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After Final Presidential Debate, Undecideds Favor Obama – 
Obama 53%, McCain 47% 

 
McCain’s Performance Rated As Much-Improved (53% Better 
than other debates), But Obama Still Seen As Debate Winner 

(56% Obama / 44% McCain) 
 

Undecided voters perceive Obama as stronger on key issues -- change 
(Obama 67%/McCain 33%), helping the middle class (Obama 

69%/McCain 31%), healthcare (Obama 67%/McCain 33%) and creating 
jobs (Obama 62%/McCain 38%) 
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Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up 
of seasoned professionals. We conduct strategic research initiatives for a diverse number 
of American and international organizations, based not only on public opinion research, 

but elite stakeholder, corporate, and media opinion research. 
Ipsos Public Affairs conducts national and international public opinion polling on behalf 
of The McClatchy Company, the third-largest newspaper company in the United States, a 
leading newspaper and internet publisher dedicated to the values of quality journalism, 
free expression and community service. Building on a 151-year legacy of independence, 

the company's newspapers and websites are steadfast defenders of First Amendment 
values and advocates for the communities they serve. Ipsos Public Affairs is a member of 
the Ipsos Group, a leading global survey-based market research company. We provide 

boutique-style customer service and work closely with our clients, while also undertaking 
global research.  

 
To learn more, visit: www.ipsos-na.com/pa/us/ 

For copies of other news releases, please visit: www.ipsos-na.com/news/.
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Washington, DC – A new Ipsos/McClatchy poll of undecided voters who watched last 
night’s final Presidential debate indicates that Barack Obama continues to have the edge 
among the small number of voters who have not yet decided on a candidate.  After last 
night’s debate, more than half lean toward supporting Obama (Obama 53%/McCain 
47%). 
 
McCain Improves Debate Performance, But Obama Still Rated 
Better… 
 
Both candidates performance in the final debate was viewed positively.  More than half 
of undecideds feel that John McCain did better in the final debate in relation to the others, 
compared to three in ten who felt Obama improved (Obama – 29% better than other 
debates; McCain – 53% better than other debates).  However, despite McCain’s 
significant improvement, undecided voters chose Barack Obama as the better performer 
last night (56% Obama / 44% McCain).  Both candidates were viewed more favorably 
following the debate (Obama – 27% more favorable; McCain 28% more favorable), 
although nearly one quarter of undecideds (23%) came away from last night’s final 
debate with a less favorable impression of McCain (compared to only 15% less favorable 
opinions of Obama). 
  
Obama Tops on Positive Characteristics… 
 
The poll also indicates a more positive perception of Barack Obama on several qualities 
during the debate – undecided voters feel Obama expressed his opinions more clearly 
(64%; McCain 36%), was more likable (68%; McCain 32%), able to think on his feet 
(67%; McCain 33%), and more Presidential (53%; McCain 47%).   
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McCain Seen More Negatively… 
 
While John McCain leads on “tough enough for the job” (59%; Obama 41%), McCain 
was also seen by undecideds as more mean spirited (68%; Obama 32%) and disrespectful 
(67%; Obama 33%).  The candidates run neck-and-neck on the quality of being ready to 
be President (49% Obama/51% McCain). 
 
McCain Holds a Lead on Foreign Affairs… 
 
Undecided voters clearly see John McCain as ahead on issues related to defense and 
foreign affairs.  Nearly six in ten (56%) trust John McCain more to handle the 
responsibilities of commander-in-chief (Obama 44%).  McCain is also seen as stronger 
on defending the U.S. against foreign aggression (McCain 76%/Obama 24%) and 
working to stop the spread of terrorism (McCain 67%/Obama 33%). 
 
But Obama Connects with Middle Class America… 
 
On the issues which seem to resonate most with the middle class, Obama is viewed by 
undecideds as able to do a better job.  Obama is seen as most able to bring change to 
Washington (Obama 67%/McCain 33%) and getting America on the right track (Obama 
57%/McCain 43%).  Barack Obama is also seen by seven in ten undecideds (69%) as 
better able to help the middle class achieve the American dream (McCain 31%) as well as 
better able to create more jobs (Obama 62%/McCain 38%) and better on healthcare 
(Obama 67%/McCain 33%). 
 
 
These are some of the findings of an Ipsos online poll conducted October 15-16. For this survey, a national 
sample of 366 undecided voters from Ipsos' U.S. online panel was interviewed online. Weighting then was 
employed to balance demographics and ensure that the sample's composition reflects that of the U.S. adult 
population according to Census data and to provide results intended to approximate the sample universe. 
Statistical margins of error are not applicable to online polls because they are based on samples drawn 
from opt-in online panels, not on random samples that mirror the population within a statistical probability 
ratio. All sample surveys and polls may be subject to other sources of error, including, but not limited to 
coverage error, and measurement error. 
 

 

For more information on this news release, please contact: 
  

Clifford Young 
Senior Vice President 
Ipsos Public Affairs 

312-375-3328 
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About Ipsos 

Ipsos is a leading global survey-based market research company, owned and managed by 
research professionals that helps interpret, simulate, and anticipate the needs and 

responses of consumers, customers, and citizens around the world. Member companies 
assess market potential and interpret market trends to develop and test emergent or 
existing products or services, and build brands. They also test advertising and study 
audience responses to various media, and measure public opinion around the globe. 
They help clients create long-term relationships with their customers, stakeholders or 
other constituencies. Ipsos member companies offer expertise in advertising, customer 

loyalty, marketing, media, and public affairs research, as well as forecasting, modeling, 
and consulting and offers a full line of custom, syndicated, omnibus, panel, and online 
research products and services, guided by industry experts and bolstered by advanced 
analytics and methodologies. The company was founded in 1975 and has been publicly 
traded since 1999. In 2007, Ipsos generated global revenues of €927.2 million ($1.27 

billion U.S.). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 


