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Methodology
& . REUTERS
22,000 online surveys. 22 countries.

« Semi annual study fielded in April & November
e Latestis the 4" Wave fielded November, 2008
« N =1,000 online completes per country

 Balanced by age, gender, city population, and education levels, with
minor added weights applied

 An unweighted probability sample of this size, with a 100%
response rate, would have an estimated margin of error of +/- 3.1
percentage points, 19 times out of 20

e 75% of world’'s GDP covered:

— US, Canada, Brazil, Mexico, Argentina, South Korea, China,
Japan, Australia, Russia, India, Czech Republic, Poland, Turkey,
Sweden, Netherlands, Belgium, Germany, France, Italy, Spain,
and Great Britain

e Our website is located at www.ipsos.ca .This, and other News
Releases, are available at: http://www.ipsos-na.com/news/




M Methodology
REUTERS

22,000 online surveys. 22 countries.

The Ipsos online survey output is the result of rigorous sample and
country by country panel management and is not the result of pop-
up or click-through self selecting respondents. Ipsos wholly owns
and operates its i-Say panels via its ISO 2007 Certified 1IS Group.

The millions of respondents in the Ipsos world panel network is a
managed, recruited and screened community with over 40 recorded
demographic respondent characteristics. It is pre-balanced against
actual census characteristics and then, as is the case with telephone
surveys, has small weights applied after data collection to ensure
national representativeness.



M REUTERS

Talking the Right Talk and Walking the Right Walk:

A Critical Look at the Reputation of the United States Abroad
and What World Public Opinion Wants in a Superpower



M The Current US Reputation: An Analysis  §%% reuters

President-elect Barack Obama takes office on the 20th of January
2009—an historical event by any measure. Among the myriad
challenges he will face is the resurrection of America’s reputation
around the world.

— Of the 22 countries in the Ipsos poll, only 3 have a majority favorable
impression of the US.

Why is this important?

Respectability is essential for credibility. And credibility is essential
to push issues and convince people.

What can be done to improve the reputation and image of the
United States abroad?

— Being “On Message” and Reinforcing the message with Consistent
behavior.



The Current US Reputation: Analysis  §*% reuters

The United States is, however, seriously “off message”™— that is, it
IS not seen as strong on those issues which world public opinion
sees as important. For instance:

— “respecting human rights”

— “respecting the rights of its own citizens”

— “fostering peace and cooperation”

And strong on issues seen as less important. For instance:

— “Contributes to the global economy”

— “Contributes to international socioeconomic development”



The Current US Reputation: Analysis

: REUTERS
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M The Current US Reputation: Analysis £°% REUTERS

Implications:

First, the historical public diplomacy mantra of “free markets,
democracy, and the American dream” is not, in itself, sufficient for
the United States in today’s world.

— Instead, any successful positioning must also speak to what people
believe is important: the research demonstrates that this means an
emphasis on “human rights”, “citizen rights”, and “peace and
cooperation"—multilateralism as opposed to unilateralism

Second, behavioral inconsistency and dissonance is the death
knell of any reputation. Concrete actions, indeed, must walk hand-
in-hand with any good message—*“you must talk the talk and walk
the walk”



The Current US Reputation: Analysis  §*% reuters

— As such, it is not sufficient to say that the United States is concerned
about said issues.

— Instead, it will take real actions to win global minds. Here, President-
elect Obama’s proposal to close Guantanamo and to prohibit torture
are concrete examples of actions that “walk the talk”

« And third, even though the United States is “off message”, the
research demonstrates that America still has a reservoir of
goodwill centered around “democracy” and “prosperous society”.
These attributes may well help bridge the credibility gap today.

— For instance, American democracy has recently shown itself to be
sufficiently capable of rejuvenating itself by electing Barack Obama.
This sends a strong signal to the world, reinforcing that it can be
different.



