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Ipsos is an independent market research company controlled and managed by research 

professionals. Founded in France in 1975, Ipsos has grown into a worldwide research group 

with a strong presence in all key markets. In October 2011 Ipsos completed the acquisition of 

Synovate. The combination forms the world’s third largest market research company. With 

offices in 84 countries, Ipsos delivers insightful expertise across six research specializations: 

advertising, customer loyalty, marketing, media, public affairs research, and survey 

management. Ipsos researchers assess market potential and interpret market trends. They 

develop and build brands. They help clients build long-term relationships with their customers. 

They test advertising and study audience responses to various media and they measure public 

opinion around the globe. Ipsos has been listed on the Paris Stock Exchange since 1999 and 

generated global revenues of €1,789 billion ($2.300 billion U.S.) in 2012. 

 

Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 
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Ipsos MarketQuest appoints Jerry Forristal as new 
Global Head of the Censydiam Institute 
 
New York, NY – Jerry Forristal has been appointed President of the Censydiam Institute, 

the global center of excellence for Censydiam solutions, regrouping Ipsos MarketQuest brand 

growth experts around the world. 

  

In his new role, Jerry will lead Censydiam, the Ipsos suite of tools designed to help clients 

develop growth strategies for their brands. 

 

Jerry brings to the role extensive experience in strategic insights and planning – he’s been one 

of the Global Strategy Partners at Ipsos, a Global Account Leader with Kantar HQ, a Director 

of Research with Leo Burnett in Europe, and a Research Manager at Hallmark Cards in both 

the US and Europe. 

  

Douwe Rademaker, Global CEO of Ipsos MarketQuest, says: “In addition to being a strategic 

thinker for over 20 years, Jerry is also a strong researcher and passionate story-teller who leverages 

insights from various sources of information to deliver recommendations that inspire our clients.” 

 

Sue Phillips, whom Jerry succeeds, is appointed Global Head of Insight at Ipsos UU, the 

qualitative arm of Ipsos. 
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For more information on this news release, please contact: 

  
Elen Alexov 

Director, Marketing Services 
Ipsos in North America 

(778) 373-5136 
 elen.alexov@ipsos.com 

 

 

 
News Releases are available at: http://www.ipsos-na.com/news/ 

mailto:elen.alexov@ipsos.com
http://www.ipsos-na.com/news/

