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RBC Consumer Outlook Index Survey
CONDUCTED BY IPSOS PUBLIC AFFAIRS

These are findings of an Ipsos online poll conducted April 26-April 30, 2013. For this survey, a national sample of 1,023 adults from Ipsos' U.S.
online panel was interviewed online. Weighting then was employed to balance demographics and ensure that the sample's composition reflects
that of the U.S. adult population according to Census data and to provide results intended to approximate the sample universe. Statistical
margins of error are not applicable to online polls because they are based on samples drawn from opt-in online panels, not on random samples
that mirror the population within a statistical probability ratio. All sample surveys and polls may be subject to other sources of error, including,
but not limited to coverage error, and measurement error.

NOTE: all results shown are percentages unless otherwise labeled.

1. Generally speaking, would you say things in this country are heading in the right direction or are they off on the wrong track?
Right direction Wrong track
4/26-4/30/13 ..ot 39 61
3/28-B/1/13 oot 41 59
2/28-3/3/13.c.ciieee e 32 68
1/24-27/13 oo 45 55
1/ 7179713 e ee s 41 59
11/29-12/2/12.ccieiiceeeee e 43 57
10/25-28/12 ... 45 55
9/27-10/1/12.. 40 60
9/6-9/12........ . 41 59
7/26-29/12 .o 36 64
LY - L Y 37 63
5/31-6/3/12 e eeeeees e 36 64
B/26-29/12 .. 38 62
3/29-4/1/12 oot 34 66
Y I 2T 38 62
1/26-29/12 . 35 65
12/27-29/11 e 31 69
11/21-23/11 ... 24 76
10/27-30/11 ... 26 74
9/29-10/2/11 . 25 75
82528/ 11 coeeeeeeeeeeeeee e e e er s 25 75
7/28-31/11 e 24 76
6/28-T/1/11 i 37 63
Y 2y 1o Y O 38 62
B/28-5/1/ 1L reeeeeeeeeeeeeeeeeeeeseeseeeeeeseeeseeseeseseesees e s 30 70
3/24-27/11 s 33 67
by 23 Y 33 67
1/28-31/1L oo eeen 40 60
12/27-30/10. 36 64
11/19-22/10.... 39 61
10/29-11/1/10. . 35 65
9/30-10/3/10...ccueieeirieerieieereeiereee e 37 63
8/26-30/10 ..t 33 67
7/29-8/1/10..ccoiieiiiiecieiiireie et 37 63
T/8-11/10 ettt 36 64
B/8-T/10 oottt 35 65
4/29-5/2/10 40 60
4/1-5/10....... . 44 56
2/25-3/1/10 38 62
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2A. Compared to six months ago... Are you NOW more or less comfortable making a major purchase decision, like a home or car?
More Less No Not
comfortable comfortable change sure
B/26-8/30/13 e eeee ettt 16 38 43 3
3/28-B/1/13 oo 20 39 37 4
2/28-3/3/13.. 13 42 40 4
1/24-27/13 ... 19 35 40 6
1/7-1/9/13.... . 15 41 40 4
11/29-12/2/12 et ee et enseneas 14 42 40 3
1072528712 e 15 41 39 5
9/27-10/1/12 ettt 16 42 37 4
9/6-9/12 et ens 18 35 43 4
7726729712 .ottt 15 43 38 4
6/28-T/1/12 oot 16 43 37 4
5/31-6/3/12 e 14 42 40 5
B8/26-29/12 oottt 16 40 40 4
3/29-4/1/12.. 15 40 40 5
3/1-4/12 ... 15 41 41 4
1/26-29/12 ... . 11 47 39 3
12/27-29/11 oot 13 45 38 3
11/21-23/10 oot 8 54 34 3
10/27-30/11 oot 7 58 31 4
0/29-10/2/11 oo 9 56 31 4
8/25-28/11 .ot 8 56 33 3
T/28-31/1L e 8 59 31 3
6/28-T/1/ L1 9 48 38 5
5/27-30/11 oot 13 40 43 4
4/28-5/1/11.. 8 48 41 3
3/24-27/11 ... 12 45 37 6
2/25-28/11... . 12 50 34 4
1/28-31/11 oot 11 41 42 5
12/27-30/10 oot 11 45 40 5
12/19-22/10 i 12 42 40 6
10/29-11/1/10 et 11 51 34 4
9/30-10/3/10 .o 9 51 35 4
8/26-30/10 ...cvereeeeeeeeeereee ettt 10 52 34 5
7729-8/1/10..cuc it 10 46 38 6
T/8-T1/10 ettt 11 48 37 5
6/4-7/10..... 10 46 41 4
4/29-5/2/10.. 9 46 40 5
4/1-5/10....... . 11 42 43 5
2/253/1/10 .ot nene 8 51 36 5
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Compared to six months ago... Are you NOW more or less comfortable making other household purchases?

VY YN 1o o i SRR
3/28-4/1/13.. .
Py Y Y L SO
Ny L SRR
Y Ve TN
11/29-12/2/12 csevoeeeeeeeeeereeeeereeeseeeeee s reses e seses e
10/25-28/12 vvoeeeeereeeeeeeeeeeeseeeseeeee e see e
9/27-10/1/12
9/6-9/12 .......
7/26-29/12 ...
6/28-7/1/12..
5/31-6/3/12..
4/26-29/12 ... .
3/29-B/1/12 oo
3/18/12 oot s e
WL L Yy N
12/27-29/11 v e
11/20-23/11 oo eeeeeesee e eeee e seese s eeses e
10/27-30/L1 cevverereeeeereeeesereeeeereeesseseeseeeseesesesesseeeeesesrenens
9/29-10/2/11
8/25-28/11 ...
7/28-31/11 ...
6/28-7/1/11..
5/27-30/11... .
B/28-5/1/ 1L eeeeseseeeeesee s se e
3/28-27/11 coevoeeeoeeeeeeeeeeee e
2/25-28/11 e
1Y OO
Y P 10V T SN
11/19-22/10 oo eeee e seses e
10/29-11/1/10..
9/30-10/3/10
8/26-30/10...
7/29-8/1/10..
7/8-11/10.. .
B/8-7/10 v esee e ses s s e
8/29-5/2/10 . eeoeeeeoeeeseeeeeeeeeeeeeseeeeeeeseee e
B/1-5710 covoeeeeeeseeeeeeee e eee e e s ee e
2/25-3/1/10 oo eseeeeeean

More Less No Not
comfortable comfortable change sure
24 27 46 3
29 29 40 2
17 34 46 3
25 28 42 5
21 31 45 3
21 31 45 3
24 28 45 3
25 31 42 2
26 25 45 4
21 31 44 3
23 34 41 2
20 31 46 3
25 29 43 3
20 34 42 3
19 29 50 3
19 36 44 1
19 35 44 2
14 43 42 2
11 46 40 3
14 43 40 3
11 44 43 2
11 45 40 4
13 34 48 4
18 31 49 2
14 37 46 2
20 33 42 6
18 36 41 4
16 34 45 5
19 32 45 4
16 33 48 3
16 39 42 3
15 40 42 3
17 38 41 4
17 36 43 4
17 35 43 5
15 32 51 3
17 33 46 4
16 31 51 3
14 39 45 2
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Compared to six months ago... are you NOW more or less confident about job security for yourself, your family and other people you
know personally?

