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Americans Are More Likely to Be Concerned if Their 
Social Security Number Were to Be Stolen Than Their 

Wallet or Laptop 
 
 

More Americans Would Rather Reduce Their Risk of Identity 
Theft by 20% Than Reduce Their Waistlines by 20 Pounds 
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Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up 
of seasoned professionals. We conduct strategic research initiatives for a diverse number 
of American and international organizations, based not only on public opinion research, 

but elite stakeholder, corporate, and media opinion research. 
Ipsos has media partnerships with the most prestigious news organizations around the 

world.  Ipsos Public Affairs is the polling agency of record for The McClatchy Company, 
the third-largest newspaper company in the United States and the international polling 

agency of record for Thomson Reuters, the world’s leading source of intelligent 
information for businesses and professionals. 

Ipsos Public Affairs is a member of the Ipsos Group, a leading global survey-based 
market research company. We provide boutique-style customer service and work closely 

with our clients, while also undertaking global research. 
To learn more, visit: www.ipsos-pa.com 

For copies of other news releases, please visit: www.ipsos-na.com/news/.
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New York, NY – When asked which of three personal items they would be most 
concerned about being stolen if someone were to break into their home, three in five 
(58%) select their Social Security number over their wallet or purse (24%) or their laptop 
(9%), according to a recent poll conducted by Ipsos Public Affairs on behalf of ID 
Analytics.  In fact, Americans across demographic groups are more likely to say that they 
would be more concerned about their Social Security number being stolen over their 
wallet or purse or laptop.  This importance placed on protecting one’s Social Security 
number reflects Americans’ concern about identity theft. 

• Women are even more likely than men to be most concerned about their Social 
Security number being stolen (63% vs. 54%). 

• Those with a high school education or less also express greater levels of concern 
about their Social Security number being stolen than do more educated adults (64% 
vs. 53%). 

• Those with a household income of less than $25,000 are also more likely than more 
affluent adults to select their Social Security number over their wallet or laptop (65% 
vs. 53%). 

These are some of the findings of an Ipsos poll conducted April 23rd – 27th, 2009.  For the 
survey, a nationally representative sample of 1,000 randomly-selected adults aged 18 
and over residing in the U.S. was interviewed by telephone via Ipsos’ U.S. Telephone 
Express omnibus.  With a sample of this size, the results are considered accurate within 
±3.1 percentage points, 19 times out of 20, of what they would have been had the entire 
population of adults in the U.S. been polled. The margin of error will be larger within 
regions and for other sub-groupings of the survey population.  These data were weighted 
to ensure the sample's regional and age/gender composition reflects that of the actual 
U.S. population according to data from the U.S. Census Bureau. 

Similarly, nearly six in ten Americans (58%) say that they would rather reduce their risk 
of identity theft by 20% than lose 20 pounds, illustrating that they understand the real 
risks of identity theft today. 
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• Across demographic groups, Americans are more likely to chose reducing their 
risk of identify theft over losing 20 pounds.  The only exception is retirees, who 
are equally likely to select losing 20 pounds as they are to select reducing their 
risk of identity theft by 20%.  

• Younger adults are more likely to prefer to decrease their risk of identify theft 
than their waistline: 66% of adults under 35 and 60% of adults ages 35 to 54 
would rather reduce their risk of having their identity stolen whereas just 48% of 
adults 55+ say the same. 

• Westerners (64%) are also more likely than those in other regions to choose 
decreasing their risk of identity theft over shedding 20 pounds. 

• Parents (67%) and Hispanics (72%) are also among those who are most likely to 
prefer to reduce their risk of identity theft than their weight. 
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About Ipsos 
Ipsos is a leading global survey-based market research company, owned and managed by 

research professionals that helps interpret, simulate, and anticipate the needs and 
responses of consumers, customers, and citizens around the world. Member companies 

assess market potential and interpret market trends to develop and test emergent or 
existing products or services, and build brands. They also test advertising and study 
audience responses to various media, and measure public opinion around the globe. 
They help clients create long-term relationships with their customers, stakeholders or 
other constituencies. Ipsos member companies offer expertise in advertising, customer 

loyalty, marketing, media, and public affairs research, as well as forecasting, modeling, 
and consulting and offers a full line of custom, syndicated, omnibus, panel, and online 
research products and services, guided by industry experts and bolstered by advanced 
analytics and methodologies. The company was founded in 1975 and has been publicly 
traded since 1999. In 2008, Ipsos generated global revenues of €979.3 million ($1.34 

billion U.S.). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 


