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Interviews: 1,004 adults

RBC Consumer Outlook Index Survey
CONDUCTED BY IPSOS PUBLIC AFFAIRS

These are findings of an Ipsos online poll conducted October 31-November 3, 2014. For this survey, a national sample of 1,004 adults from Ipsos’
U.S. online panel was interviewed online. Weighting then was employed to balance demographics and ensure that the sample's composition
reflects that of the U.S. adult population according to Census data and to provide results intended to approximate the sample universe.
Statistical margins of error are not applicable to online polls because they are based on samples drawn from opt-in online panels, not on random
samples that mirror the population within a statistical probability ratio. All sample surveys and polls may be subject to other sources of error,
including, but not limited to coverage error, and measurement error.

NOTE: all results shown are percentages unless otherwise labeled.

1. Generally speaking, would you say things in this country are heading in the right direction or are they off on the wrong track?
Right direction Wrong track
10/31-11/3/14 oo 38 62
0/26-29/14 1o er s 35 65
8/29-9/2/14 oo 35 65
T/25-28/14 ... 36 64
6/27-30/14 ... 32 68
5/30-6/2/14 oot 38 62
B/25-28/14 ... 35 65
3/28-31/14.. . 34 66
2/27-28/14..... . 39 61
1/30-2/2/14 . 37 63
1/2-6/14 .o 39 61
12/23/13 oot neen 36 64
10/28-25/13 cooeeeeeeeeeeeeeeeeseee e ee e ee e es e neeen 32 68
9/26-27/13 e 38 62
8/30-9/3/13 svoeeeeeeeee e ee e sr e 38 62
T/26-29/13 oo 41 59
6/27-28/13 ... 42 58
5/31-6/03/13 ..o 42 58
4/26-4/30/13 . 39 61
3/28-4/1/13... 41 59
2/28-3/3/13... . 32 68
1/ 28-27/13 oo 45 55
1/7-2/9/13 e 41 59
11/29-12/2/12.cciicieeeeee e 43 57
10/25-28/12 oo 45 55
0/27-10/1/12 oo 40 60
9769712 .t 41 59
712629712 oo 36 64
LY - L Y 37 63
5/31-6/3/12.. 36 64
4/26-29/12 ... 38 62
3/29-4/1/12 . . 34 66
B/1-A/12 e 38 62
172629712 o 35 65
12/27-29/11 oot 31 69
11/2223/11 oot reen 24 76
10/27-30/11 e 26 74
9/29-10/2/11 25 75
8/25-28/11 ... 25 75
7/28-31/11... 24 76
6/28-7/1/11.. 37 63
5/27-30/11... 38 62
4/28-5/1/11.. . 30 70
3/24-27/11 o 33 67

2/25-28/11 ..o 33 67
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Compared to six months ago... Are you NOW more or less comfortable making a major purchase decision, like a home or car?

L0 NI Y R
0/26-29/14 oo
8/29-0/2/ 1l oo evoeveeeeereeeeseeeeeeseeeeeeesese e ee e
T/25-28/14 oevooeeeeeeeseeeeeeeseeeeeeeeeee e rnes e ee s eenen
B/27-30/14 oo
5/30-6/2/ 1 evvvoeeeeeeereeeeeeeereeeeseeeseee s rses e esrseseeeeen
82528/ covooeeeeeeeeeeeeeeseeeeeeeeee e ee s
3/28-31/14 ...
2/27-28/14 ..
1/30-2/2/14..
1/2-6/14 ...
12/2-3/13... .
10/28-25/13 cevvoreveeeereeeesereseeeseeesseeesreeeseesssses e seses e
LY P10 1 SN
8/30-0/3/13 et
T/26-29/13 evvoeeereeeeseeeeeeees e e ee e s s eenen
B/27-28/13 e e s
5/31-6/03/13 ..o eesee e seeeeeeeen
F Y 1Y 10 OO
3/28-8/1/13 eveeoeeeoeeeeseeeeeeereeeeeeseee e s e
2/28-3/3/13..
1/24-27/13 ...
1/7-1/9/13.... .
11/29-12/2/12 oo resee e
10/25-28/12 cevvoeeeeeereeeeeeeeeeeesee s eesee e see s
LY 1YY a2
069712 oo
T/26-29/12 e
B/28-T/1/ 12 eveeoeeeeeeeeereeeeeeereeeeseeseeeseeeserses s eeseerseseeeeen
5/31-6/3/12..
4/26-29/12 ...
3/29-4/1/12..
3/1-4/12....
1/26-29/12 ... .
12/27-29/11 sevvoreeeeeeeeeeesereeeeeseeese e ee s e ses s renens
R X XY N
10/27-30/11 evveeeeeeereeeeeereeeeeseeese e ee e ses e
LY LY o
82528/ svvereeereeeeeeereeeeeee e seeeeeeeesese e s e eeea
T/28-31/11 oo
6/28-7/1/11..
5/27-30/11...
4/28-5/1/11..
3/24-27/11 ...
2/25-28/11... .
1/28-31/1L coeeeeeeeeeseeeeeeeeeeeeseeeeeeeeeeeee s seeses e