VY YN 1o o i SRR
3/28-8/1/13 e eeooeeeoeeeeeeeeeeeeeeeeseeee s rnes e ses s
Py Y Y L SO
Ny L SRR
Y L L TN
11/29-12/2/12..
10/25-28/12 .
9/27-10/1/12
9/6-9/12 ...
7/26-29/12 ... .
B/28-7/1/12 oo
5/316/3/12vvvoeeeeeeeeeereeeeeseeeeseeeeee s rses e ee s eeenen
82629712 oot
Y Y L L S
3/18/12 oot e e s e
WL Yy RN
12/27-29/11.
11/21-23/11.
10/27-30/11.
9/29-10/2/11
8/25-28/11 ... .
T/28-31/1L eeeoeeeeeeeseeeeeeeeseeeeeeeeseee e rses e ses e
6/28-7/1/ 1o
5/27-30/11 oo
B/28-5/1/ 1L eeeeseseeeeesee s se e
Y Py L
2/25-28/11 oo
1/28-31/11...
12/27-30/10.
11/19-22/10 .
10/29-11/1/10 seveoeee e eeese s eeee e seeeses e eeseseenees
0/30-10/3/10. v eeeeeeeereeeseeeeeeeseeeseeeseeeeeeeseesseseseese e
8/26-30/10 oo ee e
77298/ 110 oo eeeeeeee e see e see e eeeen
T/8-11/10 oo eeeeeeeeseeee e sesenes e seseseeeeeenen
B/8-7/10 oo eeseee e ses s see e
F Y 1Ry o Y o OO
B/1-5710 covoeee oo eee e es et s e eeeae
2/25-3/1/10co.ceeoeeeeeeeeeeeeseeeeeeeeeee e

More No Not
confident Less confident change sure
18 38 40 4
19 34 42 5
13 41 42 4
21 35 38 5
17 39 40 3
18 39 39 4
18 37 39 5
18 37 42 2
22 32 42 5
18 42 37 3
17 39 40 5
15 42 40 3
18 37 41 4
16 39 40 5
15 34 47 -
15 43 40 3
16 38 42 4
10 47 38 5
9 52 35 4
11 53 33 4
8 50 39 3
10 47 39 4
10 40 42 7
17 41 38 4
9 42 44 4
14 42 38 5
13 46 37 4
14 44 38 4
13 41 41 5
17 41 39 3
10 44 40 5
12 48 34 5
12 49 35 5
12 43 40 5
12 43 40 5
11 46 39 4
13 44 39 4
13 41 42 5
12 49 34 4
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Compared to six months ago... are you NOW more or less confident of your ability to invest in the future, including your ability to
save money for your retirement or your children’s education?

B26-8/30/13ccceveeeeeeeeeeeeeeeseeeeeeeseeeseresesee e e seee s
3/28-8/1/13 oo
2/28-3/3/13 oo
Ny L BN
Y Ve TN
11/29-12/2/12 oo
10/25-28/12 ...
9/27-10/1/12
9/6-9/12 .......
7/26-29/12
6/28-7/1/12.. .
YNy Y 4 S
82629712 covooeeeeeeeeeeseeeeeeeeeeeee et see
37298/ 1/ 12 cvvooeeoeeeereeeeeeer e renes e
Yy SR
WL L Yy N
12/27-29/11 cevvoreeeeeereeeeseeeeeeeneeeseeeeeeeeeeseeseseses e eeses e
11/21-23/11.
10/27-30/11 .
9/29-10/2/11
8/25-28/11 ...
7/28-31/11 ... .
B/28-T/1/ 1L eeeoeeereeeeseeeeeeereeeeseeseee e sereses e eesaerseseeeenen
5/27-30/11 evvoeeer s eeeeseeeeeeeeseeee e reses e eesee s eenen
B/28-5/1/1L oo
3/28-27/11 oo
2/25-28/11 eveoeeereeeeseeeeeees e eseee e s e
LN o RN
12/27-30/10.
11/19-22/10......
10/29-11/1/10..
9/30-10/3/10....
8/26-30/10... .
7729-8/1/10c...eeeeeeeeeeeeeseeeseeeeee e eses e
T/B-11/10 ceoeeeeeeeeeeeeeeeeeseeeseeseee e ses e see s
/87710 oo eeeeseeee e e eeseeee e ses e es e ee s eeeeeen
8/29-5/2/10 . eeoeeeeoeeeseeeeeeeeeeeeeseeeeeeeseee e
8115710 oo e
Py LY L T OO

More No Not
confident Less confident change sure
19 39 39 3
21 37 38 4
15 42 39 4
20 39 36 5
17 43 36 4
16 44 35 5
18 40 37 5
18 42 35 4
20 38 37 6
19 45 31 6
15 45 34 6
15 45 35 4
19 41 36 5
19 43 34 4
15 43 36 5
13 47 34 5
14 46 35 5
9 56 30 5
7 55 32 6
9 59 28 4
8 59 30 3
9 54 32 6
10 47 35 8
18 41 36 5
11 47 38 4
14 43 37 6
14 51 30 6
13 46 36 5
12 45 38 5
16 43 34 7
10 50 35 4
12 52 29 7
12 53 30 5
13 46 34 7
14 50 31 5
9 51 36 4
15 47 34 4
13 43 38 6
12 53 30 6




Ipsos Public Affairs
April 26-30, 2013

Page 6
RBC Consumer Outlook Index Survey

4, Thinking of the last six months, have you, someone in your family or someone else you know personally lost their job as a result of
economic conditions?

82630713 vvooeeeseeeeeeeeeeee s es e ses e
3/28-8/1/13 oot
2/28-3/3/13 oot
Ny L SO
Y L T T OO
11/29-12/2/12 oo
10/25-28/12 evoeevereeeseeesereseeeereseeeses e es s es e
9/27-10/1/12
9/6-9/12 ...
7/26-29/12....
6/28-7/1/12..
5/31-6/3/12.. .
8/26-29/12 oo
Y Y L L N
Y Y O
/2629712 oo e
12/27-29/11 cevveeeveeeeeeeeeeves e eeeeseeses e ee e
11/21-23/11 oo
10/27-30/11.....
9/29-10/2/11...
8/25-28/11...
7/28-31/11...
6/28-7/1/11.. .
5/27-30/11 ceeveeeeereeeeeeeeeeeseeeeseeesese e ee s ee e seeees
B/28-5/1/1L oo sesesee e
Y Py o RN
P YL Y o N
1/28-31/1L cooeeeeeeeeeeeeeeeeee e
12/27-30/10 oo eee e
11/19-22/10....
10/29-11/1/10.
9/30-10/3/10... .
8/26-30/10 ..veoeeeeeeeeeeseeeeeeeeseee e ee e e ee s ee e seseseeeeenn
W7 L T SN
T/B-11/10 coeeeoeeeeeeeeeeeeeeeeeeeeeeeeseeeeeeeee s ses s
LY T J RN
F Y 1Ry o Y o OO
8115710 oo en s e
Py LY L T SN

Yes
33
35
32
39
34
36
35
32
36
41
38
38
a1
39
34
42
38
46
42
46
37
37
38
38
42
43
44
45
a1
43
46
48
47
47
48
45
49
49
50
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5. Are you, or is anyone in your household currently worried about losing their job or being laid off?

