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Interview dates: August 30-September 3
Interviews: 1,008 adults

RBC Consumer Outlook Index Survey
CONDUCTED BY IPSOS PUBLIC AFFAIRS
These are findings of an Ipsos online poll conducted August 30-September 3, 2013. For this survey, a national sample of 1,008 adults from Ipsos’
U.S. online panel was interviewed online. Weighting then was employed to balance demographics and ensure that the sample's composition
reflects that of the U.S. adult population according to Census data and to provide results intended to approximate the sample universe.
Statistical margins of error are not applicable to online polls because they are based on samples drawn from opt-in online panels, not on random
samples that mirror the population within a statistical probability ratio. All sample surveys and polls may be subject to other sources of error,
including, but not limited to coverage error, and measurement error.

NOTE: all results shown are percentages unless otherwise labeled.

1. Generally speaking, would you say things in this country are heading in the right direction or are they off on the wrong track?
Right direction Wrong track
8/30-9/3/13 seoeeeeeeeee e eee et e 38 62
712629713 oot 41 59
6/27-28/13 ... 42 58
5/31-6/03/13 ..o 42 58
4/26-4/30/13 ..ot 39 61
3/28-A/1/13.c.ciiieeee e 41 59
2/28-3/3/13... 32 68
1/24-27/13 ... 45 55
1/7-1/9/13.... . 41 59
11/29-12/2/12.cceicieeeeeeeeeee e 43 57
10/25-28/12 ...ttt 45 55
9/27-10/1/12 .ottt 40 60
9/6-9/12 .ot 41 59
712629712 oo 36 64
(Y- L Y 37 63
5/31-6/3/12cceiiiiee s 36 64
B/26-29/12 . 38 62
3/29-4/1/12 . 34 66
3/1-4/12.... 38 62
1/26-29/12 ... . 35 65
12/27-29/11 oo 31 69
11/21-23/11 e 24 76
10/27-30/11 e 26 74
0/29-10/2/1 1o 25 75
82528/ 11 coeeeeeeeeeeeeeee e e e s e e 25 75
7/28-31/11 et 24 76
LY - L o T 37 63
Y 275 1o Y T 38 62
4/28-5/1/11.. 30 70
3/24-27/11... 33 67
2/25-28/11... . 33 67
1/28-31/11 o 40 60
12/27-30/10 . 36 64
11/19-22/10 et 39 61
10/29-11/1/10 sttt ee s 35 65
9/30-10/3/10...ccueieuieieeeieieerieeee ettt 37 63
8/26-30/10 c.eeeieiiiie s 33 67
7/29-8/1/10.. 37 63
7/8-11/10.. 36 64
6/4-7/10.... 35 65
4/29-5/2/10.. 40 60
4/1-5/10....... 44 56

2/25-3/1/10.cceeiiiieee e 38 62
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Compared to six months ago... Are you NOW more or less comfortable making a major purchase decision, like a home or car?

8/30-0/3/13 . teeeeeeeeeeeeeeeeeseeeeeeseeeese s r e eeee
7/26-29/13.. .
B/27-28/13 oot eeeenen
5/31-6/03/13 v e eeseseee s eserses e ee e seeenen
B26-8/30/13ccceveeeeeeseeeeseeeseeeeeeesesesereseseseseseereses e nesee
3/28-8/1/13 oo
2/28-3/3/13 evvooeeeeoeeeeeereeeeeeeeeee e e s s
Ny L BN
1/7-1/9/13....
11/29-12/2/12..
10/25-28/12 ...
9/27-10/1/12
9/6-9/12 ....... .
T726-29/12 coevooeeeeoeeeeseeeeeeees e eseee e ses e s eenen
B/28-7/1/12 oo
5/316/3/12ceeoeeeeeeeeeeeeeeeseeeese e eee s
82629712 cevooeeeeeeeeer et neeae
3/29-B/1/12 oo
Yy R
WL L Yy N
12/27-29/11 cevvreeeeeeereeeeseeeeeeeseeese e ee e eeeeeseseses e eeses e
11/21-23/11.
10/27-30/11.
9/29-10/2/11 .
8/25-28/11 oo ee e
T/28-31/11 oo
B/28-T/1/ 1L eeeoeeereeeeseeeeeeereeeeseeseee e sereses e eesaerseseeeenen
5/27-30/11 oo see s
B/28-5/1/1L oot
3/28-27/11 oeeoeeeoeeeeeeeeeeeeeee e
2/25-28/11 ...
1/28-31/11...
12/27-30/10.
11/19-22/10.
10/29-11/1/10.. .
0/30-10/3/101eveeveeeeeereeeseeeeeeeseeeeeeeseseeeeesee s seseseese e
8/26-30/10 vereeeeeeeeeereeeeeee e ee et s e eeeee
7729-8/1/10c...eeeeeeeeeeeeeseeeseeeeee e eses e
T/8-11/10 oo eeeeseeeeeees e seeeseeee e seses s seereeeseeeenen
B/8-T/10 v eeeeseee e eeeeseeeseeee e ses s see s eeeeeen
4/29-5/2/10
4/1-5/10.......
2/25-3/1/10

More Less No Not
comfortable comfortable change sure
14 35 48 3
18 39 39 4
19 38 39 5
19 35 40 5
16 38 43 3
20 39 37 4
13 42 40 4
19 35 40 6
15 41 40 4
14 42 40 3
15 41 39 5
16 42 37 4
18 35 43 4
15 43 38 4
16 43 37 4
14 42 40 5
16 40 40 4
15 40 40 5
15 41 41 4
11 47 39 3
13 45 38 3
8 54 34 3
7 58 31 4
9 56 31 4
8 56 33 3
8 59 31 3
9 48 38 5
13 40 43 4
8 48 41 3
12 45 37 6
12 50 34 4
11 41 42 5
11 45 40 5
12 42 40 6
11 51 34 4
9 51 35 4
10 52 34 5
10 46 38 6
11 48 37 5
10 46 41 4
9 46 40 5
11 42 43 5
8 51 36 5
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Compared to six months ago... Are you NOW more or less comfortable making other household purchases?

8/30-9/3/13 oo
7/26-29/13 ... .
B/27-28/13 weveoeeeereeeereeeeeeeeseeeseeseee s s s ee s eenen
5/31-6/03/13 ..o
VY 1NN 10 i i TR
3/28-8/1/13 eveooeeeoeeeeeeeeeeeee e e ses e ee s
2/28-3/3/13 oo
Ny L SRR
1/7-1/9/13....
11/29-12/2/12..
10/25-28/12 .....
9/27-10/1/12
9/6-9/12....... .
T/26-29/12 oo
B/28-T/1/ 12 evveeeeeeeeeseeeeeeereeeseeeeee s rses e esreseseeeenen
5/306/3/12vevoeeeeeeeeeeeeeeeeseeeeeeeeseee e ses e ses e eenen
82629712 oo
37298/ 1/ 12 cvoooeeoeeeeseeeeeeer e renes e ses s
Y Y OO
1/26-29/12 ...
12/27-29/11.
11/21-23/11.
10/27-30/11 .
9/29-10/2/11 .
82528/ svvereeerereeeeereeeeseeeeeeee e eeeeseseeeeesee s ee s
T/28-31/1L eeeoeeeeeeeseeeeeeeeseeeeeeeeseee e rses e ses e
B6/28-7/1/ 1o see e seeeeeeen
5/27-30/11 evvoeeereeeeseeeeeeeeseeeeseeseee e reses e see s s eenen
B/28-5/1/ 1Lt eeeseeeeeeeesese e s ee e
Y Py L
2/25-28/11 ...
1/28-31/11...
12/27-30/10.
11/19-22/10.
10/29-11/1/10.. .
0/30-10/3/10.veeveeeeerereeseeeseeseeeeeeeseseeeeeesee e ee e
8/26-30/10 .o ee e
77298/ 110 oo eeeeeeeee e ses s see e eeeen
T/B-11/10 ceoeeeeeeeeeeeeeeeeeseeeseeseee e ses e see s
B/8-7/10 oo eeseee e ses e s e
4/29-5/2/10
4/1-5/10......
2/25-3/1/10

More Less No Not
comfortable comfortable change sure
20 27 50 3
23 28 45 4
25 29 42 4
27 28 41 4
24 27 46 3
29 29 40 2
17 34 46 3
25 28 42 5
21 31 45 3
21 31 45 3
24 28 45 3
25 31 42 2
26 25 45 4
21 31 44 3
23 34 41 2
20 31 46 3
25 29 43 3
20 34 42 3
19 29 50 3
19 36 44 1
19 35 44 2
14 43 42 2
11 46 40 3
14 43 40 3
11 44 43 2
11 45 40 4
13 34 48 4
18 31 49 2
14 37 46 2
20 33 42 6
18 36 41 4
16 34 45 5
19 32 45 4
16 33 48 3
16 39 42 3
15 40 42 3
17 38 41 4
17 36 43 4
17 35 43 5
15 32 51 3
17 33 46 4
16 31 51 3
14 39 45 2
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Compared to six months ago... are you NOW more or less confident about job security for yourself, your family and other people you
know personally?

