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RBC Consumer Outlook Index Survey
CONDUCTED BY IPSOS PUBLIC AFFAIRS

These are findings of an Ipsos online poll conducted March 28-April 1, 2013. For this survey, a national sample of 1,007 adults from Ipsos' U.S.
online panel was interviewed online. Weighting then was employed to balance demographics and ensure that the sample's composition reflects
that of the U.S. adult population according to Census data and to provide results intended to approximate the sample universe. Statistical
margins of error are not applicable to online polls because they are based on samples drawn from opt-in online panels, not on random samples
that mirror the population within a statistical probability ratio. All sample surveys and polls may be subject to other sources of error, including,
but not limited to coverage error, and measurement error.

NOTE: all results shown are percentages unless otherwise labeled.

1. Generally speaking, would you say things in this country are heading in the right direction or are they off on the wrong track?
Right direction Wrong track
3/28-A/1/13 e 41 59
2/28-3/3/13 sttt 32 68
1/24-27/13 oo 45 55
1/7-1/9/13 ittt 41 59
117291272712 s eeen 43 57
10/25-28/12 oottt 45 55
9/27-10/1/12 40 60
9/6-9/12 ... 41 59
7/26-29/12 ... . 36 64
6/28-T/1/12.cocuieeierecrce s 37 63
5/31-6/3/12. it 36 64
/262912 i 38 62
3/29-A/1/12 oot 34 66
B/1-B/12 s 38 62
1/26-29/12 oo 35 65
12/27-29/11 .o 31 69
11/21-23/11 e 24 76
10/27-30/11..... 26 74
9/29-10/2/11... 25 75
8/25-28/11 ... . 25 75
712831/ 1L et 24 76
67287/ 1/ 1L 37 63
5/27-30/11 .ot 38 62
B/28-5/1/ 1o 30 70
3/28-27/1L e 33 67
2/25-28/11 .ot 33 67
1/28-31/11... 40 60
12/27-30/10..... 36 64
11/19-22/10.... 39 61
10/29-11/1/10. 35 65
9/30-10/3/10... . 37 63
8/26-30/10 et 33 67
7/29-8/1/10....ccuiieireieiicirieee et 37 63
T/B-L1/10 e 36 64
B/8-T/10 oo e 35 65
B/29-5/2/10.cciiiiiiiiiieeeee e 40 60
B/1-5/10 e 44 56

Py Y L i o SO 38 62
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Compared to six months ago... Are you NOW more or less comfortable making a major purchase decision, like a home or car?

3/28-B/1/13 oo
P2V Y TR
1/24-27/13 ...
1/7-1/9/13....
11/29-12/2/12..
10/25-28/12 .
9/27-10/1/12 .
LYY RO
T/26-29/12 oo
B/28-7/1/12 e vvvoeeeeeeeereeeeeeeereeeeseeeseeesesesesses s s sesesresenen
5/316/3/12 cvveeeeeeeeeeeeeeeeeeseeeese e ses e eses s ses s
B/26-29/12 oo
3/29-B/1/12 cvvvoeeeeeeeeseeeeeeeseeeeseeeeeesee e ses s eeses e ses s
3/1-4/12 ...
1/26-29/12 ...
12/27-29/11 . .
11/21-23/11 oo seses s
10/27-30/11 oo
0/29-10/2/1L oo
8/25-28/11 ceveoeeeeeeeeeereeeeeeeesee e eee e en s
y 72 o R
B8/28-7/1/ 10 oo
5/27-30/1L eevvoeeeeeeeseeeeeeeeseeeeseseeeeesee s see s see s seeen
B/28-5/1/ 1ot sesenes
3/24-27/11 ...
2/25-28/11 ...
1/28-31/11 ... .
12/27-30/10 oo eeesee e
11/19-22/10 cevvoeeeeeeereeeesereseeeseeeseeeseeeseeeseseses e seseeeseesees
10/29-11/1/10 ceveeeeeeeeeereeeeereeese s seeess e seseseseesees
9/30-10/3/10. oo eeeseee e ee e
8/26-30/10 oo
T/29-8/1/10 .. eveeeeeeeeeeeeeereeeeseeeeeeses e eses e ses s
T/811/10 oo eee s
B/8-7/10 oo
4/29-5/2/10..
4/1-5/10....... .
2/25-3/1/10 oo

More Less No Not
comfortable comfortable change sure
20 39 37 4
13 42 40 4
19 35 40 6
15 41 40 4
14 42 40 3
15 41 39 5
16 42 37 4
18 35 43 4
15 43 38 4
16 43 37 4
14 42 40 5
16 40 40 4
15 40 40 5
15 41 41 4
11 47 39 3
13 45 38 3
8 54 34 3
7 58 31 4
9 56 31 4
8 56 33 3
8 59 31 3
9 48 38 5
13 40 43 4
8 48 41 3
12 45 37 6
12 50 34 4
11 41 42 5
11 45 40 5
12 42 40 6
11 51 34 4
9 51 35 4
10 52 34 5
10 46 38 6
11 48 37 5
10 46 41 4
9 46 40 5
11 42 43 5
8 51 36 5
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Compared to six months ago... Are you NOW more or less comfortable making other household purchases?

3/28-B/1/13 oo
2/28-3/3/13.. .
Ty L N
Y LT TN
11/29-12/2/12 oo
10/25-28/12 cevvoreveeeeereeeesereseeeseeessseseseseseesssesesseseseeessesens
0/27-10/1/12 et resenes
LYY X
7/26-29/12

6/28-7/1/12..
5/31-6/3/12..
4/26-29/12 ...
3/29-4/1/12.. .
Y O
1/2629/12 oo
12/27-29/11 oo eeese e sereses e
(R L X o K RN
10/27-30/11 oo
9/29-10/2/11
8/25-28/11 ...
7/28-31/11....
6/28-7/1/11..
5/27-30/11...
4/28-5/1/11.. .
YLy o R
2/25-28/1L v
1/28-31/1L oo sees e
12/27-30/10 oo
11/19-22/10 e eeese e eeee e eeeee e seseses e
10/29-11/1/10 e eese e seeeses e
9/30-10/3/10
8/26-30/10....
7/29-8/1/10..
7/8-11/10..
6/4-7/10..... .
82951210 .. eeoeeeeoeeeereeeeeeeceeeeseeeeeeeeee e s e resenes
YT A o S
2/25-3/1/10 e weeeeeeoeeeereeeeeeereeeeseeeeeeeseeeeeeeses e aseesesesenen

More Less No Not
comfortable comfortable change sure
29 29 40 2
17 34 46 3
25 28 42 5
21 31 45 3
21 31 45 3
24 28 45 3
25 31 42 2
26 25 45 4
21 31 44 3
23 34 41 2
20 31 46 3
25 29 43 3
20 34 42 3
19 29 50 3
19 36 44 1
19 35 44 2
14 43 42 2
11 46 40 3
14 43 40 3
11 44 43 2
11 45 40 4
13 34 48 4
18 31 49 2
14 37 46 2
20 33 42 6
18 36 41 4
16 34 45 5
19 32 45 4
16 33 48 3
16 39 42 3
15 40 42 3
17 38 41 4
17 36 43 4
17 35 43 5
15 32 51 3
17 33 46 4
16 31 51 3
14 39 45 2
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Compared to six months ago... are you NOW more or less confident about job security for yourself, your family and other people you
know personally?

