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71

OF GLOBAL INTERNET
USERS SHARE SOCIAL
MEDIA CONTENT MONTHLY.
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The familiar parental admonishment, "C'mon kids, you have to learn to
share," is not needed for online 'kids' of any age. In the last 30 days, 71% of
those who go to social media sites have shared content. The shared items
run the gamut from photos (43%) to personal opinions (39%) and down to
plans for future activities or travel (9%). In between lie a raft of shared
content categories, including "what/how I'm doing," news, links to other
websites, reposts from others' social media posts, recommendations and
more. The best part? No one has to wait for a turn!
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