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When it comes to new technology and services, people fall into one of two
groups: 25% want it now and 75% are more cautious, preferring to “let them
fix the bugs first” or “see if it really becomes something” or “wait until | have
to have it.” The former group gets envious looks and bragging rights if what
they've purchased truly does become the next best thing. But for most of

us, taking some time before making the plunge into the “new” is more
comfortable than trailblazing. Ready for a trip into outer space? 5till plenty
of time to be in that 25%!

About Ipsos Open Thinking Exchange:

Ipsos Open Thinking Exchange (Ipsos OTX) is Ipsos’ global innovation center. This multi-disciplinary team
of researchers, strategists, digital natives and design technologists is blending advancements in technology
and a cultural shift toward social interaction fo create the future of research, one that is immersive, coliaborative,
authentic and refevant. Socialogue™ is an ongaing publication from |psas OTX which features proprietary,
glabal infographics and commentary on social media trends and behavior, For more information on the
current suite of Ipsos OTX social media research tools, to find more about our Fulures initiatives or to
obtain social media details by country, contact us at ipsosopenthinkingexchange@ipsos.com.

About lpsos and Ipsos Global @dvisor:

Ilpsos is the world’s third largest market research company. With offices in 84 countries, Ipsos offers a
complete ling of custom, syndicated, omnibus, panel and onling research products and services. |psos
Global @dvisor is a 24-country online monthly syndicated research service used to generate information
for media and clients. Each month, 500-1,000 interviews are completed per country among 16-64 year old
males and females.