8/30-9/3/13 e
T726-29/13 oo ees e eeseee s nes e ee s eeeen
B/27-28/13 evvoeeeereeeesereeeeeseeeeseeseee s reses e ee s eenen
5/31-6/03/13 ..o eeee s
F Y 1Y 10 OO
3/28-4/1/13..
2/28-3/3/13..
1/24-27/13 ...
1/7-1/9/13....
11/29-12/2/12.. .
10/25-28/12 vvoeeeeereeeeeeeeeeeesee e eeeee e
0/27-10/1/12eevereeeeeeereeeeseeeseeseeeseeeseseeeesesee e seese s
069712 oo e
T/26-29/12 e e s
B/28-T/1/ 12 evveoeeeeoeeeereeeeeeeereeeseeseee e rses s eeseerseseeenen
5/316/3/12ceeoeeeoeeeeeeeeeeeeseeeeseeseee e seeee s
4/26-29/12 ...
3/29-4/1/12..
3/1-4/12 .......
1/26-29/12

12/27-29/11 . .
11/20-23/11 oo eeeeeeseeeseeses e seses e eeses e
10/27-30/11 v eeeseeeee e s e
9/29-10/2/11
82528/ svvereeereeeeeeereeeeseeeeeeeeseeeeeeeeseseeeeesee s ee e
T/28-31/11 e
6/28-7/1/ 1o seeeeeeeen
5/27-30/11...
4/28-5/1/11..
3/24-27/11 ... .
2/25-28/1L e ses e eeeen
2N L N
12/27-30/10 eoeeeeeereeeeeereeeeesee e eeee e seses e
11/19-22/10 cevvoeeeeeeeeeeeeeeeeeeeereeese e eeee e eeseses e eeees e
10/29-11/L1/10 seveeeeereeeeeeeeeeeer e s e eeeeseeseses s eeeeseseesens
0/30-10/3/10.veeveeeeerereeseeeseeseeeeeeeseseeeeeesee e ee e
8/26-30/10 verveeeeoeeer e eeee e e et s e nenas
77298/ 1710 e eeeeeeeeeee e eenes e see s eee e eeeen
7/8-11/10...
6/4-7/10......
4/29-5/2/10.. .
8115710 oot seee e
2/25-3/1/10 e eeeooeeeeeeeeeeeseeeeeeeeeeseeeeeeeeseee e eseeeeeeen

More No Not
confident Less confident change sure
15 32 49 4
17 35 42 5
18 34 42 6
19 35 41 5
18 38 40 4
19 34 42 5
13 41 42 4
21 35 38 5
17 39 40 3
18 39 39 4
18 37 39 5
18 37 42 2
22 32 42 5
18 42 37 3
17 39 40 5
15 42 40 3
18 37 41 4
16 39 40 5
15 34 47 -
15 43 40 3
16 38 42 4
10 47 38 5
9 52 35 4
11 53 33 4
8 50 39 3
10 47 39 4
10 40 42 7
17 41 38 4
9 42 44 4
14 42 38 5
13 46 37 4
14 44 38 4
13 41 41 5
17 41 39 3
10 44 40 5
12 48 34 5
12 49 35 5
12 43 40 5
12 43 40 5
11 46 39 4
13 44 39 4
13 41 42 5
12 49 34 4
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Compared to six months ago... are you NOW more or less confident of your ability to invest in the future, including your ability to
save money for your retirement or your children’s education?

8/30-0/3/13ceeeeeeeeeeeereeeeseeeeeeseee e s e see e ee s
T/26-29/13 oo
B/27-28/13 oo e
5/30-6/03/13.c.eeoeeeeereeeereeeeseeeseeseeesereses e ses s seseeeenen
8/26-8/30/13 oo
3/28-8/1/13 oo
2/28-3/3/13..
1/24-27/13 ...
1/7-1/9/13....
11/29-12/2/12..
10/25-28/12 ... .
0/27-10/1/12 e
069712 cvvoeveeeereeeeeeee e ee e es et nesee
T/26-29/12 oo eeeeseeeseee e rnes e s e
B/28-7/1/12eeeoeeeeeeeeeeeeeeeseeeseeeseee e see s
5/316/3/12vvvoeeereeeeseeeeeeeeseeeeseeeseee e reses e see s eenen
82629712 cevooeeeeeeeeereeeeseee et neees
3/29-4/1/12..
3/1-4/12.....
1/26-29/12 ...
12/27-29/11.
11/21-23/11. .
10/27-30/L1 cevverereeeeereeeeseseseeeseeesseeseseeeeeeesesesesseseeesesrenens
0/29-10/2/1 L evereeeeeeereeeeseeeeeeeseeeeeeeseseeseeseeseseseeeeseneses
8/25-28/11 oveoeeeeeeeer e
T/28-31/1L v eeeeseeseee e rses e see s eeeen
B/28-T/1/ 1L veeoeeeeeeeereeeeeeeereeeeseeseee e rses s eeseerseseeeenen
5/27-30/11 oo
4/28-5/1/11..
3/24-27/11 ...
2/25-28/11 ...
1/28-31/11...
12/27-30/10. .
11/19-22/10 oo eeee e seses e
10/29-11/1/10 ceveoeeeeeeeee oo eeee e eesese s
0/30-10/3/10.eveeeeeeeeereeeseeeeeeseeeeeeeseseeeeeseese s eereseees
8/26-30/10 .o ee e
7729-8/1/10c...eeeeeeeeeeeeeseeeseeeeee e eses e
T/8-11/10 oo eeeeseeeeeees e seeeseeee e seses s seereeeseeeenen
6/4-7/10....
4/29-5/2/10..
4/1-5/10....... .
Py LY L T OO

More No Not
confident Less confident change sure
14 37 44 4
17 39 39 5
19 38 36 7
20 39 36 5
19 39 39 3
21 37 38 4
15 42 39 4
20 39 36 5
17 43 36 4
16 44 35 5
18 40 37 5
18 42 35 4
20 38 37 6
19 45 31 6
15 45 34 6
15 45 35 4
19 41 36 5
19 43 34 4
15 43 36 5
13 47 34 5
14 46 35 5
9 56 30 5
7 55 32 6
9 59 28 4
8 59 30 3
9 54 32 6
10 47 35 8
18 41 36 5
11 47 38 4
14 43 37 6
14 51 30 6
13 46 36 5
12 45 38 5
16 43 34 7
10 50 35 4
12 52 29 7
12 53 30 5
13 46 34 7
14 50 31 5
9 51 36 4
15 47 34 4
13 43 38 6
12 53 30 6
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4, Thinking of the last six months, have you, someone in your family or someone else you know personally lost their job as a result of
economic conditions?

