TEMPO:

Keeping Pace with Digital Music Behavior

Total Awareness of Digital Music Destinations

Napster 76%

MySpace.com I 60%
Yahoo! Music E 550/
Rhapsody E 50%
m Unaided
Walmart.com E 40% Awareness
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Base: US Downloaders (n=1,826)
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Keeping Pace with Digital Music Behavior

Best Fee-Based Service

Napster 11%
Walmart.com 6%

MySpace.com 8%

. 2%

Bl 4% m Q2 2007
Rhapsody 6%
7%

I 7% Q2 2006

B 4o = Q2 2005

Yahoo! Music 6%

N 5%
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Base: Aware of more than one fee-based site (bases vary).
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