3/28-B/1/13 oo
2/28-3/3/13 evvvoeeereeeerereee e see e see e senen
Yy i L RN
Y LT TN
11/29-12/2/12 oo
10/25-28/12 .....

9/27-10/1/12
9/6-9/12.......
7/26-29/12
6/28-7/1/12.. .
YN Y Yk
F Y - 1= i O
3/29-B/1/12 oo e
YA Y
L) N
12/27-29/11 e eeeee e eeeess e sereses e
11/21-23/11.
10/27-30/11 .
9/29-10/2/11
8/25-28/11 ...
7/28-31/11 ... .
B/28-T/1/ 1L evvvoeeereeeereeeeeeeereeeeseeeseeesesesesses s sesesasssesresenen
2y 1oV o O
VY Ry L
YLy o O
2/25-28/1L e see e
1 X N
12/27-30/10 .
11/19-22/10......
10/29-11/1/10.. .
0/30-10/3/10.eveereeeeeereeeseeeseeseeeeseeeseessesesee s sesesesnes
8/26-30/10 vevveeeeeeeeeeeeeeeeeee s seseses s resenes
T/29-8/1/10 ...
T/8-11/10 oo
B/8-7/10 oo esee oo r e ses e es e
VY Ny oY Yo SO
YT A o S
2/25-3/1/10 we.ceeeeeeeereeeeeeeer et seeeeereses e s sesresenen

More No Not
confident Less confident change sure
19 34 42 5
13 41 42 4
21 35 38 5
17 39 40 3
18 39 39 4
18 37 39 5
18 37 42 2
22 32 42 5
18 42 37 3
17 39 40 5
15 42 40 3
18 37 41 4
16 39 40 5
15 34 47 -
15 43 40 3
16 38 42 4
10 47 38 5
9 52 35 4
11 53 33 4
8 50 39 3
10 47 39 4
10 40 42 7
17 41 38 4
9 42 44 4
14 42 38 5
13 46 37 4
14 44 38 4
13 41 41 5
17 41 39 3
10 44 40 5
12 48 34 5
12 49 35 5
12 43 40 5
12 43 40 5
11 46 39 4
13 44 39 4
13 41 42 5
12 49 34 4
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Compared to six months ago... are you NOW more or less confident of your ability to invest in the future, including your ability to
save money for your retirement or your children’s education?

3/28-8/1/13 evevoeeereeeeeereeeeereeeeseeeee s eses s ses s
P2V Y TR
Y L RN
) L TN
11/29-12/2/12 s eeese e eeee e sereses e
10/25-28/12 oo
9/27-10/1/12
9/6-9/12 ...
7/26-29/12 ...
6/28-7/1/12..
5/31-6/3/12.. .
8/26-29/12 oo
Y YL
Y Y OO
/2629712 oo
12/27-29/11 oo
R 2 X o K N
10/27-30/11 .
9/29-10/2/11
8/25-28/11 ...
7/28-31/11...
6/28-7/1/11.. .
5/27-30/1L wevvoeeeeeeeseeeeeeeeseeeeseeeeeeeses e ses s seses e ses s
B28-5/1/ 1ot eeeeeee s reseses
YLy o T
Py 13 - R
/28311 oo eese e e seees e
12/27-30/10 oo sees s
11/19-22/10 .....
10/29-11/1/10..
9/30-10/3/10
8/26-30/10 ...
7/29-8/1/10.. .
T/B-11/10 oo ses e ses e s s esenen
B/8-7/10 oo
F Y Ry o Y Yo OO
815710 oo sen s
2/25-3/1/10 cc..oeooeeeeeeeeereeeseeeeeereeeeeeeeeeeseeseeeeeeeeeeees

More No Not
confident Less confident change sure
21 37 38 4
15 42 39 4
20 39 36 5
17 43 36 4
16 44 35 5
18 40 37 5
18 42 35 4
20 38 37 6
19 45 31 6
15 45 34 6
15 45 35 4
19 41 36 5
19 43 34 4
15 43 36 5
13 47 34 5
14 46 35 5
9 56 30 5
7 55 32 6
9 59 28 4
8 59 30 3
9 54 32 6
10 47 35 8
18 41 36 5
11 47 38 4
14 43 37 6
14 51 30 6
13 46 36 5
12 45 38 5
16 43 34 7
10 50 35 4
12 52 29 7
12 53 30 5
13 46 34 7
14 50 31 5
9 51 36 4
15 47 34 4
13 43 38 6
12 53 30 6
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Thinking of the last six months, have you, someone in your family or someone else you know personally lost their job as a result of

economic conditions?

3/28-4/1/13
2/28-3/3/13
1/24-27/13.
1/7-1/9/13..

11/29-12/2/12 .o

10/25-28/12

9/27-10/1/12

9/6-9/12......
7/26-29/12.
6/28-7/1/12
5/31-6/3/12
4/26-29/12.
3/29-4/1/12
3/1-4/12.....
1/26-29/12.
12/27-29/11
11/21-23/11
10/27-30/11

9/29-10/2/11

8/25-28/11.
7/28-31/11.
6/28-7/1/11
5/27-30/11.
4/28-5/1/11
3/24-27/11.
2/25-28/11.
1/28-31/11.
12/27-30/10
11/19-22/10

10/29-11/1/10.
9/30-10/3/10...

8/26-30/10.
7/29-8/1/10
7/8-11/10...
6/4-7/10.....
4/29-5/2/10
4/1-5/10.....
2/25-3/1/10

Yes
35
32
39
34
36
35
32
36
41
38
38
41
39
34
42
38
46
42
46
37
37
38
38
42
43
44
45
41
43
46
48
47
47
48
45
49
49
50
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5. Are you, or is anyone in your household currently worried about losing their job or being laid off?

Yes No
B/28-B/1/13 et 24 76
2/28-3/3/13 e 29 71
1/24-27/13 oo 25 75
177079713 ettt 27 73
11/29-12/2/12 s 31 69
10/25-28/12 ..o 28 72
9/27-10/1/12 28 72
9/6-9/12....... 26 74
7/26-29/12 ... 30 70
6/28-7/1/12.. 29 71
5/31-6/3/12.. 29 71
4/26-29/12 ... . 28 72
B/29-A/1/12 it 27 73
B/L-B/12 ettt 26 74
172629712 o 32 68
12/27-29/11 ot 29 71
101/20-23/11 ettt 34 66
10/27-30/11 ettt 32 68
9/29-10/2/11 34 66
8/25-28/11.... 28 72
7/28-31/11... 31 69
6/28-7/1/11.. 25 75
5/27-30/11... 25 75
B/28-5/1/1L ettt 28 72
3/24-27/1T e 29 71
2/25-28/11 .ottt 32 68
1/28-3L/ 11 ettt 32 68
12/27-30/10 .t 31 69
11/19-22/10 ittt 29 71
10/29-11/1/10. 31 69
9/30-10/3/10... 31 69
8/26-30/10... 32 68
7/29-8/1/10...c.u oot 33 67
T/8-11/10 ettt 33 67
6/8-T/10 .o 28 72
B/29-5/2/10...ccmiiiiiieinee e 32 68
B/1-5710 oottt 33 67
2/25-3/1/10.cccuiiiiiiiirieieieeee e 33 67
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7. Rate the current state of the economy in your local area using a scale from 1 to 7, where 7 means a very strong economy today and
1 means a very weak economy.