8/30-0/3/13vceeeeeveeeeeereeeseeeseere e ese s ee s ses e
7/26-29/13 oo
B/27-28/13 oot
5/31-6/03/13 ceeoreeeeeereeeeeeeseeeseseeeeeeses s see s seseens
82630713 evooeeerereeeeeeeeee s ee e s e ses e
3/28-8/1/13 oo
Py LY Y L TN
1/24-27/13 ...
1/7-1/9/13.......
11/29-12/2/12.
10/25-28/12 ...
9/27-10/1/12 .
CY LY
T/26-29/12 coevoeeeseeeeseeeeeeeeeeeseeesese e es s ee s
B/28-7/1/12 e eseee e ese e
YNy Y RN
F Y 1 1Y
3/29-B/1/12 oo
3/1-4/12.......
1/26-29/12....
12/27-29/11.
11/21-23/11....
10/27-30/11.... .
0/29-10/2/1 L eveeeevereeeseeeeeeeereeeeseesseresesessesesessseseseseeeeeene
8/25-28/11 oo en e
T/28-31/11 oo
LY L LY N
5/27-30/11 oo eeeee e
B/28-5/1/1L oo vesese e
3/24-27/11...
2/25-28/11...
1/28-31/11... .
12/27-30/10 eveeeeereeeeeeeeeees e eeeeese e see e ee e
11/19-22/10 e eeeee e eesee e ae e
10/29-11/1/10 oo eses e see e ee e
0/30-10/3/10.evveevereeeeseeeeeeeeseeeeeeeessereseseeeeeeseeneseseseseseeeene
8/26-30/10 ..veoeeeeeeeeeeseeeeeeeeseeee e ee e ee e eseeeeene
7/29-8/1/10. ..o eeseee e s es s
W2 L 1o BN
LY T J N
4/29-5/2/10..
4/1-5/10.... .
Py LY 4 T SN

Yes
29
36
34
32
33
35
32
39
34
36
35
32
36
41
38
38
41
39
34
42
38
46
42
46
37
37
38
38
42
43
44
45
41
43
46
48
47
47
48
45
49
49
50

No
71
64
66
68
67
65
68
61
66
64
65
68
64
59
62
62
59
61
66
58
62
54
58
54
63
63
62
62
58
57
56
55
59
57
54
52
53
53
52
55
51
51
50
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5. Are you, or is anyone in your household currently worried about losing their job or being laid off?

Yes No
8/30-9/3/13 e eeeeeseeeees et eeen 24 76
772629713 oot 29 71
6/27-28/13 .t 26 74
5/31-6/03/13 oo eeeeeeeeee et eeeeeee e e e e e ensenes 29 71
8/26-30/13 oot 26 74
B/28-A/1/13 i 24 76
2/28-3/3/13 ettt et er s 29 71
1/24-27/13 ... . 25 75
1/7-1/9/13....... . 27 73
11/29-12/2/12. 31 69
10/25-28/12 ... 28 72
9/27-10/1/12 . 28 72
9/6-9/12 .o 26 74
T/26-29/12 oottt eeeer s 30 70
6/28-T/1/12.coouiiiieireeereeee e 29 71
5/31-6/3/12cccoiiiieire e 29 71
B/26-29/12 oot 28 72
3/29-A/1/12ccoiiiiiiee e 27 73
3/1-4/12....... 26 74
1/26-29/12... 32 68
12/27-29/11. 29 71
11/21-23/11 ... 34 66
10/27-30/11..... . 32 68
0/29-10/2/1 1o neeean 34 66
8/25-28/11 .. 28 72
7/28-31/11 e 31 69
6/28-T/1/ 1L neeean 25 75
5727-30/11 . 25 75
A/28-5/1/11 e 28 72
3/24-27/11.. 29 71
2/25-28/11... 32 68
1/28-31/11... . 32 68
12/27-30/10 coeoeeeeeeeeeeeeeeseee e se e ereernee 31 69
11/19-22/10 oot se e sreernes 29 71
10/29-11/1/10 et 31 69
9/30-10/3/10. e veeeeeeeeeeeeeeseee e se e eneenan 31 69
8/26-30/10 ..o eneeean 32 68
7/29-8/1/10....ccueieiiiciirieieierieeee e 33 67
T/B-11/10 et nenean 33 67
/87710 .o srenean 28 72
4/29-5/2/10.. 32 68
4/1-5/10.... 33 67

Py LY 4 T SN 33 67
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7. Rate the current state of the economy in your local area using a scale from 1 to 7, where 7 means a very strong economy today and
1 means a very weak economy.

8/30-9/3/13
7/26-29/13..
6/27-28/13..

5/31-6/03/13 w.ovvoverern.

4/26-30/13..
3/28-4/1/13
2/28-3/3/13
1/24-27/13..
1/7-1/9/13 ..

11/29-12/2/12 ..

10/25-28/12

9/27-10/1/12

9/6-9/12......
7/26-29/12..
6/28-7/1/12
5/31-6/3/12
4/26-29/12..
3/29-4/1/12
3/1-4/12..
1/26-29/12..
12/27-29/11
11/21-23/11
10/27-30/11

9/29-10/2/11 ......

8/25-28/11..
7/28-31/11..
6/28-7/1/11
5/27-30/11..
4/28-5/1/11
3/24-27/11..
2/25-28/11..
1/28-31/11..
12/27-30/10
11/19-22/10

10/29-11/1/10 ...............
9/30-10/3/10 ......cecueunee

8/26-30/10..
7/29-8/1/10
7/8-11/10....
6/4-7/10......
4/29-5/2/10
4/1-5/10......
2/25-3/1/10
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14
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15
15
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26
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28
26
25
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28
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26
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24
28
27
29
28
26
25
24
26
29
25
27
26
24

17
18
16
21
21
16
19
22
22
21
20
23
22
23
22
24
21
23
22
22
25
23
24
23
24
25
20
22
22
19
22
20
21
24
22
27
25
26
23
26
23
25
27
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11
11
14
14
15
13
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13
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13
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16
16
15
16
16
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14
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8. Rate your current financial situation, using a scale from 1 to 7, where 7 means your personal financial situation is very strong today

and 1 means it is very weak.

8/30-9/3/13
7/26-29/13..
6/27-28/13..

5/31-6/03/13 w.ovvoverern.

4/26-30/13..
3/28-4/1/13
2/28-3/3/13
1/24-27/13..
1/7-1/9/13 ..

11/29-12/2/12 ..

10/25-28/12

9/27-10/1/12

9/6-9/12......
7/26-29/12..
6/28-7/1/12
5/31-6/3/12
4/26-29/12..
3/29-4/1/12
3/1-4/12..
1/26-29/12..
12/27-29/11
11/21-23/11
10/27-30/11

9/29-10/2/11 ......

8/25-28/11..
7/28-31/11..
6/28-7/1/11
5/27-30/11..
4/28-5/1/11
3/24-27/11..
2/25-28/11..
1/28-31/11..
12/27-30/10
11/19-22/10

10/29-11/1/10 ...............
9/30-10/3/10 ......cecueunee

8/26-30/10..
7/29-8/1/10
7/8-11/10....
6/4-7/10......
4/29-5/2/10
4/1-5/10......
2/25-3/1/10

00N NUIN NN WOoWWOoO KN WR_WU
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26
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26
22
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19
19
19
19
19
19
18
19
23
18
20
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20
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16
18
16
19
20
21
20
19
18
20
19
19
19
19
20
20
19
18
21
19
16

IS

28
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24
25
27
26
25
24
27
28
23
28
26
22
27
22
24
25
25
21
25
25
25
22
26
24
26
25
25
28
24
25
27
27
26
26
27
26
25
25
25
27
26

14
15
15
17
15
13
17
16
16
18
17
17
18
18
19
17
17
19
20
19
17
23
21
20
19
19
18
23
19
17
19
15
19
18
20
20
20
17
18
20
18
19
19

10

©o

10
10
10
12
11
13
14
11
14
13
12
14
10
13
12
15
11
12
17
16
14
13
12

12
10
15
15
11
13
13
12
12
15
14
13
14
14
14
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Thinking about the next 30 days, do you think it will be a good time or a bad time to invest in the stock market?