More Less No Not
comfortable comfortable change sure
15 36 45 4
19 35 42 3
17 36 43 4
19 38 39 5
14 42 41 2
18 37 40 4
12 40 44 4
18 36 40 6
14 33 49 3
16 36 45 3
16 34 47 4
11 41 45 4
10 44 42 4
14 39 44 4
14 35 48 3
18 39 39 4
19 38 39 5
19 35 40 5
16 38 43 3
20 39 37 4
13 42 40 4
19 35 40 6
15 41 40 4
14 42 40 3
15 41 39 5
16 42 37 4
18 35 43 4
15 43 38 4
16 43 37 4
14 42 40 5
16 40 40 4
15 40 40 5
15 41 41 4
11 47 39 3
13 45 38 3
8 54 34 3
7 58 31 4
9 56 31 4
8 56 33 3
8 59 31 3
9 48 38 5
13 40 43 4
8 48 41 3
12 45 37 6
12 50 34 4
11 41 42 5
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Compared to six months ago... Are you NOW more or less comfortable making other household purchases?

10/31-11/3/ 1o eeeeseeese e seeess s seessrenens
0/26-29/14 ovooeveeeeeeeer e es et s
LY XY o Y SN
T/25-28/14 oo
B/27-30/14 evvoeeeeeeeeereeeeees e eseee e s e ee e
Y=Y Y Y S
82528/ oo
3/28-31/14 ...
2/27-28/14 ...
1/30-2/2/14..
1/2-6/14 ...
12/2-3/13... .
10/24-25/13 oo eeeee e
0/26-27/13 seveoeeereeeeeeeeeeeseeeeeeseee et se
8/30-0/3/13 oo eeeeseeeeeeeseeee e sese e seeee
T/26-29/13 e e s
B/27-28/13 eveoeeereeeeseeeeeeeseeeeeeseee e ses s e eenen
5/31-6/03/13
4/26-4/30/13
3/28-4/1/13..
2/28-3/3/13..
1/24-27/13 ...
1/7-1/9/13.... .
11/29-12/2/12 cseeoeeeeeeeseeeeeeeneeeseeeee e seseses e eeses e
10/25-28/12 cevvoreveeeeereeeeseeeseeeseeesseeseseeeeseeseresesseseeesessenees
0/27-10/1/12 e
069712 cvvoeveeeereeeeeeer e e e e s st s e eeeee
T/26-29/12 oo eeseee e rnes e s
B/28-7/1/12eeeoeeeeeeeeeeeeeeeseeeeeeese e
5/31-6/3/12..
4/26-29/12 ...
3/29-4/1/12..
3/1-4/12....
1/26-29/12 ... .
12/27-29/11 v eeee e sses e
11/21-23/11 oo s
o) P 10V N
0/29-10/2/1 v eeseee e ee e
8/25-28/11 coveoeeeeeeeeer e
T/28-31/1L oo eeeseee e renes e s e
6/28-7/1/11..
5/27-30/11...
4/28-5/1/11.. .
3/28-27/11 oot s e s e
2/25-28/11 oo
1/28-31/1L coeeeeeeeeeseeeeeeeeeeeeseeeeeeeeeeeee s seeses e

More Less No Not
comfortable comfortable change sure
19 28 50 3
24 27 47 2
22 26 49 3
27 26 44 3
21 28 48 3
23 27 48 3
20 26 52 2
22 29 45 3
21 24 52 1
22 27 49 2
19 26 53 2
16 30 51 2
14 36 47 3
20 28 48 3
20 27 50 3
23 28 45 4
25 29 42 4
27 28 41 4
24 27 46 3
29 29 40 2
17 34 46 3
25 28 42 5
21 31 45 3
21 31 45 3
24 28 45 3
25 31 42 2
26 25 45 4
21 31 44 3
23 34 41 2
20 31 46 3
25 29 43 3
20 34 42 3
19 29 50 3
19 36 44 1
19 35 44 2
14 43 42 2
11 46 40 3
14 43 40 3
11 44 43 2
11 45 40 4
13 34 48 4
18 31 49 2
14 37 46 2
20 33 42 6
18 36 41 4
16 34 45 5
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3A. Compared to six months ago... are you NOW more or less confident about job security for yourself, your family and other people you
know personally?

More No Not
confident Less confident change sure
10/3111/3/ Lot neaeen 16 33 46 4
9/26-29/14 ..o 21 34 42 4
8/29-9/2/14 ..ot 18 32 46 4
T/25-28/14 .ot 21 34 40 4
6/27-30/14 ... 17 36 43 4
5/30-6/2/14.. 18 38 40 4
4/25-28/14 ... 14 39 43 4
3/28-31/14... 17 38 40 5
2/27-28/14 ... " 15 33 49 3
1/30-2/2/1h ittt 16 34 45 4
17276/ 14 ettt ettt es e 17 31 48 3
12/2-3/13 e 14 37 45 4
10/24-25/13 .o 10 43 41 5
9/26-27/13 .ot 16 36 44 4
8/30-9/3/13 s 15 32 49 4
7/26-29/13 ... 17 35 42 5
6/27-28/13 ... 18 34 42 6
5/31-6/03/13 19 35 41 5
4/26-4/30/13.... 18 38 40 4
3/28-4/1/13.. . 19 34 42 5
2/28-3/3/13 oot 13 41 42 4
1/24-27/13 .o 21 35 38 5
1/7-2/9/13 e 17 39 40 3
11/29-12/2/12 oo 18 39 39 4
10/25-28/12 . 18 37 39 5
9/27-10/1/12 i 18 37 42 2
9/6-9/12 ....... 22 32 42 5
7/26-29/12 ... 18 42 37 3
6/28-7/1/12.. " 17 39 40 5
5/316/3/12 oo 15 42 40 3
B/26-29/12 .ot 18 37 41 4
3/29-A/1/12 . 16 39 40 5
B/1-8/12 ot 15 34 47 -
172629712 oo 15 43 40 3
12/27-29/11 e 16 38 42 4
11/21-23/10 oo 10 47 38 5
10/27-30/11 oo 9 52 35 4
9/29-10/2/11 11 53 33 4
8/25-28/11 ... 8 50 39 3
7/28-31/11... . 10 47 39 4
6/28-T/1/1T ot 10 40 42 7
5727-30/11 .o 17 41 38 4
B/28-5/1/ 1L 9 42 44 4
3/248-27/11 oo 14 42 38 5
2/25-28/11 .o 13 46 37 4
1/28-31/11 oo 14 44 38 4
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3B. Compared to six months ago... are you NOW more or less confident of your ability to invest in the future, including your ability to
save money for your retirement or your children’s education?

