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Ipsos is an independent market research company controlled and managed by research 

professionals. Founded in France in 1975, Ipsos has grown into a worldwide research 

group with a strong presence in all key markets. Ipsos ranks third in the global research 

industry. With offices in 86 countries, Ipsos delivers insightful expertise across six 

research specializations: advertising, customer loyalty, marketing, media, public affairs 

research, and survey management. Ipsos researchers assess market potential and 

interpret market trends. They develop and build brands. They help clients build long-term 

relationships with their customers. They test advertising and study audience responses to 

various media and they measure public opinion around the globe. Ipsos has been listed 

on the Paris Stock Exchange since 1999 and generated global revenues of €1,712,4 

million (2 274 M$) in 2013. 
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In Turkey, a Majority (66%) Would Not Feel Safe Riding in a 

Car or Motor Vehicle with Counterfeit Parts… 

 

…But Three in Four (74%) Agree It Is Often Impossible To 

Tell the Difference Between Imitation and Authentic Products 
 

 

Seven in Ten (69%) Find it Hard to Know Who to Trust 

When Buying Car Parts 

 

 

Ankara – Seven in ten (66%) of those in Turkey would not feel safe riding in a car 

or motor vehicle if they knew it contained imitation, copy or counterfeit 

mechanical or engine parts but three quarters (74%) believe it’s often impossible 

to tell the difference since there are so many imitation, copy or counterfeit 

products that look exactly like the real, authentic product. Furthermore, a 

majority (69%) of those in Turkey agree it is hard to know who to trust when 

buying parts for a car or vehicle. 

The new poll, conducted by global research company Ipsos on behalf of 

Honeywell, surveyed 1,016 Turkish adults from March 1st to April 7th.  

 

Counterfeit Car Parts Leave Turkish Residents Feeling Unsafe 

Seven in ten (66%) of those in Turkey disagree that they would feel safe riding in 

a car or motor vehicle if they knew it contained imitation, copy or counterfeit 

mechanical or engine parts – 41% disagree very much, 25% disagree somewhat. 

Three quarters (74%), however, agree (35% very much, 39% somewhat) there are 



 
 

 
 

© Ipsos  
 

 - 3 - 

so many imitation, copy or counterfeit products in their country that look exactly 

like the real, authentic product it’s often impossible for consumers like 

themselves to tell the difference. 

 

Counterfeit Parts Are Widely Used and Available… 

Counterfeit products appear widely purchased and available in Turkey. Seven in 

ten (74%) have either bought a cheaper imitation, copy or counterfeit product, or 

know someone who has, because it was cheaper. 

One in eight (14%) know someone who has bought an imitation, copy or 

counterfeit product to repair a car or motor vehicle. These parts are considered 

widely available: six in ten (61%) say cheaper imitation, copy or counterfeit car or 

motor parts are available for people to buy in Turkey: 32% say they are very 

available while 30% say they are somewhat available.  

 

…But People Don’t Want to Take Their Chances on Safety 

Only one in three (34%) agree (7% very much, 27% somewhat) they would rather 

take their chances on safety with an imitation, copy or counterfeit product than 

pay for the more expensive, authentic brand product and only two in ten (22%) 

agree (6% very much, 16% somewhat) that they don’t care if they buy and use an 

imitation, copy or counterfeit product instead of the authentic, brand product - 

that as long as it’s cheap and works is all that matters. 
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Lack of Trust in Car Mechanics 

Seven in ten (69%) agree (32% very much, 36% somewhat) it’s hard to know who 

to trust when buying parts for a car or vehicle. 

The lack of confidence does not appear to be linked to a questioning of mechanic 

knowledge: six in ten (61%) agree (20% very much, 42% somewhat) that car and 

motor vehicle mechanics have the right training to know the difference between 

genuine, quality products that they are installing and those products that may be 

imitation, copy or counterfeit.  

Perhaps the lack of confidence is driven by a lack of inclusion in the decision 

making process. Only half (48%) agree (16% very much, 32% somewhat) that 

when they’ve a car or motor vehicle in to be fixed, they have been given the 

choice between installing a cheaper imitation, copy or counterfeit part instead of 

the authentic, more expensive brand product. 

Either way, the result of this lack of confidence in car mechanics appears to be 

that only one in three (36%) agree (14% very much, 22% somewhat) people who 

have a car or motor vehicle would know for sure if a part installed by a mechanic 

was a cheaper imitation, copy or counterfeit than the real, authentic part. 
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These findings reflect a poll conducted in Turkey from March 1st and April 7th, 2014, by 

global research company Ipsos on behalf of Honeywell. The survey was fielded using the 

instrument Global @dvisor, an online research syndicate service that is conducted 

monthly in 24 countries via the Ipsos Online Panel system. A sample of 1,016 adults aged 

16-64 in Turkey completed the survey online. The sample was weighted to reflect the 

general population in Turkey based on the latest available census data. The precision of 

Ipsos online polls are calculated using a credibility interval with a poll of 1,000 accurate 

to +/- 3.5 percentage points. For more information on the Ipsos use of credibility 

intervals, please visit the Ipsos website. 
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For more information on this news release, please contact: 

 

Keren Gottfried 

Senior Research Manager 

Ipsos Global Public Affairs 

416-572-4481 

keren.gottfried@ipsos.com 
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