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Ipsos is a leading global survey-based market research company, owned and managed by 

research professionals. Ipsos helps interpret, simulate, and anticipate the needs and responses of 
consumers, customers, and citizens around the world. Member companies assess market 

potential and interpret market trends. They develop and build brands. They help clients build 
long-term relationships with their customers. They test advertising and study audience responses 
to various media. They measure public opinion around the globe. Ipsos member companies offer 
expertise in advertising, customer loyalty, marketing, media, and public affairs research, as well 

as forecasting, modeling, and consulting. Ipsos has a full line of custom, syndicated, omnibus, 
panel, and online research products and services, guided by industry experts and bolstered by 

advanced analytics and methodologies. The company was founded in 1975 and has been publicly 
traded since 1999. In 2010, Ipsos generated global revenues of €1.140 billion ($1.6 billion U.S.). 

Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 
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Ipsos Digs Deeper into American Media Audiences 
Lorraine Hadfield to Lead Newly Formed U.S. Audience Measurement 

Division 

 
New York, NY, May 17, 2011 – New York, NY – Ipsos U.S. is looking to drill deeper into the 

minds of media consumers. As such, Lorraine Hadfield has joined Ipsos OTX MediaCT as 

President, Audience Measurement, reporting to Bruce Friend, President of Ipsos OTX 

MediaCT. A recognized expert in the field, Hadfield brings a rich and extensive background 

in audience measurement across a variety of media and will help to drive Ipsos OTX 

MediaCT’s practice in this field. 

 

“Lorraine Hadfield is an accomplished and recognized leader in the field of audience 

measurement and we are truly delighted to welcome her into the Ipsos fold,” says Bruce 

Friend. “Lorraine’s proven track record in developing and managing audience measurement 

resources will no doubt be of benefit to our team and the insights and expertise she offers 

will be of even greater benefit to our clients.” 

 

Hadfield’s mandate at Ipsos OTX MediaCT is to build, lead and service the company’s 

audience measurement practice and client partnerships.  In this new position she will also 

oversee the management and future direction of the Ipsos Mendelsohn affluent consumer 

measurement business, which will continue to be headed up by Bob Shullman. 
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Prior to Ipsos, Hadfield spent over a decade with The Nielsen Company. Her work there was 

involved in international audience measurement and she oversaw the company’s global 

research teams across a variety of media. In her most recent position she ran Nielsen’s 

successful radio measurement business in the U.S. 

 

Originally from South Africa, Hadfield also has previous experience with radio, advertising, 

and food product brands before moving to the United States in 2002. She is a graduate of the 

University of Natal in Durban, South Africa. 

 

“The Ipsos OTX MediaCT team is a truly invigorating and innovative crew of outstanding 

researchers. I’m excited to share in that energy and help drive the company’s audience 

measurement practice,” says Lorraine Hadfield of her new team. “As media’s importance 

continues to grow and evolve, marketers and businesses need the right insights into the 

minds of their audiences so they can best strategize their communications plans. With the 

global strength of Ipsos behind us, the U.S. audience measurement team has a tremendous 

opportunity to reinvent and deliver that, and more, to our clients.” 

 

Lorraine Hadfield is based in New York City. 

 

For more information on this news release, please contact: 

  
Bruce Friend 

President 
Ipsos OTX MediaCT 

 (646) 313-7680 
bruce.friend@ipsos.com 
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Or 
 

Ian Wright 
EVP, Corporate Development 

Ipsos OTX MediaCT 
(646) 313-7700 

ian.wright@ipsos.com 
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