Yes No
8/26-30/13 oot 26 74
B/28-A/1/13 i 24 76
2/28-3/3/13 i 29 71
1/28-27/13 oottt 25 75
1/ 7179713 ettt et 27 73
11/29-12/2/12 it 31 69
10/2528/12 oot ee s ee et et ne e 28 72
9/27-10/1/12 28 72
9/6-9/12..... 26 74
7/26-29/12 ... 30 70
6/28-7/1/12.. 29 71
5/31-6/3/12.. . 29 71
B/26-29/12 .o 28 72
3/29-B/1/12 oottt ersees 27 73
B/1-B/12 e 26 74
172629712 e 32 68
12/27-29/11 oot 29 71
11/21-23/11 e 34 66
10/27-30/11..... 32 68
9/29-10/2/11... 34 66
8/25-28/11... 28 72
7/28-31/11... 31 69
6/28-7/1/11.. . 25 75
5/27-30/11 oot neeean 25 75
A/28-5/1/11 i 28 72
3/24-27/11 e 29 71
27252811 oot 32 68
1/28-31/11 o 32 68
12/27-30/10 c.oveeeniieeeieceeee e 31 69
11/19-22/10.... 29 71
10/29-11/1/10. 31 69
9/30-10/3/10... . 31 69
8/26-30/10 ..o neeean 32 68
7/29-8/1/10..oeeeeeeeeeeeeeeeeeeeee et nenean 33 67
7/8-11/10 ettt 33 67
B/8-7/10 .o e et reeean 28 72
8/29-5/2/10cccoeeeeeeeeeeeeeeeeeeeeseeee e resean 32 68
A/1-5/10 oo 33 67
2/253/1/10 et renean 33 67
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7. Rate the current state of the economy in your local area using a scale from 1 to 7, where 7 means a very strong economy today and
1 means a very weak economy.

4/26-30/13..
3/28-4/1/13
2/28-3/3/13
1/24-27/13..
1/7-1/9/13 ..

11/29-12/2/12 wovvevnen.

10/25-28/12

9/27-10/1/12..

9/6-9/12......
7/26-29/12..
6/28-7/1/12
5/31-6/3/12
4/26-29/12..
3/29-4/1/12
3/1-4/12......
1/26-29/12..
12/27-29/11
11/21-23/11
10/27-30/11

9/29-10/2/11.

8/25-28/11
7/28-31/11
6/28-7/1/11
5/27-30/11..
4/28-5/1/11
3/24-27/11..
2/25-28/11..
1/28-31/11..
12/27-30/10
11/19-22/10

10/29-11/1/10 ..

9/30-10/3/10 ..o

8/26-30/10..
7/29-8/1/10
7/8-11/10....
6/4-7/10......
4/29-5/2/10
4/1-5/10......
2/25-3/1/10

WuUubhbwdbhpbhPphwwwwwwuuuuuudppwwpuowuudbdbuoodo uUloo vl N O

23
23
23
23
21
19
20
20
20
20
16
16
19
18
18
16
18
13
13
15
14
12
15
14
14
19
15
18
19
16
13
13
13
14
13
15
15
14
13

IS

28
31
29
27
24
29
27
26
26
25
27
28
26
25
30
28
25
26
26
25
23
24
31
31
27
24
28
27
29
28
26
25
24
26
29
25
27
26
24

21
16
19
22
22
21
20
23
22
23
22
24
21
23
22
22
25
23
24
23
24
25
20
22
22
19
22
20
21
24
22
27
25
26
23
26
23
25
27

12
11
11
14
14
15
13
12
13
15
14
15
14
12
19
13
18
19
20
18
17
16
16
15
16
16
18
14
15
19
17
21
16
17
17
17
16
17

PO UVPAE,OOODDEP,UR,UDOODOVOOONNVUDROUNNOONONOONWOLWO N
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8. Rate your current financial situation, using a scale from 1 to 7, where 7 means your personal financial situation is very strong today

and 1 means it is very weak.

4/26-30/13..
3/28-4/1/13
2/28-3/3/13
1/24-27/13..
1/7-1/9/13 ..

11/29-12/2/12 wovvevnen.

10/25-28/12

9/27-10/1/12..

9/6-9/12......
7/26-29/12..
6/28-7/1/12
5/31-6/3/12
4/26-29/12..
3/29-4/1/12
3/1-4/12......
1/26-29/12..
12/27-29/11
11/21-23/11
10/27-30/11

9/29-10/2/11.

8/25-28/11
7/28-31/11
6/28-7/1/11
5/27-30/11..
4/28-5/1/11
3/24-27/11..
2/25-28/11..
1/28-31/11..
12/27-30/10
11/19-22/10

10/29-11/1/10 ..

9/30-10/3/10 ..o

8/26-30/10..
7/29-8/1/10
7/8-11/10....
6/4-7/10......
4/29-5/2/10
4/1-5/10......
2/25-3/1/10

00N O NUIN NN WOWWOoO N WOUR~UU

-
N o

24
26
22
20
19
19
19
19
19
19
18
19
23
18
20
20
20
17
16
18
16
19
20
21
20
19
18
20
19
19
19
19
20
20
19
18
21
19
16

IS

27
26
25
24
27
28
23
28
26
22
27
22
24
25
25
21
25
25
25
22
26
24
26
25
25
28
24
25
27
27
26
26
27
26
25
25
25
27
26

15
13
17
16
16
18
17
17
18
18
19
17
17
19
20
19
17
23
21
20
19
19
18
23
19
17
19
15
19
18
20
20
20
17
18
20
18
19
19

10
10
10
12
11
13
14
11
14
13
12
14
10
13
12
15
11
12
17
16
14
13
12

12
10
15
15
11
13
13
12
12
15
14
13
14
14
14

10
12
10
11
14
13
11
13
10
15
15
11
11
14
12
16
15
13
13
15
13
11
12
13
14
13
13
12
13
13
14
12
15
14
12
11
16
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Thinking about the next 30 days, do you think it will be a good time or a bad time to invest in the stock market?

TN 1 0 OO
3/28-A/1/13 e
2/28-3/3/13 e
WLy O
WY LY T OO
11/29-12/2/12 oo
10/25-28/121 e eveeeeereeeeeeeseereseeseeeeseseeee e seseese s seeeeee e
9/27-10/1/12.
9/6-9/12 ....
7/26-29/12
6/28-7/1/12...
5/31-6/3/12... .
TN 1 LY RN
3/29-B/1/12 oo ee e
YL Y T RN
W L3 1Y O
12/27-29/1 e ee e seeee e es e see e
11/21-23/1 e ee e
10/27-30/11...
9/29-10/2/11.
8/25-28/11 ....
7/28-31/11 ....
6/28-7/1/11... .
5/27-30/11 cooevereeeeeeeeeeeeeeesseeesesesee e s resesseeseseereseseeees
E Y XY o o RN
3/28-27/11 e
2/25-28/11 cooeeereeeeeeeeereeeeseees e see s es e ee e seeens
1/28-31/11 oo s
12/27-30/10.c. oo see s ses e
11/19-22/10...
10/29-11/1/10..
9/30-10/3/10.... .
8/26-30/10 c.rrvereeeeeeeereeeeee e s s e eee e ese e seseeees
2P Y Yo
W2 o R
LY T S
F Y 1oy o Y o FO N
F Y LY Yo B ON
DY LY L T