1 )
| Stron Mid Weak
z 6 2 4 3 2 10 s M2B (B3B)
3/28-8/1/13 v 4 6 23 31 16 12 8 1 10 54 37
2/28-3/3/13 oo, 2 6 23 29 19 11 10 | 8 52 40
1/24-27/13 oo 4 5 23 27 22 11 g8 1 9 50 41
1/7-1/9/13 v 2 8 21 24 22 14 8 i 10 46 44
11/29-12/2/12 oo 2 5 19 29 21 14 10 1 8 48 45
10/25-28/12 coovveeree.. 2 6 20 27 20 15 o7 47 45
9/27-10/1/12 . 2 4 20 26 23 13 116 46 48
9/6-9/12.. 2 6 20 26 22 12 12 1 8 46 46
7/26-29/12.. 3 6 20 25 23 13 119 45 46
6/28-7/1/12 ... 3 5 16 27 22 15 12 1 8 44 49
5/31-6/3/12 ... 2 4 16 28 24 14 12 1 6 44 49
4/26-29/12 oo, 2 5 19 26 21 15 12 1 7 45 48
3/29-4/1/12 oo, 2 5 18 25 23 14 13 1 8 43 49
3/18/12 oo, 3 3 18 30 22 12 13 1 6 48 47
1/26-29/12 coovvvveere. 2 6 16 28 22 19 g8 1 7 44 49
12/27-29/11 coovveceo.. 2 5 18 25 25 13 2 1 7 43 50
11/21-23/11 oo 1 4 13 26 23 18 15 1 5 38 56
10/27-30/11........ 1 3 13 26 24 19 14 1 4 39 57
9/29-10/2/11 ...... 1 3 15 25 23 20 12 | s 40 56
8/25-28/11 cvvveererrerrrernenn, 1 4 14 23 24 18 14 1 s 38 57
7/28-31/11.. 3 4 12 24 25 17 6 ! 7 36 58
6/28-7/1/11 ... 2 5 15 31 20 16 12 17 45 48
5/27-30/11 coveerererreenn, 1 5 14 31 22 16 1 ! 6 45 49
4/28-5/1/11 oo, 3 5 14 27 22 15 14 1 8 41 51
3/28-27/11 oo, 3 5 19 24 19 16 14 !9 42 49
2/25-28/11 coveererrerreenn, 2 5 15 28 22 16 13 | 6 42 51
1/28-31/11 oo 1 3 18 27 20 18 13 | a4 45 51
12/27-30/10cvveeeee.... 2 3 19 29 21 14 2 ! s 47 47
11/19-22/10... 1 3 16 28 24 15 13 | a4 44 51
10/29-11/1/10 .. 1 3 13 26 22 19 5 | 5 39 56
9/30-10/3/10 . w1 3 13 25 27 17 13 i 4 39 57
8/26-30/10 evveerrrerrreeennn, 1 3 13 24 25 21 13 1 4 37 59
7/29-8/1/10 oo, 2 4 14 26 26 16 1 i 6 40 54
7/8-11/10 cevvvverrrreeerernenns 2 4 13 29 23 17 12 1 6 42 52
6/8-7/10 coeevvvveeorreeererrnns 1 3 15 25 26 17 13 1 4 40 57
4/29-5/2/10 oovveee. 1 4 15 27 23 17 13 1 5 43 52
8/1-5/10 e, 1 5 14 26 25 16 “ 16 39 55
2/25-3/1/10 oo, 1 3 13 24 27 17 15 1 4 37 59
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8. Rate your current financial situation, using a scale from 1 to 7, where 7 means your personal financial situation is very strong today
and 1 means it is very weak.

1 )
| Stron Mid Weak
z 6 2 4 3 2 10 s M3B (B3B)
3/28-4/1/13 oo, 5 12 26 26 13 10 8 1 17 52 31
2/28-3/3/13 oo, 5 11 22 25 17 10 10 | 16 47 37
1/24-27/13 oo 6 11 20 24 16 12 2 1 17 43 40
1/7-1/9/13 v 4 13 19 27 16 11 10 i 17 46 37
11/29-12/2/12 oo 3 7 19 28 18 13 1mo1ou 47 42
10/25-28/12 covvvverre 3 10 19 23 17 14 “ 1B 42 44
9/27-10/1/12 . 3 8 19 28 17 11 13 1 u 47 42
9/6-9/12.. 4 9 19 26 18 14 1113 44 42
7/26-29/12.. 5 10 19 22 18 13 131 15 a0 45
6/28-7/1/12 ... 5 9 18 27 19 12 10 1 14 45 41
5/31-6/3/12 ... . 4 9 19 22 17 14 15 1 13 41 46
4/26-29/12 oo, 4 7 23 24 17 10 15 11 47 42
3/29-4/1/12 oo, 4 10 18 25 19 13 1 1 14 43 44
3/18/12 oo, 4 9 20 25 20 12 1 112 45 43
1/26-29/12 coovvvveere. 2 8 20 21 19 15 14 11 41 48
12/27-29/11 coovveceo.. 5 10 20 25 17 11 12 1 15 45 40
11/21-23/11 oo 3 5 17 25 23 12 6 | 8 41 51
10/27-30/11........ 2 4 16 25 21 17 15 17 41 53
9/29-10/2/11 ...... 3 9 18 22 20 16 13 ) 1 40 49
8/25-28/11 cvvveererrerrrernenn, 3 8 16 26 19 14 13 1 n 43 46
7/28-31/11.. 2 7 19 24 19 13 15 ! 9 43 47
6/28-7/1/11 ... w3 8 20 26 18 12 13 0 n 46 43
5/27-30/11 coveerererreenn, 4 6 21 25 23 9 1 on 46 44
4/28-5/1/11 oo, 3 9 20 25 19 12 2 ! o1 45 43
3/28-27/11 oo, 5 8 19 28 17 10 13 ! 13 46 41
2/25-28/11 coveererrerreenn, 3 9 18 24 19 15 14 1 on 42 47
1/28-31/11 oo 3 8 20 25 15 15 13 1 1w 46 43
12/27-30/10cvveeeee.... 3 8 19 27 19 11 13 1 1n 46 43
11/19-22/10... 3 7 19 27 18 13 2 | 10 47 43
10/29-11/1/10 .. 3 7 19 26 20 13 13 | 10 45 45
9/30-10/3/10 . w2 7 19 26 20 12 13 | 9 45 46
8/26-30/10 evveerrrerrreeennn, 2 5 20 27 20 12 14 | 8 47 46
7/29-8/1/10 oo, 3 7 20 26 17 15 12 i 10 46 44
7/8-11/10 cevvvverrrreeerernenns 3 6 19 25 18 14 15 1 9 44 47
6/8-7/10 coeevvvveeorreeererrnns 2 7 18 25 20 13 “ 19 44 47
4/29-5/2/10 oovveee. 2 8 21 25 18 14 2 1 u 45 44
8/1-5/10 e, 2 10 19 27 19 14 1norou 49 43
2/25-3/1/10 oo, 2 7 16 26 19 14 6 1 9 42 49
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Thinking about the next 30 days, do you think it will be a good time or a bad time to invest in the stock market?

