expected improvements in personal financial 
strength six months from now, compared to 36 percent in February. This shift is within the survey margin of error, 
and was not a substantial enough shift to offset the increase in pessimism regarding future conditions for local 
economies. 

 
• The RBC Current Conditions Index for March stands at 107.5, compared to the 114.0 observed last month.  

While evaluations of the current local economy held steady this month, with more than one in five (23 per cent) 
rating their local economy as strong (compared to 25 per cent in February), ratings of current personal finances 
weakened. Currently, one-quarter (26 per cent) of Americans rate their current personal finances as strong, 
compared to three in ten (29 per cent) rating personal finances similarly in February. Although this shift is within 
the statistical margin of error for the survey, the difference in opinion was strong enough to produce a downward 
shift in the RBC Current Conditions Index. 

 
• The RBC Investment Index stands at 96.5, down from 102.4 in February.  Americans’ comfort in making 

household purchases held steady this month with 35 per cent of consumers reporting they are more comfortable 
making a major purchase like a home or car, compared to 32 per cent in February. However, in the wake of the 
drop in the stock market, attitudes regarding investing in the stock market are more sharply negative. Consumers 
reporting that the next month will be a good time to invest in the stock market dropped to 41 per cent from 46 per 
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cent in February. In addition, half of consumers (52 per cent) believe the next 30 days will be a bad time to invest 
in the stock market, compared to only 42 per cent in February. 

 
• Consumer confidence regarding job security remained the strongest facet of consumer sentiment this month, 

experiencing only a slight overall decline as the RBC Jobs Index for March stands at 128.4, compared to 131.9 
in February. Consumers appear of two minds regarding job security: While almost half (47 per cent) report they 
are more confident about personal job security than they were six months ago (compared to 43 per cent in 
February), one in five (18 per cent) report it is likely that they (or someone they know personally) will lose their job 
as the result of economic conditions in the next six months, up five points since February. Personal job loss 
experience held steady, with 29 per cent reporting that they or someone they know personally have lost their job 
as the result of economic conditions, compared to 26 per cent last month. 

 
The entire RBC CASH Index report can be viewed at: www.rbc.com/newsroom/rbc-cash-index.html. 

 
For more information on this release, please contact: 
 
Michael Gross, Ph.D. 
Associate Vice President 
Ipsos Public Affairs 
Washington, DC 
michael.gross@ipsos-na.com 
202.463.2147  
 
About Ipsos Public Affairs  
 
Ipsos Public Affairs is one of the company’s five research specializations. In the US, it has offices in New York City, 
Washington, DC, Chicago and Seattle. It specializes in corporate reputation, issues management, strategic 
communications and sociopolitical trends, serving the needs of corporations, non-profit organizations, public relations 
firms, news media and governments. Its toolbox for conducting tailor-made solutions includes rapid turnaround 
quantitative polling, qualitative focus groups, online panels, elite and stakeholder interviewing, syndicated subscriptions, 
and proprietary research techniques. Ipsos Public Affairs is well known as the polling partner of The Associated Press, the 
world’s oldest and largest news organization. 
 
To learn more, visit: www.ipsos-na.com/pa 
 
Ipsos 
 
Ipsos is a leading global survey-based market research company, owned and managed by research professionals. Ipsos 
helps interpret, simulate, and anticipate the needs and responses of consumers, customers, and citizens around the 
world.  
 
Member companies assess market potential and interpret market trends. They develop and build brands. They help 
clients build long-term relationships with their customers. They test advertising and study audience responses to various 
media. They measure public opinion around the globe.  
 
Ipsos member companies offer expertise in advertising, customer loyalty, marketing, media, and public affairs research, 
as well as forecasting, modeling, and consulting. Ipsos has a full line of custom, syndicated, omnibus, panel, and online 
research products and services, guided by industry experts and bolstered by advanced analytics and methodologies. The 
company was founded in 1975 and has been publicly traded since 1999. In 2006, Ipsos generated global revenues of 
857.1 million euros ($1.1 billion USD). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 
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Ipsos, listed on the Eurolist of Euronext – Comp B, is part of SBF 120 and the Mid-100 Index, adheres to the Next Prime 
segment and is eligible to the Deferred Settlement System. Isin FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
 
About RBC  
 
RBC (RY on NYSE and TSX) is Canada's largest bank as measured by assets and market capitalization and one of North 
America’s leading diversified financial services companies. In the United States, RBC provides personal and commercial 
banking, insurance, full-service brokerage and corporate and investment banking services to about 2 million clients 
through RBC Centura, RBC Insurance, RBC Liberty Insurance, RBC Dain Rauscher and RBC Capital Markets. The 
company employs approximately 70,000 full and part-time employees who serve more than 14 million personal, business, 
public sector and institutional clients throughout offices in North America and 34 countries around the world. For more 
information, please visit www.rbc.com. 
 
Contacts: 
Loretta Healy, The Hubbell Group, Inc., (781) 878-8882 
Kevin Foster, RBC Capital Markets, (212) 428-6902 
 


