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Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up 
of seasoned professionals. We conduct strategic research initiatives for a diverse number 
of American and international organizations, based not only on public opinion research, 

but elite stakeholder, corporate, and media opinion research. 
Ipsos Public Affairs conducts national and international public opinion polling on behalf 
of The McClatchy Company, the third-largest newspaper company in the United States, a 
leading newspaper and internet publisher dedicated to the values of quality journalism, 
free expression and community service. Building on a 151-year legacy of independence, 

the company's newspapers and websites are steadfast defenders of First Amendment 
values and advocates for the communities they serve. Ipsos Public Affairs is a member of 
the Ipsos Group, a leading global survey-based market research company. We provide 

boutique-style customer service and work closely with our clients, while also undertaking 
global research.  

 
To learn more, visit: www.ipsos-pa.com 

For copies of other news releases, please visit: www.ipsos-na.com/news/.
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Nationally, 61% Back Arizona Law Targeting Illegal 
Immigrants 

 
Same Proportion Would Support the Same Law in their Own State 

 
 
Washington, DC – Majorities of Americans, 61% in both instances, support Arizona's new 
immigration law and would favor this law being passed in their own state, according to a new 
national telephone poll of 1,016 adults conducted by Ipsos Public Affairs, May 6-9.    

Asked about a new law recently passed in the state of Arizona that, “once police stop a person, 
requires local law enforcement officials to verify the immigration status of people they 
reasonably suspect of being in the country illegally,” 61% said they favor it (41% strongly and 
20% somewhat) while 37% said they oppose it (25% strongly and 11% somewhat) and 3% were 
unsure.  Among registered voters, 64% are in support of it and 33% are opposed to it.   

Furthermore, 61% said they would favor this law being passed in their own state (42% strongly 
and 19% somewhat) while 36% would oppose it (26% strongly and 10% somewhat) and 3% are 
unsure.  Among registered voters, 65% would favor it vs. 33% who would oppose it. 

Support for both the Arizona law and a similar law in their own state is expressed by over 8 in 10 
Republicans (83% and 82%, respectively) and over half of Independents (54% and 52%, 
respectively). Democrats are clearly split as nearly half of them favor the Arizona law (46%) 
while 51% oppose it, and nearly as many Democrats would favor a similar law in their own state 
(49%) as would oppose it (50%). 

In addition, 69% of survey respondents said they wouldn't mind if police officers stopped them to 
ask for proof of their citizenship or legal rights to be in the country. In contrast, 29% said they 
would mind, considering it a violation of their rights, and 3% were unsure.   

Shedding light on opinions about the Arizona law, 89% agree that “protecting our borders is 
important as part of America's effort to prevent drug trafficking and organized crime” (only 7% 
disagree).  

Furthermore, 62% of respondents said they agree that “this country has a real problem with illegal 
immigration, and it is hurting all Americans” (30% disagree).   Also, only one third agree with the 
statements “on balance, I think illegal immigrants probably help America more than they hurt it” 
(35% vs. 52% who disagree) and “illegal immigration doesn’t bother me because it means that 
hardworking people can find a better quality of life in America” (35% vs. 58% who disagree).  
And less than half agree that “illegal immigrants in the US mostly work in jobs that Americans 
don’t want anyway” (46% vs. 45% who disagree).  

However, 64% agree that “the best way to tackle the issue of illegal immigration is to go after the 
businesses who hire illegal immigrants” (25% disagree) and 62% agree that “the government 
should spend more time tightening our borders and less time worrying about the people who are 
already here” (29% disagree). 
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These are some of the findings of an Ipsos poll conducted May 6-9, 2010. For the survey, a 
nationally representative, randomly selected sample of exactly 1,016 adults aged 18 and older 
across the United States was interviewed by Ipsos. With a sample of this size, the results are 
considered accurate within 3.1 percentage points, 19 times out of 20, of what they would have 
been had the entire adult population in the U.S. been polled. All sample surveys and polls may be 
subject to other sources of error, including, but not limited to coverage error, and measurement 
error. These data were weighted to ensure that the sample's composition reflects that of the 
actual U.S. population according to U.S. Census figures. Respondents had the option to be 
interviewed in English or Spanish. 
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About Ipsos 
Ipsos is a leading global survey-based market research company, owned and managed by research 
professionals that helps interpret, simulate, and anticipate the needs and responses of consumers, 

customers, and citizens around the world. Member companies assess market potential and 
interpret market trends to develop and test emergent or existing products or services, and build 
brands. They also test advertising and study audience responses to various media, and measure 

public opinion around the globe. 
They help clients create long-term relationships with their customers, stakeholders or other 
constituencies. Ipsos member companies offer expertise in advertising, customer loyalty, 

marketing, media, and public affairs research, as well as forecasting, modeling, and consulting 
and offers a full line of custom, syndicated, omnibus, panel, and online research products and 

services, guided by industry experts and bolstered by advanced analytics and methodologies. The 
company was founded in 1975 and has been publicly traded since 1999. In 2009, Ipsos generated 
global revenues of €943.7 million ($1.33 billion U.S.). Visit www.ipsos.com to learn more about 

Ipsos offerings and capabilities. 