3/28-4/1/13
2/28-3/3/13
1/24-27/13 .
1/7-1/9/13...

11/29-12/2/12 .o

10/25-28/12

9/27-10/1/12 .o

9/6-9/12 ...
7/26-29/12 .
6/28-7/1/12
5/31-6/3/12
4/26-29/12 .
3/29-4/1/12
3/1-4/12 .....
1/26-29/12 .
12/27-29/11
11/21-23/11
10/27-30/11

9/29-10/2/11.

8/25-28/11 .
7/28-31/11.
6/28-7/1/11
5/27-30/11 .
4/28-5/1/11
3/24-27/11.
2/25-28/11 .
1/28-31/11 .
12/27-30/10
11/19-22/10

10/29-11/1/10..
9/30-10/3/10.

8/26-30/10 .
7/29-8/1/10
7/8-11/10 ...
6/4-7/10 .....
4/29-5/2/10
4/1-5/10 .....
2/25-3/1/10

Good time Bad time Not sure
23 26 51
19 30 51
24 27 49
20 33 47
15 38 47
14 36 50
16 34 50
20 35 45
14 39 47
18 38 44
14 41 45
22 31 47
18 33 49
22 32 46
18 30 52
19 34 47
12 47 41
16 44 40
16 45 40
22 40 39
12 52 36
14 35 51
16 32 52
16 34 50
18 31 52
18 39 44
22 29 48
19 30 51
20 32 48
18 35 48
17 36 47
13 41 46
16 40 44
16 34 50
14 43 43
20 33 47
20 28 52
15 38 47
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Thinking of the next 30 days, do you think it will be a good time to buy real estate, such as a house, vacation property or investment

property?
Yes No Not sure
3/28-A/1/13 ..o 34 35 31
2/28-3/3/13 i 32 36 31
1/28-27/13 oo 32 33 35
1/7-0/97/13 s 30 38 32
11/29-12/2/12 oo 27 43 30
10/25-28/12 .ottt 30 40 31
9/27-10/1/12. 35 39 26
9/6-9/12 .... 34 35 31
7/26-29/12 30 42 28
6/28-7/1/12... 34 36 29
5/31-6/3/12... . 31 39 30
A/26-29/12 .ot 32 40 28
3/29-A/1/12 e 31 38 30
B/1-8/12 o 33 38 30
1/26-29/12 ..ot 36 37 27
12/27-29/11 oot s 32 40 28
11/21-23/11 oo 27 47 26
10/27-30/11 .. 30 45 25
9/29-10/2/11. 33 44 23
8/25-28/11 .... 33 41 26
7/28-31/11 .... 27 45 29
6/28-7/1/11... . 28 40 32
5/27-30/11 oo 29 39 33
B/28-5/1/11 .ot 29 39 31
3/24-27/11 ot 31 39 30
2/25-28/11 .o 34 38 28
1/28-31/11 oo 32 37 31
12/27-30/10 ettt 28 41 30
11/19-22/10 ..... 32 39 29
10/29-11/1/10.. 29 42 29
9/30-10/3/10.... . 33 44 24
8/26-30/10 ..eeeniiieeee e 36 40 25
7/29-8/1/10 .ot 35 37 28
T/8-11/10 ettt 31 37 32
6/4-7/10 .t 29 41 29
B8/29-5/2/10 ..o 32 38 30
B/1-5/10 oo 34 36 31
2/25-3/1/10 i 34 40 26
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11. Thinking of the next twelve months, how do you expect the prices of the following to change?
Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Homes for sale in your
neighborhood

3/28-4/1/13 ..o 16 38 31 12 3 54 15
2/28-3/3/13 e 12 37 36 12 3 49 15
1/24-27/13 .o 12 35 37 14 3 46 17
1/7-1/9/13 o 11 34 39 13 3 46 15
11/29-12/2/12. 12 32 36 15 4 45 20
10/25-28/12 .... 10 34 35 17 4 44 21
9/27-10/1/12 9 32 37 17 4 41 22
9/6-9/12..... 11 32 37 16 4 43 20
7/26-29/12 ... . 12 28 35 20 5 40 24
6/28-7/1/12. o, 10 29 36 20 5 39 25
5/31-6/3/12.cuiceieieieeeeeeeene 11 30 38 17 5 40 22
4/26-29/12 ..o 9 27 41 19 4 36 24
3/29-8/1/12 .o 11 26 36 22 4 37 27
3/1-4/12 o 10 23 39 24 4 33 28
1/26-29/12 .o 8 21 40 23 7 29 31
12/27-29/11. 7 23 39 26 5 30 31
11/21-23/11.... 8 21 39 26 6 29 33
10/27-30/11 .... 6 20 35 30 8 27 38
9/29-10/2/11... 8 19 34 30 8 27 39
8/25-28/11 ... . 8 17 36 30 9 24 39
7/28-31/11 oo, 10 19 38 23 10 29 33
6/28-7/1/11..cecieiicirceene 7 24 39 23 7 31 30
5/27-30/11 oo 9 22 40 22 7 31 29
4/28-5/1/11 e, 12 18 38 25 7 30 32
3/24-27/11 .o 8 22 36 27 7 30 34
2/25-28/11 cccveeerereeieeereeeeeeenn 9 26 37 22 7 34 28
1/28-31/11... 7 21 43 24 6 28 30
12/27-30/10.... 7 22 38 26 6 30 33
11/19-22/10.... . 6 20 42 25 7 26 32
10/29-11/1/20....ccecieiecieeeenen. 4 25 43 21 7 29 28
9/30-10/3/10..c.cecuieieieieeieeieeeenns 3 28 42 22 5 31 27
8/26-30/10 ...c.oeveeeinieeenne 3 22 36 31 9 25 40
7/29-8/1/10....ccuuivieiiiiiinnnns 5 28 37 24 7 32 31
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Major Major

increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Food and groceries

3/28-4/1/13..c.ociiieeene 32 47 17 2 1 80 3
2/28-3/3/13 oo 41 44 13 2 * 85 2
1/24-27/13 .o 33 46 18 3 1 79 4
1/7-1/9/13 .o 39 44 13 3 1 83 4
11/29-12/2/12..ceiiciine 33 48 16 3 1 80 4
10/25-28/12 ..cuveveeeeeeeeeeeeeeenn 35 43 17 4 1 78 5
9/27-10/1/12 .o 39 45 14 2 1 84 2
9/6-9/12 ..t 41 42 13 3 1 83 4
7/26-29/12... 44 39 13 2 1 84 4
6/28-7/1/12.. 24 50 21 3 1 74 4
5/31-6/3/12.. . 28 49 18 4 1 77 5
4/26-29/12 .o 34 47 16 2 1 81 2
3/29-4/1/12..cuceiiireene 39 47 12 3 0 85 3
3/1-4/12 e 40 45 13 1 1 85 2
1/26-29/12 c.ooveeeeeeeeeee e 32 52 14 1 0 84 1
12/27-29/11 .o 32 48 18 2 0 79 2
11/21-23/11 o 35 49 14 1 0 84 2
10/27-30/11..... 34 51 13 1 0 85 2
9/29-10/2/11... 35 49 13 3 0 84 3
8/25-28/11 ... 38 45 15 1 1 83 2
7/28-31/11 ... 38 45 15 1 * 83 2
6/28-7/1/11.. . 38 45 14 3 1 82 4
5/27-30/11 c.oooviiiieneeene 40 42 14 2 1 82 3
4/28-5/1/11 i 48 40 9 2 1 88 3
3/24-27/11 oo, 45 42 10 2 1 87 4
2/25-28/11 .o 45 43 12 * * 88 1
1/28-31/11 e 34 48 16 2 - 82 2
12/27-30/10 .cuecieeeeeieeeeeeeeene 31 50 16 2 * 81 3
11/19-22/10 ..o 25 54 19 1 1 79 2