LY TR Y 4T F O
7/26-29/13 oo
6/27-28/13 oo eee e
5/31-6/03/13 oo seeeseseeee e rseseeeseses e seeees
F Y 1 0 OO
3/28-A/1/13 e
DY LY Y 4 YN
1/24-27/13 ....
1/7-1/9/13.....
11/29-12/2/12..
10/25-28/12...
9/27-10/1/12. .
9/6-9/12 .o ee e
T/26-29/12 oo see s es e
6/28-T/1/12 oo
5/316/3/12 oo
F Y 1 LY N
3/29-0/1/12 oo
3/1-4/12 ...
1/26-29/12 ...
12/27-29/11...
11/21-23/11...
10/27-30/11... .
Y P 1Y o N
8/25-28/11 oo ee e
T/28-31/11 oo
LY L L N
5/27-30/11 cooeeeeeeeeeeeeeeee e
TN XY o o RN
3/24-27/11 ....
2/25-28/11 ....
1/28-31/11 .... .
12/27-30/10.ceveeeeeereeeeeeereeeeeees e ee e es e eeeesee e
11/19-22/10. oo seeee e ee e se s es e eeeesee e
10/29-11/1/10 oo seeessreses e eesee e
9/30-10/3/10 ctvereeeeeeeeeeeeeeeeseees s e seee s eseeeseseerseseeees
LY o 10 YL N
7/29-8/1/10 oo
W22 o
LY T
4/29-5/2/10...
4/1-5/10.....

Good time Bad time Not sure
18 30 52
23 27 50
22 29 48
23 27 50
24 27 49
23 26 51
19 30 51
24 27 49
20 33 47
15 38 47
14 36 50
16 34 50
20 35 45
14 39 47
18 38 44
14 41 45
22 31 47
18 33 49
22 32 46
18 30 52
19 34 47
12 47 41
16 44 40
16 45 40
22 40 39
12 52 36
14 35 51
16 32 52
16 34 50
18 31 52
18 39 44
22 29 48
19 30 51
20 32 48
18 35 48
17 36 47
13 41 46
16 40 44
16 34 50
14 43 43
20 33 47
20 28 52
15 38 47
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Thinking of the next 30 days, do you think it will be a good time to buy real estate, such as a house, vacation property or investment

