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Talking to America - Part 1:

In the Eyes of Americans, Obama Leads McCain in the
Ability to Manage the Economy (48% to 35%), Seen as the

Most Influential Voting Issue

Toronto, ON - With the Democrat National Convention already concluded and the
Republican National Convention commencing tonight, a new Global Television poll of
Americans conducted by Ipsos Reid finds that ‘improving the economy” (78%) and ‘keeping
America safe from terrorism’ (74%) are tops when it comes to the issues that Americans say
will have ‘a great deal” of influence on who will get their vote for President on November 4,

2008.

The poll of 1,132 Americans also found that other issues that Americans say will influence
their decision ‘a great deal’ include ‘the war in Iraq” (63%), ‘improving education” (63%),
‘improving access to healthcare” (59%), ‘gas prices’ (58%), ‘reducing the deficit’ (56%), “the

environment’ (52%), and finally, ‘lowering taxes” (50%).

Only three in ten (30%) Americans say they’re better off than they were 4 years ago. In fact,

37% say they’re worse off, and one in three (32%) says they’re about the same.

A recent Ipsos poll conducted in June assessed how Americans thought of Barack Obama and
John McCain when it came to the kind of president that is best able to manage the economy.
When it comes to this number one issue, Obama leads by 13 points: Obama (48%), McCain
(35%).
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The "Social" Factor...

e Given the choice to have drinks and dinner with either Barack Obama or John McCain,
one half (50%) of the American public would opt to spend the time with Obama, while
one in three (35%) would fraternize with John McCain. One in ten (10%) Americans

wouldn’t choose either, while 2% would pick both.

e And given the chance to have a family BBQ with either the Obamas or the McCains,
half (51%) would fire up the grill with the Obamas, while 35% would choose to attend
with the McCains. One in ten (9%) wouldn’t pick either, and 3% would be more

inclusive and choose both families.

These are the findings of an Ipsos Reid poll conducted on behalf of Global Television from August 7 to
August 12, 2008. For the survey, a representative randomly selected sample of 1132 adult Americans
was interviewed by telephone. With a sample of this size, the results are considered accurate to within
+2.9 percentage points, 19 times out of 20, of what they would have been had the entire adult
population of the United States of America been polled. The margin of error will be larger within
regions and for other sub-groupings of the survey population. These data were weighted to ensure that
the sample's regional and age/sex composition reflects that of the actual American population

according to Census data.

For more information on this news release, please contact:

Dr. Michael Gross
Associate Vice President
Ipsos Public Affairs
(202) 420-2012

For full tabular results, please visit our website at www.ipsos.ca. News Releases are
available at: http.//www.ipsos-na.com/news/
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