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Three Quarters of Adults Spending Less than $100 on Their
Valentine, including a Quarter Who Don’t Plan on Spending a
Dime

Cards, Romantic Nights Out, Candy and Flowers Top Gifts to
Give and Receive

New York, NY — A majority of adults (51%) plan to spend less than $100 on their significant
other this Valentine’s Day, in addition to the 24% who do not plan on spending anything on their
Valentine, according to a new Ipsos telephone poll conducted on behalf of RetailMeNot.com.

Just 11% intend to spend over $100 on their significant other, including just 4% who plan to
spend over $200. Two percent were unsure and 12% report that they do not currently have a
significant other.

e Men are more than three times as likely as women to spend over $100 on their partner (18%
vs. 5%).

However, most coupled adults say that they are in favor of saving money this Valentine’s Day.
Eight in ten (80%) say that if their significant other were to use a coupon or a pre-paid discount
voucher (such as Groupon) to save money on Valentine’s Day, that they would be happy that
money was saved, since the economy is still in rough shape. Just 9% think that it would be cheap
to use a coupon or voucher on a Valentine's gift. One in ten (10%) report that they would neither
be happy nor displeased if their VValentine used a coupon or voucher and 2% were unsure.

e Women are more likely than are men to say that they would be happy if their significant other
was able to save money by using a coupon or voucher this Valentine’s Day (86% vs. 74%).

When it comes to Valentine’s Day gifts, the most popular gifts to give include a card (39% of
coupled adults intend to buy one); a romantic night out, such as going to dinner, a movie, the
theater, or a concert (33%); and candy or chocolates (25%).

Fewer plan to buy flowers (18%); clothes or accessories (15%); jewelry (10%); something
experiential, such as skydiving lessons, helicopter ride, cooking class, or ice skating (6%); a trip,
such as a weekend getaway, an overnight, or an extended vacation (5%); or lingerie (4%). One in
seven says that they are planning to buy some other type of gift (15%), while the same proportion
report that they are not getting their significant other any gift this year. Two percent were unsure.

e Men are more likely than are women to buy various gifts, including a romantic night out
(38% of men vs. 29% of women), candy or chocolates (33% vs. 17%), flowers (32% vs. 4%),
jewelry (16% vs. 5%), and lingerie (6% vs. 2%).

Overall, the gifts that coupled adults are most hoping to receive include a card (33%) or a
romantic night out (24%). Less than one in five are hoping for candy or chocolates (18%),
flowers (16%), jewelry (13%), or clothing and accessories (12%). Just 7% would like a trip for
Valentine’s Day, while 6% would like to do something experiential, such as a cooking class or ice
skating. Very few (3%) want their significant other to get them lingerie. Sixteen percent are
hoping for some other type of gift, while nearly two in ten (18%) say that there is nothing that
they would like their partner to buy them for Valentine’s Day.
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However, while their heart may be in the right place, men and women may not always be on the
same page when it comes to Valentine’s gifts.

e  While 21% of women would like jewelry, just 16% of men intend to buy jewelry for their
significant other.

e Conversely, men may be overestimating women’s desires for certain types of gifts. While
33% of men plan to buy candy, just 20% of women are hoping for chocolates. Additionally,
while 38% of men are planning a night out for their Valentine, just 25% of women say that
they are hoping for a romantic night out.

These are some of the findings of an Ipsos poll conducted February 2-6, 2012. For the survey, a
nationally representative sample of 1,003 randomly-selected adults aged 18 and over residing in
the U.S. was interviewed by telephone via Ipsos’ U.S. Telephone Express omnibus. With a
sample of this size, the results are considered accurate within £3.1 percentage points, 19 times
out of 20, of what they would have been had the entire population of adults in the U.S. been
polled. The margin of error will be larger within regions and for other sub-groupings of the
survey population. These data were weighted to ensure the sample's regional and age/gender
composition reflects that of the actual U.S. population according to data from the U.S. Census
Bureau.
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About Ipsos
Ipsos is a leading global survey-based market research company, owned and managed by research
professionals that helps interpret, simulate, and anticipate the needs and responses of consumers,
customers, and citizens around the world. Member companies assess market potential and interpret market
trends to develop and test emergent or existing products or services, and build brands. They also test
advertising and study audience responses to various media, and measure public opinion around the globe.
They help clients create long-term relationships with their customers, stakeholders or other constituencies.
Ipsos member companies offer expertise in advertising, customer loyalty, marketing, media, and public
affairs research, as well as forecasting, modeling, and consulting and offers a full line of custom,
syndicated, omnibus, panel, and online research products and services, guided by industry experts and
bolstered by advanced analytics and methodologies. The company was founded in 1975 and has been
publicly traded since 1999. In 2010, Ipsos generated global revenues of €1,140.8 million ($1.6 billion
U.S.). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities.
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