property?
Yes No Not sure
8/30-9/3/13 ... 33 33 34
7/26-29/13 ..o 31 35 34
6/27-28/13 .. 32 35 33
5/31-6/03/13 ..ottt 37 34 30
B/26-30/13 ..o 33 34 33
3/28-B/1/13 .o 34 35 31
2/28-3/3/13... 32 36 31
1/24-27/13 32 33 35
1/7-1/9/13..... 30 38 32
11/29-12/2/12.. 27 43 30
10/25-28/12...... . 30 40 31
9/27-10/1/12 .o 35 39 26
9/6-9/12 e 34 35 31
7/26-29/12 .o 30 42 28
6/28-7/1/12 o 34 36 29
5/316/3/12 it 31 39 30
B/26-29/12 .o 32 40 28
3/29-4/1/12... 31 38 30
3/1-4/12 ... 33 38 30
1/26-29/12 36 37 27
12/27-29/11... 32 40 28
11/21-23/11... . 27 47 26
10/27-30/1 1t 30 45 25
9/29-10/2/11 .o 33 44 23
8/25-28/11 .. 33 41 26
7/28-3L/11 et 27 45 29
6/28-7/1/11 oot 28 40 32
5/27-30/11 .o 29 39 33
4/28-5/1/11... 29 39 31
3/24-27/11 ... 31 39 30
2/25-28/11 ... . 34 38 28
1/28-31/11 oot 32 37 31
12/27-30/10...ccuiieeieieeeieieerieeie et 28 41 30
11/19-22/10..cccuiieeirieeieieieieeee e 32 39 29
10/29-11/2/20 it 29 42 29
9/30-10/3/10 .ottt 33 44 24
8/26-30/10 .. 36 40 25
77/29-8/1/10 it 35 37 28
T/8-11/10 oottt 31 37 32
6/4-7/10 .... 29 41 29
4/29-5/2/10... 32 38 30
4/1-5/10 .... 34 36 31
2/25-3/1/10 .t 34 40 26
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11. Thinking of the next twelve months, how do you expect the prices of the following to change?
Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Homes for sale in your
neighborhood
8/30-9/3/13...cciieeeeeee, 14 41 31 12 2 55 13
7/26-29/13 oo 18 39 32 9 2 57 11
6/27-28/13 .o 20 36 30 11 3 56 14
5/31-6/03/13 17 42 29 12 1 58 13
4/26-30/13... 13 38 34 11 3 51 14
3/28-4/1/13.. 16 38 31 12 3 54 15
2/28-3/3/13.. 12 37 36 12 3 49 15
1/24-27/13 ... 12 35 37 14 3 46 17
1/7-1/9/13.... . 11 34 39 13 3 46 15
11/29-12/2/12 . 12 32 36 15 4 45 20
10/25-28/12 e 10 34 35 17 4 44 21
9/27-10/1/12 .o 9 32 37 17 4 41 22
9/6-9/12 .o 11 32 37 16 4 43 20
7/26-29/12 oo 12 28 35 20 5 40 24
6/28-7/1/12.c.ceeieiiriieeeeee 10 29 36 20 5 39 25
5/31-6/3/12.. 11 30 38 17 5 40 22
4/26-29/12... 9 27 41 19 4 36 24
3/29-4/1/12.. 11 26 36 22 4 37 27
3/1-4/12.... 10 23 39 24 4 33 28
1/26-29/12... . 8 21 40 23 7 29 31
12/27-29/11 oo 7 23 39 26 5 30 31
11/21-23/11 o 8 21 39 26 6 29 33
10/27-30/11 c.ooveeireieieeeereee 6 20 35 30 8 27 38
9/29-10/2/11 oo 8 19 34 30 8 27 39
8/25-28/11 .o 8 17 36 30 9 24 39
7/28-31/11 .o 10 19 38 23 10 29 33
6/28-7/1/11.. 7 24 39 23 7 31 30
5/27-30/11... 9 22 40 22 7 31 29
4/28-5/1/11.. . 12 18 38 25 7 30 32
3/24-27/11 oo 8 22 36 27 7 30 34
2/25-28/11 e 9 26 37 22 7 34 28
1/28-31/11 e 7 21 43 24 6 28 30
12/27-30/10 oo 7 22 38 26 6 30 33
11/19-22/10 e 6 20 42 25 7 26 32
10/29-11/1/10.cccoceeiireciriennnee 4 25 43 21 7 29 28
9/30-10/3/10..ccceeeieiieerrieeeeienens 3 28 42 22 5 31 27
8/26-30/10...c..ccvecreereerieiereieeneans 3 22 36 31 9 25 40
7/29-8/1/10....c.ccuviiriiniieienne 5 28 37 24 7 32 31
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Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Food and groceries
8/30-9/3/13 . 30 50 17 1 * 81 2
7/26-29/13 oo 31 46 19 2 1 77 4
6/27-28/13 oo 32 46 18 2 1 78 3
5/31-6/03/13 ... 29 51 16 3 1 80 3
4/26-30/13 ..o 30 49 18 2 * 79 3
3/28-8/1/13 v 32 47 17 2 1 80 3
2/28-3/3/13 .. 41 44 13 2 * 85 2
1/28-27/13 ..o 33 46 18 3 1 79 4
1/7-1/9/13.... 39 44 13 3 1 83 4
11/29-12/2/12. 33 48 16 3 1 80 4
10/25-28/12.... . 35 43 17 4 1 78 5
9/27-10/1/12uucueeieeeeeeeeeene 39 45 14 2 1 84 2
9/6-9/12 ..o 41 42 13 3 1 83 4
7/26-29/12 e 44 39 13 2 1 84 4
6/28-7/1/12 s 24 50 21 3 1 74 4
5/31-6/3/12.cceeeeeeeeseeereeeenee 28 49 18 4 1 77 5
4/26-29/12 .o 34 47 16 2 1 81 2
3/29-8/1/12ccooeeeeeeeeeeeeereeere, 39 47 12 3 0 85 3
3/1-8/12 i 40 45 13 1 1 85 2
1/26-29/12... 32 52 14 1 0 84 1
12/27-29/11. 32 48 18 2 0 79 2
11/21-23/11..... . 35 49 14 1 0 84 2
10/27-30/11 c.overeeieeeceree 34 51 13 1 0 85 2
9/29-10/2/11 .o 35 49 13 3 0 84 3
8/25-28/11 ..o 38 45 15 1 1 83 2
7/28-31/11 .o 38 45 15 1 * 83 2
6/28-7/1/11.c.ciiiiiieieeeee 38 45 14 3 1 82 4
5/27-30/11 oo 40 42 14 2 1 82 3
4/28-5/1/11.. 48 40 9 2 1 88 3
3/24-27/11... 45 42 10 2 1 87 4
2/25-28/11... 45 43 12 * * 88 1
1/28-31/11... 34 48 16 2 - 82 2
12/27-30/10. . 31 50 16 2 * 81 3
11/19-22/10..cccicieieeeereceeeeeenee 25 54 19 1 1 79 2
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Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Gasoline and fuel prices
8/30-9/3/13 . 41 41 13 5 1 82 5
7/26-29/13 oo 46 35 14 3 2 81 4
6/27-28/13 oo 40 36 17 6 1 77 7
5/31-6/03/13 ... 37 43 13 6 1 80 7
4/26-30/13 ..o 36 39 15 10 1 75 10
3/28-8/1/13 v 40 40 12 7 1 80 8
2/28-3/3/13 .. 57 28 10 4 1 85 5
1/28-27/13 ..o 34 42 14 8 1 76 9
1/7-1/9/13.... 34 42 15 8 1 76 9
11/29-12/2/12. 37 38 15 9 1 75 10
10/25-28/12.... . 36 35 12 15 2 71 17
9/27-10/1/12 v 44 37 12 8 - 81 8
9/6-9/12 ..o 52 30 10 7 1 81 8
7/26-29/12 e 44 39 10 5 2 83 7
6/28-7/1/12 .o 25 35 16 21 3 60 24
5/31-6/3/12cccciieieeeeee 38 34 14 12 2 72 14
4/26-29/12 .o 47 33 10 9 1 80 9
3/29-8/1/12..coeeeeeeeeeereeeenen 68 21 6 3 2 89 5
3/1-8/12 oo, 73 15 9 2 1 88 3
1/26-29/12... 51 37 7 5 0 88 5
12/27-29/11. 31 44 16 8 1 76 9
11/21-23/11..... . 37 40 14 9 0 77 9
10/27-30/11 c.overeeieeeceree 34 44 12 9 1 78 10
9/29-10/2/11 .o 33 39 10 17 0 72 18
8/25-28/11 ..o 34 37 17 11 1 71 12
7/28-31/11 .o 47 35 11 7 1 82 7
6/28-7/1/11.c.ciiiiiieieeeee 33 33 15 17 1 67 18
5/27-30/11 oo 48 27 10 12 3 75 15
4/28-5/1/11.. 76 14 7 2 2 90 3
3/24-27/11... 72 19 6 2 2 90 4
2/25-28/11... 79 14 6 1 * 93 1
1/28-31/11... 58 30 10 2 - 88 2
12/27-30/10. . 56 31 10 2 1 87 3
11/19-22/10..cccicieieeeereceeeeeenee 37 46 13 4 1 82 5
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Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Consumer electronics (TVs,
computers, music players, etc.)
8/30-9/3/13 e 15 42 34 9 1 56 9
7/26-29/13 ..o 14 37 36 10 2 51 12
6/27-28/13 .o 19 36 36 8 1 55 9
5/31-6/03/13....ceecieiiieieieeireiens 12 42 35 11 * 54 12
4/26-30/13 ..o 16 37 35 10 2 54 11
3/28-4/1/13 .. 14 41 35 10 1 54 11
2/28-3/3/13 .. 14 40 35 10 * 55 11
1/24-27/13 ... . 14 37 34 14 1 51 15
1/7-1/9/13....... . 14 38 34 12 1 53 13
11/29-12/2/12. . 17 36 32 14 1 53 15
10/25-28/12 e 14 39 33 12 1 53 13
9/27-10/1/12ccceciiriene 13 41 33 11 1 54 12
9/6-9/12 ..o 14 37 36 12 1 51 13
7/26-29/12 oo 16 42 31 9 2 58 10
6/28-7/1/12 .o 12 35 41 12 0 47 12
5/31-6/3/12.c.cceriiiieee 15 38 34 12 1 53 13
4/26-29/12 .ot 14 39 33 13 1 53 14
3/29-4/1/12 ..o 16 39 32 12 1 55 12
3/1-4/12....... 13 42 32 11 1 56 12
1/26-29/12... 12 36 33 19 1 47 19
12/27-29/11. . 11 34 36 18 2 44 20
11/21-23/11 o 11 36 32 21 1 47 21
10/27-10/30/11..c.ccveviiriiciriennnee 12 40 32 14 1 53 16
9/29-10/2/11 .o, 13 42 29 15 1 55 16
8/25-28/11 ..o 16 37 34 11 1 53 13
7/28-31/11 .o 16 37 35 11 1 53 12
6/28-7/1/1 1o 14 38 34 12 1 53 13
5/27-30/11... 15 38 34 12 1 52 13
4/28-5/1/11.. 21 41 30 8 1 61 9
3/24-27/11... 18 41 26 13 2 59 15
2/25-28/11... 16 42 29 14 * 57 14
1/28-31/11... . 11 37 37 15 1 48 16
12/27-30/10 .o 10 36 36 17 1 46 18
11/19-22/10 e 11 29 33 23 3 40 27
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Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Durable goods (automobiles,
appliances, furniture, etc.)
8/30-9/3/13 e 18 48 31 3 * 66 3
7/26-29/13 ..o 18 43 33 4 2 61 6
6/27-28/13 .o 20 41 33 4 2 61 6
5/31-6/03/13ceeeeeereeeeeeeeereeeesneens 16 45 33 6 * 61 6
4/26-30/13 ..o 19 44 31 6 1 62 7
3/28-4/1/13 .. 16 47 31 5 1 63 6
2/28-3/3/13 .. 20 47 29 4 * 67 4
1/24-27/13 ... . 16 48 30 5 1 63 6
1/7-1/9/13....... . 18 46 31 5 -- 64 5
11/29-12/2/12. . 19 43 30 7 1 62 8
10/25-28/12 e 17 42 35 5 1 60 5
9/27-10/1/12ccceciiriene 17 46 31 6 1 63 6
9/6-9/12 ..o 18 44 31 6 -- 62 7
7/26-29/12 oo 19 46 28 6 1 65 7
6/28-7/1/12cceeeeeeeeeeeeeeeeeresereeen 14 42 38 6 1 55 7
5/31-6/3/12.c.cceriiiieee 17 43 34 5 1 60 5
4/26-29/12 .ot 18 43 35 4 - 61 5
3/29-8/1/12ccooeeeeeeeeeeeeereeere, 24 42 29 4 1 66 5
3/1-4/12....... 18 47 29 4 1 66 5
1/26-29/12... 13 45 35 8 0 58 8
12/27-29/11. . 15 46 33 5 1 61 6
11/21-23/11 o 16 46 29 8 1 62 9
10/27-30/11 c.oveeireieeeeeree 16 48 28 7 1 64 8
9/29-10/2/11 oo 17 43 31 8 1 60 9
8/25-28/11 ..o 19 41 32 6 1 61 7
7/28-31/11 .o 21 43 30 6 1 64 6
6/28-7/1/ 1o, 18 44 31 6 1 62 7
5/27-30/11... 17 45 31 6 1 63 7
4/28-5/1/11.. 25 43 28 4 1 67 5
3/24-27/11... 21 48 24 5 2 70 7
2/25-28/11... 20 46 29 5 * 66 5
1/28-31/11... . 15 46 35 4 1 60 5
12/27-30/10 c..oecuieeereecreeeeeeeenen 15 42 35 7 1 57 8
11/19-22/10 e 14 39 34 11 1 54 12
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13. Now look ahead at the next six months. How likely is it that you, someone in your family or someone else you know personally will
lose their job in the next six months as a result of economic conditions?