More No Not
confident Less confident change sure
10/31-11/3/1uceiieeeeeeeeee et 17 36 43 4
9/26-29/14 ..o 20 37 39 4
8/29-9/2/ 1 .ot 17 36 43 4
T/25-28/14 .o 22 40 33 5
6/27-30/14 .o 19 39 38 4
5/30-6/2/14.. 18 39 37 6
4/25-28/14 ... 17 41 40 3
3/28-31/14 ... 19 41 34 5
2/27-28/14 ... 16 36 45 3
1/30-2/2/14.. . 16 40 40 4
1/26/14 .ottt 18 35 43 3
12/2-3/13 e 14 39 42 4
10/28-25/13 .o 11 41 41 6
9/26-27/13 .ot 17 39 38 7
8/30-9/3/13 et 14 37 44 4
712629713 e 17 39 39 5
6/27-28/13 ... 19 38 36 7
5/30-6/03/13.... 20 39 36 5
4/26-4/30/13 19 39 39 3
3/28-4/1/13.. 21 37 38 4
2/28-3/3/13.. . 15 42 39 4
1/28-27/13 oo 20 39 36 5
1/7-1/9/13 et 17 43 36 4
11/29-12/2/12 et 16 44 35 5
T0/25-28/12 oot 18 40 37 5
0/27-10/1/12 e 18 42 35 4
/69712 .ot 20 38 37 6
7/26-29/12... 19 45 31 6
6/28-7/1/12.. 15 45 34 6
5/31-6/3/12.. 15 45 35 4
4/26-29/12 ... 19 41 36 5
3/29-4/1/12.. . 19 43 34 4
B/LB/12 e 15 43 36 5
1/26-29/12 oottt 13 47 34 5
12/27-29/11 oot 14 46 35 5
11/21-23/10 oot 9 56 30 5
10/27-30/11 oottt 7 55 32 6
9/29-10/2/11 9 59 28 4
8/25-28/11 ... 8 59 30 3
7/28-31/11... 9 54 32 6
6/28-7/1/11.. . 10 47 35 8
5727-30/11 oot 18 41 36 5
B/28-5/1/ 11ttt 11 47 38 4
3/28-27/11 oot 14 43 37 6
272528711 .ot 14 51 30 6
e L SRR 13 46 36 5
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Thinking of the last six months, have you, someone in your family or someone else you know personally lost their job as a result of

economic conditions?

10/31-11/3/14 oo
0/26-29/14 ..o
LY LR Y N
T/25-28/1 cooeeeeeeeeeseeeeeeeseeeee et es e serenn
6/27-30/14 c.oeeoeeeeeeeeeeeeeee e
B8/27-30/14 vereeoeeeeeeeeeeeeeeeseeeee e es s ee e es e serenn
5/30-6/2/14...
4/25-28/14 ...
3/28-31/14...
2/27-28/14...
1/30-2/2/14.. .
Y L R
127253713 eoevoeeeeeeeeeeeseeee e et
10/28-25/13 e eeee e
0/26-27/13 oo en e
8/30-0/3/13veeeeeereeeeereeeeeeeseee e se s ee s ee e es e
7/26-29/13 oo
6/27-28/13...
5/31-6/03/13...
4/26-30/13 ...
3/28-4/1/13..
2/28-3/3/13.. .
Ny L SO
Y e T
11/29-12/2/12 oo
10/25-28/12 evvoevereeeeseeeseeeseeeeeseeseeses e seeeses s ee e
0/27-10/1/12eeeeeeeeeeeseeeeeeeeseeeee e esees e sesesee e
0/6-9/12 oo en e
7/26-29/12....
6/28-7/1/12..
5/31-6/3/12.. .
82629712 evvoeeeeeeeeeeeeeeeeeeseee e es e
YL Y L L N
Y Y OO
/2629712 cooeeeeeeeeeeeeeeeeee e ee e
12/27-29/11 eveeeeveeeeeeeeeeees e see e ee s ee e
11/21-23/11 oo
10/27-30/L1 eeeeeeerereeeeeeeees e eeeseesee e esre s ee e ae e
9/29-10/2/11
8/25-28/11 ...
7/28-31/11...
6/28-7/1/11.. .
5/27-30/11 covoeeeereeeeeeeeeeeeese e eeere e
F Y LBy L s DO
3/28-27/1L oo ee e
2/25-28/1L oo s e e ee e
1/28-31/1L oot eeseee e ese e seee

Yes

26
24
24
34
29
29
30
28
33
24
31
25
27
31
28
29
36
34
32
33
35
32
39
34
36
35
32
36
41
38
38
41
39
34
42
38
46
42
46
37
37
38
38
42
43
44
45
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Are you, or is anyone in your household currently worried about losing their job or being laid off?

