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With 40% of people following brands online, chances are your brand is being
followed. Among those under 35, though, the number of eyes on your brand
could be significantly higher, with nearly half (48%) claiming they follow
brands online. And, even among those 50 and older, 29% are checking out
brands online. So, what are all these followers seeing when they follow you
online? Wise marketers keep content on their brand’s site and social
networks current, informative, funny and/or engaging, qualities known to
foster people-to-brand connections. Follow?
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