Extremely Somewhat Not very Not at all : Total not
likely Very likely likely likely likely Not sure : Total likely likely
8/30-9/3/13............. 5 7 24 29 19 16 i 12 48
7/26-29/13 ......ccun.. 7 10 22 25 18 19 | 16 43
6/27-28/13 ............... 9 8 19 28 19 18 : 17 46
5/31-6/03/13............ 5 8 22 32 16 17 i 13 48
4/26-30/13 ....ccueunne. 6 10 20 28 20 17 I 16 48
3/28-4/1/13.............. 5 7 25 26 21 16 : 12 46
2/28-3/3/13... 7 10 26 21 19 17 I 17 40
1/24-27/13. 8 10 20 27 17 18 ! 18 44
1/7-1/9/13..... 6 8 23 28 17 19 : 14 44
11/29-12/2/12.. 6 10 23 28 16 16 : 16 44
10/25-28/12...... . 6 9 24 28 17 17 ! 15 45
9/27-10/1/12............ 5 9 21 28 16 20 ! 14 44
9/6-9/12 ..couvverrennn 5 9 25 26 19 16 : 14 45
7/26-29/12 ............... 7 9 26 24 18 15 : 17 42
6/28-7/1/12.............. 6 10 22 25 18 18 ! 16 43
5/31-6/3/12.............. 6 9 27 24 17 16 I 15 41
4/26-29/12 ............... 6 10 27 26 15 15 I 16 41
3/29-4/1/12... 5 9 22 26 16 22 ! 14 42
3/1-4/12 ..... 5 10 23 26 19 17 : 15 45
1/26-29/12.... 7 8 27 29 14 14 I 15 44
12/27-29/11 .. 5 8 27 28 14 18 ! 13 42
11/21-23/11 6 9 27 27 13 19 15 39
10/27-30/11...... 5 9 28 27 12 19 | 14 39
9/29-10/2/11............ 5 13 26 27 13 16 I 18 40
8/25-28/11................ 6 10 25 24 13 21 I 17 37
7/28-31/11............... 5 10 24 25 15 21 15 40
6/28-7/1/11.............. 4 11 24 28 13 21 15 40
5/27-30/11 ............... 4 9 20 29 15 23 13 44
4/28-5/1/11... 5 8 26 25 15 21 14 39
3/24-27/11 ... 7 7 24 28 16 19 1 14 43
2/25-28/11 .... . 7 11 25 25 13 18 | 18 39
1/28-31/11 ... 5 7 27 27 16 18 : 12 43
12/27-30/10 ............. 5 9 26 24 16 20 i 14 40
11/19-22/10.............. 6 10 25 24 17 19 : 16 40
10/29-11/1/10.......... 6 9 22 28 15 20 : 15 43
9/30-10/3/10............ 5 12 25 22 16 20 : 16 38
8/26-30/10............... 6 11 24 26 13 19 ! 17 40
7/29-8/1/10.............. 6 8 25 27 16 19 : 14 43
7/8-11/10 ... 6 10 28 22 13 21 : 16 35
6/4-7/10 ..... 5 11 22 26 16 20 ! 16 42
4/29-5/2/10... 6 9 24 25 17 19 ! 14 42
4/1-5/10........ . 4 9 27 22 15 23 : 13 36
2/25-3/1/10.............. 5 9 28 22 14 21 [ 14 37
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14, Now, thinking about the next six months and making major purchases such as buying a car or household appliances, or your

vacation spending, do you expect that you and your family will be spending ...

8/30-9/3/13 oo
7/26-29/13 ceevoeeeeeeeeeeeeeeeeeereen
6/27-28/13 veveeeeereeeereereeeseerser
5/31-6/03/13 ceovvoeeeeererereeeeersenne
8/26-30/13 oo
3/28-8/1/13 wovoeeeeeeeeeererereseeessenn
2/28-3/3/13.
1/24-27/13...
1/7-1/9/13 ......
11/29-12/2/12
10/25-28/12....
9/27-10/1/12 v
9/6-9/12cvooeeereeeeereereerereeeee s
7/26-29/12 v
6/28-7/1/12 oo
5/31-6/3/12 covoeeereeeeerereeeseeersens
8/26-29/12.cceeeeeeeeeeeeereeeeee.
3/29-4/1/12..
3/1-4/12.....
1/26-29/12....
12/27-29/11..
11/21-23/11..
10/27-30/1ceevveeevereerreeene

9/29/10/2/1L evoeereveeeeereeerer.
8/25-28/11 oo
7/28-31/11eereeeereeeeeeereeeseersene
6/28-7/1/11 covoeereeeeerererceeeeersen
5/27-30/1 v
4/28-5/1/11.
3/24-27/11...
2/25-28/11...
1/28-31/1Teeeeeeeeeeereeeeeeeeeeeneens
12/27-30/10.eeeeevereeereeeeerereeeseens
11/19-22/10.ceeoeeeeeseeesererereseees
10/29-11/1/10 oo
9/30-10/3/10 oo
8/26-30/10...c.eereerereereereereser
7/29-8/1/10 covooveeeeeeeeereeeeeeeeseee
7/8-11/10 e eeeeeeereeeeeeereeeseersenes
6/4-7/10.......
4/29-5/2/10.
4/1-5/10.......
2/25-3/1/10 oo,

More than last

year
13

15
17
15
15
15
13
16
13
12
15
14
13
13
15
14
12
12
11
11
13
11
11
11
11

About the same as Less than
last year last year
55 32
50 35
52 31
55 30
55 30
53 32
50 37
47 37
47 39
46 42
47 37
46 40
48 38
46 41
48 38
44 42
47 42
46 43
45 44
45 43
47 40
43 47
37 51
42 47
42 47
42 49
45 45
42 43
44 47
43 44
40 47
46 46
47 42
45 45
45 44
45 48
44 46
43 45
44 47
45 46
47 42
48 43
41 52
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15A. In the next six months, do you think interest rates will...
Remain
Go up Go down unchanged
8/30-9/3/13 .o, 57 9 35
7/26-29/13 i, 57 8 36
6/27-28/13 oot 61 8 32
5/31-6/03/13 veoeeeeeeeereeereeerenenn, 49 8 43
4/26-30/13 ..., 42 9 48
3/28-4/1/13 e, 39 11 51
2/28-3/3/13. 41 7 52
1/24-27/13... 43 11 46
1/7-1/9/13....... 41 11 48
11/29-12/2/12 41 10 48
10/25-28/12.... 38 13 49
9/27-10/1/12 .ot 38 13 49
9/6-9/12 e 44 9 47
7/26-29/12....ceeiiieineen 39 16 45
6/28-7/1/12 .o 36 13 50
5/31-6/3/12 cooereeeeeeereerereereeen 38 12 50
4/26-29/12...ocuiiee 40 12 47
3/29-4/1/12.. 41 9 50
3/1-4/12..... 36 11 53
1/26-29/12.... 33 12 56
12/27-29/11.. 38 13 49
11/21-23/11.. 39 13 48
10/27-30/11 e, 43 12 45
9/29/10/2/11 .o 39 16 44
8/25-28/11 ..o 42 14 45
7/28-31/1L e, 59 9 32
6/28-7/1/11 .o 41 11 48
5/27-30/11.ccccuiiiiiinieeene 44 10 46
4/28-5/1/11. 48 7 44
3/24-27/11... 49 9 42
2/25-28/11... 50 11 39
1/28-31/1T e 50 9 40
12/27-30/10....ccuecreiereireereeeenenn, 48 11 41
11/19-22/10.cc.cceeirieeicieieeenne 42 11 47
10/29-11/1/10 oo, 35 13 52
9/30-10/3/10 .eoeeeeereeeserreens 37 10 53
8/26-30/10.....ccireieeirieeeeee 34 16 50
7/29-8/1/10 oo, 36 14 49
7/8-11/10.e e 41 13 46
6/4-7/10....... 40 12 48
4/29-5/2/10. 45 11 44
4/1-5/10...... 46 10 44
2/25-3/1/10 c..c.ooueeieiiin 47 12 41
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8/30-9/3/13 weeveeeerereeeeereresernens
7/26-29/13 oo
6/27-28/13 oo
5/31-6/03/13 covooeereveeeeereresrenens
8/26-30/13 oo
3/28-4/1/13 oo
2/28-3/3/13 e,
1/24-27/13...
1/7-1/9/13 .....
11/29-12/2/12
10/25-28/12.....
9/27-10/1/12 ..
YTk S
7/26-29/12 oo,
6/28-7/1/12 oo,
5/31-6/3/12 e
8/26-29/12 v
3/29-8/1/12 oo
3/1-4/12.......
1/26-29/12...
12/27-29/11.
11/21-23/11....
10/27-30/11.....
9/29-10/2/11 wevoeeererereerreeesrenees
8/25-28/11 oo
7/28-31/11 coooeeeeseeeeeeereeeer,
6/28-T/1/11 e,
5/27-30/11 coooeeeeeseeeeeeereeeeereeees
8/28-5/1/11 oo
3/24-27/11...
2/25-28/11...
1/28-31/11...
12/27-30/10 .o,
11/19-22/10 oo,