10/31-11/3/14 oo
0/26-29/14 ..o
LY LR Y N
T/25-28/1 cooeeeeeeeeeseeeeeeeseeeee et es e serenn
6/27-30/14 c.oeeoeeeeeeeeeeeeeee e
5/30-6/2/ 1o eeeeseeeeeeseeesereese e sesee s eees e serenn
4/25-28/14 ...
3/28-31/14 ...
2/27-28/14...
1/30-2/2/14-.
1/2-6/14 ... .
Y Y SRR
10/28-25/13 evoeevereeeseeeseeeseeee s reses e es e
0/26-27/13 oo en e
8/30-0/3/13 e sen e eeeeae
T726-29/13 coevoeeeeeeeeeeeeseeeeeeeeeeeeses e ee s eees
B/27-28/13 weeoeeeeeeeeeeeeeeeeseeeeee e
5/31-6/03/13
4/26-30/13 ...
3/28-4/1/13..
2/28-3/3/13..
1/24-27/13 ... .
Y L T T
11/29-12/2/12 oo
10/25-28/12 v sese e e
0/27-10/1/12eeveeeevereeeeseeeeeevereeeeseesseresesesseseseseseseseseeeesene
0/6-9/12 oo e es e
7/26-29/12 oo
6/28-7/1/12..
5/31-6/3/12..
4/26-29/12 ... .
YL Y L L N
Y Y N
/2629712 oo eee e
12/27-29/11 evvoeeeeeeeeeeeeeees e se e e e
11/20-23/11 oo ee e es s ee e
10/27-30/11 oo ses e
0/29-10/2/1 e eveeevereeeeseeeeeeeeseeeeeseeesereseseseeseseseseseseseseeeene
82528/ vvooeeeesereeeeeeseeeseeeseee e ee s s e ee e eseeeeenn
7/28-31/11...
6/28-7/1/11..
5/27-30/11... .
F Y LBy L s DO
3/28-27/11 oo
2/25-28/11 coeeoeeeeeeeeeeeeeeeeeeeeee e e e e ee e
LY I L

Yes

23
22
22
25
23
25
26
23
22
24
25
26
25
23
24
29
26
29
26
24
29
25
27
31
28
28
26
30
29
29
28
27
26
32
29
34
32
34
28
31
25
25
28
29
32
32
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7. Rate the current state of the economy in your local area using a scale from 1 to 7, where 7 means a very strong economy today and
1 means a very weak economy.

10/31-11/3/14 ...
9/26-29/14 coooeveeererenne.
8/29-9/2/14 e,
7/25-28/14 oo,
6/27-30/14 evvverreeerreennn,
5/30-6/2/14 ...
4/25-28/14..
3/28-31/14..
2/27-28/14..
1/30-2/2/14
1/2-6/14 oo,
12/2-3/13 v,
10/24-25/13 c.ooevreran.
9/26-27/13 oo,
8/30-9/3/13 ..o,
7/26-29/13 oo,
6/27-28/13.....
5/31-6/03/13 .
4/26-30/13.....
3/28-4/1/13 ...
2/28-3/3/13 ...
1/28-27/13 oo,
1/7-1/9/13 oo,
11/29-12/2/12 cooveven..
10/25-28/12 ccoovvvereveeenen,
9/27-10/1/12 wevoreverrenn..
9/6-9/12 .o,
7/26-29/12..
6/28-7/1/12 ...
5/31-6/3/12 ...
8/26-29/12 oo,
3/29-8/1/12 coovvvorrrerennn,
3/14/12 oo,
1/26-29/12 ovvoeeereereenen,
12/27-29/11 oo,
11/21-23/11 coooeerren.
10/27-30/11........
9/29-10/2/11 ......
8/25-28/11 oo,
7/28-31/11.....
6/28-7/1/11 ...
5/27-30/11 cevveereerrrnan.
4/28-5/1/11 e,
3/24-27/11 oo,
2/25-28/11 eovvoveveerereenen,
1/28-31/11 v,

IN

1o

(o)}

WuUuumuuubpbh,WWwWbhouoowuud oo dbhoOU U OO NNOWOWNOWOLNOD
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21
28
27
28
26
26
22
24
22
23
22
22
23
23
23
24
24
23
23
23
23
21
19
20
20
20
20
16
16
19
18
18
16
18
13
13
15
14
12
15
14
14
19
15
18

IS

28
30
28
28
28
27
27
27
30
29
29
32
27
30
32
28
27
31
28
31
29
27
24
29
27
26
26
25
27
28
26
25
30
28
25
26
26
25
23
24
31
31
27
24
28
27

18
17
20
18
19
16
20
19
20
18
19
20
19
17
17
18
16
21
21
16
19
22
22
21
20
23
22
23
22
24
21
23
22
22
25
23
24
23
24
25
20
22
22
19
22
20

IN

=

00 WY WVWULoO WO NGO

2O OVOOONNUUEUNNOOOONOOWOWOLO N
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8. Rate your current financial situation, using a scale from 1 to 7, where 7 means your personal financial situation is very strong today

and 1 means it is very weak.