M -. REUTERS

THE MOST IMPORTANT ATTRIBUTES FOR A COUNTRY TO
HAVE IN ORDER TO BE RESPECTED



MOST IMPORTANT ATTRIBUTES FOR A COUNTRY
TO HAVE IN ORDER TO BE RESPECTED

(Average of Top Two Attributes)

% REUTERS

Respects human rights 36%

Respects the rights of its citizens 26%

Contributes to international peace and
cooperation

23%

Has a strong economy - 21%
Has strong democratic values and institutions - 21%
Its people enjoy a good standard of living - 21%

Respects its neighbors and other countries
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Makes a positive difference in the world

Contributes to international socio-economic
development

Contributes to the global economy

Is a good country in which to invest

Has a strong commitment to culture and the arts

Nov 2008...Sample of 1000 per Country



M REUTERS

The Reputation of the United States:

Summary



Average of Each Attribute Associated With
the United States

REUTERS

(% Well above average + Slightly above average)

Its people enjoy a good standard of living 59%

59%

Contributes to the global economy

Has strong democratic values and institutions 51%

Has a strong economy 48%

Contributes to international socio-economic

48%
development

Respects the rights of its citizens 46%

Has a strong commitment to culture and the arts 40%

Respects human rights

3

©
53
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Is a good country in which to invest

Makes a positive difference in the world 37%

Contributes to international peace and

. 28%
cooperation

22%

Respects its neighbors and other countries

Nov 2008...Sample of 1000 per Country
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The Current Reputation of the United States:

Overall Favorability and Attributes



Favorability Towards the United States

(% Very favorable + Mainly favorable)

REUTERS

m Very favorable ® Mainly favorable

Total 27% 36%
The United States 34% 74%
India 34% 72%

Poland 4 53%
Italy 12% 49%

Brazil 16% 45%
Mexico 11% 45%
The Czech Republic B4 30% 36%
Argentina 11% 23% 34%

China e 26%
Canada B4 29% 34%

34%

Spain 8% 25% 33%
Great Britain & 26% 32%
Australia B2 25% 31%

South Korea BE&% 27% 31%
Japan 3% 25% 28%

France RE& 22% 26%

Sweden g 23% 26%

Tu rkey 6% 18% 24%

Belgium g4 21% 24%
Germany g4 17% 20%
Russia SANESES 18%

The Netherlands 2L 16%

Nov 2008...Sample of 1000 per Country



Unfavorability Towards the United States _,

(% Mainly unfavorable + Very unfavorable)

REUTERS

B Mainly unfavorable B Very unfavorable

Total T -
Russia [ I NG -
Turkey 26% 29% 55%

Argentina 28% 17% 45%

Belgium 30% 14% PO
Germany 32% 11%  [EREd

The Netherlands [ N NEEEENEEGEGEGEETN /-
France 30% 11% [ENEA)

spain IS
Mexico 23% 14% [
sweden  [IESNNECT -
china IR
Brazi ST -

Australia - I -
Canada 23% % KX

Great Britain

The Czech Republic
Poland

South Korea

Japan

Italy

India

The United States

Nov 2008...Sample of 1000 per Country

23% 9% AL
22% AOL7 I 32%

27% R4 31%

AT 8% XKL

21% 6% WAL

14% SP4N 19%

7% 3YQIRL

4%2 Y4F4)
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The Reputation of the United States:

Contributes to the Global Economy



Total

India

Poland

China

Mexico

South Korea
The Czech Republic
ltaly

The United States
France

Spain

Russia

Canada

Brazil

Great Britain
Belgium
Australia

Turkey

Japan
Argentina
Germany

The Netherlands
Sweden

Nov 2008...Sample of 1000 per Country

m Well above average

29%

Contributes to the Global Economy

(% Well above average + Slightly above average)

B Slightly above average

30% 59%

33%

32% 72%

31% 69%

37% 66%

35%

35%
35%

32%

29% 61%

31% 61%

27% 59%

35% 58%

25% 57%

35%

28%

33%

24

33%

30%

29%

56%
53%
51%

50%

50%

49%

49%

47%

REUTERS




Contributes to the Global Economy

(% Slightly below average + Well below average)
B Slightly below average ®Well below average

REUTERS

Total HELHERE 12%

Argentina |JEEESES 22%
Turkey 9% 13% 22%

Japan [RZEEEY 15%

The Netherlands [EEECERCECEN 17%
Sweden IEREA 16%
Russia 9% 6% NI
Germany [EEZ 14

