Ipsos Public Affairs

RBC Consumer Outlook Index : U.S. Consumer Confidence Reaches Highest Level
Since the 2008 Economic Meltdown

Most Americans Believe a Combination of Spending Cuts and Tax Increases are
Necessary to Balance the Federal Budget

New York, NY, December 2, 1010 - Registering the highest reading since September 2008,
the RBC Consumer Outlook Index increased 3.2 points to 45.2 in December (42.0 in
November) as a result of improved current conditions, employment security, expectations and
investment attitudes. Consumer confidence has been on the rise for three months in a row
and has broken through the top of the recent range. However, despite the recent
improvements in consumer sentiment, the RBC index remains well below its long-term
average of 50 points and continues to reflect a very modest economic recovery.

"Consumers are entering the holiday season with greater hope and optimism than at any point
since September 2008 - just before the global financial crisis hit a fever pitch-closing out 2010
on a high note," said Marc Harris, Co-Head of Global Research at RBC Capital Markets.
"Although the RBC Consumer Outlook Index witnessed a sharp improvement this month, it
still reads below the long-term average, which is in line with what we believe will continue to
be a backdrop of cautious consumer spending.”

As Congress reconvenes this week to address a list of national fiscal issues, most Americans
believe the best way for Congress to balance the Federal budget is through a combination of
spending cuts and tax hikes, according to the monthly RBC Consumer Outlook Index. While
more than two-thirds of Americans (68 per cent) believe it will take a combination of tax
increases and spending cuts to close the federal budget deficit, one-quarter (27 per cent) say
that spending cuts alone can balance the budget, and only five per cent are confident that tax
increases will be enough to reduce the deficit. Only 10 per cent expect the deficit to shrink in
2011.

Despite the harsh fiscal realities facing the nation, this month four-in-ten respondents (39 per
cent) say the country is on the right track, up from 35 per cent last month, and they are
beginning to feel better about their local economies. For the first time this year, more
Americans say their local economies will be stronger in six months (24 per cent) than weaker
(20 per cent), and the percentage of consumers rating their current local economy as weak
dropped five points to 51 per cent, down from 56 per cent in November.

In terms of expectations for 2011, 54 per cent of respondents predict inflation will be higher
next year, while just nine per cent say it will be lower. However, regarding the outlook for
unemployment and the stock market in 2011, U.S. consumers are mixed. Thirty-five per cent
of respondents predict unemployment will go higher, while 25 per cent say it will decrease and
30 per cent say it will remain at its current level. One-quarter (26 per cent) predict the stock
market will go up while 24 per cent say it will go lower. Interestingly, 38 per cent of consumers
currently invested in the stock market expect it to go higher next year.
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Consumers also are more confident about employment security for themselves and those in
their inner circle. The number of people reporting that someone they know has lost a job in the
past six months dropped to 43 per cent - the lowest reading in 2010. Consumers reporting
they are more confident about job security jumped seven points this month, while those who
are less comfortable dropped three points.

The RBC U.S. Consumer Outlook Index provides the most up-to-date and
comprehensive outlook of U.S. consumers based on data collected from interviews with a
nationally representative sample of more than 1,007 U.S. adults conducted over a multi-
day polling period each month by Ipsos, the world's second-largest market and opinion
research firm. The results in this news release reflect some of the findings of the Ipsos
poll of 1,032 U.S. adults conducted November 19-22, 2010. The RBC Consumer Outlook
Index is released within 36 hours after the U.S. online panel members are interviewed.
Weighting is employed to balance demographics and ensure that the survey sample's
composition reflects that of the U.S. adult population according to Census data and to
provide results intended to approximate the sample universe.

Last month, the RBC Consumer Outlook Index was re-scaled to correspond with a 0-100
scale in order to maximize the interpretability of month-to-month and year-over-year changes
in consumer outlook. The Consumer Outlook Index is still based on the same set of underlying
guestions and continues to capture the same sense of American consumer confidence. The
new bounded range for the RBC Consumer Outlook Index produces more controlled monthly
fluctuations, which enables greater ability to diagnose meaningful changes across the time
series. Re-scaled scores have been calculated retroactively for all historical data. The
historical mean for the rescaled Consumer Outlook Index COl is 50. This indicates that a
score over 50 represents above-average consumer confidence and a score below 50
represents below-average consumer confidence.

The entire RBC Consumer Outlook Index report can be viewed at:
http://www.rbc.com/newsroom/rbc-consumer-outlook-index-releases.html
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About Ipsos

Ipsos is a leading global survey-based market research company, owned and managed
by research professionals. Ipsos helps interpret, simulate, and anticipate the needs and
responses of consumers, customers, and citizens around the world.
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Member companies assess market potential and interpret market trends. They develop
and build brands. They help clients build long-term relationships with their customers.
They test advertising and study audience responses to various media. They measure
public opinion around the globe.

Ipsos member companies offer expertise in advertising, customer loyalty, marketing,
media, and public affairs research, as well as forecasting, modeling, and consulting.
Ipsos has a full line of custom, syndicated, omnibus, panel, and online research
products and services, guided by industry experts and bolstered by advanced analytics
and methodologies. The company was founded in 1975 and has been publicly traded
since 1999.

In 2009, Ipsos generated global revenues of €943.7 million ($1.31 billion U.S.).

Visit www.ipsos.com to learn more about Ipsos’ offerings and capabilities.

About RBC Financial Group

Royal Bank of Canada (TSX, NYSE: RY) uses the initials RBC as a prefix for its
businesses and operating subsidiaries, which operate under the master brand name of
RBC Financial Group. Royal Bank of Canada is Canada’s largest bank as measured by
assets, and is one of North America’s leading diversified financial services companies. It
provides personal and commercial banking, wealth management services, insurance,
corporate and investment banking, and transaction processing services on a global
basis. The company employs approximately 60,000 people who serve more than 14
million personal, business and public sector clients through offices in North America and
some 30 countries around the world. For more information, please visit www.rbc.com.

Media contact:

Kait Conetta, RBC, (212) 428-6409
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