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SHARE AND SHARE ALIKE? NOT EXACTLY.

81%
OF US SHARE
ONLINE, WITH SOME MORE
DISCRIMINATING
- ’ THAN OTHERS
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With the “like” and “share” symbols in front of us at every click and with the
ability to comment or start a flow of conversation as easy as flipping a light
switch, it's not surprising that just over eight in ten of us share some part of our
lives online. Interestingly, nearly 25% claim they don’t hold back and share most
things or everything online. No filter. No privacy. This outspoken segment is
halanced somewhat by the 19% who say they share nothing online. Every age
demographic, from those younger than 35 (87%) to those older than 50 (72%),
shares something. Some may feel that people are sharing too much information
{TMI}, but the more consumers share, the more opportunity a brand has to learn
a lot about consumers and use what they learn to create messaging that is more
likely to get liked, shared and re-posted. Bet you “like” that!

About lpscs Open Thinking Exchange

Ipsos Open Thinking Exchange (lpsos OTX) is |psos’ global innovation center. This multi-disciplinary team
of researchers, strategists, digital natives and design technologists is blending advancements in technology
and a cultural shift toward social interaction to create the future of research, one that is immersive, collaborative,
authentic and relevant. Socialogue™ is an ongoing publication from |psos OTX which features proprigtary,
global infographics and commentary on social media trends and behavior. For more information on the

current suite of lpsos OTX social media research tools, to find more about our Futures initiatives or to
cbtain social media details by country, contact us at ipsesopenthinkingexchange®@ipsos.com.

About lpsos and lpsos Global @dvisor:

lpsos is the world’s third largest market research company. With offices in 84 countries, Ipsos offers a
complete line of custom, syndicated, omnibus, panel and online research products and services. lpsos
Global &dvisor is a 24-counftry onlineg monthly syndicated research semvice used o generate information
for media and clients. Each month, 500-1,000 interviews are completed per country among 16-64 year
old males and females.



