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Ottawa, Canada — A new Ipsos poll of Americans provided exclusively to the CanWest
News Service and Global Television shows that presumptive Democratic Presidential
nominee Barack Obama enjoys a 7-point lead among likely voters (50% vs. 43%) and a
10-point lead among all U.S. adults aged 18 and over (49% vs. 39%) in terms of voting
intentions in the upcoming November U.S. presidential election over apparent
Republican Presidential candidate John McCain. The survey also shows that Obama is
ahead by six points among Independents (36% vs. 30%).

Further, the poll found that when considering the “advocacy momentum factor” at this
point in the race for the White House, 43% of Americans say they would speak highly of
Barack Obama (22% if someone asked their opinion and 21% without being asked) while
only 30% say they would speak highly of John McCain (19% if someone asked their
opinion and 11% without being asked). Concurrently, fewer Americans are neutral about
Mr. Obama (30%) than are about Mr. McCain (40%).

And, as a backdrop with the Bush Presidency winding down, a mere 21% of Americans
believe the nation is heading in the “right direction”.

The poll comes as Mr. McCain plans to visit Ottawa, Canada’s capital to speak on issues
related to free trade.

These are some of the findings of an Ipsos poll conducted June 5-11, 2008. For the
survey, a nationally representative, randomly selected sample of exactly 1,000 adults
across the United States was interviewed by Ipsos. With a sample of this size, the results
are considered accurate within £3.1 percentage points, 19 times out of 20, of what they
would have been had the entire adult population in the U.S. been polled. The margin of
error will be larger within regions and for other sub-groupings of the survey population.
These data were weighted to ensure the sample's regional and age/sex composition
reflects that of the actual U.S. population according to data from the U.S. Census
Bureau.
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The Demographic Factor...

Support for Obama is particularly high over McCain among those aged 18-34 (63% vs.
29% -- a 34-point difference). Among self-identified Democrats, his support is higher
among females (78% vs. 13% -- a 65-point difference) than it is among males (75% vs.
20% -- a difference of 55 points). Among Republicans, McCain’s lead is higher among
males (74% vs. 13% -- 61 points) than it is among females (73% vs. 21% -- a 52 point
difference).

The “Advocate Momentum” Factor...

Ipsos’ new poll indicates that Obama’s pool of “active advocates”—those who would
speak highly of him of without being asked is nearly twice as large as McCain’s among
the U.S. public at large — 21% vs. 11%.

Furthermore, while 34% of all Democrats would praise Obama spontaneously, only 19%
of all Republicans would do so of McCain. Nearly three in ten adults aged 18-34 (28%)
are also “active advocates” of Obama. However, Obama and McCain enjoy similar
proportions of “passive advocates” who would speak highly of them only if asked — 22%
and 19%, respectively among the general public.

The two presumptive presidential nominees also face similar proportions of critics: both
“active” and “passive”, as 22% of Americans say they would be critical of Obama (12%
if asked and 10% without being asked) and 24% say they would be critical of McCain
(12% if asked and 12% without being asked).

Among the U.S. public, Obama’s net “advocacy score” (the percentage of “advocates”
who would speak highly of him minus the percentage of “critics” who would be critical
of him) is noticeably larger (+21) than McCain’s (+6 points). Among likely voters, the
gap between Obama’s (+25) and McCain’s (+11 points) net advocacy scores is
comparable.

Obama’s net advocacy score among Democrats (+51) is also higher than McCain’s
among Republicans (+45). Among Independents, Obama’s net advocacy score is positive
(+16 points) whereas McCain’s is negative (-5).

The traditional gender gap separating Democratic and Republican presidential candidates
is evident in the current race: Obama’s advocacy score is 27 points higher than McCain’s
among women (+28 vs. +1), but only two points higher among men (+13 vs. +11).

The Backdrop Factor: Only 1 in 5 Say U.S. Heading in “Right
Direction™...

As a backdrop with the Bush Presidency winding down, 73% of Americans say things in
the U.S. are “on the wrong track” compared to a mere 21% who believe the nation is
heading in the “right direction”.
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For more information on this news release, please contact:

Michael Gross, PhD.
Associate Vice President
Ipsos Public Affairs
(202) 420-2012

Releases are available at: http://www.ipsos-na.com/news/

About Ipsos
Ipsos is a leading global survey-based market research company, owned and managed by
research professionals that helps interpret, simulate, and anticipate the needs and
responses of consumers, customers, and citizens around the world. Member companies
assess market potential and interpret market trends to develop and test emergent or
existing products or services, and build brands. They also test advertising and study
audience responses to various media, and measure public opinion around the globe.
They help clients create long-term relationships with their customers, stakeholders or
other constituencies. Ipsos member companies offer expertise in advertising, customer
loyalty, marketing, media, and public affairs research, as well as forecasting, modeling,
and consulting and offers a full line of custom, syndicated, omnibus, panel, and online
research products and services, guided by industry experts and bolstered by advanced
analytics and methodologies. The company was founded in 1975 and has been publicly
traded since 1999. In 2007, Ipsos generated global revenues of €927.2 million ($1.27
billion U.S.). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities.
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