Good time Bad time Not sure
24 27 49
23 26 51
19 30 51
24 27 49
20 33 47
15 38 47
14 36 50
16 34 50
20 35 45
14 39 47
18 38 44
14 41 45
22 31 47
18 33 49
22 32 46
18 30 52
19 34 47
12 47 41
16 44 40
16 45 40
22 40 39
12 52 36
14 35 51
16 32 52
16 34 50
18 31 52
18 39 44
22 29 48
19 30 51
20 32 48
18 35 48
17 36 47
13 41 46
16 40 44
16 34 50
14 43 43
20 33 47
20 28 52
15 38 47
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Thinking of the next 30 days, do you think it will be a good time to buy real estate, such as a house, vacation property or investment

property?
Yes No Not sure
B/26-30/13 ..o 33 34 33
3/28-A/1/13 ..o 34 35 31
2/28-3/3/13 ..o 32 36 31
1/28-27/13 o e 32 33 35
1/7-1/9/13 s 30 38 32
11/29-12/2/12 et 27 43 30
10/25-28/12...... 30 40 31
9/27-10/1/12. 35 39 26
9/6-9/12 ........ 34 35 31
7/26-29/12 30 42 28
6/28-7/1/12... . 34 36 29
5/31-6/3/12 o 31 39 30
B/26-29/12 .o 32 40 28
3/29-B/1/12 .o 31 38 30
B/1-B]12 e 33 38 30
1/26-29/12 e 36 37 27
12/27-29/1 1 32 40 28
11/21-23/11... 27 47 26
10/27-30/11... 30 45 25
9/29-10/2/11. 33 44 23
8/25-28/11 .... 33 41 26
7/28-31/11 ... . 27 45 29
6/28-T/1/11 ettt 28 40 32
5/27-30/11 .o 29 39 33
B/28-5/1/11 .o 29 39 31
31282711 e 31 39 30
2/25-28/11 .o 34 38 28
1/28-31/11 oo 32 37 31
12/27-30/10... 28 41 30
11/19-22/10... 32 39 29
10/29-11/1/10.. . 29 42 29
9/30-10/3/10 ettt 33 44 24
8/26-30/10 ..ouieeneieeeeie e 36 40 25
7/29-8/1/10 ..o 35 37 28
T/8-11/10 oottt 31 37 32
B/8-T/10 oottt 29 41 29
B8/29-5/2/10 . 32 38 30
B/1-5/10 ittt 34 36 31
2/25-3/1/10 ittt 34 40 26
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11. Thinking of the next twelve months, how do you expect the prices of the following to change?
Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Homes for sale in your
neighborhood

