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RBC CASH Index: U.S. Consumer Confidence Stops Free Fall 

New York, NY, August 7, 2008 — Tumbling oil prices and a rebounding stock market appear 
to have placated Americans' economic jitters, resulting in a mid-summer halt in the downward 
spiral in consumer confidence that has persisted throughout 2008, according to the most 
recent results of the RBC CASH (Consumer Attitudes and Spending by Household) Index. 
Overall consumer confidence rose 19.2 points in August, as Americans' worries over their 
economic prospects, current conditions and investing eased, although concerns about job 
security increased slightly. As a result, the overall RBC CASH Index for August 2008, 
released today by RBC, stands at 33.8, compared to 14.6 in July, which was an all-time low 
since inception of the CASH Index in 2002. 

"Consumer sentiment bounced back due to a moderation in the prices of gasoline and oil as 
well as a modest rebound in the equity markets," said T.J. Marta, Economic and Fixed Income 
strategist for RBC Capital Markets. "However, the ongoing decline in house prices, continued 
tight credit conditions, and soft jobs market indicate that while sentiment might be in the 
process of bottoming at a very depressed level, it has not likely begun an upward trend. 
Historically, sentiment indicators can remain depressed during extended economic 
slowdowns, and they remained so for more than two years around the 1980-1 and 1990-1 
recessions." 

The RBC CASH Index is a monthly national survey of consumer attitudes on the current and 
future state of local economies, personal finance situations, savings and confidence to make 
large investments. The Index is composed of four sub-indices: RBC Current Conditions Index; 
RBC Expectations Index; RBC Investment Index; and, RBC Jobs Index. The Index is 
benchmarked to a baseline of 100 assigned at its introduction in January 2002. This month's 
findings are based on a representative nationwide sample of 1,002 U.S. adults polled from 
July 31 - August 4, 2008, by survey-based research company Ipsos Public Affairs. The margin 
of error was plus or minus 3.1 per cent. 

Highlights of the survey results include: 

• Although still in negative territory for the eighth consecutive month, the RBC 
Expectations Index increased 50 points to -4.7 in August. The shift in the index is 
due largely to an improvement in Americans' expectations for personal finances 
and the economy as a whole. This month, nearly one in three consumers (29 per 
cent) believes their personal financial situation will be stronger six months from 
now (compared to 25 per cent in July). In addition, nearly one in four (23 per cent) 
believe their local economy will be stronger six months from now (compared to 18 
per cent last month). Despite this significant improvement, more consumers 
believe the local economy will be weaker than stronger six months from now (26 
per cent weaker compared to 23 per cent stronger), indicating the tenuous nature 
of consumer expectations at the current time. 
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• The RBC Current Conditions Index for August stands at 36.7, up 6.2 points after 
dropping sharply for the past two months. The slight improvement in the index is 
the result of a decrease in consumer negativity, rather than a surge in confidence. 
Currently, one-third (33 per cent) of respondents rate their personal finances as 
weak, down from 37 per cent last month. Consumers' evaluations of the current 
state of their local economy showed a similar trend, as 42 per cent of Americans 
rated their local economy as weak, down from nearly half (48 per cent) in July. 

• The nascent improvement in consumer sentiment concerning current conditions 
and expectations helped to boost the RBC Investment Index 6.5 points, to a 
reading of 42.6 for August. Americans' attitudes regarding both stock and real 
estate investments also improved this month. Nearly three in ten Americans (28 
per cent) believe the next 30 days will be a good time to invest in the stock market, 
versus 24 per cent in July. Four in ten consumers (41 per cent) believe the next 
month will be a good time to buy real estate, versus 35 per cent last month.  

• During the course of 2008, consumers' attitudes regarding job security and job 
loss experience have softened substantially, indicating the depth of current 
economic woes. And, while other facets of the economy are beginning to show 
improvements, consumers are still concerned about the job market, as evidenced 
by the dip in the RBC Jobs Index to 85.8, from July's 89.1 reading. Although 
Americans' expectations regarding overall job security and personal job loss 
experience held steady this month, consumers' confidence in their personal job 
security weakened. This month, 63 per cent of Americans say they are less 
confident about their personal job security now than they were six months ago, 
compared to 58 per cent in June.  

The entire RBC CASH Index report can be viewed at: www.rbc.com/newsroom/rbc-cash-
index.html. 
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About Ipsos Public Affairs  
Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of 
seasoned professionals. We conduct strategic research initiatives for a diverse number of 
American and international organizations, based not only on public opinion research, but elite 
stakeholder, corporate, and media opinion research. 
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Ipsos Public Affairs conducts national and international public opinion polling on behalf of The 
Associated Press, the world's oldest and largest news organization. Ipsos Public Affairs is a 
member of the Ipsos Group, a leading global survey-based market research company. We 
provide boutique-style customer service and work closely with our clients, while also undertaking 
global research. 

To learn more, visit: www.ipsospa.com 

 

About Ipsos 
Ipsos is a leading global survey-based market research company, owned and managed by 
research professionals. Ipsos helps interpret, simulate, and anticipate the needs and responses 
of consumers, customers, and citizens around the world. 

Member companies assess market potential and interpret market trends. They develop and build 
brands. They help clients build long-term relationships with their customers. They test advertising 
and study audience responses to various media. They measure public opinion around the globe.  

Ipsos member companies offer expertise in advertising, customer loyalty, marketing, media, and 
public affairs research, as well as forecasting, modeling, and consulting. Ipsos has a full line of 
custom, syndicated, omnibus, panel, and online research products and services, guided by 
industry experts and bolstered by advanced analytics and methodologies. The company was 
founded in 1975 and has been publicly traded since 1999. 

In 2007, Ipsos generated global revenues of €927.2 million ($1.27 billion U.S.).  

Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 

Ipsos, listed on the Eurolist of Euronext – Comp B, is part of SBF 120 and the Mid-100 Index, 
adheres to the Next Prime segment and is eligible to the Deferred Settlement System. Isin 
FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
 
 
About RBC Financial Group 
 
Royal Bank of Canada (TSX, NYSE: RY) uses the initials RBC as a prefix for its businesses and 
operating subsidiaries, which operate under the master brand name of RBC Financial Group. 
Royal Bank of Canada is Canada’s largest bank as measured by assets, and is one of North 
America’s leading diversified financial services companies. It provides personal and commercial 
banking, wealth management services, insurance, corporate and investment banking, and 
transaction processing services on a global basis. The company employs approximately 60,000 
people who serve more than 14 million personal, business and public sector clients through 
offices in North America and some 30 countries around the world. For more information, please 
visit www.rbc.com. 
 
Media contacts:  
 
Loretta A. Healy, The Hubbell Group, Inc., (781) 878-8882 
Kevin Foster, RBC Capital Markets, (212) 428-6902 


