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RETURN TO SENDER?
MAYBE NOT.

2970 OF PEOPLE OPEN

EMAILS FROM RETAILERS ON
THEIR MOBILE PHONES.
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Retailers’ emails are getting noticed by mobile phone users. This is especially
true in the Middle East/Africa and BRIC regions, where 42% and 41%,
respectively, are opening these emails on their mobile phones. Importantly,
with more than one in four opening retail emails worldwide, marketers have a
good opportunity to touch customers with enticing offers and, better yet,
score sales using this medium. Get the message?

About Ipsos Open Thinking Exchange:

Ipsos Open Thinking Exchange (Ipsos OTX) is Ipsos’ global innovation eenter. This multi-disciplinary team
of researchers, strategists, digital natives and design technologists is blending advancements in technology
and a cultural shift toward social interaction to create the future of research, one that is immersive, collaborative,
authentic and relevant. Socialogue™ is an ongoing publication from lpsos OTX which features proprigtary,
global infographics and commentary on social media trends and behavior. For more information on the
current suite of Ipsos OTX social media research tools, to find more about our Futures initiatives or to
obtain social media details by country, contact us at ipsosopenthinkingexchange@ipsos.com

About lpsos and lpsos Global @dvisor:

Ipsos is the world's third largest market research company. With offices in 84 countries, Ipsos offers a
complete line of custom, syndicated, omnibus, panel and online research products and services. |psos
Global @dvisor is a 24-country online monthly syndicated research service used to generate information
for media and clients. Each month, 500-1,000 interviews are completed per country among 16-64 year old
males and females.



