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Attached at the Hip: Global Citizens 
Admit Their Technological Priorities
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DY23_1. Which would you rather do?

Which would you rather do? Give up sex, or give up your 
mobile phone?
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DY21_1. Which would you rather do?

Which would you rather do? Give up your computer, or give 
up your mobile phone?
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DY210_1. Which would you rather do?

Which would you rather do? Give up social networking, or give 
up TV?
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These are the findings of the Global @dvisor Wave 29 (G@29),
an Ipsos survey conducted between January 3rd and January 16th, 2012.

• Ipsos Global @dvisor is a monthly, online survey of consumer citizens in 24 countries and produces syndicated reports and studies 
specifically tailored to the needs of corporations, advertising and PR agencies, and governments.  

• For information about custom pricing to add your own questions on Global @dvisor, please contact Chris Deeney, Senior Vice President 
and Operations Director (+1.312.665.0551 chris.deeney@ipsos.com) For questions related to Global @dvisor research or media releases 
please contact Keren Gottfried, Research Manager (+1.416.572.4481 keren.gottfried@ipsos.com)

• Visit www.ipsos.com for information about all of our products and services. Copyright Ipsos 2012.  All rights reserved.  The contents of this 
publication constitute the sole and exclusive property of Ipsos.
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About Ipsos

Ipsos is an independent market research company controlled and managed by research 
professionals. Founded in France in 1975, Ipsos has grown into a worldwide research group 
with a strong presence in all key markets. In October 2011 Ipsos completed the acquisition of 
Synovate. The combination forms the world’s third largest market research company. 

With offices in 84 countries, Ipsos delivers insightful expertise across six research 
specializations: advertising, customer loyalty, marketing, media, public affairs research, and 
survey management.

Ipsos researchers assess market potential and interpret market trends. They develop and 
build brands. They help clients build long-term relationships with their customers. They test 
advertising and study audience responses to various media and they measure public opinion 
around the globe.

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global 
revenues of €1,363 billion (1.897 billion USD) in 2011.

Visit www.ipsos-na.com to learn more about Ipsos’ offerings and capabilities.
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For information about this and other Global @dvisor 
products contact http://www.ipsosglobaladvisor.com/ or:

John Wright
Senior Vice President and Managing Director, Public Opinion Polling
Ipsos Public Affairs +1 (416) 324-2002 
john.wright@ipsos.com

Keren Gottfried
Research Manager, Public Opinion Polling
Ipsos Public Affairs +1 (416) 572-4481 
keren.gottfried@ipsos.com

The Ipsos Global @dvisor Omnibus is a monthly, online survey of consumer citizens in 24 
countries and produces syndicated reports and studies specifically tailored to the needs of 
corporations, advertising and PR agencies, and governments.  For information contact: 

Chris Deeney
Senior Vice President and Managing Director, Omnibus Division 
Ipsos Public Affairs +1 (312) 665-0551
chris.deeny@ipsos.com

Visit www.ipsos.com for information about all of our products and services.
Copyright Ipsos 2010.  All rights reserved.  The contents of this publication constitute the sole and 
exclusive property of Ipsos.