4/26-30/13 ..o 13 38 34 11 3 51 14
3/28-4/1/13 .. 16 38 31 12 3 54 15
2/28-3/3/13 . 12 37 36 12 3 49 15
1/24-27/13 oo 12 35 37 14 3 46 17
1/7-1/9/13.... 11 34 39 13 3 46 15
11/29-12/2/12. 12 32 36 15 4 45 20
10/25-28/12.... 10 34 35 17 4 44 21
9/27-10/1/12... 9 32 37 17 4 41 22
9/6-9/12........ . 11 32 37 16 4 43 20
7/26-29/12 e 12 28 35 20 5 40 24
6/28-7/1/12 .o 10 29 36 20 5 39 25
5/31-6/3/12.c.cceiiiieee 11 30 38 17 5 40 22
4/26-29/12 .o 9 27 41 19 4 36 24
3/29-4/1/12 .o 11 26 36 22 4 37 27
3/1-B/12 e 10 23 39 24 4 33 28
1/26-29/12... 8 21 40 23 7 29 31
12/27-29/11.... 7 23 39 26 5 30 31
11/21-23/11.... 8 21 39 26 6 29 33
10/27-30/11.... 6 20 35 30 8 27 38
9/29-10/2/11 . 8 19 34 30 8 27 39
8/25-28/11 .o 8 17 36 30 9 24 39
7/28-31/11 .o 10 19 38 23 10 29 33
6/28-7/1/11.ccceiiiiiieeeeee 7 24 39 23 7 31 30
5/27-30/11 ccviinieeeieieeeeeeeeenn 9 22 40 22 7 31 29
4/28-5/1/11.ccccciiicnceene 12 18 38 25 7 30 32
3/24-27/11 .o 8 22 36 27 7 30 34
2/25-28/11... 9 26 37 22 7 34 28
1/28-31/11... 7 21 43 24 6 28 30
12/27-30/10. 7 22 38 26 6 30 33
11/19-22/10 6 20 42 25 7 26 32
10/29-11/1/10...cccueeieiirecrereennen. 4 25 43 21 7 29 28
9/30-10/3/10...c.ceveireeeericinieienene 3 28 42 22 5 31 27
8/26-30/10.....ccveereereerrerereieereans 3 22 36 31 9 25 40
7/29-8/1/10...c.ccueererereieereerens 5 28 37 24 7 32 31
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Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Food and groceries
4/26-30/13 ..o 30 49 18 2 * 79 3
3/28-8/1/13 v 32 47 17 2 80 3
2/28-3/3/13 v 41 44 13 2 85 2
1/28-27/13 ..o 33 46 18 3 1 79 4
ALY T 39 44 13 3 1 83 4
11/29-12/2/12.c.uceeeeeieeenen 33 48 16 3 1 80 4
10/25-28/12 ..o 35 43 17 4 1 78 5
9/27-10/1/12 39 45 14 2 1 84 2
9/6-9/12........ 41 42 13 3 1 83 4
7/26-29/12... 44 39 13 2 1 84 4
6/28-7/1/12.. . 24 50 21 3 1 74 4
5/31-6/3/12cereereeeeereeeeeereeesneees 28 49 18 4 1 77 5
4/26-29/12 .o 34 47 16 2 1 81 2
3/29-4/1/12 .. 39 47 12 3 0 85 3
3/1-4/12 e 40 45 13 1 1 85 2
1/26-29/12 .o 32 52 14 1 0 84 1
12/27-29/11 .o 32 48 18 2 0 79 2
11/21-23/11 oo 35 49 14 1 0 84 2
10/27-30/11 ceoeeieieeeeeeee 34 51 13 1 0 85 2
9/29-10/2/11 35 49 13 3 0 84 3
8/25-28/11... 38 45 15 1 1 83 2
7/28-31/11... . 38 45 15 1 * 83 2
6/28-7/1/11.cccuiiiieeeeeee 38 45 14 3 1 82 4
5/27-30/11 ..ccooiiiiieeeeee 40 42 14 2 1 82 3
8/28-5/1/11 .o, 48 40 9 2 1 88 3
3/24-27/11 .o 45 42 10 2 1 87 4
2/25-28/11 .o 45 43 12 * * 88 1
1/28-31/11 oo 34 48 16 2 - 82 2
12/27-30/10. . 31 50 16 2 * 81 3
11/19-22/10 ..cccuireiriieeciienee 25 54 19 1 1 79 2
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Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Gasoline and fuel prices
4/26-30/13 ..o 36 39 15 10 1 75 10
3/28-8/1/13 v 40 40 12 7 1 80 8
2/28-3/3/13 v 57 28 10 4 1 85 5
1/28-27/13 ..o 34 42 14 8 1 76 9
ALY T 34 42 15 8 1 76 9
11/29-12/2/12.c.uceeeeeieeenen 37 38 15 9 1 75 10
10/25-28/12 ..o 36 35 12 15 2 71 17
9/27-10/1/12 44 37 12 8 -- 81 8
9/6-9/12........ 52 30 10 7 1 81 8
7/26-29/12... 44 39 10 5 2 83 7
6/28-7/1/12.. . 25 35 16 21 3 60 24
5/31-6/3/12 ..o 38 34 14 12 2 72 14
4/26-29/12 .o 47 33 10 9 1 80 9
3/29-4/1/12 .. 68 21 6 3 2 89 5
3/1-4/12 e 73 15 9 2 1 88 3
1/26-29/12 oo 51 37 7 5 0 88 5
12/27-29/11 .o 31 44 16 8 1 76 9
11/21-23/11 oo 37 40 14 9 0 77 9
10/27-30/11 ccvveeeeieeeeeeeee 34 44 12 9 1 78 10
9/29-10/2/11 33 39 10 17 0 72 18
8/25-28/11... 34 37 17 11 1 71 12
7/28-31/11... . 47 35 11 7 1 82 7
6/28-7/1/11.cccuiiiieeeeeee 33 33 15 17 1 67 18
5/27-30/11 ..ccooiiiiieeeeee 48 27 10 12 3 75 15
8/28-5/1/1 e 76 14 7 2 2 90 3
3/24-27/11 .o 72 19 6 2 2 90 4
2/25-28/11 .o 79 14 6 1 * 93 1
1/28-31/11 i 58 30 10 2 - 88 2
12/27-30/10. . 56 31 10 2 1 87 3
11/19-22/10 ..cccuireiriieeciienee 37 46 13 4 1 82 5
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Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Consumer electronics (TVs,
computers, music players, etc.)
4/26-30/13 ..o 16 37 35 10 2 54 11
3/28-4/1/13.c.cciieeeeeee 14 41 35 10 1 54 11
2/28-3/3/13 .. 14 40 35 10 * 55 11
1/24-27/13 oo 14 37 34 14 1 51 15
1/7-1/9/13 e 14 38 34 12 1 53 13
11/29-12/2/12 . 17 36 32 14 1 53 15
10/25-28/12 ..o 14 39 33 12 1 53 13
9/27-10/1/12 13 41 33 11 1 54 12
9/6-9/12.... 14 37 36 12 1 51 13
7/26-29/12... . 16 42 31 9 2 58 10
6/28-7/1/12.c.ceeieieieeee 12 35 41 12 0 47 12
5/31-6/3/12 .. 15 38 34 12 1 53 13
4/26-29/12 .o 14 39 33 13 1 53 14
3/29-4/1/12.c.cciiiiieeee 16 39 32 12 1 55 12
B/1-B/12 s 13 42 32 11 1 56 12
1/26-29/12 ..o 12 36 33 19 1 47 19
12/27-29/11 oot 11 34 36 18 2 44 20
11/21-23/11 et 11 36 32 21 1 47 21
10/27-10/30/11... 12 40 32 14 1 53 16
9/29-10/2/11... 13 42 29 15 1 55 16
8/25-28/11... . 16 37 34 11 1 53 13
7/28-31/11 .o 16 37 35 11 1 53 12
6/28-7/1/11.c.ciiiiiieieeeee 14 38 34 12 1 53 13
5/27-30/11 .o 15 38 34 12 1 52 13
4/28-5/1/11.ccceceiiircene 21 41 30 8 1 61 9
3/24-27/11 .o 18 41 26 13 2 59 15
2/25-28/11 .o 16 42 29 14 * 57 14
1/28-31/11... 11 37 37 15 1 48 16
12/27-30/10.... . 10 36 36 17 1 46 18
11/19-22/10 oo 11 29 33 23 3 40 27
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Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Durable goods (automobiles,
appliances, furniture, etc.)
4/26-30/13 ..o 19 44 31 6 1 62 7
3/28-8/1/13 v 16 47 31 5 63 6
2/28-3/3/13 .. 20 47 29 4 * 67 4
1/24-27/13 .o 16 48 30 5 1 63 6
LY T 18 46 31 5 - 64 5
11/29-12/2/12 . 19 43 30 7 1 62 8
10/25-28/12 ..o 17 42 35 5 1 60 5
9/27-10/1/12 17 46 31 6 1 63 6
9/6-9/12.... 18 44 31 6 -- 62 7
7/26-29/12... . 19 46 28 6 1 65 7
6/28-7/1/12 s 14 42 38 6 1 55 7
5/31-6/3/12 .. 17 43 34 5 1 60 5
4/26-29/12 .o 18 43 35 4 -- 61 5
3/29-8/1/12 oo 24 42 29 4 1 66 5
3/1-8/12 oo, 18 47 29 4 1 66 5
1/26-29/12 ..o 13 45 35 8 0 58 8
12/27-29/11 oo 15 46 33 5 1 61 6
11/21-23/11 oo 16 46 29 8 1 62 9
10/27-30/11.... 16 48 28 7 1 64 8
9/29-10/2/11... 17 43 31 8 1 60 9
8/25-28/11... . 19 41 32 6 1 61 7
7/28-31/11 .o 21 43 30 6 1 64 6
6/28-7/1/11.c.ciiiiiieieeeee 18 44 31 6 1 62 7
5/27-30/11 ccoieieeeieeeeeeeeen 17 45 31 6 1 63 7
4/28-5/1/11.ccceceiiircene 25 43 28 4 1 67 5
3/24-27/11 .o 21 48 24 5 2 70 7
2/25-28/11 oo, 20 46 29 5 * 66 5
1/28-31/11... 15 46 35 4 1 60 5
12/27-30/10.... . 15 42 35 7 1 57 8
11/19-22/10 ... 14 39 34 11 1 54 12
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13. Now look ahead at the next six months. How likely is it that you, someone in your family or someone else you know personally will
lose their job in the next six months as a result of economic conditions?