10/31-11/3/14 ...
9/26-29/14 coooeveeererenne.
8/29-9/2/14 e,
7/25-28/14 oo,
6/27-30/14 evvverreeerreennn,
5/30-6/2/14 ...
4/25-28/14..
3/28-31/14..
2/27-28/14..
1/30-2/2/14
1/2-6/14 oo,
12/2-3/13 v,
10/24-25/13 c.ooevreran.
9/26-27/13 oo,
8/30-9/3/13 ..o,
7/26-29/13 oo,
6/27-28/13.....
5/31-6/03/13 .
4/26-30/13.....
3/28-4/1/13 ...
2/28-3/3/13 ...
1/28-27/13 oo,
1/7-1/9/13 oo,
11/29-12/2/12 cooveven..
10/25-28/12 ccoovvvereveeenen,
9/27-10/1/12 wevoreverrenn..
9/6-9/12 .o,
7/26-29/12..
6/28-7/1/12 ...
5/31-6/3/12 ...
8/26-29/12 oo,
3/29-8/1/12 coovvvorrrerennn,
3/14/12 oo,
1/26-29/12 ovvoeeereereenen,
12/27-29/11 oo,
11/21-23/11 coooeerren.
10/27-30/11........
9/29-10/2/11 ......
8/25-28/11 oo,
7/28-31/11.....
6/28-7/1/11 ...
5/27-30/11 cevveereerrrnan.
4/28-5/1/11 e,
3/24-27/11 oo,
2/25-28/11 eovvoveveerereenen,
1/28-31/11 v,

IN

1o

00 W OoWOoO WNWWHA~UM

20
24
24
23
23
24
24
24
26
21
22
24
20
22
23
26
21
24
24
26
22
20
19
19
19
19
19
19
18
19
23
18
20
20
20
17
16
18
16
19
20
21
20
19
18
20

IS

28
24
25
24
27
21
24
25
29
27
27
27
25
23
28
23
24
25
27
26
25
24
27
28
23
28
26
22
27
22
24
25
25
21
25
25
25
22
26
24
26
25
25
28
24
25

15
14
14
14
17
16
14
15
12
14
14
17
15
15
14
15
15
17
15
13
17
16
16
18
17
17
18
18
19
17
17
19
20
19
17
23
21
20
19
19
18
23
19
17
19
15

10
10
11
10
10
10
11
10

o

12
11

12
10

o]

10
12
10
11
14
13
11
13
10
15
15
11
11
14
12
16
15
13
13
15
13
11
12
13
14
13
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9. Thinking about the next 30 days, do you think it will be a good time or a bad time to invest in the stock market?
Good time Bad time Not sure

10/31-11/3/14 s 25 24 51
9/26-29/14 ... 21 29 50
8/29-9/2/1h oot 21 24 55
T/25-28/14 e 23 27 50
6/27-30/14 ..o 21 25 54
5/3076/2/14 eereeeeeeeeeeeeeeeeseeeeeesees et s eeee e sene st eee e e 20 27 53
4/25-28/14 .... 18 31 51
3/28-31/14 ... 20 29 52
2/27-28/14 .... 24 24 52
1/30-2/2/14-... 21 27 51
1/2-6/14 .... . 22 26 52
12/2-3/13 s 25 27 49
10/24-25/13cceceeeeeeeeee et 22 31 46
9/26-27/13 ..o 22 27 51
8/30-9/3/13 ... 18 30 52
772629713 ..o 23 27 50
6/27-28/13 ..o 22 29 48
5/31-6/03/13. 23 27 50
4/26-30/13 .... 24 27 49
3/28-4/1/13... 23 26 51
2/28-3/3/13... 19 30 51
1/24-27/13 ... . 24 27 49
/7179713 et 20 33 47
11/29-12/2/12 it 15 38 47
10/25-28/12..ceiiiiieieieieieeeese s 14 36 50
0/27-10/1/12 oo 16 34 50
9769712 e 20 35 45
772629712 .o 14 39 47
6/28-7/1/12... 18 38 44
5/31-6/3/12... 14 41 45
4/26-29/12 .... . 22 31 47
3/29-B/1/12 oo 18 33 49
B/LB/12 oot 22 32 46
1/26-29/12 .o 18 30 52
12/27-29/1 et 19 34 47
12/21-23/1 e 12 47 41
10/27-30/1 1t 16 44 40
9/29-10/2/11 oo sre s 16 45 40
8/25-28/11 v 22 40 39
7/28-31/11 ... 12 52 36
6/28-7/1/11... 14 35 51
5/27-30/11 .... . 16 32 52
B/28-5/1/11 .o 16 34 50
3/28-27/11 o 18 31 52
2/25-28/11 vttt 18 39 44