Major Major

increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Gasoline and fuel prices

3/28-4/1/13.. . 40 40 12 7 1 80 8
2/28-3/3/13.. . 57 28 10 4 1 85 5
1/24-27/13 oo 34 42 14 8 1 76 9
1/7-1/9/13 .o 34 42 15 8 1 76 9
11/29-12/2/12....cvciiiicirenee 37 38 15 9 1 75 10
10/25-28/12 ccveeveeeeieesieee e 36 35 12 15 2 71 17
9/27-10/1/12..cccevieieirceene 44 37 12 8 - 81 8
9/6-9/12 ..o 52 30 10 7 1 81 8
7/26-29/12 ..o 44 39 10 5 2 83 7
6/28-7/1/12..ceceiieircene 25 35 16 21 3 60 24
5/31-6/3/12.. 38 34 14 12 2 72 14
4/26-29/12... 47 33 10 9 1 80 9
3/29-4/1/12.. . 68 21 6 3 2 89 5
3/1-4/12 .o 73 15 9 2 1 88 3
1/26-29/12 oo 51 37 7 5 0 88 5
12/27-29/11 v 31 44 16 8 1 76 9
11/21-23/11 o 37 40 14 9 0 77 9
10/27-30/11 cooveeeeeeeeeeeeeeee 34 44 12 9 1 78 10
9/29-10/2/11ucceeeeieieeeeeeeeeene 33 39 10 17 0 72 18
8/25-28/11 ..o 34 37 17 11 1 71 12
7/28-31/11 ..o 47 35 11 7 1 82 7
6/28-7/1/11.. 33 33 15 17 1 67 18
5/27-30/11 ... 48 27 10 12 3 75 15
4/28-5/1/11.. . 76 14 7 2 2 90 3
3/24-27/11 oo, 72 19 6 2 2 90 4
2/25-28/11 .o 79 14 6 1 * 93 1
1/28-31/11 oo 58 30 10 2 - 88 2
12/27-30/10 ..eovrireeeiiiircciininne 56 31 10 2 1 87 3
11/19-22/10 oo 37 46 13 4 1 82 5
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Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Consumer electronics (TVs,
computers, music players, etc.)
3/28-4/1/13 ..o 14 41 35 10 1 54 11
2/28-3/3/13 e 14 40 35 10 * 55 11
1/24-27/13 oo 14 37 34 14 1 51 15
1/7-1/9/13 ot 14 38 34 12 1 53 13
11/29-12/2/12.c.uceeeeeieeenen 17 36 32 14 1 53 15
10/25-28/12 ..o 14 39 33 12 1 53 13
9/27-10/1/12 13 41 33 11 1 54 12
9/6-9/12 ....... 14 37 36 12 1 51 13
7/26-29/12 ... 16 42 31 9 2 58 10
6/28-7/1/12.. . 12 35 41 12 0 47 12
5/31-6/3/12.cccciieieieieeeeeeeeene 15 38 34 12 1 53 13
8/26-29/12 .o 14 39 33 13 1 53 14
3/29-4/1/12..ceceeiinene 16 39 32 12 1 55 12
3/1-4/12 o 13 42 32 11 1 56 12
1/26-29/12 .o 12 36 33 19 1 47 19
12/27-29/11 .o 11 34 36 18 2 44 20
11/21-23/11.... 11 36 32 21 1 47 21
10/27-10/30/11... 12 40 32 14 1 53 16
9/29-10/2/11... 13 42 29 15 1 55 16
8/25-28/11 ... 16 37 34 11 1 53 13
7/28-31/11... . 16 37 35 11 1 53 12
6/28-7/1/11 .o 14 38 34 12 1 53 13
5/27-30/11 c.ooviiriiircceeee 15 38 34 12 1 52 13
8/28-5/1/11cecoeeeeeeeseeeeeeeeerereeeene 21 41 30 8 1 61 9
3/24-27/11 oo 18 41 26 13 2 59 15
2/25-28/11 ..o 16 42 29 14 * 57 14
1/28-31/11 oo 11 37 37 15 1 48 16
12/27-30/10. . 10 36 36 17 1 46 18
11/19-22/10 ..ccouireiiriivicrnne 11 29 33 23 3 40 27
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Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Durable goods (automobiles,
appliances, furniture, etc.)
3/28-8/1/13 oo 16 47 31 5 1 63 6
2/28-3/3/13 e 20 47 29 4 * 67 4
1/24-27/13 oo 16 48 30 5 1 63 6
1/7-1/9/13 e 18 46 31 5 - 64 5
11/29-12/2/12.c.uceeeeeieeenen 19 43 30 7 1 62 8
10/25-28/12 ..o 17 42 35 5 1 60 5
9/27-10/1/12 17 46 31 6 1 63 6
9/6-9/12 ....... 18 44 31 6 - 62 7
7/26-29/12... 19 46 28 6 1 65 7
6/28-7/1/12.. . 14 42 38 6 55 7
5/31-6/3/12 e 17 43 34 5 1 60 5
8/26-29/12 .ot 18 43 35 4 - 61 5
3/29-4/1/12..ceceeiinene 24 42 29 4 1 66 5
3/1-4/12 o 18 47 29 4 1 66 5
1/26-29/12 .o 13 45 35 8 0 58 8
12/27-29/11 .o 15 46 33 5 1 61 6
11/21-23/11.... 16 46 29 8 1 62 9
10/27-30/11..... 16 48 28 7 1 64 8
9/29-10/2/11 17 43 31 8 1 60 9
8/25-28/11... 19 41 32 6 1 61 7
7/28-31/11... . 21 43 30 6 1 64 6
6/28-7/1/11 .o 18 44 31 6 1 62 7
5/27-30/11 oo 17 45 31 6 1 63 7
8/28-5/1/11cecoeeeeeeeseeeeeeeeerereeeene 25 43 28 4 1 67 5
3/24-27/11 oo 21 48 24 5 2 70 7
2/25-28/11 .o 20 46 29 5 * 66 5
1/28-31/11 oo 15 46 35 4 1 60 5
12/27-30/10. . 15 42 35 7 1 57 8
11/19-22/10 ..ccciveverieicircnne 14 39 34 11 1 54 12
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13. Now look ahead at the next six months. How likely is it that you, someone in your family or someone else you know personally will
lose their job in the next six months as a result of economic conditions?