Extremely Somewhat Not very Not at all : Total not
likely Very likely likely likely likely Not sure : Total likely likely
4/26-30/13 ....ccueunne. 6 10 20 28 20 17 i 16 48
3/28-4/1/13.............. 5 7 25 26 21 16 | 12 46
2/28-3/3/13 ... 7 10 26 21 19 17 i 17 40
1/24-27/13 ... 8 10 20 27 17 18 i 18 44
1/7-1/9/13................ 6 8 23 28 17 19 I 14 44
11/29-12/2/12.......... 6 10 23 28 16 16 : 16 44
10/25-28/12...... 6 9 24 28 17 17 I 15 45
9/27-10/1/12. 5 9 21 28 16 20 ! 14 44
9/6-9/12 ........ 5 9 25 26 19 16 : 14 45
7/26-29/12. 7 9 26 24 18 15 : 17 42
6/28-7/1/12... . 6 10 22 25 18 18 ! 16 43
5/31-6/3/12.............. 6 9 27 24 17 16 ! 15 41
4/26-29/12 .....oocu. 6 10 27 26 15 15 : 16 41
3/29-4/1/12.............. 5 9 22 26 16 22 : 14 42
3/1-4/12 ..o 5 10 23 26 19 17 ! 15 45
1/26-29/12 .....uuo.u.... 7 8 27 29 14 14 I 15 44
12/27-29/11 ............. 5 8 27 28 14 18 I 13 42
11/21-23/11 6 9 27 27 13 19 ! 15 39
10/27-30/11...... 5 9 28 27 12 19 : 14 39
9/29-10/2/11. 5 13 26 27 13 16 I 18 40
8/25-28/11.... 6 10 25 24 13 21 ! 17 37
7/28-31/11 ... . 5 10 24 25 15 21 15 40
6/28-7/1/11.............. 4 11 24 28 13 21 | 15 40
5/27-30/11 ......c........ 4 9 20 29 15 23 I 13 44
4/28-5/1/11.............. 5 8 26 25 15 21 I 14 39
3/24-27/11 ............... 7 7 24 28 16 19 14 43
2/25-28/11 .....ccuuu.. 7 11 25 25 13 18 18 39
1/28-31/11 ..o 5 7 27 27 16 18 12 43
12/27-30/10 .. 5 9 26 24 16 20 14 40
11/19-22/10..... 6 10 25 24 17 19 1 16 40
10/29-11/1/10.. . 6 9 22 28 15 20 i 15 43
9/30-10/3/10............ 5 12 25 22 16 20 : 16 38
8/26-30/10............... 6 11 24 26 13 19 I 17 40
7/29-8/1/10.............. 6 8 25 27 16 19 : 14 43
7/8-11/10 ...uueeuee... 6 10 28 22 13 21 : 16 35
6/4-7/10 .....coveeuen... 5 11 22 26 16 20 I 16 42
4/29-5/2/10.............. 6 9 24 25 17 19 ! 14 42
4/1-5/10 ..ccuuveerennn, 4 9 27 22 15 23 : 13 36
2/25-3/1/10.............. 5 9 28 22 14 21 ! 14 37
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Now, thinking about the next six months and making major purchases such as buying a car or household appliances, or your

vacation spending, do you expect that you and your family will be spending ...

4/26-30/13.ciiieeeees

3/28-4/1/13
2/28-3/3/13
1/24-27/13.
1/7-1/9/13.

11/29-12/2/12 ovvveeeeeereeeserereeeneens

10/25-28/12....

9/27-10/1/1
9/6-9/12....
7/26-29/12.
6/28-7/1/12
5/31-6/3/12
4/26-29/12..
3/29-4/1/12
3/1-4/12......
1/26-29/12..
12/27-29/11
11/21-23/11

10/27-30/11..

2.

9/29/10/2/11 .ot

8/25-28/11.
7/28-31/11.
6/28-7/1/11
5/27-30/11.
4/28-5/1/11
3/24-27/11.
2/25-28/11.
1/28-31/11.

12/27-30/10.
11/19-22/10....
10/29-11/1/10

9/30-10/3/1
8/26-30/10.
7/29-8/1/10
7/8-11/10...
6/4-7/10.....
4/29-5/2/10
4/1-5/10.....
2/25-3/1/10

L0

More than last

year
14

15
13
16
13
12
15
14
13
13
15
14
12
12
11
11
13
11
11
11
11

About the same as Less than
last year last year
52 34
53 32
50 37
47 37
47 39
46 42
47 37
46 40
48 38
46 41
48 38
44 42
47 42
46 43
45 44
45 43
47 40
43 47
37 51
42 47
42 47
42 49
45 45
42 43
44 47
43 44
40 47
46 46
47 42
45 45
45 44
45 48
44 46
43 45
44 47
45 46
47 42
48 43
41 52
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15A. In the next six months, do you think interest rates will...
Remain
Go up Go down unchanged
4/26-30/13 ..., 42 9 48
3/28-4/1/13 .o, 39 11 51
2/28-3/3/13 e, 41 7 52
1/28-27/13 oo 43 11 46
1/7-1/9/13 o 41 11 48
11/29-12/2/12 covoereeeeeeeeeeeeeen 41 10 48
10/25-28/12.... 38 13 49
9/27-10/1/12 .. 38 13 49
9/6-9/12...... 44 9 47
7/26-29/12... 39 16 45
6/28-7/1/12. 36 13 50
5/31-6/3/12 .o, 38 12 50
4/26-29/12.c.ccceeeieeieeeeeeens 40 12 47
3/29-4/1/12 .o 41 9 50
3/1-4/12.oieee 36 11 53
1/26-29/12 .o, 33 12 56
12/27-29/11ccciiiiinceiee 38 13 49
11/21-23/11.. 39 13 48
10/27-30/11..... 43 12 45
9/29/10/2/11.. 39 16 44
8/25-28/11... 42 14 45
7/28-31/11... 59 9 32
6/28-7/1/11 cooereeeeeeeeereeereeen, 41 11 48
5/27-30/11.cccciiiiiiiinieeene 44 10 46
4/28-5/1/11 .o 48 7 44
3/28-27/1T e, 49 9 42
2/25-28/11ucciiiiireene 50 11 39
1/28-31/11ciicieeeeeee 50 9 40
12/27-30/10. 48 11 41
11/19-22/10.... 42 11 47
10/29-11/1/10 35 13 52
9/30-10/3/10 .eoeeeeeeereeererreens 37 10 53
8/26-30/10.cceeeeeeeeeereeereereens 34 16 50
7/29-8/1/10 ..o 36 14 49
7/8-11/10.ceeeeeeeeeeeeeeeeereerreeen 41 13 46
6/4-7/10 .o seereeeeeeeeeseeeeeerrese 40 12 48
4/29-5/2/10 ...ocuiriiieee 45 11 44
B/1-5/10.ceeeeeeereeeeeeeereeeeseereeens 46 10 44

2/25-3/1/10 covoeeeeeeeeeereeeeeeeeseee 47 12 41
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15B. Over the next five years, do you think inflation will...
Remain
Go up Go down unchanged Don’t know
4/26-30/13 ..o 60 10 16 14
3/28-4/1/13 oo 58 11 16 15
2/28-3/3/13 oo 61 8 14 17
1/248-27/13 oo 61 10 15 14
1/7-1/9/13 oo 60 12 15 13
11/29-12/2/12 oo 60 11 13 15
10/25-28/12 .o 53 14 15 18
9/27-10/1/12 .. 55 15 13 18
9/6-9/12... 56 12 15 16
7/26-29/12... 61 11 13 15
6/28-7/1/12 . 55 12 17 16
5/31-6/3/12. 56 10 15 19
8/26-29/12 oo 60 11 15 14
3/29-8/1/12 wooveeeeeeeeeeeeeeeen 62 10 12 17
3/1-4/12 i 61 8 14 17
1/26-29/12ccuieeeeeeieeeeeeen 57 12 13 17
12/27-29/11 .o 56 9 19 17
11/21-23/11 s 63 9 11 16
10/27-30/11..... 57 15 11 17
9/29-10/2/11 .. 65 11 10 14
8/25-28/11... 63 12 10 15
7/28-31/11... 64 8 12 16
6/28-7/1/11. 54 10 15 21
5/27-30/11 .o 53 11 13 23
4/28-5/1/11 ooveveeeereeennn 58 12 11 19
3/24-27/11 .o, 61 8 11 20
2/25-28/11 .o 64 11 10 15
1/28-31/11 e 56 13 15 16
12/27-30/10..ccceeieieieieeieieeens 56 12 14 18
11/19-22/10...cccecieeeceiieeeiennn 53 12 15 20
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Looking ahead six months from now, do you expect... - The economy in your local area to be...