Australia [IEECERE 14%
Belgium KL 13%

Brazil REMELY 13%
France REZMEZ 13%

Mexico BELHMELY 13%

Canada EBZEEE 11%
China [SZEEE 11%

Spain XY 10%

South Korea RG] 9%

Great Britain S 9%

taly EEEE 9%

The United States [XEK 8%

The Czech Republic &g 7%
Poland & 4%
India %& 3%

Nov 2008...Sample of 1000 per Country
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The Reputation of the United States:

Its People Enjoy a Good Standard of Living



Total

India

China

Poland

The Czech Republic
Russia

Mexico

Turkey

South Korea
Brazil

Great Britain
The United States
ltaly

Spain

Japan
Argentina
Canada
Australia

France

Germany
Sweden
Belgium

The Netherlands

Nov 2008...Sample of 1000 per Country

Its People Enjoy a Good Standard of Living

(% Well above average + Slightly above average)

m Well above average B Slightly above average

27% 32% 59%

61% 26% 87%

83%

82%

74%

72%

70%

67%

66%

30% 33% 63%
27% 36% 63%
=
24% 33% 57%
22% 35% 57%

52%

51%

51%

47%

35%

REUTERS




Total

The Netherlands
Belgium
Sweden

France
Germany
Argentina
Australia
Canada

The United States
Japan

ltaly

Mexico

Spain

Turkey

Brazil

Great Britain
Russia

South Korea
China

The Czech Republic
India

Poland

Nov 2008...Sample of 1000 per Country

B Slightly below average

YR 10%

17% L0l 22%

16% 6% P¥AL

16% 2% 19%

13% 18%

12% 5% MNEA)

11% 5% KA

10% 4%

9% 4% R4

8% 3YNRL
7% 29%R4

6% 29RE4)

5% 3% g%
5% 3YREL)
5% 3Y@EZ}
5%2E%

59%0]1 Y4

4%2 Y4F4)
4%2 V4E4)

TE 3%
I 3%
% 2%
[% 2%

Its People Enjoy a Good Standard of Living

(% Slightly below average + Well below average)

B Well below average

REUTERS




M REUTERS

The Reputation of the United States:

Contributes to International Socio-economic
Development



Total

India

Poland

China

The Czech Republic
Mexico

South Korea
The United States
Italy

Spain

Japan

Brazil

Russia

France

Canada

Great Britain
Turkey
Argentina
Australia
Belgium
Germany

The Netherlands
Sweden

Nov 2008...Sample of 1000 per Country

Development

Contributes to International Socio-economic

(% Well above average + Slightly above average)

m Well above average

19% 30%

B Slightly above average

49%

39% 70%

38% 68%

36% 62%

31% 59%

36% 58%

26% 28%

24% 30%

T 5
e B

28%

N
e
>

34%

27%

27%

28%
30%

31%

25%

48%
46%
45%

43%
42%
40%

23% 39%

11% 27%

8% 30%

7% 28% 35%

23% 29%

22% 27%

38%
38%

76%

REUTERS




Contributes to International Socio-economic

Development REUTERS

(% Slightly below average + Well below average)
m Slightly below average B Well below average

Total 10% 7% INEL
Argentina 13% 18% 31%
Sweden 15% 10% [RI
Germany 16% 8% [prE%

The Netherlands 14% 9% [PEES
Turkey EIFER 23%

Belgium 14% 8% (PR

Russia L 21%
Brazil 12% 9% [pAkd

France 12% 8% PAES
Mexico [FCRCRREZE 17%
spain [EEIEE 16%
Canada BERMEA 15%
Japan A 15%
Australia EERE 15%
china IEJEZ 13%

ltaly IR 13%

Great Britain [N 13%

South Korea [KilRY 12%
The United States &I 9%
The Czech Republic KA 9%

Poland &8 6%
India g¢ 5%

Nov 2008...Sample of 1000 per Country



M REUTERS

The Reputation of the United States:

Has a Strong Economy



Has a Strong Economy

(% Well above average + Slightly above average)

