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Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up 
of seasoned professionals. We conduct strategic research initiatives for a diverse number 
of American and international organizations, based not only on public opinion research, 

but elite stakeholder, corporate, and media opinion research. 
Ipsos has media partnerships with the most prestigious news organizations around the 

world.  Ipsos Public Affairs is the polling agency of record for The McClatchy Company, 
the third-largest newspaper company in the United States and the international polling 

agency of record for Thomson Reuters, the world’s leading source of intelligent 
information for businesses and professionals. 

Ipsos Public Affairs is a member of the Ipsos Group, a leading global survey-based 
market research company. We provide boutique-style customer service and work closely 

with our clients, while also undertaking global research. 
To learn more, visit: www.ipsos-pa.com 

For copies of other news releases, please visit: www.ipsos-na.com/news/.
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95% of Dog Owners Agree that Spending  
Time with Their Dog Lifts Their Spirits 

 
More than Four in Ten Say that They Wish They  

Could Spend More Time with Their Dogs 
 
 

New York, NY – Nearly all U.S. dog owners (95%) agree that spending time with their dog 
lifts their spirits, including 58% who strongly agree, according to a new survey conducted by 
Ipsos Public Affairs on behalf of Beneful.  Over nine in ten of nearly 800 dog owners 
surveyed also say that they take comfort in coming home to their dog during these uncertain 
times (93% overall, including 55% who strongly agree), that their dog helps them enjoy the 
simple pleasures in life (92%), and that their dog makes their life more fulfilling (91%).  

Dog owners tend to see a multitude of traits in their dog that makes life better when they are 
together. Fully 80% enjoy that their dog is always happy to see them and 75% appreciate their 
unconditional love.  Other beneficial attributes of having a canine companion include the 
dogs’: 

• Being reliable and always there for their owners (63%) 

• Being playful and carefree (61%) 

• Positive attitude (46%) 

• Being always up for an adventure (38%) 

• Living in the moment (35%)  

Perhaps it is due to these positive qualities that nearly half of dog owners (48%) say that they 
could not live without their dog on a daily basis, more than say so of their morning cup of 
coffee (35%), television (35%), driving their car (26%), their cell or smart phone (23%), or 
their best friend (15%).  They are only more likely to say that they could not live without their 
significant other (54%) or their computer (50%). 

• Women are more likely than are men to say that they could not live without their dog 
on a daily basis (55% vs. 42%). 

• Dog owners 55 and older also appear to be more attached to their dogs, with 55% 
saying that they can’t live without their furry friend, whereas 48% of younger adults 
say the same. 

These are some of the findings of an Ipsos poll conducted June 1-3, 2009.  For the survey, 
national samples of 797 dog owners aged 25 and older from Ipsos’ U.S. online panel were 
interviewed online. Weighting was then employed to balance demographics and ensure that the 
sample's composition reflects that of the U.S. adult population according to Census data and to 
provide results intended to approximate the sample universe. A survey with an unweighted 
probability sample of 797 and a 100% response rate would have an estimated margin of error of 
+/- 3.5 percentage points 19 times out of 20 of what the results would have been had the entire 
adult population of dog owners aged 25 and older in the United States had been polled. All 
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sample surveys and polls may be subject to other sources of error, including, but not limited to 
coverage error, and measurement error.  
 

Nearly a third of dog owners (31%) spend at least eight waking hours a day with their dog.  A 
similar proportion (34%) says that they typically spend four to eight hours per day with their dog.  
However, many owners admit to spending far less time with their dogs: one in five (20%) spend 
only 2 to 4 hours a day with their dog, and one in seven (14%) spend less than two hours per day 
with their dog.  

• Younger dog owners tend to spend less time with their dog than do those who are older.  
More than four in ten adults 55 and older (41%) say that they typically spend at least 8 
waking hours a day with their dog, compared to just 24% of adults under 35. 

• Women are also nearly twice as likely as men to say that they spend the majority of their 
day with their dog (41% women spend at least 8 hours per day vs. just 21% of men). 

