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Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up 
of seasoned professionals. We conduct strategic research initiatives for a diverse number 
of American and international organizations, based not only on public opinion research, 

but elite stakeholder, corporate, and media opinion research. 
Ipsos Public Affairs conducts national and international public opinion polling on behalf 
of The Associated Press, the world's oldest and largest news organization. Ipsos Public 
Affairs is a member of the Ipsos Group, a leading global survey-based market research 
company. We provide boutique-style customer service and work closely with our clients, 

while also undertaking global research. To learn more, visit: www.ipsos-pa.com 
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Favorability towards Banking Sector Tumbles amidst 

Credit Crunch 
 

Mortgage Lending Industry on Reputation Life Support 
 
 

In the most recent March wave of the bi-annual I-Rep American Public—the Ipsos Public 
Affairs Corporate Reputation Syndicated Tracker—only 43% expressed a favorable 

opinion of the banking sector (down seven percentage points from August, 2007) with the 
mortgage lending industry reputation seen favorably by a mere 16%  

 
 
New York, NY – As many Americans worry about the amount of debt they have, the 
value of their home and their ability to pay their mortgage amid the squeeze of tough 
economic conditions and the sub-prime meltdown, views of the banking sector have 
significantly deteriorated in seven months’ time and the mortgage lending industry’s 
image is dismal. 
 
The survey found that only 43% (down 7 points from the previous sounding) of 
Americans expressed a favorable opinion of the banking sector compared with 22% who 
expressed an unfavorable opinion (up three points).  Over the course of only seven 
months, net favorability towards the banking sector (the percentage of those favorable 
minus the percentage of those unfavorable) has declined a significant 10 points.   
 
Net favorability towards the banking industry is lower among men, the middle-aged (35-
54 years old), the more affluent (those with a household income of $75,000 or more), 
residents of the Northeast and the Midwest compared to those in the West and the South, 
and those with at least some college education.   
 
Tracking among a key segment called Ethical Advocates – the one in five Americans who 
have advised peers in the past year either to use a company or to not use a company 
because it has or has not acted responsibly – indicates that one third are now unfavorable 
toward the banking sector. 
 
But it’s the mortgage lending sector that almost literally makes it to the bottom of the 
barrel in its inaugural reputation measurement. 
 



 
 

The mortgage lending industry, in its new tracking benchmark, is even worse off than the 
banking sector: those unfavorable (44%) outweigh those favorable (16%) nearly three to 
one, resulting in a net favorability score of a dismal -28.   
 
And, compared to 19 other sectors measured by Ipsos in the last two years, the mortgage 
lending industry attracts the second highest level of unfavorable opinions, only behind 
the oil and gas sector. 
 
As a backdrop to these assessments, many Americans expressed a great deal of concern 
about the amount of debt they have (42%), the (losing) value of their home (33%) and 
their (tough) ability to pay their mortgage (25%). 
 
But while mortgage lenders may have a reputation that’s almost oily, it’s the banks’ long-
term slide on the reputation monitor that is real pause for concern: leading banks tend to 
attract higher levels of negativity than major companies across all industries.  
 
Of the 100 companies assessed by Ipsos over the last two years, two of the three 
companies with the most unfavorable ratings are… banks.  In fact, since the summer of 
2006, one bank has witnessed a stunning 18-point decrease in its net favorability.    
 
While the leading banks tend to enjoy a level of awareness comparable with those of 
major companies in other sectors, previous insights have demonstrated that consumers 
don't have the same detailed level of knowledge about banks.   
 
Nicolas Boyon, author of the bi-annual I-Rep American Public study points out that 
“Ipsos has consistently shown that among general public audiences, the best-known 
companies tend to be the most-favored companies and that when familiarity increases, 
there is a distinct positive correlation with a growth in favorability.” 
 
To wit, in a seemingly counterintuitive twist, when it’s the worst of times and a corporate 
sector appears under reputation siege, it might just be the right time for individual 
companies to break from the pack and start turning up the communications volume. 
 
Research Methodology 
 
Online interviews were conducted as part of Ipsos’ I-Rep American Public program between March 10-14, 
2008 with a nationally representative sample of more than 1,000 adults aged 18 and over from Ipsos' U.S. 
internet panel.  With a sample of this size, the results are considered accurate within ±3.0 percentage 
points, 19 times out of 20, of what they would have been had the entire adult population in the U.S. been 
polled.  The margin of error will be larger within regions and for other sub-groupings of the survey 
population.  These data were weighted to ensure the sample's regional and age/sex composition reflects 
that of the actual U.S. population according to data from the U.S. Census Bureau.   
 
Ipsos’ I-Rep American Public investigates the expectations for and perceived performance of major 
companies from a variety of sectors on a range of reputation metrics twice a year.  The next Ipsos’ I-Rep 
American Public survey wave is scheduled to be conducted in September. 
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About Ipsos 
 

Ipsos is a leading global survey-based market research company, owned and managed by 
research professionals. Ipsos helps interpret, simulate and anticipate the needs and 
responses of consumers, customers, and citizens around the world. Member companies 
assess market potential and interpret market trends. They develop and build brands. They 
help clients build long-term relationships with their customers. They test advertising and 
study audience responses to various media. They measure public opinion around the 
globe.  
 
Ipsos member companies offer expertise in advertising, customer loyalty, marketing, 
media, and public affairs research, as well as forecasting, modeling, and consulting. 
Ipsos has a full line of custom, syndicated, omnibus, panel, and online research products 
and services, guided by industry experts and bolstered by advanced analytics and 
methodologies. The company was founded in 1975 and has been publicly traded since 
1999. 
 
In 2007, Ipsos generated global revenues of €927.2 million ($1.27 billion U.S.).  
Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 


