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Ipsos is a leading global survey-based market research company, owned and managed by 

research professionals. Ipsos helps interpret, simulate, and anticipate the needs and responses of 
consumers, customers, and citizens around the world. Member companies assess market 

potential and interpret market trends. They develop and build brands. They help clients build 
long-term relationships with their customers. They test advertising and study audience responses 
to various media. They measure public opinion around the globe. Ipsos member companies offer 
expertise in advertising, customer loyalty, marketing, media, and public affairs research, as well 

as forecasting, modeling, and consulting. Ipsos has a full line of custom, syndicated, omnibus, 
panel, and online research products and services, guided by industry experts and bolstered by 

advanced analytics and methodologies. The company was founded in 1975 and has been publicly 
traded since 1999. In 2010, Ipsos generated global revenues of €1.140 billion ($1.6 billion U.S.). 

Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 
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New Capability from Ipsos ASI|digital Unlocks the 

Potential for Mobile Advertising Success 
Cutting Edge Approach to Test Effectiveness of Mobile 

Communications 
 

New York, NY, December 7, 2011 - Marketers are keen to measure the performance of their 

mobile strategies and now Ipsos ASI|digital is able to help them do just that. This global 

team within Ipsos’ advertising research specialty focuses on developing measurement tools 

and consulting on effective brand communication in the digital, mobile, and cross-media 

space. They’ve taken that mandate to create a new capability that builds off Ipsos ASI’s 

Next*Connect and Brand*Graph global systems of measuring ad effectiveness, sharing 

common parameters of design and measurement across channels and markets. 

 

“Using our powerful brand management tools and our unparalleled access to mobile sample, 

Ipsos ASI|digital has emerged with a mobile testing platform that helps advertisers optimize 

their brand communications on mobile devices,” says Jim Forrest, Senior Vice President and 

U.S. lead for Ipsos ASI|digital. “This means we now have the ability to test the potential of 

mobile assets to directly impact offline sales and measure how the ad is contributing to brand 

equity and brand closeness. This new capability also allows us to measure how well a 

brand’s mobile communications fit within the overall campaign strategy and opens greater 

opportunities for brand managers to learn how to optimize its effectiveness.” 
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With access to over 100,000 respondents completing surveys on their mobile device each 

month, Ipsos ASI|digital has designed the existing research approach to enable them to 

garner key consumer insights (such as brand metrics, emotion, and interactivity) within a 

framework that accounts for consumers behavior on both tablets and smartphones.  

 

Ipsos ASI|digital leverages Ipsos’ efficient sampling router system, Cortex, to direct 

respondents completing surveys on a mobile device to the survey application specifically 

designed for their respective operating system and device. Ipsos ASI|digital worked with the 

Ipsos Open Thinking Exchange and Ipsos Interactive Services to implement the mobile 

technology to passively identify the operating system and mobile device the respondent is 

using to conduct the survey, therefore, consumers can be directed to the most appropriate 

survey based on demographics and the device they are on, including iPads, iPhones, 

Android phones and tablets. 

 

“Mobile is now a key component on many advertising and marketing campaigns. The time 

was right to launch a robust system to measure the effectiveness of mobile activities,” adds 

Forrest. 

 

This new mobile communications assessment system is available immediately for advertisers 

and publishers in the United States. Ipsos has plans to roll out to other markets in the near 

future. 
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