Four in ten dog owners (42%) wish that they could spend more time with their dog, including 
13% who say that they would prefer to spend a lot more.  However, a majority (54%) are content 
with how much quality time they spend with their dog.  Just 4% confess that they would like to 
spend less time with their dog than they typically do. 

• Adults under age 55 are much more likely than those 55 and older to say that they would 
like to spend more time with their dogs (47% vs. 29%), likely because they tend to spend 
less time with their dog during the day. 

• At the same time, even though women tend to spend more time with their dogs than men 
do, they are equally likely to say that they wish they could spend more time with their 
pooches (41% of women, 42% of men). 

In fact, many dog owners would rather spend time with their dog than with the people in their 
life.  More than four in ten say that they would prefer to spend more time with their dog than with 
their neighbors (48%) or co-workers (44%). 

Nearly a quarter (24%) of dog owners say that they would like to spend more time with their dog 
than with family members or relatives, 15% that they would rather spend more time with their 
dog than with their friends and 9% that they would rather spend more time with their dog than 
with their spouse or significant other. 

Dog owners enjoy doing a variety of activities with their dogs, most notable jogging, running or 
walking (59%) and driving (44%).  Roughly a quarter also say that they also like to have their 
dog along when they are running errands (27%) and on vacation (22%). 

Fewer say that they like to eat at dog-friendly restaurants (6%) or bring their dog to work (4%). 

• Younger dog owners (under 35) are more likely to enjoy doing a variety of activities with 
their dog than are those aged 55 and older, particularly jogging running or walking (72% 
vs. 49%), running errands (29% vs. 19%), and eating at dog-friendly restaurants (11% vs. 
3%). 

• Owners of small dogs (up to 22 pounds) are more likely than those with larger breeds to 
delight in vacationing with their dog (28% vs. 20%). 

Though just 22% say that they enjoy going on vacation with their dog, nearly two thirds (65%) 
say that their dog would be an ideal travel companion, falling behind only their best friend (81%), 
spouse or significant other (81%) and children (69%).  In fact, dog owners are more likely to say 
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that their dog is an ideal travel companion than are their siblings (58%), parents (50%), co-
workers (28%), in-laws (27%) or grandparents (22%). 

• At least six in ten dog owners say that their dog would be an ideal travel buddy, 
regardless of the size of their dog. 

Dog owners are fairly split when it comes to where they would bring their dog on vacation.  
Three in ten (30%) say that their dream vacation with their dog would be camping in the 
mountains, though roughly a quarter say that they would opt to go to the beach on a tropical 
island (24%) or drive through the countryside (23%).  Few would prefer hiking with their dog in 
the rainforest (5%), tasting exotic cuisine (2%), or sightseeing in a new city (2%). 

 

### 
 

For more information on this news release, please contact: 
 

Nicolas Boyon 
Senior Vice President 
Ipsos Public Affairs 

646.364.7583 
  

Releases are available at: http://www.ipsos-na.com/news/  
 
 

About Ipsos 
Ipsos is a leading global survey-based market research company, owned and managed by 

research professionals that helps interpret, simulate, and anticipate the needs and 
responses of consumers, customers, and citizens around the world. Member companies 

assess market potential and interpret market trends to develop and test emergent or 
existing products or services, and build brands. They also test advertising and study 
audience responses to various media, and measure public opinion around the globe. 
They help clients create long-term relationships with their customers, stakeholders or 
other constituencies. Ipsos member companies offer expertise in advertising, customer 

loyalty, marketing, media, and public affairs research, as well as forecasting, modeling, 
and consulting and offers a full line of custom, syndicated, omnibus, panel, and online 
research products and services, guided by industry experts and bolstered by advanced 
analytics and methodologies. The company was founded in 1975 and has been publicly 
traded since 1999. In 2008, Ipsos generated global revenues of €979.3 million ($1.34 

billion U.S.). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 
 
 