4/26-30/13...c........
3/28-4/1/13...........
2/28-3/3/13...........
1/24-27/13..cvee.....
1/7-1/9/13 oo
11/29-12/2/12........
10/25-28/12..........
9/27-10/1/12 ..
9/6-9/12...
7/26-29/12...
6/28-7/1/12.
5/31-6/3/12...........
4/26-29/12............
3/29-4/1/12............
3/1-4/12er.
1/26-29/12.............
12/27-29/11...........
11/21-23/11...........
10/27-30/11....
9/29-10/2/11..
8/25-28/11...
7/28-31/11...
6/28-7/1/11 ...........
5/27-30/11.............
4/28-5/1/11............
3/24-27/11...........
2/25-28/11..cce.....
1/28-31/11.............
12/27-30/10...........
11/19-22/10...........
10/29-11/1/10........
9/30-10/3/10..........
8/26-30/10.............
7/29-8/1/10..........
7/8-11/10..ccceen....
6/4-7/10.veeereree..
4/29-5/2/10..........
4/1-5/10..cceree.n.
2/25-3/1/10..........

Much Somewhat About the Somewhat Much
stronger stronger same weaker weaker
5 20 57 13 5
6 20 59 11 4
5 18 54 18 5
7 21 53 14 5
5 18 55 16 5
5 18 53 17 7
5 22 57 12 4
5 18 58 14 5
6 21 56 12 5
6 19 54 17 5
7 18 55 15 5
6 17 57 17 4
6 20 56 13 5
3 17 60 14 6
4 17 56 17 5
3 21 61 12 4
5 16 56 17 6
3 15 57 18 8
2 15 57 20 5
2 14 56 23 5
3 14 55 20 8
3 12 53 23 9
3 15 60 17 6
3 20 56 16 6
4 16 55 19 5
5 18 52 17 8
4 17 55 19 6
3 20 57 15 5
3 18 59 15 5
5 19 57 15 5
3 17 56 16 7
3 17 57 19 4
3 14 58 18 8
3 17 56 18 6
3 15 54 19 8
4 15 58 16 7
2 19 57 17 5
1 17 61 16 5
1 18 59 16 6

Total
stronger
25
26
23
28
23
23
27
23
27
25
25
23
26
20
21
24
21
18
17
16
17
15
18
23
20
23
20
23
21
24
20
20
16
20
18
19
22
18
19

Total
weaker
18
14
23
20
21
24
17
18
17
22
20
21
18
20
22
15
23
25
26
28
28
32
22
21
25
26
25
20
20
20
24
23
25
23
28
24
22
21
22
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Looking ahead six months from now, do you expect... — Your personal finances to be...

4/26-30/13...c........
3/28-4/1/13...........
2/28-3/3/13...........
1/24-27/13..cvee.....
1/7-1/9/13 oo
11/29-12/2/12........
10/25-28/12..........
9/27-10/1/12 ..
9/6-9/12...
7/26-29/12...
6/28-7/1/12.
5/31-6/3/12...........
4/26-29/12............
3/29-4/1/12............
3/1-4/12er.
1/26-29/12.............
12/27-29/11...........
11/21-23/11...........
10/27-30/11....
9/29-10/2/11..
8/25-28/11...
7/28-31/11...
6/28-7/1/11 ...........
5/27-30/11.............
4/28-5/1/11............
3/24-27/11...........
2/25-28/11..cce.....
1/28-31/11.............
12/27-30/10...........
11/19-22/10...........
10/29-11/1/10........
9/30-10/3/10..........
8/26-30/10.............
7/29-8/1/10..........
7/8-11/10..ccceen....
6/4-7/10.veeereree..
4/29-5/2/10..........
4/1-5/10..cceree.n.
2/25-3/1/10..........

Much Somewhat About the Somewhat Much
stronger stronger same weaker weaker
10 24 48 12 5
8 25 51 11 5
7 22 52 14 5
10 27 47 12 5
6 22 50 16 6
6 26 46 16 6
9 25 49 12 5
7 25 50 13 5
9 28 47 11 4
9 25 45 14 7
11 20 51 13 4
9 23 51 13 5
8 25 50 12 5
8 24 49 13 6
7 23 51 13 5
6 24 50 14 5
7 22 53 14 5
6 19 48 19 8
5 19 48 21 6
6 22 47 21 5
5 20 48 19 8
4 18 49 21 8
5 18 53 18 7
8 21 51 15 4
5 19 53 17 5
6 22 48 17 7
9 21 46 19 6
6 24 50 16 5
6 23 50 15 6
7 25 49 15 5
5 21 53 14 7
6 22 50 17 5
6 22 52 16 5
5 20 51 18 6
5 21 51 15 7
5 22 50 17 6
5 22 52 16 5
4 19 59 13 5
4 20 55 14 7

Total
stronger
34
33
29
36
28
32
34
32
37
34
31
31
33
32
30
30
28
25
24
27
25
22
23
30
25
28
30
30
29
32
26
28
27
26
26
26
27
23
24

Total
weaker
17
16
18
17
22
22
17
18
15
21
17
18
17
19
19
19
19
27
27
26
26
29
24
19
22
24
24
20
21
19
21
22
21
24
22
23
22
18
21
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17. Thinking about the next year or so, do you, yourself, generally feel that the US economy and your own financial situation will
improve, stay the same or get worse?

4/26-30/13...
3/28-4/1/13.
2/28-3/3/13 ....
1/24-27/13...
1/7-1/9/13 oo
11/29-12/2/12 ovvvoeeeereeererererenenes
10/25-28/12 evvvoevereeereeeserereeeseens
9/27-10/1/12 v
9/6-9/12 oo
7/26-29/12ceveeeereeeereereeeseeersees
6/28-7/1/12.
5/31-6/3/12.
4/26-29/12...
3/29-4/1/12.
3/1-4/12.......
1/26-29/121cceeeeeeeeeeereeeseeeeeeneens
12/27-29/10 ceeeeeeereeeereeeserererenenns
11/21-23/10 oo
10/27-30/1 1 reveeevereeereeeeerereeneens
9/29-10/2/11 eveeevereeeeeeersererer
8/25-28/11 oo
7/28-31/11...
6/28-7/1/11.
5/27-30/11...
4/28-5/1/11.
3/24-27/11...
2/25-28/1 e
1/28-31/1L oo
12/27-30/10.eevoerereeeereeeserereeeneens
11/19-22/10.eveeevereeeereeesererereneees
10/29-11/1/10 oo,
9/30-10/3/10 oo
8/26-30/10......
7/29-8/1/10.
7/8-11/10.....
6/8-7/10.eevereveeeereeeeeeereeeseessens
8/29-5/2/10 ceoevereerereeeeereeerer,
B/1-5/10 oo
2/25-3/1/10 covoeeeeeeeeeerereeeeeesenn

Improve
30

32
26
32
27
28
36
31
31
28
29
28
29
29
26
31
26
20
25
21
22
18
25
30
24
26
26
30
28
30
31
31
30
30
28
28
31
30
29

Stay the same Get worse
46 25
46 23
42 32
42 27
45 29
42 30
43 21
45 24
47 23
43 29
44 27
46 27
49 22
46 25
45 28
42 27
48 26
44 35
43 33
43 36
41 36
43 40
47 28
47 23
44 32
41 32
43 31
47 23
48 24
46 24
42 27
44 25
43 28
42 27
42 30
45 27
43 26
43 26
47 24
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CUSTOM QUESTIONS
18. How responsible are you personally for making decisions about choosing to purchase each of the following for your household?