REUTERS

m Well above average B Slightly above average

Total VA 25% 47%

China 60% 26% 86%

Poland 32% 73%
India 29% 72%

sapan

The Czech Republic 34% 31% 65%

Turkey

South Korea 32% 54%
France 2 53%

Italy

Russia

Germany

Spain

Mexico

Brazil

Belgium

Great Britain
The United States
Argentina
Sweden

The Netherlands
Australia
Canada

Nov 2008...Sample of 1000 per Country

29%

AT )

29%

28%

25%

20% 38

53%
49%
45%

43%

42%

%

24% 37%

AT 36%

20% 32%
21% 32%

23% 32%

8% 18% 26%

16% 25%

16% 24%




Has a Strong Economy

(% Slightly below average + Well below average)
B Slightly below average mWell below average

REUTERS

Total

Canada

Australia
Argentina

The Netherlands
The United States

15% 8% PAEA)

29% 13% YA

22% 17%  [ERRA

22% UL 3600

22% 14% IS4

23% 9% [EFAA)

Sweden NN -
Mexico 219% 10% [
Brazil [NIEEY 22

S — B

Great Britain

18% 7% AEA)

spain SRR -
Russia [IEEEEEDY 237
France [IEEIIEA 20%
Germany L 0%
Turkey [EEONEE 15%

South Korea

Italy

The Czech Republic
India

Japan

Poland

China

Nov 2008...Sample of 1000 per Country

12% 49EPA]
11% 5%[EsRZ]

9% 3YEwAZ

7% 4YMNRZ
694 WL

P 6%

% 3%




M REUTERS

The Reputation of the United States:

Has Strong Democratic Values and Institutions



Has Strong Democratic Values and
Institutions

(% Well above average + Slightly above average)

REUTERS

m Well above average B Slightly above average

Total 24% 28% 52%

80%

India
Poland 70%

South Korea

67%

The United States
China

The Czech Republic
Italy

Great Britain
Japan

Brazil

Canada

Turkey

Russia

Spain

Mexico

France

Australia
Argentina
Belgium
Germany

The Netherlands
Sweden

Nov 2008...Sample of 1000 per Country

64%

64%
59%

54%

23% 29% 52%

51%

50%

50%

N
D

49%

48%

46%

45%

44%

12% 24% 36%
11% 25% 36%

35%

30%




Has Strong Democratic Values and
Institutions

(% Slightly below average + Well below average)

REUTERS

m Slightly below average m Well below average

Total 9% 6% [EELQ

Turkey 11% 15% 26%

Sweden 17% 8% [PAEA)
Argentina 12% 11% peeRg
Belgium 15% IS 22%

The Netherlands 14% 6%

20%

20%

Germany 13% 7%
Russia 12% 8%
Mexico 11% 9% [RIER

20%

Spain 12% [LZ 19%

France 12% 6% [EEG
Brazil 9% 5%
Canada [BEEIEL
Italy I
Australia [RECEESEE 12%
Great Britain  JEECEEE 10%
China [IBOEE 2%
The Czech Republic |EREIEL 97
The United States IR 8%°
Japan BZER 8%
South Korea G877
Poland Rg&&4 6%
India %& 3%

14%

14%

14%

Nov 2008...Sample of 1000 per Country



M REUTERS

The Reputation of the United States:

Respects the Rights of its Citizens



Total

India

Poland

China

Russia

South Korea
The United States
The Czech Republic
Turkey

Japan

Great Britain
ltaly

Mexico

Canada

Brazil

Australia

France
Argentina

Spain

The Netherlands
Belgium
Germany
Sweden

Nov 2008...Sample of 1000 per Country

m Well above average

19%

17% 33%

15% 32%

18% 28%

16% 27%

14% 26%

17% 22%

13%

B Slightly above average

46%

66%
65%
60%

59%

57%

56%

50%
47%
46%
43%

40%

39%

AT ) 38%

14% 23% 37%

11% 23% 34%

11% 21% 32%

7% 21% 28%
7% 21% 28%

5% 23% 28%
% 18% 21%

Respects the Rights of its Citizens _,

(% Well above average + Slightly above average)