Extremely Somewhat Not very Not at all : Total not
likely Very likely likely likely likely Not sure : Total likely likely
3/28-4/1/13 oo, 5 7 25 26 21 16 i 12 46
2/28-3/3/13 cooreervenn.. 7 10 26 21 19 17 | 17 40
1/24-27/13 ovvvvrenen. 8 10 20 27 17 18 i 18 44
1/7-1/9/13 oo, 6 8 23 28 17 19 i 14 44
11/29-12/2/12.......... 6 10 23 28 16 16 : 16 44
10/25-28/12 wvvvoore.. 6 9 24 28 17 17 : 15 45
9/27-10/1/12. 5 9 21 28 16 20 : 14 44
9/6-9/12 ..... 5 9 25 26 19 16 : 14 45
7/26-29/12 . 7 9 26 24 18 15 : 17 42
6/28-7/1/12... 6 10 22 25 18 18 : 16 43
5/31-6/3/12... . 6 9 27 24 17 16 ; 15 41
4/26-29/12 covooeeveen. 6 10 27 26 15 15 ! 16 41
3/29-4/1/12 oo, 5 9 22 26 16 22 ; 14 4
3/1-8/12 coooerrererrne. 5 10 23 26 19 17 ! 15 45
1/26-29/12 vveee.. 7 8 27 29 14 14 ! 15 44
12/27-29/11 wovvoreen. 5 8 27 28 14 18 ! 13 42
11/21-23/11 wovvernen. 6 9 27 27 13 19 ! 15 39
10/27-30/11...... 5 9 28 27 12 19 : 14 39
9/29-10/2/11. 5 13 26 27 13 16 : 18 40
8/25-28/11 ... 6 10 25 24 13 21 ! 17 37
7/28-31/11 ... 5 10 24 25 15 21 ! 15 40
6/28-7/1/11... : 4 11 24 28 13 21 ! 15 40
5/27-30/11 vovverrrenne. 4 9 20 29 15 23 ! 13 44
4/28-5/1/11 ..., 5 8 26 25 15 21 ! 14 39
3/24-27/11 woverreen. 7 7 24 28 16 19 ! 14 43
2/25-28/11 wovvererrenne. 7 11 25 25 13 18 ! 18 39
1/28-31/11 ovvvvereenen. 5 7 27 27 16 18 ! 12 43
12/27-30/10 cooooe.... 5 9 26 24 16 20 ! 14 40
11/19-22/10 ... 6 10 25 24 17 19 | 16 40
10/29-11/1/10.. 6 9 22 28 15 20 | 15 43
9/30-10/3/10. . 5 12 25 22 16 20 i 16 38
8/26-30/10 ..oovvene. 6 11 24 26 13 19 i 17 40
7/29-8/1/10.ccconeen... 6 8 25 27 16 19 i 14 43
7/8-11/10 v, 6 10 28 22 13 21 : 16 35
6/4-7/10 oo, 5 11 22 26 16 20 = 16 42
4/29-5/2/10...ccovvon... 6 9 24 25 17 19 : 14 42
4/1-5/10 coorerrrererrrn. 4 9 27 22 15 23 : 13 36
2/25-3/1/10.............. 5 9 28 22 14 21 i 14 37
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14. Now, thinking about the next six months and making major purchases such as buying a car or household appliances, or your

vacation spending, do you expect that you and your family will be spending ...

3/28-8/1/13 oo,
2/28-3/3/13 wovoeeeeeeeeeeeeeeeeeesenen
1/28-27/13 coreeeeeeeeeeereeeseeeeeeeneens
1/7-1/9/13 oo
11/29-12/2/12 e,
10/25-28/12 oo
9/27-10/1/12 ..
9/6-9/12....
7/26-29/12...
6/28-7/1/12 .
5/31-6/3/12.
8/26-29/12 oo,
3/29-8/1/12 crvvoeveeeereeeereeeeeeeresee
3/18/12 oo
1/26-29/12c.coeeeeeeeeeeeeeeeeeeeen,
12/27-29/1L e eeeeeveeeeereeeeeeeseernenns
11/21-23/1 e,
10/27-30/11..
9/29/10/2/11..
8/25-28/11...
7/28-31/11...
6/28-7/1/11.
5/27-30/11 cevvoreverrereerereereeenern
8/28-5/1/11 oo,
3/24-27/10 oo,
2/25-28/1Teeveeeereeeeeeereeeseersees
1/28-31/1 oo,
12/27-30/10. oo,
11/19-22/10....
10/29-11/1/10
9/30-10/3/10..
8/26-30/10 vcoreeeeereerreeereererer
7/29-8/1/10 oo
7781110
6/8-7/10 oo
8/29-5/2/10 c.oeveereeeeeereeereeerer
81510 oo
2/25-3/1/10 oo

More than last

year
15

13
16
13
12
15
14
13
13
15
14
12
12
11
11
13
11
11
11

About the same as Less than
last year last year
53 32
50 37
47 37
47 39
46 42
47 37
46 40
48 38
46 41
48 38
44 42
47 42
46 43
45 44
45 43
47 40
43 47
37 51
42 47
42 47
42 49
45 45
42 43
44 47
43 44
40 47
46 46
47 42
45 45
45 44
45 48
44 46
43 45
44 47
45 46
47 42
48 43
41 52
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15A. In the next six months, do you think interest rates will...
Remain
Go up Go down unchanged
3/28-4/1/13 ..o 39 11 51
2/28-3/3/13 ..ot 41 7 52
1/24-27/13 e 43 11 46
1/7-1/9/13 oo 41 11 48
11/29-12/2/12 ..o 41 10 48
10/25-28/12...ccveeriiireiciiienee 38 13 49
9/27-10/1/12 .. 38 13 49
9/6-9/12.... 44 9 47
7/26-29/12... 39 16 45
6/28-7/1/12. 36 13 50
5/31-6/3/12. 38 12 50
4/26-29/12 ..ot 40 12 47
3/29-4/1/12 .ot 41 9 50
3/1-4/12 o 36 11 53
1/26-29/12 .o, 33 12 56
12/27-29/11 e 38 13 49
11/21-23/1T e 39 13 48
10/27-30/11..... 43 12 45
9/29/10/2/11.. 39 16 44
8/25-28/11... 42 14 45
7/28-31/11... 59 9 32
6/28-7/1/11. 41 11 48
5/27-30/11 .o 44 10 46
4/28-5/1/11 ...oovvvieirieeneee 48 7 44
3/24-27/11 e, 49 9 42
2/25-28/11 i 50 11 39
1/28-31/11 e 50 9 40
12/27-30/10..cccuvvcreiiriecieierenne 48 11 41
11/19-22/10.... 42 11 47
10/29-11/1/10 35 13 52
9/30-10/3/10 .. 37 10 53
8/26-30/10...c.ccuieieriieeeee 34 16 50
7/29-8/1/10 ...oouieiirieee 36 14 49
7/8-11/10..cucieriiiieirieeeneeenes 41 13 46
6/4-7/10..ccciiiiiiiieereeene 40 12 48
4/29-5/2/10 ...oouvriiiirieeee 45 11 44
A/1-5/10.cccciiiiiiiiineireneeeenen 46 10 44
2/25-3/1/10 e 47 12 41
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15B. Over the next five years, do you think inflation will...
Remain
Goup Go down unchanged Don’t know
3/28-4/1/13 oo 58 11 16 15
2/28-3/3/13 oo 61 8 14 17
1/28-27/13 oot 61 10 15 14
1/7-1/9/13 oo 60 12 15 13
11/29-12/2/12 oo 60 11 13 15
10/25-28/12 c.uovveeeeieieeeeeeeens 53 14 15 18
9/27-10/1/12 oo, 55 15 13 18
9/6-9/12....... 56 12 15 16
7/26-29/12... 61 11 13 15
6/28-7/1/12 . 55 12 17 16
5/31-6/3/12 ... 56 10 15 19
4/26-29/12 ... 60 11 15 14
3/29-4/1/12 62 10 12 17
3718712 oo 61 8 14 17
1/26-29/12 oo 57 12 13 17
12/27-29/11 oo 56 9 19 17
11/21-23/11 e 63 9 11 16
10/27-30/11....cccveerennn, 57 15 11 17
9/29-10/2/11 oo 65 11 10 14
8/25-28/11... 63 12 10 15
7/28-31/11... 64 8 12 16
6/28-7/1/11 . 54 10 15 21
5/27-30/11... 53 11 13 23
8/28-5/1/11 coereeeeeeeeeeeeeeenn 58 12 11 19
3/24-27/11 oo 61 8 11 20
2/25-28/11 oo 64 11 10 15
1/28-31/11 v 56 13 15 16
12/27-30/10cccuiecrieeieeieeieeieenns 56 12 14 18

