socialogue

BEING DIGITALLY CONNECTED
DOES NOT MEAN HOLDING HANDS!

THERE IS STRONG GLOBAL USE OF MOBILE DEVICES FOR TEXTING
AND SENDING PHOTOS ON HOLIDAYS AND SPECIAL OCCASIONS
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Three in four people globally, 73%, have texted family or friends on holidays and
special occasions when they are far away. Mobile phones and tablets may have
become the camera of choice for many, with 65% claiming to have used one to
take photos at gatherings. Not yet as popular are online video chat platforms such
as Skype and FaceTime, as four in ten (42%) say they have used such a platform
when communicating with loved ones. Bottom line, to paraphrase an old
standard: When people aren’t with the ones they love, they love the devices they
have in order to close the distance.
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