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Six in Ten (56%) Americans Support Nuclear Energy  
 

More Believe Nuclear Power Should Play a Greater Role (42%) 
in the Future, Not a Lesser Role (25%) 
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Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up 
of seasoned professionals. We conduct strategic research initiatives for a diverse number 
of American and international organizations, based not only on public opinion research, 

but elite stakeholder, corporate, and media opinion research. 
Ipsos Public Affairs conducts national and international public opinion polling on behalf 
of The McClatchy Company, the third-largest newspaper company in the United States, a 
leading newspaper and internet publisher dedicated to the values of quality journalism, 
free expression and community service. Building on a 151-year legacy of independence, 

the company's newspapers and websites are steadfast defenders of First Amendment 
values and advocates for the communities they serve. Ipsos Public Affairs is a member of 
the Ipsos Group, a leading global survey-based market research company. We provide 

boutique-style customer service and work closely with our clients, while also undertaking 
global research.  

 
To learn more, visit: www.ipsos-pa.com 

For copies of other news releases, please visit: www.ipsos-na.com/news/.
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Six in Ten (56%) Americans Support Nuclear Energy  
 

More Believe Nuclear Power Should Play a Greater Role (42%) 
in the Future, Not a Lesser Role (25%) 

 
New York, NY – Six in ten (56%) Americans support (29% strongly/28% somewhat) 
nuclear power as a way of producing energy, according to a new Ipsos Public Affairs poll 
conducted for the U.S Women in Nuclear Conference held in Washington D.C. 
Conversely, four in ten (39%) oppose (23% strongly/15% somewhat) nuclear power.   

The levels of support for nuclear energy are not consistent among all Americans, with a 
gender gap significantly dividing the opinions of men and women. While two in three 
men (65%) support nuclear energy for the production of power, the level of support drops 
to 48% among women, representing a 17-point gap.  

While the overall support for nuclear energy is behind that of solar power (90%) and 
other fully renewable resources, support for nuclear energy (56%) is ahead of coal power 
(54%). Comparatively, support for nuclear energy is higher in the United States (56%) 
than it is in Canada (48%), for example. 

Further, four in ten (42%) believe that nuclear power should play “more” of a role in the 
United States in the next few decades than it does today, compared to just 25% who 
believe its role should be “less.”  Three in ten (29%) believe it should play the “same” 
role going forward as it does today. 

Only one half (52%) of Americans agree (21% strongly/31% somewhat) that their state 
has enough energy to meet future needs. Moreover, six in ten (60%) believe (28% 
strongly/32% somewhat) that “conservation efforts by consumers will not offset the 
growing demand for energy,” meaning that additional sources of power will need to be 
brought on line to meet the growing demand.  

To this effect, five in ten support (29% strongly/22% somewhat) building new nuclear 
power plants to help meet America’s future electricity demand, with 61% believing that 
we “need to invest in nuclear energy today in order to ensure we have an adequate supply 
of electricity in the future.” A similar proportion also believes (31% strongly/26% 
somewhat) that “renewable sources of energy, such as hydroelectric, wind and solar 
sources of energy, cannot on their own meet the rising demand for energy.”  

With respect to safety and environmental considerations, the two areas that witness the 
greatest gender divide and likely at least partially explain the gap in overall support, two 
in three (63%) agree (27% strongly/36% somewhat) that “nuclear power plants operating 
in America are safe” (74% of men; 53% of women), while a majority (52%) is confident 
that “nuclear energy is environmentally clean” (60% of men; 44% of women). Similarly, 
while 62% of Americans overall believe that nuclear energy is an advanced and safe form 
of electricity generation, 69% of men feel this way compared to 55% of women.  
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For the survey, a nationally representative sample of 1,058 Americans was interviewed 
by telephone via Ipsos’ U.S. Telephone Express omnibus from July 9 to 14, 2009.  With a 
sample of this size, the results are considered accurate within ± 3.1 percentage points, 19 
times out of 20, of what they would have been had the entire population of adults in the 
U.S. been polled. The margin of error will be larger within regions and for other sub-
groupings of the survey population. These data were weighted to ensure the sample's 
regional and age/gender composition reflects that of the actual U.S. population 
according to data from the U.S. Census Bureau. 
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About Ipsos 
 

Ipsos is a leading global survey-based market research company, owned and managed by 
research professionals that helps interpret, simulate, and anticipate the needs and 

responses of consumers, customers, and citizens around the world. Member companies 
assess market potential and interpret market trends to develop and test emergent or 
existing products or services, and build brands. They also test advertising and study 
audience responses to various media, and measure public opinion around the globe. 
They help clients create long-term relationships with their customers, stakeholders or 
other constituencies. Ipsos member companies offer expertise in advertising, customer 

loyalty, marketing, media, and public affairs research, as well as forecasting, modeling, 
and consulting and offers a full line of custom, syndicated, omnibus, panel, and online 
research products and services, guided by industry experts and bolstered by advanced 
analytics and methodologies. The company was founded in 1975 and has been publicly 
traded since 1999. In 2008, Ipsos generated global revenues of €979.3 million ($1.34 

billion U.S.). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 
 


