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Technology in the Workplace:
Four in Ten (39%) Say They’d Consider Leaving Their
Current Employer For One Who
Makes Better Use of Technology

But Attitudes Towards Technology Vary By Industry Sector

New York, NY — A new Ipsos poll conducted on behalf of Fairfax County Economic
Development Authority has revealed that most working Americans (80%) ‘agree’ (52%
strongly/28% somewhat) that technology gives their company/organization a
‘competitive advantage’ in their industry. Furthermore, a similar proportion ‘agrees’
(56% strongly/24%) that ‘technology is critical to their individual productivity at work’
as well as their “creativity” (78% total, 50% strongly/28% somewhat).

Clearly, working Americans are putting great emphasis on technology and its importance
to their work. But there appears to be a disconnect between what employees are saying is
important and what employers are providing for their employees. Only four in ten (41%)
‘strongly agree’ that their employer gives them ‘excellent training’ on all the latest
innovations in their industry, compared to the 29% who only ‘somewhat agree’ and the
three in ten 27%) who “disagree’ (13% strongly/14% somewhat) that this is the case.

In fact, technology appears to be so crucial for some working Americans that they would
be prepared to leave their employer in search for one who makes better use of
technology. Four in ten (39%) would go so far as to ‘agree’ (20% strongly/19%
somewhat) that they’d consider leaving their employer to work for another
company/organization that makes better use of available technology’. A majority (59%),
though, “disagrees’ (42% strongly/18%) that they would make this step.

Similarly, four in ten (37%) ‘agree’ (21% strongly/16% somewhat) that they would
consider leaving their employer to work for another company or organization that
provided more in-depth training on the latest technologies available’. Six in ten (61%)
‘disagree’ (40% strongly/21% somewhat) with this sentiment.

Importance of Technology varies by Industry Sector...

Interestingly, the data reveal significant difference among respondents depending on in
which industry sector they work:

e Those working in the manufacturing/construction sector (88%) as well as the
health sector (87%) are more likely than those working in direct services (83%),
professional services (79%), education (75%) or other (74%) sectors to agree that
technology gives their company/organization a competitive advantage in their
industry.
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Americans working in professional services are more likely (90%) to say that
technology is critical to their individual productivity at work, when compared
with those working in manufacturing/construction (80%), direct services (77%),
health (77%), other sectors (76%) or education (72%).

Similar trends are noticed when comparing the responses of those who ‘agree’
that access to technology is critical to their creativity at work, with those working
in professional services (89%) being considerably more likely than those in
manufacturing/construction (82%), education (76%), health (72%), direct services
(72%) or other sectors (69%) to say that this is the case.

Employees of the health sector are most likely (79%) to say that their employer
gives them excellent training on the latest innovations. Those working in
professional services (72%), manufacturing/construction (71%), education (70%),
direct services (70%) and other sectors (61%) are less likely to agree.

Americans working in the manufacturing sector (52%) are significantly more
likely than those working in direct services (43%), health (39%), other sectors
(39%), professional services (37%), or education (22%) to say that they would
consider leaving their employer for another company that makes better use of
available technology.

Similarly, manufacturing/construction employees are more likely (48%) than
direct service employees (43%), health workers (39%), those working in other
services (38%), professional services (31%) or the education sector (26%) to
agree that they would consider leaving their current employer to work for another
company that provided more in-depth training on the latest technology.

Importance of Technology By Key Demographics...

There also appears to be significant differences in attitudes towards technology in the
workplace by key demographics:

Men (43%) are significantly more likely than women (31%) to suggest that they
would work for another employer that provided more in-depth training on the
latest technology. Perhaps this is because men (84%) are also more likely than
women (77%) to suggest that technology in their workplace gives them a
competitive advantage in their sector.

Perhaps not surprisingly, younger workers, are more likely to place an emphasis
on technology than their older counterparts. For example, those between aged 18-
34 are more likely (47%) than those aged 35 to 54 (41%) and those aged 55+
(29%) to say that they would consider leaving their employer to work for another
organization that makes better use of technology.

Middle-aged Americans (85%) are more likely than their younger (79%) or older
(74%) counterparts to say that technology is critical to their individual
productivity at work.

Those who live in the West (84%) and the Midwest (83%) are more likely than
those in the South (79%) or Northeast (71%) to say that technology is critical to
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their individual productivity at work. However, those in the South (74%) are most
likely to say that their employer gives them excellent training on the latest
technological innovations in their field, while those in the Midwest (71%), West
(69%) and Northeast (63%) are less likely to say this.

These are some of the findings of an Ipsos poll conducted September 18-29,2008. For
the survey, a nationally representative sample of 1004 employed Americans were
interviewed by telephone via Ipsos’ U.S. Telephone Express omnibus. With a sample of
this size, the results are considered accurate within + 3.1 percentage points, 19 times out
of 20, of what they would have been had the entire population of working adults in the
U.S. been polled. The margin of error will be larger within regions and for other sub-
groupings of the survey population. These data were weighted to ensure the sample's
regional and age/gender composition reflects that of the actual U.S. population
according to data from the U.S. Census Bureau.
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Sean Simpson
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Ipsos Public Affairs

416-572-4474

Releases are available at: http://www.ipsos-na.com/news/

About Ipsos
Ipsos is a leading global survey-based market research company, owned and managed by
research professionals that helps interpret, simulate, and anticipate the needs and
responses of consumers, customers, and citizens around the world. Member companies
assess market potential and interpret market trends to develop and test emergent or
existing products or services, and build brands. They also test advertising and study
audience responses to various media, and measure public opinion around the globe.
They help clients create long-term relationships with their customers, stakeholders or
other constituencies. Ipsos member companies offer expertise in advertising, customer
loyalty, marketing, media, and public affairs research, as well as forecasting, modeling,
and consulting and offers a full line of custom, syndicated, omnibus, panel, and online
research products and services, guided by industry experts and bolstered by advanced
analytics and methodologies. The company was founded in 1975 and has been publicly
traded since 1999. In 2007, Ipsos generated global revenues of €927.2 million ($1.27
billion U.S.). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities.
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