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Information flies when users forward content about brands or products. We
don’t know yet whether bad news travels faster, but we do know that 19%
of global online users have forwarded a link to an article about a brand or
product in the past month, a percentage that remains the same for the
forwarding of links to a brand's or product’s website. And, 15% globally
have forwarded links to brand or product videos in the past month. The
point is that, exponentially, more online users get exposure to information
about your brands and products because of the forwarders. Depending on
circumstances, that can be a very good thing. Or not!
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