Go down

10
9
6

10

10

11
8

10

12

11

14

15

12

11

12

10

11

10
8

12
9
9

15

11

12
8

10

11

12
8

11

13

12

12

Remain
unchanged
17
15
16
14
16
16
14
15
15
13
15
13
15
13
17
15
15
12
14
13
19
11
11
10
10
12
15
13
11
11
10
15
14
15

Don’t know

14
14
16
15
14
15
17
14
13
15
18
18
16
15
16
19
14
17
17
17
17
16
17
14
15
16
21
23
19
20
15
16
18
20
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Looking ahead six months from now, do you expect... - The economy in your local area to be...

8/30-9/3/13 ...........
7/26-29/13.............
6/27-28/13..c.c.......
5/31-6/03/13..........
4/26-30/13...c.........
3/28-4/1/13...........
2/28-3/3/13 ...........
1/24-27/13...
1/7-1/9/13.......
11/29-12/2/12
10/25-28/12....
9/27-10/1/12..........
9/6-9/12....ceveenn.
7/26-29/12..c.........
6/28-7/1/12...........
5/31-6/3/12...........
4/26-29/12...c.........
3/29-4/1/12...........
3/1-4/12.......
1/26-29/12...
12/27-29/11.
11/21-23/11....
10/27-30/11....
9/29-10/2/11.........
8/25-28/11.............
7/28-31/11.............
6/28-7/1/11 ..........
5/27-30/11.............
4/28-5/1/11............
3/24-27/11...
2/25-28/11...
1/28-31/11.............
12/27-30/10...........
11/19-22/10...........
10/29-11/1/10........
9/30-10/3/10..........
8/26-30/10.............
7/29-8/1/10...........
7/8-11/10. ...
6/4-7/10.vveerere..
4/29-5/2/10.
4/1-5/10...
2/25-3/1/10..........

Much Somewhat About the Somewhat Much
stronger stronger same weaker weaker
4 19 62 12 4
7 17 58 12 6
7 21 54 14 4
5 22 59 11 2
5 20 57 13 5
6 20 59 11 4
5 18 54 18 5
7 21 53 14 5
5 18 55 16 5
5 18 53 17 7
5 22 57 12 4
5 18 58 14 5
6 21 56 12 5
6 19 54 17 5
7 18 55 15 5
6 17 57 17 4
6 20 56 13 5
3 17 60 14 6
4 17 56 17 5
3 21 61 12 4
5 16 56 17 6
3 15 57 18 8
2 15 57 20 5
2 14 56 23 5
3 14 55 20 8
3 12 53 23 9
3 15 60 17 6
3 20 56 16 6
4 16 55 19 5
5 18 52 17 8
4 17 55 19 6
3 20 57 15 5
3 18 59 15 5
5 19 57 15 5
3 17 56 16 7
3 17 57 19 4
3 14 58 18 8
3 17 56 18 6
3 15 54 19 8
4 15 58 16 7
2 19 57 17 5
1 17 61 16 5
1 18 59 16 6

Total
stronger
23
24
28
27
25
26
23
28
23
23
27
23
27
25
25
23
26
20
21
24
21
18
17
16
17
15
18
23
20
23
20
23
21
24
20
20
16
20
18
19
22
18
19

Total
weaker
15
18
18
13
18
14
23
20
21
24
17
18
17
22
20
21
18
20
22
15
23
25
26
28
28
32
22
21
25
26
25
20
20
20
24
23
25
23
28
24
22
21
22




Ipsos Public Affairs
August 30"™-September 3", 2013

16B.

Looking ahead six months from now, do you expect... — Your personal financial situation to be...

Page 22

RBC Consumer Outlook Index Survey

8/30-9/3/13 ...........
7/26-29/13.............
6/27-28/13..c.c.......
5/31-6/03/13..........
4/26-30/13...c.........
3/28-4/1/13...........
2/28-3/3/13 ...........
1/24-27/13...
1/7-1/9/13.......
11/29-12/2/12
10/25-28/12....
9/27-10/1/12..........
9/6-9/12....ceveenn.
7/26-29/12..c.........
6/28-7/1/12...........
5/31-6/3/12...........
4/26-29/12...c.........
3/29-4/1/12...........
3/1-4/12.......
1/26-29/12...
12/27-29/11.
11/21-23/11....
10/27-30/11....
9/29-10/2/11.........
8/25-28/11.............
7/28-31/11.............
6/28-7/1/11 ..........
5/27-30/11.............
4/28-5/1/11............
3/24-27/11...
2/25-28/11...
1/28-31/11.............
12/27-30/10...........
11/19-22/10...........
10/29-11/1/10........
9/30-10/3/10..........
8/26-30/10.............
7/29-8/1/10...........
7/8-11/10. ...
6/4-7/10.vveerere..
4/29-5/2/10.
4/1-5/10...
2/25-3/1/10..........

Much Somewhat About the Somewhat Much
stronger stronger same weaker weaker
8 24 52 14 3
11 22 50 11 6
10 23 49 13 4
7 27 50 13 3
10 24 48 12 5
8 25 51 11 5
7 22 52 14 5
10 27 47 12 5
6 22 50 16 6
6 26 46 16 6
9 25 49 12 5
7 25 50 13 5
9 28 47 11 4
9 25 45 14 7
11 20 51 13 4
9 23 51 13 5
8 25 50 12 5
8 24 49 13 6
7 23 51 13 5
6 24 50 14 5
7 22 53 14 5
6 19 48 19 8
5 19 48 21 6
6 22 47 21 5
5 20 48 19 8
4 18 49 21 8
5 18 53 18 7
8 21 51 15 4
5 19 53 17 5
6 22 48 17 7
9 21 46 19 6
6 24 50 16 5
6 23 50 15 6
7 25 49 15 5
5 21 53 14 7
6 22 50 17 5
6 22 52 16 5
5 20 51 18 6
5 21 51 15 7
5 22 50 17 6
5 22 52 16 5
4 19 59 13 5
4 20 55 14 7

Total
stronger
32
32
34
33
34
33
29
36
28
32
34
32
37
34
31
31
33
32
30
30
28
25
24
27
25
22
23
30
25
28
30
30
29
32
26
28
27
26
26
26
27
23
24

Total
weaker
17
17
17
17
17
16
18
17
22
22
17
18
15
21
17
18
17
19
19
19
19
27
27
26
26
29
24
19
22
24
24
20
21
19
21
22
21
24
22
23
22
18
21
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17. Thinking about the next year or so, do you, yourself, generally feel that the US economy and your own financial situation will
improve, stay the same or get worse?

