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Ipsos is an independent market research company controlled and managed by research 

professionals. Founded in France in 1975, Ipsos has grown into a worldwide research group 

with a strong presence in all key markets. Ipsos ranks third in the global research industry. 

With offices in 86 countries, Ipsos delivers insightful expertise across six research 

specializations: advertising, customer loyalty, marketing, media, public affairs research, and 

survey management. Ipsos researchers assess market potential and interpret market trends. They 

develop and build brands. They help clients build long-term relationships with their customers. 

They test advertising and study audience responses to various media and they measure public 

opinion around the globe. Ipsos has been listed on the Paris Stock Exchange since 1999 and 

generated global revenues of €1,712,4 billion (2 274 M$) in 2013. 

 

Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 
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‘Go Play!’ Takes on New Meaning for Post-
Millennials and their Parents 

Millennial parents’ perceptions of play demonstrate the growing influence of digital 
technology on all aspects of today’s families 

New York, NY – Data from LMX Family, Ipsos MediaCT’s recently released annual study of 

the media and technology attitudes and behaviors of kids aged 0-12 years old and their 

parents, revealed important shifts in how today’s kids aged 6-12 and their parents think 

about playing.  “Understanding these changes is essential for developers designing leisure-

time programs, products or communications for this audience,” says Donna Sabino, SVP at 

the Ipsos MediaCT Kids & Family Center of Excellence.   

 

Previous generations of parents may have imagined board games, basketballs or blocks when 

encouraging their kids to ‘go play’. Today, the concept of play is undergoing a 

transformation with three-quarters of parents believing their children would rather play 

online and with video games than with traditional playthings. In addition, about three-in-ten 

feel playing on devices such as computers and tablets provide greater benefits for their 

children's future than playing with traditional toys.    

 

Interestingly, this sentiment is significantly more likely to be held by Millennial Parents than 

either Gen X or Boomer parents. Additionally, as the kids themselves get older they become 

more likely to abandon traditional for digital play experiences. 
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When looking at sports participation, the same kind of pattern emerged with the majority of 

parents agreeing that kids today would rather play sports video games than real sports.   

 

Kids themselves also expressed a preference for digital experiences with three times as many 

choosing playing their favorite video games over their favorite sport. In addition, more than 

twice as many kids favored playing video games over playing with their favorite toys. 

 

“As more and more kids gain access to internet-enabled devices their quest for fun and 

competition are being satisfied in new ways. While kid leisure-time motivations remain fairly 

constant over time, the way they choose to play continues to evolve.” observes Sabino. 

 

The Kids & Family Center of Excellence is a specialized resource within Ipsos MediaCT designed to 

bring informed perspective, expert thinking, innovative approaches and experience-powered analysis to 

clients with an interest in the youth, millennial and family markets.  The Center is led by Donna 

Sabino, a Senior Vice President with academic and client-side experience.  Over the last two decades, 

since starting her career at the Children’s Television Workshop, Donna has been associated with and 

influenced many definitional kid and family brands and properties.  Having worked on both the 

content and business sides of the industry, she brings a unique skill set to her clients. 
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