Presidential Approval Remains Stable Across the Agenda, with the
Economy Still Reigning As the Most Important Issue

Mayjorities of Americans Support Increased Security Measures at Airports
As a Means of Reducing Terrorism

VN

MCCULATCHY

Ipsos Public Affairs

Public Release Date: January 13, 2010, 6:00 am EST

Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up

of seasoned professionals. We conduct strategic research initiatives for a diverse number

of American and international organizations, based not only on public opinion research,
but elite stakeholder, corporate, and media opinion research.

Ipsos Public Affairs conducts national and international public opinion polling on behalf
of The McClatchy Company, the third-largest newspaper company in the United States, a
leading newspaper and internet publisher dedicated to the values of quality journalism,
free expression and community service. Building on a 151-year legacy of independence,
the company's newspapers and websites are steadfast defenders of First Amendment
values and advocates for the communities they serve. Ipsos Public Affairs is a member of
the Ipsos Group, a leading global survey-based market research company. We provide
boutique-style customer service and work closely with our clients, while also undertaking
global research.

To learn more, visit: www.ipsos-pa.com
For copies of other news releases, please visit: www.ipsos-na.com/news/.

© 2009, Ipsos Public Affairs Page 1



E Ipsos Public Affairs

Presidential Approval Remains Stable Across the Agenda, with the
Economy Still Reigning As the Most Important Issue

Majorities of Americans Support Increased Security Measures at Airports
As a Means of Reducing Terrorism

Washington, DC — After dropping below the 50% mark in early December, President Obama’s
approval rating has rebounded slightly, as 52% now say that they approve of the way he is
handling his job as President while 45% disapprove, according to a new telephone poll of over
1,300 adults conducted by Ipsos Public Affairs.

The grades that Obama receives for his performance on various issues are mostly similar to what
they were in early December. The economy and jobs marks his largest gain, as 40% now give
him an A or a B in this area (up 4 points over the past month) compared with 39% who give him
a D or an F (down 6 points). .

Of note, Obama’s grades on how he is handling terrorism have changed little compared with what
they were before the thwarted bombing attempt in a Detroit-bound flight on Christmas Day and
the response to it. Just as in early December, 43% award Obama an A or a B on his handling of
terrorism while 35% give him a D or an F (up 3 points).

Percentages of those who give Obama an A or a B on other issues remain fairly stable:
e Diplomacy: 51% (down 3 points from early December)
e Education: 51% (up 2 points)
e Energy independence: 41% (no change)
e The war in Irag: 40% (up 2 points)
e Health care: 40% (no change)
e The war in Afghanistan: 38% (up 1 point)

The Economy Remains the Top Issue Facing the Country

Despite the recent Northwest flight bombing scare, just 4% name terrorism and terrorist attacks as
the most important problem facing the U.S. today (up 3 points from 1% in October). In contrast,
48% cite an economy-related concern (up 2 points), including 28% who name the economy in
general and 19% who specifically cite unemployment or the lack of jobs. Three in ten (31%)
name some other domestic issue, including health care (9%) and political leaders (7%). One in
seven (14%) name a foreign affairs issue as the most pressing problem, most commonly the wars
abroad (7%) and terrorism (4%).

While the economy is still viewed as the most important problem facing the U.S. today,
Americans are growing less pessimistic about the economic crisis. Currently, just 30% say that
they feel the worst is still yet to come — a new low since Obama took office as, back in February
of last year, a majority (54%) feared that we had not yet seen the worst of the crisis. Even last
month, 35% reported that they expected the crisis to worsen still.
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The most prevalent opinion, shared by 56% (up 2 points from last month), is that the economy
has stabilized but has not yet begun to improve. About one in ten say we have turned the corner
on the recession (11%, up 3 points).

Similarly, Americans are becoming less negative about the direction the country is headed.
Though a majority (55%) still feel that things are off on the wrong track, this marks a decline of 5
points over the past month. Four in ten (39%) feel that the country is heading in the right
direction, an increase of 3-points since early December, while 6% are unsure.

Support for More Air Travel Security Measures

In the face of this recent security threat, three quarters of Americans (75%) feel that air travel in
the United States is safe with 27% saying it is “very safe” and 49% “somewhat safe”, while a
quarter (24%) hold a different opinion (17% say it is “not too safe” and 7% “not at all safe”).
Larger proportions of Americans felt that air travel was safe back in December of 2007 (86%)
and September of 2006 (85%) than do now.

Opinions about the current safety of air travel today vary by across demographic groups:
o \Women are more likely than are men to feel that air travel is unsafe (27% vs. 20%).

e Those with a household income of less than $50,000 are more likely than those who
are more affluent to believe that air travel is unsafe today (28% vs. 13%).

Though a majority of Americans feel that air travel is safe nowadays, many feel that additional
security measures would be effective in helping to reduce the risks of terrorism.

Eight in ten (81%) agree that better coordination of intelligence collected by different government
agencies about potentially dangerous passengers would be effective, including 63% who strongly
agree. Three quarters (74%) agree, including nearly half (48%) who strongly agree, that body
scans or full body searches would be beneficial in terms of making air travel safer. Increasing the
restrictions on carry-on luggage would also be an effective measure in the eyes of nearly six in
ten (57%).

However, Americans are divided when it comes to implementing new in-flight restrictions. Just
half (50%) agree that further in-flight restrictions such as banning the use of electronic
equipment, requiring passengers to stay seated or to keep any item off their lap would be
worthwhile while 42% disagree.

Overall, a very slight majority of adults (51%) believe that it is necessary to give up some civil
liberties in order to make the country safe from terrorism, while just over a third (36%) feel that
some of the government's proposals will go too far in restricting the public's civil liberties. An
additional 8% say that it would depend while 5% are unsure. When the same question was asked
of a national sample of adults by the Los Angeles Times in August of 2002, less than a year after
the 9/11 attacks, results were remarkably similar. At the time, just under half (49%) reported that
it is necessary to give up some civil liberties, 38% expressed concern that government proposals
could go too far.

© 2009, Ipsos Public Affairs Page 3



E Ipsos Public Affairs

These are some of the findings of an Ipsos poll conducted January 7-11, 2010. For the survey, a
nationally representative, randomly selected sample of 1,336 adults aged 18 and older across the
United States was interviewed by Ipsos. With a sample of this size, the results are considered
accurate within 2.68 percentage points, 19 times out of 20, of what they would have been had the
entire adult population in the U.S. been polled. All sample surveys and polls may be subject to
other sources of error, including, but not limited to coverage error, and measurement error.
These data were weighted to ensure that the sample’s composition reflects that of the actual U.S.
population according to U.S. Census figures. Respondents had the option to be interviewed in
English or Spanish.
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About Ipsos
Ipsos is a leading global survey-based market research company, owned and managed by
research professionals that helps interpret, simulate, and anticipate the needs and responses of
consumers, customers, and citizens around the world. Member companies assess market potential
and interpret market trends to develop and test emergent or existing products or services, and
build brands. They also test advertising and study audience responses to various media, and
measure public opinion around the globe.

They help clients create long-term relationships with their customers, stakeholders or other
constituencies. Ipsos member companies offer expertise in advertising, customer loyalty,
marketing, media, and public affairs research, as well as forecasting, modeling, and consulting
and offers a full line of custom, syndicated, omnibus, panel, and online research products and
services, guided by industry experts and bolstered by advanced analytics and methodologies. The
company was founded in 1975 and has been publicly traded since 1999. In 2008, Ipsos generated
global revenues of €979.3 million ($1.34 billion U.S.). Visit www.ipsos.com to learn more about
Ipsos offerings and capabilities.
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