Groceries All Men Women
Solely responsible -100% 43 32 53
Mostly responsible -75% 22 19 24
Shared responsibility -50% 25 32 18
Input but not responsible -25% 8 13 3
No input 0% 2 1

N/A 1 *

Home improvements All Men Women
Solely responsible -100% 29 35 24
Mostly responsible -75% 15 18 13
Shared responsibility -50% 38 33 42
Input but not responsible -25% 5 4 7
No input 0% 5 5 5
N/A 7 5 9
Vacations All Men Women
Solely responsible -100% 29 31 28
Mostly responsible -75% 16 16 16
Shared responsibility -50% 42 40 43
Input but not responsible -25% 5 6 3
No input 0% 4 4 3
N/A 5 3 6
Clothing All Men Women
Solely responsible -100% 40 33 a7
Mostly responsible -75% 22 16 28
Shared responsibility -50% 29 38 21
Input but not responsible -25% 5 10 1
No input 0% 2 4 1
N/A 1 1 1
Cars All Men Women
Solely responsible -100% 32 37 28
Mostly responsible -75% 14 18 10
Shared responsibility -50% 40 34 46
Input but not responsible -25% 6 4 8
No input 0% 4 5 4
N/A 3 2 5
Electronics All Men Women
Solely responsible -100% 37 43 31
Mostly responsible -75% 19 24 15
Shared responsibility -50% 33 28 37
Input but not responsible -25% 6 3 10
No input 0% 4 2

N/A 1 1

Financial investments All Men Women
Solely responsible -100% 35 43 29
Mostly responsible -75% 13 17 9
Shared responsibility -50% 33 26 40
Input but not responsible -25% 6 3 8

No input 0% 5 5 5
N/A 8 6 9
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As you may know, on March 1st a multi-billion dollar package of cuts to domestic and defense spending went into effect, also
referred to as the ‘sequester’. This cut $85 billion from many federal agencies including defense spending and domestic spending.
Has the sequester impacted you personally in any of the following ways? Choose as many as apply.

YES-AIrPOrt dEIAYS ....vieevieiieiieie ettt

Yes-closed national parks

Yes-impacted my job or working environment
Yes-benefits | receive from the Government

Yes-impacted my own or my child’s educational benefits or

program
Yes-other ways

12
8
10

12
49
19

31
49

Not applicable

The US currently has a large budget deficit. Which of the following areas do you think makes up for the largest part of this deficit?

Defense SPENAING.....cccuevevierireniieeiereese e

Foreign aid
Healthcare
Medicare/Medicaid
Social Security
Education
Scientific research ...
None of these
Unsure

N
iy

DN N NN 0O

17

One of the ongoing discussions in Washington is how best to control the US Government’s long-term budget. Democrats and
Republicans are debating what, if any, areas should be targeted for spending cuts. In your opinion, which of the below categories

should be cut, and which should not be cut?

February 2013 Cut Do not cut Unsure
Defense spending 43 41 16
Medicare/Medicaid.. 13 76 11
Social Security 10 81 9
Foreign aid 76 11 12
Education 12 78 10
Healthcare 17 73 11
Scientific research 31 48 21
May 2013 Cut Do not cut Unsure
Defense SPending.......ccovevieeiieriieeneereesee e 42 42 16
Medicare/Medicaid 16 70 14
Social Security 10 78 12
Foreign aid 77 8 15
Education 13 76 11
Healthcare 21 66 13
Scientific research . 27 51 22
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NOTE: Results for demographic questions represent all adults unless otherwise indicated.

D1. Do you currently own stocks, bonds, or mutual funds?
Yes 41
No 59
D1la. In what year were you born?
D1b. Have you already had a birthday this year?
(IF RESPONDENT REFUSES Q.D1a OR Q.D1b, Q.D1c ASKED. RESULTS SHOWN IN SUMMARY BELOW.)
Dlc. Are you:
18-34 30
35-54 38
55-64 20
65+ 11
D2. Are you employed:
Employed Full-time 45
Employed Part-time 12
Self-Employed 6
Retired 16
Student 3
Military *
Homemaker 9
Currently unemployed 9
DK/NS *
Full time 49
Part time 14
Not Employed 21
Retired 16
D3. What is the last year of school you completed?
Grade School *
Some High School 2
Graduated High School 26
Some College 20
Graduated from college - 2 year 14
Graduated from college - 4 year 22
Post Graduate Degree 14
Summary (NET)
No college degree 63
College degree 37
DA4. Are you currently married?
Single 22
Domestic Partnership 8
Married 58
Widowed 3
Divorced or separated 9
Summary
Married 58
Other 42
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D6a. How many children under 6 years are currently living in your household?

D6b. How many children ages 6 to 12 are currently living in your household?

Déc. How many children ages 13 to 17 are currently living in your household?
Under 6 only 6
6-12 Only 6
13-17 Only 7
Under 6 and 6-12 4
Under 6 and 13-17 *
6-12 and 13-17 3
All 3 1
None Under 18 73
Summary
With Kids 27
No Kids 73

D10. Are you of Hispanic ethnicity?

(Q.D11 ASKED ONLY OF THOSE WHO DO NOT SAY THEY ARE HISPANIC IN Q.D12a.)

D11. Are you white, black, Asian, or some other race?

(RESULTS SHOWN IN SUMMARY BELOW.)
Hispanic 13
White 67
Black 11
Asian/Native American/Other/Refused race (Net) 8
Summary
White 67
Other 33

D12. Could you please tell me your household income from all sources in 2009?
Under $15K 8
$15K to less than $20K 2
$20K to less than $25K 4
$25K to less than $30K 5
$30K to less than $40K 10
$40K to less than S50K 10
$50K to less than $75K 24
$75K to less than $100K 13
$100K to less than $150K 14
$150K or more 10
Under $25K 14
$25K - $49K 25
$50K - $99K 37
$100K + 24

REGION:
Northeast 19
Midwest 22
South 37

West 23




Ipsos Public Affairs

April 26-30, 2013

METROPOLITAN STATUS:

GENDER:

Page 28
RBC Consumer Outlook Index Survey

10,000-99,999
100,000-249,999
250,000-499,999
500,000-999,999
1,000,000-2,499,999
2,500,000-4,999,999
5,000,000 +

Non CBSA

*

10
11
8
15
15
25
16

Less than 1 million

1 million to less than 5 million
5 million or more

NON-CBSA (rural)

28
30
25
16

Male
Female

52




