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WHAT'S IT LIKE OUT?  WHAT'S GOING ON?

39% GLOBALLY SAY THEY REGULARLY USE WEATHER OR NEWS APPS
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Of eight categories presented to people, the greatest number worldwide, 39%,
say they use weather or news apps, a percentage that trumps both music-related
applications, 35%, and those for banking or finance, 32%. There’s a relatively
steep dive to 23% who say they regularly check movie-related apps and 21% for
food/cooking-related apps. The next two categories ring in at only 17% who claim
to regularly use medical-health-fitness-related apps and 16% who regularly use
travel-related apps. What these numbers show is that there’s a long way to go
before we are truly app-happy. Right now, though, applications that tell us what
it’s like out there, wherever “there” may be, and what’s going on in the world are
regularly getting the most eyes. Not such a surprise.
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