11/19-22/10 e 53 12 15 20
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Looking ahead six months from now, do you expect... - The economy in your local area to be...

3/28-4/1/13 ...........
2/28-3/3/13 ...
1/24-27/13.............
1/7-1/9/13 oo
11/29-12/2/12 .......
10/25-28/12...........
9/27-10/1/12 ........
9/6-9/12.......
7/26-29/12...
6/28-7/1/12.
5/31-6/3/12.....
4/26-29/12...........
3/29-4/1/12 ...........
3/1-4/12 v,
1/26-29/12.............
12/27-29/11..........
11/21-23/11...........
10/27-30/11....

9/29-10/2/11..........
8/25-28/11...
7/28-31/11...
6/28-7/1/11.
5/27-30/11...cu.......
4/28-5/1/11 ...........
3/24-27/11 ...
2/25-28/11 .
1/28-31/11 ...
12/27-30/10...........
11/19-22/10...........
10/29-11/1/10
9/30-10/3/10..
8/26-30/10......
7/29-8/1/10............
7/8-11/10..cceeenn.
6/4-7/10..cecreveen.
4/29-5/2/10...........
4/1-5/10..c.ceveen.
2/25-3/1/10...........

Much Somewhat About the Somewhat Much Total Total
stronger stronger same weaker weaker stronger weaker
6 20 59 11 4 26 14
5 18 54 18 5 i 23 23
7 21 53 14 5 | 28 20
5 18 55 16 5 i 23 21
5 18 53 17 7 23 24
5 22 57 12 4 27 17
5 18 58 14 5 23 18
6 21 56 12 5 27 17
6 19 54 17 5 : 25 22
7 18 55 15 5 : 25 20
6 17 57 17 4 : 23 21
6 20 56 13 5 ; 26 18
3 17 60 14 6 ! 20 20
4 17 56 17 5 ! 21 22
3 21 61 12 4 ! 24 15
5 16 56 17 6 ! 21 23
3 15 57 18 8 ; 18 25
2 15 57 20 5 : 17 26
2 14 56 23 5 ! 16 28
3 14 55 20 8 | 17 28
3 12 53 23 9 ! 15 32
3 15 60 17 6 ! 18 22
3 20 56 16 6 I 23 21
4 16 55 19 5 I 20 25
5 18 52 17 8 I 23 26
4 17 55 19 6 ! 20 25
3 20 57 15 5 I 23 20
3 18 59 15 5 ! 21 20
5 19 57 15 5 ! 24 20
3 17 56 16 7 | 20 24
3 17 57 19 4 i 20 23
3 14 58 18 8 | 16 25
3 17 56 18 6 i 20 23
3 15 54 19 8 i 18 28
4 15 58 16 7 : 19 24
2 19 57 17 5 : 22 22
1 17 61 16 5 : 18 21
1 18 59 16 6 i 19 22
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16B. Looking ahead six months from now, do you expect... — Your personal finances to be...
Much Somewhat About the Somewhat Much Total Total
stronger stronger same weaker weaker stronger weaker
3/28-4/1/13........... 8 25 51 11 5 33 16
2/28-3/3/13........... 7 22 52 14 5 I 29 18
1/24-27/13............. 10 27 47 12 5 | 36 17
1/7-1/9/13 ............. 6 22 50 16 6 i 28 22
11/29-12/2/12 ....... 6 26 46 16 6 32 22
10/25-28/12........... 9 25 49 12 5 34 17
9/27-10/1/12 ......... 7 25 50 13 5 32 18
9/6-9/12....... 9 28 47 11 4 37 15
7/26-29/12... 9 25 45 14 7 ! 34 21
6/28-7/1/12. 11 20 51 13 4 : 31 17
5/31-6/3/12.... 9 23 51 13 5 : 31 18
4/26-29/12............. 8 25 50 12 5 I 33 17
3/29-4/1/12........... 8 24 49 13 6 ! 32 19
3/1-4/12.....cou. 7 23 51 13 5 ! 30 19
1/26-29/12............. 6 24 50 14 5 ! 30 19
12/27-29/11........... 7 22 53 14 5 ! 28 19
11/21-23/11........... 6 19 48 19 8 ! 25 27
10/27-30/11.... 5 19 48 21 6 ! 24 27
9/29-10/2/11......... 6 22 47 21 5 ! 27 26
8/25-28/11... 5 20 48 19 8 ! 25 26
7/28-31/11... 4 18 49 21 8 ! 22 29
6/28-7/1/11. 5 18 53 18 7 I 23 24
5/27-30/11............. 8 21 51 15 4 I 30 19
4/28-5/1/11........... 5 19 53 17 5 I 25 22
3/24-27/11............. 6 22 48 17 7 I 28 24
2/25-28/11............. 9 21 46 19 6 ! 30 24
1/28-31/11............. 6 24 50 16 5 I 30 20
12/27-30/10........... 6 23 50 15 6 ! 29 21
11/19-22/10........... 7 25 49 15 5 ! 32 19
10/29-11/1/10 5 21 53 14 7 | 26 21
9/30-10/3/10 .. 6 22 50 17 5 i 28 22
8/26-30/10...... 6 22 52 16 5 | 27 21
7/29-8/1/10........... 5 20 51 18 6 i 26 24
7/8-11/10............... 5 21 51 15 7 | 26 22
6/4-7/10.coovvveereeee 5 22 50 17 6 i 26 23
4/29-5/2/10........... 5 2 52 16 5 | 27 22
4/1-5/10.......cccouene.. 4 19 59 13 5 i 23 18
2/25-3/1/10........... 4 20 55 14 7 [ 24 21
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17. Thinking about the next year or so, do you, yourself, generally feel that the US economy and your own financial situation will
improve, stay the same or get worse?

