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Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up 
of seasoned professionals. We conduct strategic research initiatives for a diverse number 
of American and international organizations, based not only on public opinion research, 

but elite stakeholder, corporate, and media opinion research. 
Ipsos Public Affairs conducts national and international public opinion polling on behalf 
of The McClatchy Company, the third-largest newspaper company in the United States, a 
leading newspaper and internet publisher dedicated to the values of quality journalism, 
free expression and community service. Building on a 151-year legacy of independence, 

the company's newspapers and websites are steadfast defenders of First Amendment 
values and advocates for the communities they serve. Ipsos Public Affairs is a member of 
the Ipsos Group, a leading global survey-based market research company. We provide 

boutique-style customer service and work closely with our clients, while also undertaking 
global research.  

 
To learn more, visit: www.ipsos-pa.com 

For copies of other news releases, please visit: www.ipsos-na.com/news/.
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Chicago, IL- Ipsos Public Affairs is pleased to announce the launch of the Hispanic 
Research Center, an extensive resource dedicated to providing valuable market research 
and insight into the lives of Hispanics in the United States. 
 
“With approximately 45 million Hispanics in the U.S., Ipsos Public Affairs has 
recognized the importance of being able to reach out to this fast growing and increasingly 
important market.” said Cynthia Pelayo, Senior Research Manager, Ipsos Omnibus 
Services. “This resource will allow us to further enhance and showcase our expertise 
about the Hispanic Community, and provide our clients with a wealth of information and 
research solutions to help them to better understand this key demographic segment, and 
reflect its diversity.” 
 
Targeted towards public, private and not-for-profit organizations, The Hispanic Research 
Center will give clients even more flexibility and more options for conducting surveys 
among Hispanics. Over the past year, Ipsos Public Affairs has launched two new survey 
vehicles, the Ipsos US Hispanic Telephone Express Omnibus and the Ipsos US Hispanic 
Online Express Omnibus, which have dramatically increased surveying capabilities. “We 
are now able to offer clients quick-turnaround solutions, at a very affordable price” adds 
Pelayo. “These products, in combination with existing qualitative and quantitative custom 
methodologies, have allowed us to provide a full-service offering to our clients.” 
 
In addition, the Hispanic Research Center provides Ipsos’ clients with an opportunity to 
increase the visibility of publicly released surveys and polls conducted among Hispanics. 
“We’ve had fantastic media pick up from several studies we’ve released this year” said 
Julio Franco, a Senior Research Manager with Ipsos Public Affairs. “It just goes to show 
how much of an opportunity there is out there for companies willing to invest in research 
among the Hispanic Community”  
 
To visit the website of the Hispanic Research Center, please go to http://www.ipsos-
pa.com/methodologies/hispanic.aspx   
 
For more information, please contact:
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Cynthia Pelayo 
Senior Research Manager 

(312) 777-3953 
cynthia.pelayo@ipsos.com 

 
Julio Franco 

Senior Research Manager 
(646) 313-6117 

julio.franco@ipsos.com 
 

Aaron Amic 
Vice President 
(612) 573-8508 

aaron.amic@ipsos.com 
 
 

Releases are available at: http://www.ipsos-na.com/news/  
 
 
 

About Ipsos 
Ipsos is a leading global survey-based market research company, owned and managed by 

research professionals that helps interpret, simulate, and anticipate the needs and 
responses of consumers, customers, and citizens around the world. Member companies 

assess market potential and interpret market trends to develop and test emergent or 
existing products or services, and build brands. They also test advertising and study 
audience responses to various media, and measure public opinion around the globe. 
They help clients create long-term relationships with their customers, stakeholders or 
other constituencies. Ipsos member companies offer expertise in advertising, customer 

loyalty, marketing, media, and public affairs research, as well as forecasting, modeling, 
and consulting and offers a full line of custom, syndicated, omnibus, panel, and online 
research products and services, guided by industry experts and bolstered by advanced 
analytics and methodologies. The company was founded in 1975 and has been publicly 
traded since 1999. In 2008, Ipsos generated global revenues of €979.3 million ($1.34 

billion U.S.). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 
 

  
 

 
 
 
 


