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Ipsos is a leading global survey-based market research company, owned and managed by 

research professionals. Ipsos helps interpret, simulate, and anticipate the needs and 
responses of consumers, customers, and citizens around the world. Member companies 

assess market potential and interpret market trends. They develop and build brands. They 
help clients build long-term relationships with their customers. They test advertising and 

study audience responses to various media. They measure public opinion around the 
globe. Ipsos member companies offer expertise in advertising, customer loyalty, 

marketing, media, and public affairs research, as well as forecasting, modeling, and 
consulting. Ipsos has a full line of custom, syndicated, omnibus, panel, and online 

research products and services, guided by industry experts and bolstered by advanced 
analytics and methodologies. The company was founded in 1975 and has been publicly 

traded since 1999. In 2010, Ipsos generated global revenues of €1.140 billion ($1.6 
billion U.S.). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 

 
For copies of other news releases, please visit: 

 http://www.ipsos-na.com/news-polls/. 
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25,000 Reasons to Trust the Performance of the Ipsos 
Vantis Database 

 
Concept Testing Database Sets New Milestone 

 
San Francisco, CA – Once again, the Ipsos Vantis Database has outdone itself. 

The powerful and proven concept testing tool recently reached an important 

milestone when it evaluated its 25,000th concept. Having tested this many 

concepts in over two decades makes the Ipsos Vantis Database the largest of its 

kind, and the most reliable resource available to marketers for testing new 

product propositions and assessing their market readiness. 

 

“Owning the world’s largest database of services, consumer electronics, 

technology, telecommunication, durables, and healthcare concepts allows Ipsos 

Vantis to provide clients with credible benchmarks that are relevant for their 

category,” says John Kiser, Senior Vice President with Ipsos Marketing, Vantis 

Research Excellence. “Reaching the 25,000 concept test milestone validates and 

strengthens our ability to perform, as our database gets stronger with each 

concept test. That kind of power enables us to provide clients with an 

unparalleled richness of insight into the potential of their ideas and concepts.” 
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Reaching this milestone not only solidifies and validates the performance of the 

database, but more importantly it provides clients with proof of Ipsos Vantis’ 

experience and sets a credible benchmark of a concept’s performance on key 

survey measures (KPIs). Product concepts launched into the marketplace are 

matched to their KPIs in the database. By comparing KPIs for a client’s concept 

to the scores databased for similar competitive concepts, Ipsos Vantis delivers a 

relative measure of the strength of their concept. This knowledge is crucial to 

harnessing additional investment funds for further product development. 

 

Kiser illustrates how it works: “Let’s say you want to test a new smartphone 

concept and it scores 55% on Purchase Intent. How good is this score? How 

likely will it be that this concept will succeed in the marketplace? By comparing 

it against a relevant subset of 1,200+ smartphones, mobile phones, PDAs, tablet 

PCs and other personal electronic devices in the Ipsos Vantis database, we can 

answer whether or not the concept is likely to succeed or not. You don’t want to 

compare the smartphone concept to set candy bar concepts, the relevant 

comparison set is critical to know whether your concept is worth investing in.” 

 

The database also allows Ipsos Vantis to data mine nuggets of knowledge. For 

example, more than one-half of innovations with average Purchase Interest 

actually succeed in the market. Data mining has produced archetypes (KPI 

thresholds) – a Myer Briggs-like implementation where personality types are 

assigned to the products or services tested. These archetypes reflect where the 

product stands and what needs to be done to make them successful. This 
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approach enables Ipsos Vantis to identify which of the average concepts should 

proceed with development and how to do so.  

 

The Ipsos Vantis Database acts as a compass for new product ideas, measuring 

and tracking the success of thousands of products. The Ipsos Vantis team 

provides in-depth analysis and interpretation, translating the research results 

into potential real world performance measures like sales and revenue. The 

Database is global, testing and measuring concept performance in over 100 

countries. 

 

In addition, Ipsos Vantis has developed a variety of commercialization tools to 

help clients not only identify winning concepts but also evaluate which ideas 

should be pursued, decide how to configure the offering with different features 

and pricing, and determine the level of success in market via demand estimation. 
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