81%

REUTERS




Total

Sweden

Spain

Belgium
Argentina
Germany
Mexico

The Netherlands
France

Brazil

Australia
Canada

Italy

Great Britain
Turkey

Russia

China

The United States
Japan

The Czech Republic
South Korea
Poland

India

Nov 2008...Sample of 1000 per Country

m Slightly below average

12% IS 19%

AT 12% 35%

19% 12% 31%

20% AOL7 N 30%

17% 13% 30%

19% UOL7 N 2 9%

16% 12% 28%

19% 8% LA

17% 9% [pASE

14% 10% e

12% 8% A%

12% IR 19%

11% 5% KA

10% 5% pEEA]

7% 8% KP4

9% 4% R4

7% 6% QR

10% 29w

PR 11%

7% 29%R%

6% 3YEERZ

4%2 Y4F4]

%3%

Respects the Rights of its Citizens _.

(% Slightly below average + Well below average)

m Well below average

REUTERS




M REUTERS

The Reputation of the United States:

Has a Strong Commitment to Culture and Arts



Total

China

India

Poland

The United States
Brazil

Turkey

South Korea
Italy

Japan

France

Canada

The Czech Republic
Spain

Mexico

Great Britain
Russia

Australia
Argentina
Belgium

The Netherlands
Germany
Sweden

Nov 2008...Sample of 1000 per Country

Has a Strong Commitment to

Culture and Arts

(% Well above average + Slightly above average)

B Well above average  H Slightly above average

13% 27% 40%

34% 61%

25% 34% 59%
23% 36% 59%

30% 53%

20% 7% 47%

‘!

18% 29% 47%

35% 47%

29% 45%

34% 45%

28% 39%

26% 37%

27% 36%

24% 35%

10% 24% 34%

AT 34%

3
B3

11% 22% 33%

23% 32%

20% 31%

23% 29%

5% 20% 25%

19% 25%

18% 22%

REUTERS




Has a Strong Commitment to
Culture and Arts

(% Slightly below average + Well below average)

REUTERS

W Slightly below average B Well below average

Total 11% 6% FNEG

Mexico 16% 13% 29%

Argentina 15% 129% [REEG
Belgium 15% 9% [

Russia 14% 8% AL

Germany 14% 8% il
Spain 13% 8% [pAkA

Turkey | IECENIESE -

The Czech Republic 14% 6% [l
The Netherlands 13% L7 19%
Sweden 13% 6% [EERA

Canada 12% X7l 13%

Great Britain 11% 6% [NNEA

France IEZINEA 17
Australia [N 17
Brazil IEIKE 14

o

India 7% A% pNEA)

The United States IEECHEE 10
South Korea [EESIER 10%
China B 10%

Japan [ %

Poland [E&ReRE 8%

Nov 2008...Sample of 1000 per Country



M REUTERS

The Reputation of the United States:

Is a Good Country in Which to Invest



Is a Good Country in Which to Invest

(% Well above average + Slightly above average)

B Well above average  H Slightly above average

Total 14% 25% 39%
India 69%
Poland 23% 58%
china IR >
The United States  IEZNNE I -
Mexico 21% 50%
Brazil [INNENEEZ -+
The Czech Republic 16% 44%
Spain 15% 41%
Turkey G -
taly IS -
South Korea IECZIECTI >~
Argentina [IECENIEET 7

2
S

2

(o]
X

36%

Great Britain
France 24% 33%
Canada 9% 24% 33%

e
S

Russia 13% 18% 31%

Belgium &4 22% 27%
Germany [l 22% 26%

The Netherlands 21% 25%
Australia B4 17% 24%

s
S

J apan 6% 18% 24%

Sweden B4 19% 24%

Nov 2008...Sample of 1000 per Country

REUTERS




Total

The Netherlands
Russia

Australia
Argentina
Sweden
Canada
Germany
Belgium

Japan

Turkey

France

Great Britain
Spain

Italy

Brazil

Mexico

South Korea
The Czech Republic
The United States
China

Poland

India

Nov 2008...Sample of 1000 per Country

B Slightly below average

10% |PASEA)

i
>
(=}

20% 15% 35%

21% 13% 34%

20% 14% 34%

18% 15% 33%

21% 11% K4

18% 12% 30%

17% 13% 30%

17% 12% 29%

21% 7% [pAsE

13% 15% 28%

16% 11% PIEA

14% 9% ARl

14% 8% AL

14% 8% p¥AL

14% 7% ARG

12% 9% [pARZ

14% P4l 19%

11% L4l 17%

10% 5% pEEA
9% P4l 15%

7% A% N4

7% 3YquiepA]

