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Four in Ten (43%) Working Americans Would Move to 
a Different Community if it Offered a Higher  

Quality of Life 
 

Four in ten (38%) Say They’re Living in their Current 
Community Primarily Because of a Job 

 
 
 
 

 
 
 

 
 
 
 
 

 
Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up 
of seasoned professionals. We conduct strategic research initiatives for a diverse number 
of American and international organizations, based not only on public opinion research, 

but elite stakeholder, corporate, and media opinion research. 
Ipsos has media partnerships with the most prestigious news organizations around the 

world.  Ipsos Public Affairs is the polling agency of record for The McClatchy Company, 
the third-largest newspaper company in the United States and the international polling 

agency of record for Thomson Reuters, the world’s leading source of intelligent 
information for businesses and professionals. 

Ipsos Public Affairs is a member of the Ipsos Group, a leading global survey-based 
market research company. We provide boutique-style customer service and work closely 

with our clients, while also undertaking global research. 
To learn more, visit: www.ipsos-pa.com 

For copies of other news releases, please visit: www.ipsos-na.com/news/.
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Four in Ten (43%) Working Americans Would Move to 
a Different Community if it Offered a Higher  

Quality of Life 
 

Four in ten (38%) Say They’re Living in their Current 
Community Primarily Because of a Job 

 
New York, NY – If they could find the same job in a community that they thought 
offered a higher quality of life, four in ten (43%) working Americans would take the 
plunge and move, according to a new Ipsos Public Affairs poll conducted on behalf of the 
Fairfax County Economic Development Authority.  
 
Perhaps not surprisingly, Americans aged 18 to 34 (67%) are most likely to say they’d 
seize the opportunity and move, while fewer middle-aged (42%) and older (28%) 
Americans say the same. It appears that the search for a higher quality of life is 
particularly strong among those with kids as one half (51%) of working Americans with 
children say they’d move, compared to 38% of those without children.  
 
It appears that many working Americans might have already relocated in order to find 
employment. In fact, four in ten (38%) say that they chose to live in their current 
community primarily because of a job, the proportion of which rises to 42% among men, 
45% among those with a college degree or higher education and 56% among Hispanic 
Americans. Moreover, one quarter (23%) of working Americans say that they have 
actually sought a job elsewhere that would provide them with a higher quality of life, 
especially those aged 18 to 34 (37%), those who earn under $25K a year (35%), and 
those with children (26%).  
 
Thinking about what might attract a potential mover to another community that they 
thought offered a better quality of life, two in ten (20%) say greater affordability would 
be the biggest attraction, while a similar proportion says that better schools (16%) or a 
more robust economy (16%) would be the biggest attraction for them. Others say greater 
recreation and entertainment offerings (13%), better safety and security (11%), greater 
cultural diversity (9%) or some other feature (12%) would be most attractive to them.  
 
But some features are more attractive to certain Americans: women (23%) are more 
likely than men (17%) to like greater affordability, while those with children (31%) and 
those aged 18 to 24 (24%)  are especially attracted by better schools. Individuals whose 
family earns more than $75K a year are disproportionately attracted to greater recreation 
and entertainment options (19%), while those with a college degree are attracted by 
greater cultural diversity (13%).  
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The study also revealed that 55% of Americans wouldn’t move to another community 
even if it offered a higher quality of life and they could find the same job, and that 77% 
have not actively sought a job elsewhere in the last five years in an effort to find a better 
quality of life in another community, suggesting that many working Americans aren’t 
prepared to make the big move.  
 
Among those who haven’t actively sought a job elsewhere, the most common response 
(35%) was that family considerations have prevented them from doing so (44% of those 
with children), while others say it’s not a high priority for them (18%), they like their job 
(13%), they’re happy where they are (7%), they lack employment opportunities (7%), or 
that the process is too disruptive (5%).  
 

These are some of the findings of an Ipsos poll conducted June 3-14, 2010.  For the 
survey, a nationally representative sample of 1,083 randomly-selected employed adults 
residing in the U.S. interviewed by telephone via Ipsos’ U.S. Telephone Express omnibus.  
With a sample of this size, the results are considered accurate within ±3.0 percentage 
points, 19 times out of 20, of what they would have been had the entire population of 
employed adults in the U.S. been polled. The margin of error will be larger within 
regions and for other sub-groupings of the survey population. These data were weighted 
to ensure the sample's regional and age/gender composition reflects that of the actual 
U.S. population according to data from the U.S. Census Bureau. 
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Aaron Amic 
Vice President 

Ipsos Public Affairs 
612.205.4733 

 
Releases are available at: http://www.ipsos-na.com/news/  

 
 

About Ipsos 
Ipsos is a leading global survey-based market research company, owned and managed by 

research professionals that helps interpret, simulate, and anticipate the needs and 
responses of consumers, customers, and citizens around the world. Member companies 

assess market potential and interpret market trends to develop and test emergent or 
existing products or services, and build brands. They also test advertising and study 
audience responses to various media, and measure public opinion around the globe. 
They help clients create long-term relationships with their customers, stakeholders or 
other constituencies. Ipsos member companies offer expertise in advertising, customer 
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loyalty, marketing, media, and public affairs research, as well as forecasting, modeling, 
and consulting and offers a full line of custom, syndicated, omnibus, panel, and online 
research products and services, guided by industry experts and bolstered by advanced 
analytics and methodologies. The company was founded in 1975 and has been publicly 
traded since 1999. In 2008, Ipsos generated global revenues of €979.3 million ($1.34 

billion U.S.). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 


