WHAT DO YOU THINK?

52% OF THOSE WHO FOLLOW BRANDS ONLINE FEEL MORE
CONNECTED WHEN ASKED TO PARTICIPATE AND CONTRIBUTE
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Connections among people are important and take work to nurture and
maintain. Well, the same could be said for brands. More than half of those
who follow brands online (52%) say that brands offering opportunities to
enter contests or provide information about current or new products
encourages them to stay connected to the brand. Naming a new product?
Adding a new flavor? Seeking to add amenities to a new product model?
Just asking consumers for their ideas could keep them attached and loyal
to your brand . . . which is especially important when they’re making
buying decisions.
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