Is a Good Country in Which to Invest

(% Slightly below average + Well below average)

B Well below average

REUTERS




M REUTERS

The Reputation of the United States:

Respects Human Rights



Total

India

The United States
Poland

China

The Czech Republic
South Korea
Russia

Turkey

Italy

Japan

Great Britain
Canada

France

Australia

Brazil

Mexico

Spain

The Netherlands
Belgium
Germany
Sweden
Argentina

Nov 2008...Sample of 1000 per Country

B Well above average

15% 24%

44%

32%

24%

23% 2

Q
S

18% 34%
18%

24%

N
3
>

20% 21%

14% 26%

13% 27%

13% 26%
13% AT

11% 22% 33%
11% 22% 33%

11% 19% 30%

10% 19% 29%

7% 17% 24%
6% 18% 24%

6% 17% 23%

4% 15% 19%

w

% 15% 18%

6% 10% A

M Slightly above average

39%

61%
61%
52%

52%
52%
51%
41%

40%

40%

39%

39%

Respects Human Rights

(% Well above average + Slightly above average)

75%

REUTERS




Total

Argentina

Spain

Mexico

Sweden
Germany
Turkey

Belgium

Brazil

The Netherlands
France

Australia

Italy

Great Britain
China

Canada

Russia

Japan

South Korea
The Czech Republic
The United States
Poland

India

Nov 2008...Sample of 1000 per Country

B Slightly below average

16% 11% PIEA

25% 33%

26% 18%

Respects Human Rights

(% Slightly below average + Well below average)

B Well below average

58%

44%

21% 21% 42%

27% 14% 41%

25% 13% 38%

14% 22% 36%

22% 13% 35%
19% 16% 35%

22% 12% 34%

20% AL 30%

17% PO 25%

15% 8%

23%

15% 8%

23%

10% 11% e

12% 8% %A

11% 8% |[MESEA]

14% L4 18%

8% 5% [EECEA]

8% 4% p¥AQ

7% 298k

5% 4% KR4

4%2 VR4

REUTERS




M REUTERS

The Reputation of the United States:

Makes a Positive Difference in the World



Total

India

China

The United States
The Czech Republic
Poland

France

Italy

Brazil

Spain

South Korea
Great Britain
Canada

Mexico

Turkey

Belgium

Russia

Australia
Argentina

The Netherlands
Germany
Sweden

Japan

Nov 2008...Sample of 1000 per Country

Makes a Positive Difference in the World

(% Well above average + Slightly above average)

B Well above average

M Slightly above average

15% 23% 38%

43%
33%

28%

19%

w
N
X

18% 30

X

17% 30%

19% 26%

63%
54%

51%

48%

47%

45%

18% 21% 39%

14% 23% 37%

10% 27% 37%

10% 25% 35%

10% 25% 35%

11% 21% 32%

14% 17% 31%

8% 23% 31%

14% 16% 30%

9% 20% 29%

12% 16% 28%

4% 18% 22%

3% 17% 20%

4% 15% 19%

% 15% 18%

75%

REUTERS




Total

Argentina
Turkey

Japan

Sweden

Russia

Mexico
Germany

The Netherlands
Canada
Australia

Spain

Brazil

Belgium

South Korea
Great Britain
ltaly

Poland

The Czech Republic
France

China

The United States
India

Nov 2008...Sample of 1000 per Country

Makes a Positive Difference in the World

(% Slightly below average + Well below average)

B Slightly below average

B Well below average

16% 13% 29%
16% 29% 45%
26% 16% 42%
24% 17% 41%
19% 22% 41%

23% 16% 39%

20% 14% 34%

15% 16% 31%
%) 14% 28%

15% 12% 27%

16% 10% |pASEAl

13% 12% 25%

12% N7 2 3%

11% LA 2 0%

9% ISl 16%

9% IS 16%

9% IS 16%

8% A%pVAL

4% 3%l

REUTERS




M REUTERS

The Reputation of the United States:

Contributes to International Peace and Cooperation



Total

India

The United States
Poland

The Czech Republic
South Korea
China

Australia

ltaly

Canada

The Netherlands
Great Britain
Japan

France

Spain

Belgium
Germany

Brazil

Russia

Mexico

Sweden

Turkey

Argentina
Nov 2008...Sample of 1000 per Country

Contributes to International Peace and

Cooperation

(% Well above average + Slightly above average)

B Well above average

10% 18% 28%

32%

28%

19%

M Slightly above average

60%
54%
46%

14% 23% 37%

11% AT 36%

12% VA 34%

11% 21% 32%

12% 19% 31%

11% 19% 30%

9% 21% 30%
9% 21% 30%

7% 23%

30%

9% 18% 27%

8% 14% 22%

6% 16% 22%

S
X

14% 18%

7% WL 17%

6% 11% [ENEQ)

5% 11% ISR

3% 12% 15%

ST 12%

3

% 5% K34

REUTERS




Total
Argentina
Turkey
Mexico
Russia
Brazil
Sweden
Spain
Germany
Belgium
China
Canada
France

Italy

Japan
Australia
Great Britain
The Netherlands
The Czech Republic
South Korea
Poland
India

The United States
Nov 2008...Sample of 1000 per Country

Cooperation

(% Slightly below average + Well below average)

Ml Slightly below average

19% 24%

21%

17%

21%
31%

52%

44%

B Well below average

43%

56%

69%
65%

28% 59%

24% 32%

24% 28%

22% 26%

23% 23%

23% 21%

18% 24%

20% 21%

19% 21%

18% 17% 35%

18% 16% 34%

16% 18% 34%

16% 17% 33%

16% 16% 32%

16% 15% 31%

16% 15% 31%

14% 14% 28%

9% IS 16%

9% 6% USRS

40%

56%
52%
48%

46%

44%
42%
41%

Contributes to International Peace and

7%

REUTERS




M REUTERS

The Reputation of the United States:

Respects its Neighbors and Other Countries



Total

India

The United States
Poland

The Czech Republic
Italy

Great Britain
Canada
Australia

South Korea
France

The Netherlands
Japan

China

Spain

Belgium
Germany

Brazil

Sweden

Russia

Turkey
Argentina
Mexico

Nov 2008...Sample of 1000 per Country

B Well above average

8% 15% 23%

28%

25%

13% 27%

10% 21% 31%

9% 19% 28%

6% 18% 24%

8% 15% 23%

7% 16% 23%

18% 22%

3
E3

7% 14% 21%

6% 15% 21%

15% 19%

5
S

6% 12% 18%

5% 12% 17%

3
E3

12% 16%
% 12% 15%

i

1L 1490

P% 11% R

3% 9% QWA

7% EEEG

4%
4%

% 6% EERY)

P48 9%

w

Respects its Neighbors and Other Countries

(% Well above average + Slightly above average)

M Slightly above average

58%
50%
40%

REUTERS




Total

Argentina
Mexico

Turkey

Russia

Brazil

China

Spain

Sweden

France

Belgium
Canada

South Korea
Germany

Japan

Australia

Great Britain
The Netherlands
Italy

The Czech Republic
Poland

India

The United States

Nov 2008...Sample of 1000 per Country

Respects its Neighbors and Other Countries

(% Slightly below average + Well below average)

Ml Slightly below average

21%

26%

21%

18%

16%

35%

27%

!

28%

24% 32%

25% 26%

26% 22%

AT 22%

23% A

26% 18%

AT 21%

24% 15% 39%

19% 20% 39%

21% 17% 38%
19% 19% 38%
18% 18% 36%
18% 17% 35%

14% 14% 28%

7% 9% [ESG

9% 6% [

56%
55%

6%
33%

B Well below average

47%
54% 75%
74%
71%
68%

63%

61%

56%

51%

48%

47%

45%

44%

44%
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