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Cupid May be Preparing a Sleeping Potion This Year as 

Most (87%) Valentines Say Getting a Quality Night’s 
Sleep Helps Their Relationship 

 
But Men and Women Don’t Agree On Whether Good Sleep  

(53% women; 38% men) or Good Sex (48% men; 32% women) is 
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Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up 
of seasoned professionals. We conduct strategic research initiatives for a diverse number 
of American and international organizations, based not only on public opinion research, 

but elite stakeholder, corporate, and media opinion research. 
Ipsos has media partnerships with the most prestigious news organizations around the 

world.  Ipsos Public Affairs is the polling agency of record for The McClatchy Company, 
the third-largest newspaper company in the United States and the international polling 

agency of record for Thomson Reuters, the world’s leading source of intelligent 
information for businesses and professionals. 

Ipsos Public Affairs is a member of the Ipsos Group, a leading global survey-based 
market research company. We provide boutique-style customer service and work closely 

with our clients, while also undertaking global research. 
To learn more, visit: www.ipsos-pa.com 
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New York, NY – With Valentine’s Day fast approaching, cupid may be preparing a 
sleeping potion for his arrows this year as most (87%) Americans in a relationship think 
that getting a quality night’s sleep helps their relationship. In fact, more lovers say that 
good sleep (45%) is more important than good sex (40%) – but women (53%) are much 
more likely than men (38%) to say that good sleep is more important, and men (48%) are 
more likely than women (32%) to say that good sex is more important.  

While one half (47%) say that the Valentine’s gift they’d most like to receive is a 
romantic evening, two in ten (20%) would actually prefer a good night’s sleep, greater 
than the proportion of amorous Americans who would prefer a card and flowers (18%), 
or chocolate (12%). This is not surprising considering that 58% of Americans in a 
relationship say they best connect with their partner in the evening and at night, as 
opposed to first thing in the morning (16%), in the afternoon (13%), or midday (10%).  

Nearly one in three (30%) Americans in a relationship agree that their partner sometimes 
falls asleep when they are ready for romance, although one quarter (26%) agree that they 
stay up later than usual on Valentine’s Day. But the later night than normal might not be 
a result of creating romance, as most 81% of those with children in the household say 
they involve their children in their Valentine’s Day celebrations.  

This coming Valentine’s Day, most Americans in a relationship will do something 
different than the usual routine: 25% will go out for a romantic evening, while 19% will 
stay in for a romantic evening. Two in ten (16%) overall  – 30% of those with kids – will 
celebrate with their kids, while 3% will celebrate with family and friends. Just one in 
three (35%) have nothing planned at all and believe it’s just another day.  

Some like to turn up the romance on Valentine’s Day – two in ten (20%) have left a rose 
or rose petals on their partner’s pillow or bed, and 35% say Valentine’s Day is one of 
their favorites holidays – a similar proportion (21%) says they purchase Valentine’s gifts 
for their partner because they feel like they have to so that they won’t get in trouble. One 
in ten (9%) suggest that Valentine’s Day is a stress on their relationship. 

And while most (87%) say a quality night’s sleep helps their relationship, nearly two in 
ten (16%) Americans in a relationship agree that that their partner prevents them from 
getting a good night’s sleep, with the leading causes being snoring (35%), 
talking/nagging (9%), watching TV or using the computer in the bedroom (8%), having 
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alternate working hours than they do (5%), insomnia (5%), being restless (4%), or 
waking them up for sex (2%). One in ten (13%) say that their partner has sleeping issues 
that affect their love life, and 11% indicate that they themselves have sleep issues that 
affect their love life.  

But American couples are still surviving through the good times and the bad times, 
including the sleep difficulties, with communications (93%), spending quality time 
together (84%), romance (43%), being the top-three habits mentioned by most Americans 
for improving their relationship. Others believe that good money choices (34%), healthy 
diet and exercise (28%) and good sleep habits (13%) are the keys to improving their 
relationship.  

Most couples say that the strongest connection they have with their partner is as their best 
friend (30%), through their parenting (17%), religious beliefs (15%) and their philosophy 
or world view (10%).  But fewer say that their prowess in the bedroom (7%), hobbies 
(7%), finances (4%), and communication (2%) is where they excel, suggesting room for 
improvement for many in these areas.  

 

These are some of the findings of an Ipsos poll conducted January 7-10, 2010, on behalf 
of sleepbetter.org.  For the survey, a nationally representative sample of 737 randomly-
selected adults in a relationship was interviewed by telephone via Ipsos’ U.S. Telephone 
Express omnibus.  With a sample of this size, the results are considered accurate within 
±3.6 percentage points, 19 times out of 20, of what they would have been had the entire 
population of adults in the U.S. been polled. The margin of error will be larger within 
regions and for other sub-groupings of the survey population. These data were weighted 
to ensure the sample's regional and age/gender composition reflects that of the actual 
U.S. population according to data from the U.S. Census Bureau. 

 

For more information on this news release, please contact: 

 

Aaron Amic 
Vice President 

Ipsos Public Affairs 
612-205-4733 

 
 

Releases are available at: http://www.ipsos-na.com/news/  
 
 

About Ipsos 
Ipsos is a leading global survey-based market research company, owned and managed by 

research professionals that helps interpret, simulate, and anticipate the needs and 
responses of consumers, customers, and citizens around the world. Member companies 

assess market potential and interpret market trends to develop and test emergent or 
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existing products or services, and build brands. They also test advertising and study 
audience responses to various media, and measure public opinion around the globe. 
They help clients create long-term relationships with their customers, stakeholders or 
other constituencies. Ipsos member companies offer expertise in advertising, customer 

loyalty, marketing, media, and public affairs research, as well as forecasting, modeling, 
and consulting and offers a full line of custom, syndicated, omnibus, panel, and online 
research products and services, guided by industry experts and bolstered by advanced 
analytics and methodologies. The company was founded in 1975 and has been publicly 
traded since 1999. In 2008, Ipsos generated global revenues of €979.3 million ($1.34 

billion U.S.). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 
 
 

 