8/30-9/3/13...
7/26-29/13....
6/27-28/13...
5/31-6/03/13 ..
8/26-30/13 e
3/28-8/1/13 wovoeeereeeeererereeeeeesenn
2/28-3/3/13 wovoeeeeeeeeeererereeeeesenn
1/28-27/13 oo,
1/7-1/9/13 oo
11/29-12/2/12 oo
10/25-28/12....
9/27-10/1/12 ..
9/6-9/12.......
7/26-29/12...
6/28-7/1/12.
5/31-6/3/12 covoeeereeeeererereseeersenn
8/26-29/12 e
3/29-8/1/12 oo,
3/18/12 e
1/2629/12cceeeeeeeeeereeeseeeeeeneens
12/27-29/10 oo
11/21-23/11....
10/27-30/11....
9/29-10/2/11 ..
8/25-28/11...
7/28-31/11...
6/28-7/1/11 covoeeeeeeerereeeeeeeersen
5/27-30/11 e
8/28-5/1/11 cooreveeeeerereeeeereeerer
3/28-27/1 v
2/25-28/1 v
1/28-31/1Teeeeeeeeeereeeeeeeeeeeneens
12/27-30/10.
11/19-22/10....
10/29-11/1/10
9/30-10/3/10 oo
8/26-30/10...c.eereerereereereereser
7/29-8/1/10 oo
7/8-11/10 e eeveeeeeeeeeeeereeeseeeseeoe
6/4-7/10.eeeeveeeereeeereerereseersees
8/29-5/2/10 c.oevereerereeeeeereeerer,
B/1-5/10 e
2/25-3/1/10 eovoeveereeeeeeererererersenan,

Improve
29

25
33
29
30
32
26
32
27
28
36
31
31
28
29
28
29
29
26
31
26
20
25
21
22
18
25
30
24
26
26
30
28
30
31
31
30
30
28
28
31
30
29

Stay the same Get worse
47 24
49 26
44 23
48 22
46 25
46 23
42 32
42 27
45 29
42 30
43 21
45 24
47 23
43 29
44 27
46 27
49 22
46 25
45 28
42 27
48 26
44 35
43 33
43 36
41 36
43 40
47 28
47 23
44 32
41 32
43 31
47 23
48 24
46 24
42 27
44 25
43 28
42 27
42 30
45 27
43 26
43 26
47 24
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CUSTOM QUESTIONS
18. Compared to this time last year, do you think it has gotten easier to find a job, gotten harder or is about the same?
April 2011 September 2013
Significantly easier to find a job . 3 1
Somewhat €asier.......c.cceecveeerieeeniieesiee s 11 16
About the SaMe.....cccoevvvviieiiieieeec e 37 43
Somewhat harder........cccocevvevievienienieenen, 29 24
Significantly harder to find a job ... 20 16
T TOTAL EGSIEr oo T 18
TOTALHArder....uvveeeeeecieveeee e 49 40
19. Please indicate how the current economy and your personal finances has affected your plans for 'back to school'
shopping this year compared to last year?
Spend Spend Spend
More less same No plans
All adults
8/30-9/3/13 it 9 18 23 50
7712629712 .o 9 22 23 46
7/28-31/11. 4 24 20 52
7/29-8/1/10 6 24 20 50
Parents
8/30-9/3/13 ... . 20 33 36 11
7/26-29/12. 18 33 40 9
7/28-31/11. . 9 40 30 21
7/29-8/1/10 oo 9 41 29 21
20. Compared to last year, do you now feel your home is worth more, less, or the same amount? If you do not own a home, please
select response “l do not own a home”.
July 2013 September
2013
WOTTN MOTE ..ttt st s 23 23
WOTEN 1SS .ttt st 17 17
Worth the same amouUNt.........c.ocviiiiiiicececeeee e, 27 28
| do not own a home... 27 27
UNSUIE .ttt ettt e snee e e 6 5
20b. And how is your home being worth more affecting your spending? (Asked of all those who say ‘worth more’, n=239)
1 aM SPENAING MOTE ....iiiiiiiieeieeieetee ettt st saae e 8
| have not made changes to my spending .......cccccceeevueene 62
| am still curbing spending and/or cutting back on spending...........cceve.. 29
UNSUTE .ttt e ettt e et e e st e e snneeesaneeas *
21. Federal Reserve Chairman Ben Bernanke recently said that the sharp increase in interest rates is due to the economy improving. To
what extent do you agree or disagree with this assessment?
Strongly agree 4
Tend to agree 20
Neither agree NOr diSABIEE ......ccviicieiieeiieeerte ettt s 26
Tend to disagree.... 24
SErONGIY dISAGIEE ...ttt st 15
DON"T KMOW ittt st st sttt e sbe e st e saaesanas 12
TOTALAGREE......co e 23

TOTAL DISAGREE .....couietiiiiiiitenie ettt 39
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22. How has the sharp increase in interest rates over the last two months affected you?

It has had no impact on my finances or spending plans ..........cccccuc.. 51

| have benefitted because my savings account earned more money .. 9

| have been hurt because of the higher rate of borrowing or 14

FEFINANCING .vveiiieieee e

NONE OF TNESE ...ttt eae e 26
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DEMOGRAPHICS

NOTE: Results for demographic questions represent all adults unless otherwise indicated.

D1. Do you currently own stocks, bonds, or mutual funds?
Yes 42
No 58
D1la. In what year were you born?
D1b. Have you already had a birthday this year?
(IF RESPONDENT REFUSES Q.D1a OR Q.D1b, Q.D1c ASKED. RESULTS SHOWN IN SUMMARY BELOW.)
Dlc. Are you:
18-34 30
35-54 38
55-64 19
65+ 12
D2. Are you employed:
Employed Full-time 42
Employed Part-time 10
Self-Employed 6
Retired 15
Student 5
Military *
Homemaker 11
Currently unemployed 10
DK/NS *
Full time 44
Part time 14
Not Employed 27
Retired 15
D3. What is the last year of school you completed?
Grade School 1
Some High School 3
Graduated High School 29
Some College 26
Graduated from college - 2 year 11
Graduated from college - 4 year 20
Post Graduate Degree 10
Summary (NET)
No college degree 69
College degree 31
DA4. Are you currently married?
Single 21
Domestic Partnership 7
Married 60
Widowed 3
Divorced or separated 8
Summary
Married 60

Other 40
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D6a. How many children under 6 years are currently living in your household?

D6b. How many children ages 6 to 12 are currently living in your household?

Déc. How many children ages 13 to 17 are currently living in your household?
Under 6 only 7
6-12 Only 6
13-17 Only 7
Under 6 and 6-12 4
Under 6 and 13-17 1
6-12 and 13-17 4
All 3 *
None Under 18 71
Summary
With Kids 29
No Kids 71

D10. Are you of Hispanic ethnicity?

(Q.D11 ASKED ONLY OF THOSE WHO DO NOT SAY THEY ARE HISPANIC IN Q.D12a.)

D11. Are you white, black, Asian, or some other race?

(RESULTS SHOWN IN SUMMARY BELOW.)
Hispanic 13
White 67
Black 11
Asian/Native American/Other/Refused race (Net) 8
Summary
White 67
Other 33

D12. Could you please tell me your household income from all sources in 2009?
Under $15K 6
$15K to less than $20K 3
$20K to less than $25K 3
$25K to less than $30K 5
$30K to less than $40K 10
$40K to less than S50K 10
$50K to less than $75K 28
$75K to less than $100K 12
$100K to less than $150K 17
$150K or more 7
Under $25K 12
$25K - $49K 25
$50K - $99K 40
$100K + 24

REGION:
Northeast 19
Midwest 22
South 37

West 23
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10,000-99,999
100,000-249,999
250,000-499,999
500,000-999,999
1,000,000-2,499,999
2,500,000-4,999,999
5,000,000 +

Non CBSA

1
7
12
9
14
16
25
16

Less than 1 million

1 million to less than 5 million
5 million or more

NON-CBSA (rural)

28
30
25
16

GENDER:

Male
Female

51

Please select all of the responses below that apply to you: (Base: asked of those who are full or part-time employed, or self-employed full or

part-time=578)

My job is a “white collar” Job .......ccooeeveeriiniinieeeeee
My job is a “blue collar” job
I manage at least one person but fewer than ten in my job..........
I manage ten or more people in My job .....occeveevieiienienienienens
Some or all of my job involves budgeting and/or finance .............
Some or all of my job involves making management decisions ....
NONE Of theSe....c.viiiiiiiiiiieicicicce e

ALL
48
27
17

13
16
15

WOMEN
50
20
13

17
15
20

MEN
47
33
20
10
10
17
11