1/28-3L/11 e 22 29 48
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Thinking of the next 30 days, do you think it will be a good time to buy real estate, such as a house, vacation property or investment

property?
Yes No Not sure
10/31-11/3/14 s 28 38 34
9/26-29/14 ..o 30 38 32
8/29-9/2/14 ..o 28 37 35
T/25-28/14 ...t 34 34 32
6/27-30/14 ..o 26 36 37
5/30-6/2/14... 31 33 36
4/25-28/14 .... 29 39 31
3/28-31/14 ... 29 37 34
2/27-28/14 .... 30 32 38
1/30-2/2/14... 29 33 38
1/26/14 .o 25 35 40
12/2-3/13 e 32 34 34
10/28-25/13..cceiieieeeeee s 28 39 34
9/26-27/13 ..o 30 34 36
8/30-9/3/13 .t 33 33 34
7/26-29/13 ..o 31 35 34
6/27-28/13 .... 32 35 33
5/31-6/03/13. 37 34 30
4/26-30/13 .... 33 34 33
3/28-4/1/13... 34 35 31
2/28-3/3/13... 32 36 31
1/28-27/13 oo 32 33 35
1/7-1/9/13 s 30 38 32
11/29-12/2/12 .ot 27 43 30
10/25-28/12.ccciieeieieeeeieeee s 30 40 31
9/27-10/1/12 .o 35 39 26
9/6-9/12 e 34 35 31
7/26-29/12 30 42 28
6/28-7/1/12... 34 36 29
5/31-6/3/12... 31 39 30
B/26-29/12 .ot 32 40 28
31298/ 112 oot 31 38 30
B/1-B]12 o 33 38 30
1/26-29/12 et 36 37 27
12/27-29/10cciieieeeeee s 32 40 28
11/21-23/1 0 s 27 47 26
10/27-30/1 1ot 30 45 25
9/29-10/2/11 ettt 33 44 23
8/25-28/11 ... 33 41 26
7/28-31/11 ... 27 45 29
6/28-7/1/11... 28 40 32
5/27-30/11 .t 29 39 33
B/28-5/1/11 .o 29 39 31
31282711 et 31 39 30
2/25-28/11 .ottt 34 38 28
1/28-31/11 e 32 37 31
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11. Thinking of the next twelve months, how do you expect the prices of the following to change?
Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease

Homes for sale in your

neighborhood

10/31-11/3/14 oo, 8 40 37 13 2 47 15
9/26-29/14 ..o 11 37 36 13 2 49 15
8/29-9/2/14....ccueeeeieeereeenn 11 39 36 10 2 51 13
7/25-28/14 ... 12 40 34 12 2 52 14
6/27-30/14... 14 40 35 9 3 54 12
5/30-6/2/14.. 14 43 32 10 2 57 11
4/25-28/14... 16 41 30 11 2 57 13
3/28-31/14... . 12 41 34 12 2 53 13
2/27-28/14 ..o 11 40 39 9 2 50 11
1/30-2/2/ 18 oo 9 45 34 8 3 55 11
1/2-6/14 ..o 10 40 39 9 2 50 11
12/2-3/13 e 12 43 33 9 3 55 12
10/24-25/13 ..o 15 39 32 11 2 54 14
9/26-27/13 ..o 16 39 34 9 2 55 12
8/30-9/3/13.. 14 41 31 12 2 55 13
7/26-29/13 ... 18 39 32 9 2 57 11
6/27-28/13... 20 36 30 11 3 56 14
5/31-6/03/13... 17 42 29 12 1 58 13
4/26-30/13... . 13 38 34 11 3 51 14
3/28-8/1/13 oo, 16 38 31 12 3 54 15
2/28-3/3/13.c.cciieeeee 12 37 36 12 3 49 15
1/24-27/13 ..o 12 35 37 14 3 46 17
1/7-1/9/13 oo 11 34 39 13 3 46 15
11/29-12/2/12.cccciiiciricne 12 32 36 15 4 45 20
10/25-28/12 ..o 10 34 35 17 4 44 21
9/27-10/1/12 9 32 37 17 4 41 22
9/6-9/12.... 11 32 37 16 4 43 20
7/26-29/12... . 12 28 35 20 5 40 24
6/28-7/1/12 oo 10 29 36 20 5 39 25
5/31-6/3/12..cccuecueciiieieeeereenn 11 30 38 17 5 40 22
4/26-29/12 .o 9 27 41 19 4 36 24
3/29-4/1/12 .. 11 26 36 22 4 37 27
3/1-8/12 e 10 23 39 24 4 33 28
1/26-29/12 ..o 8 21 40 23 7 29 31
12/27-29/11 e 7 23 39 26 5 30 31
11/21-23/11 oo 8 21 39 26 6 29 33
10/27-30/11.... 6 20 35 30 8 27 38
9/29-10/2/11... 8 19 34 30 8 27 39
8/25-28/11... . 8 17 36 30 9 24 39
7/28-31/11 .o 10 19 38 23 10 29 33
6/28-7/1/11.ccceeeieiieeeeeee 7 24 39 23 7 31 30
5/27-30/11 ccvinieeeeeeeeeeerenn 9 22 40 22 7 31 29
8/28-5/1/1 oo 12 18 38 25 7 30 32
3/24-27/11 .o 8 22 36 27 7 30 34
2/25-28/11 e 9 26 37 22 7 34 28
1/28-31/11 oo 7 21 43 24 6 28 30
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Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Food and groceries
10/31-11/3/14 oo, 22 50 22 5 2 72 6
9/26-29/14 ..o 27 50 19 3 1 77 4
8/29-9/2/14.....oouoiieee 29 49 18 3 1 78 4
7/25-28/14 ..o 31 50 15 3 1 81 4
6/27-30/14 ..o 33 49 15 2 2 82 4
5/30-6/2/14.....c.oouniiiiiiiene 33 51 12 3 1 84 4
4/25-28/14 ..o 38 47 11 3 1 85 3
3/28-31/14... 37 48 13 2 1 85 2
2/27-28/14... 32 46 20 3 * 78 3
1/30-2/2/14.. 29 48 20 3 * 78 3
1/2-6/14 .... . 24 51 21 2 1 76 3
12/2-3/13..... . 24 53 20 2 1 77 2
10/24-28/13 ... 26 48 22 3 * 75 3
9/26-27/13 ..o 26 50 19 3 2 76 5
8/30-9/3/13 e 30 50 17 1 * 81 2
7/26-29/13 ..o 31 46 19 2 1 77 4
6/27-28/13 oo 32 46 18 2 1 78 3
5/31-6/03/13 29 51 16 3 1 80 3
4/26-30/13 ... 30 49 18 2 * 79 3
3/28-4/1/13.. 32 47 17 2 1 80 3
2/28-3/3/13.. 41 44 13 2 * 85 2
1/24-27/13... 33 46 18 3 1 79 4
1/7-1/9/13.... . 39 44 13 3 1 83 4
11/29-12/2/12 oo 33 48 16 3 1 80 4
10/25-28/12 oo 35 43 17 4 1 78 5
9/27-10/1/12 .o 39 45 14 2 1 84 2
9/6-9/12 .o 41 42 13 3 1 83 4
7/26-29/12 oo 44 39 13 2 1 84 4
6/28-7/1/12.c.coviiieirieeeieeee 24 50 21 3 1 74 4
5/31-6/3/12.. 28 49 18 4 1 77 5
4/26-29/12... 34 47 16 2 1 81 2
3/29-4/1/12.. 39 47 12 3 0 85 3
3/1-4/12.... 40 45 13 1 1 85 2
1/26-29/12 ... . 32 52 14 1 0 84 1
12/27-29/11 .o 32 48 18 2 0 79 2
11/21-23/11 ot 35 49 14 1 0 84 2
10/27-30/11 ccveeeeeeeeeeeeeeen 34 51 13 1 0 85 2
9/29-10/2/11 .o 35 49 13 3 0 84 3
8/25-28/11 ..o 38 45 15 1 1 83 2
7/28-31/11 i 38 45 15 1 * 83 2
6/28-7/1/11.. 38 45 14 3 1 82 4
5/27-30/11... 40 42 14 2 1 82 3
4/28-5/1/11.. . 48 40 9 2 1 88 3
3/24-27/11 oo 45 42 10 2 1 87 4
2/25-28/11 .o 45 43 12 * * 88 1
1/28-31/11 oo 34 48 16 2 -- 82 2
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Major Major
increase in Minor No change Minor decrease in Total Total
price increase in price decrease price increase decrease
Gasoline and fuel prices
10/31-11/3/14 oo, 15 33 18 29 5 48 34
9/26-29/14 ..o, 25 40 21 14 1 65 15
8/29-9/2/14...cociie 28 42 19 10 1 71 10
7/25-28/14 ..o 35 45 15 5 1 79 6
6/27-30/14 ..o 42 40 13 3 3 82 5
5/30-6/2/14.....c.oouniiiiiiiene 38 42 13 5 1 81 6
4/25-28/14 ..o 46 40 9 4 1 86 5
3/28-31/14... 40 43 13 4 * 83 4
2/27-28/14... 35 43 18 3 * 79 3
1/30-2/2/14.. 28 44 21 6 * 72 7
1/2-6/14 .... . 25 48 18 8 2 72 10
12/2-3/13..... . 23 46 20 11 1 68 11
10/24-25/13 ..o 28 40 20 11 2 67 12
9/26-27/13 ..o 30 41 19 10 1 70 11
8/30-9/3/13 e 41 41 13 5 1 82 5
7/26-29/13 ..o 46 35 14 3 2 81 4
6/27-28/13 oo 40 36 17 6 1 77 7
5/31-6/03/13 37 43 13 6 1 80 7
4/26-30/13 ... 36 39 15 10 1 75 10
3/28-4/1/13.. 40 40 12 7 1 80 8
2/28-3/3/13.. 57 28 10 4 1 85 5
1/24-27/13... 34 42 14 8 1 76 9
1/7-1/9/13.... . 34 42 15 8 1 76 9
11/29-12/2/12. e 37 38 15 9 1 75 10
10/25-28/12 oo 36 35 12 15 2 71 17
9/27-10/1/12 .o 44 37 12 8 -- 81 8
9/6-9/12 .o 52 30 10 7 1 81 8
7/26-29/12 oo 44 39 10 5 2 83 7
6/28-7/1/12.c.coviiieirieeeieeee 25 35 16 21 3 60 24
5/31-6/3/12.. 38 34 14 12 2 72 14
4/26-29/12 ... 47 33 10 9 1 80 9
3/29-4/1/12.. 68 21 6 3 2 89 5
3/1-4/12.... 73 15 9 2 1 88 3
1/26-29/12 ... . 51 37 7 5 0 88 5
12/27-29/11 .o 31 44 16 8 1 76 9
11/21-23/11 ot 37 40 14 9 0 77 9
10/27-30/11 ccveeeeeeeeeeeeeeen 34 44 12 9 1 78 10
9/29-10/2/11 .o 33 39 10 17 0 72 18
8/25-28/11 ..o 34 37 17 11 1 71 12
7/28-31/11 i 47 35 11 7 1 82 7
6/28-7/1/11.. 33 33 15 17 1 67 18
5/27-30/11... 48 27 10 12 3 75 15
4/28-5/1/11.. . 76 14 7 2 2 90 3
3/24-27/11 oo 72 19 6 2 2 90 4
2/25-28/11 .o 79 14 6 1 * 93 1
1/28-31/11 oo 58 30 10 2 -- 88 2
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Consumer electronics (TVs,
computers, music players, etc.)