Improve Stay the same Get worse
3/28-4/1/13 ... 32 46 23
2/28-3/3/13. 26 42 32
1/24-27/13... 32 42 27
1/7-1/9/13 ...... 27 45 29
11/29-12/2/12 oo 28 42 30
10/25-28/12 .o 36 43 21
9/27-10/1/12 oo, 31 45 24
9/6-9/12 oo 31 47 23
7/26-29/12 et 28 43 29
6/28-7/1/12 oo, 29 a4 27
5/31-6/3/12. 28 46 27
4/26-29/12... 29 49 22
3/29-4/1/12. 29 46 25
3/1-4/12.... 26 45 28
1/26-29/12... 31 42 27
12/27-29/11 e 26 48 26
11/21-23/11 e 20 44 35
10/27-30/11 i 25 43 33
9/29-10/2/11 oo 21 43 36
8/25-28/11 e, 22 41 36
7/28-31/11 e 18 43 40
6/28-7/1/11. 25 47 28
5/27-30/11... 30 a7 23
4/28-5/1/11. 24 44 32
3/24-27/11...... 26 41 32
2/25-28/11... 26 43 31
1/28-31/11 e 30 47 23
12/27-30/10.c.cccecieieieerieeeeeeeene 28 48 24
11/19-22/10..ccccuicieicieeereeieeee, 30 46 24
10/29-11/1/10 ceocurerereeeeeene 31 42 27
9/30-10/3/10 c.evevreeeeeeieeeeeenns 31 44 25
8/26-30/10....ccueeieieierinienieeeens 30 43 28
7/29-8/1/10. 30 42 27
7/8-11/10.. 28 42 30
6/4-7/10....... 28 45 27
4/29-5/2/10 ..ccuvereiereiiereeeeiens 31 43 26
4/1-5/10uccuicieieieieiece e 30 43 26

2/25-3/1/10 .o 29 47 24
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CUSTOM QUESTIONS
18. As you may know, Cyprus is currently experiencing a financial crisis which has resulted in a run on the banks and large bailout by the

EU. Which of the following comes closest to your attitude towards the Cyprus financial crisis?

All Stock and Bond Holders Non-Stock and
Bond Holders
I have not been following it closely 49 37 57
| have been following it, and | have reduced spending 8 10 7
or investments as a consequence
| have been following it, and it has worsened my 19 21 17
confidence in the US recovery
I have been following it, but it has not impacted my 24 33 18
outlook or spending
19. As you may know, on March 1% a multi-billion dollar package of cuts to domestic and defense spending went into effect, also

referred to as the ‘sequester’. This cut $85 billion from many federal agencies including defense spending and domestic spending.
How much impact, if any, do you feel that the sequester has had on the economy?

Very large impact . 12
Large impact........ . 28
Small impact..... . 34
No impact at all . 11
UNSUIE L.ttt ettt et e e e sttt e e e e s sabbee e e s e s ianbeaeeaaas 16
Total impact 74
Total no impact 11
20. As you may know, the Payroll Tax Holiday expired in January after being in effect for two years. This means that Payroll Tax

increased by 2% for all American workers in February, which resulted in a smaller take-home paycheck. Before reading this survey
question, were you aware of this change in your take-home paycheck?
BASE: All who are working at least part-time, n=478

Yes, | was aware 76
No, | was not aware 24
21. Compared to last year, do you now feel more or less confident that your home would sell if you were to put it on the market today?
All Homeowners
only (n=735)

More CONfIdeNT .......eeviiiiiiieeeeeeee e 17 23

LesS CONFIAENT ..c.eeiriiiriiiree e 25 35

Unchanged 30 42

| do not own a home 20 N/A

Unsure 8 N/A

22. Over the next twelve months, do you believe that the price of your home will:
All Homeowners
only (n=735)

Decline by more than 10%........cccceecveverieeenieeeniee e 4 5
Decline by 6%-10% 6 9
Decline by 1% to 5% 10 13
Remain Unchanged 23 28
Increase by 1% to 5% 24 31
Increase by 6% to 10% 5 6
I do not own a home/Unsure .... 28 8
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DEMOGRAPHICS

NOTE: Results for demographic questions represent all adults unless otherwise indicated.

D1. Do you currently own stocks, bonds, or mutual funds?
Yes 38
No 62
Dila. In what year were you born?
D1b. Have you already had a birthday this year?
(IF RESPONDENT REFUSES Q.D1a OR Q.D1b, Q.D1c ASKED. RESULTS SHOWN IN SUMMARY BELOW.)
Dlc. Are you:
18-34 30
35-54 38
55-64 18
65+ 13
D2. Are you employed:
Employed Full-time 37
Employed Part-time 12
Self-Employed 8
Retired 17
Student 4
Military *
Homemaker 9
Currently unemployed 13
DK/NS 1
Full time 42
Part time 14
Not Employed 27
Retired 17
D3. What is the last year of school you completed?
Grade School
Some High School 3
Graduated High School 26
Some College 20
Graduated from college - 2 year 14
Graduated from college - 4 year 22
Post Graduate Degree 15
Summary (NET)
No college degree 63
College degree 37
DA4. Are you currently married?
Single 26
Domestic Partnership 8
Married 53
Widowed 3
Divorced or separated 10
Summary
Married 53

Other 47
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Dé6a. How many children under 6 years are currently living in your household?

D6b. How many children ages 6 to 12 are currently living in your household?

Dé6c. How many children ages 13 to 17 are currently living in your household?
Under 6 only 7
6-12 Only 6
13-17 Only 5
Under 6 and 6-12 3
Under 6 and 13-17 *
6-12 and 13-17 4
All 3 *
None Under 18 75
Summary
With Kids 25
No Kids 75

D10. Are you of Hispanic ethnicity?

(Q.D11 ASKED ONLY OF THOSE WHO DO NOT SAY THEY ARE HISPANIC IN Q.D12a.)

D11. Are you white, black, Asian, or some other race?

(RESULTS SHOWN IN SUMMARY BELOW.)
Hispanic 13
White 67
Black 11
Asian/Native American/Other/Refused race (Net) 8
Summary
White 67
Other 33

D12. Could you please tell me your household income from all sources in 2009?
Under $15K 11
$15K to less than $20K 5
$20K to less than $25K 5
$25K to less than $30K 5
$30K to less than $40K 11
$40K to less than $S50K 8
S50K to less than $75K 21
$75K to less than $100K 17
$100K to less than $150K 11
$150K or more 6
Under $25K 21
$25K - $49K 24
$50K - $99K 38
$100K + 17

REGION:
Northeast 19
Midwest 22
South 37

West 23
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10,000-99,999
100,000-249,999
250,000-499,999
500,000-999,999
1,000,000-2,499,999
2,500,000-4,999,999
5,000,000 +

Non CBSA

16

Less than 1 million

1 million to less than 5 million
5 million or more

NON-CBSA (rural)

28
30
25
16

Male
Female

52