10/31-11/3/

14

9/26-29/14 oo
8/29-9/2/14 ..o,
7/25-28/18 v
6/27-30/14 oo
5/30-6/2/ 1o

4/25-28/14...
3/28-31/14...
2/27-28/14 ...
1/30-2/2/14-.

1/2-6/14...
12/2-3/13.
10/24-25/1
9/26-27/13

3

8/30-9/3/13...ccciiiiii

7/26-29/13
6/27-28/13

5/31-6/03/13

4/26-30/13

3/28-4/1/13..
2/28-3/3/13..

1/24-27/13
1/7-1/9/13
11/29-12/2
10/25-28/1

/12 eeeeeeereeeseeeeeeeneees
2 e

0/27-10/1/12.evvereeeereeeeeeereersseenens

9/6-9/12...
7/26-29/12

6/28-7/1/12..
5/31-6/3/12..
4/26-29/12 ...
3/29-4/1/12..

3/1-4/12...
1/26-29/12
12/27-29/1
11/21-23/1
10/27-10/3

Lo
Lo
0/11 i

9/29-10/2/11...cccuviiiiiiie

8/25-28/11
7/28-31/11

6/28-7/1/11..

5/27-30/11

4/28—5/1/11...................................:

3/24-27/11
2/25-28/11
1/28-31/11

Major Major
increase in Minor No change Minor decrease in
price increase in price decrease price
10 32 41 15 1
11 41 37 11 *
11 40 38 10 1
12 45 32 10 1
13 49 30 7 1
12 44 31 13 *
13 45 31 9 2
12 41 38 9 *
10 40 39 10 *
11 36 38 14 *
9 43 36 12 1
10 37 39 13 1
13 39 36 12 1
14 37 34 13 1
15 42 34 9 1
14 37 36 10 2
19 36 36 8 1
12 42 35 11 *
16 37 35 10 2
14 41 35 10 1
14 40 35 10 *
14 37 34 14 1
14 38 34 12 1
17 36 32 14 1
14 39 33 12 1
13 41 33 11 1
14 37 36 12 1
16 42 31 9 2
12 35 41 12 0
15 38 34 12 1
14 39 33 13 1
16 39 32 12 1
13 42 32 11 1
12 36 33 19 1
11 34 36 18 2
11 36 32 21 1
12 40 32 14 1
13 42 29 15 1
16 37 34 11 1
16 37 35 11 1
14 38 34 12 1
15 38 34 12 1
21 41 30 8 1
18 41 26 13 2
16 42 29 14 *
11 37 37 15 1

Total Total
increase decrease
43 17
52 11
51 11
57 11
61 8
56 14
58 11
53 9
50 10
47 15
52 12
47 14
52 13
51 15
56 9
51 12
55 9
54 12
54 11
54 11
55 11
51 15
53 13
53 15
53 13
54 12
51 13
58 10
47 12
53 13
53 14
55 12
56 12
47 19
44 20
47 21
53 16
55 16
53 13
53 12
53 13
52 13
61 9
59 15
57 14
48 16
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Durable goods (automobiles,
appliances, furniture, etc.)

10/31-11/3/

14

9/26-29/14 oo
8/29-9/2/14 ..o,
7/25-28/18 v
6/27-30/14 oo
5/30-6/2/ 1o

4/25-28/14...
3/28-31/14...
2/27-28/14 ...
1/30-2/2/14-.

1/2-6/14...
12/2-3/13.
10/24-25/1
9/26-27/13

3

8/30-9/3/13...ccciiiiii

7/26-29/13
6/27-28/13

5/31-6/03/13

4/26-30/13

3/28-4/1/13..
2/28-3/3/13..

1/24-27/13
1/7-1/9/13
11/29-12/2
10/25-28/1

/12 eeeeeeereeeseeeeeeeneees
2 e

0/27-10/1/12.evvereeeereeeeeeereersseenens

9/6-9/12...
7/26-29/12

6/28-7/1/12..
5/31-6/3/12..
4/26-29/12 ...
3/29-4/1/12..

3/1-4/12...
1/26-29/12
12/27-29/1
11/21-23/1
10/27-30/1

Lo
Lo
Lo

9/29-10/2/11...cccuviiiiiiie

8/25-28/11
7/28-31/11

6/28-7/1/11..

5/27-30/11

4/28—5/1/11...................................:

3/24-27/11
2/25-28/11
1/28-31/11

Major Major
increase in Minor No change Minor decrease in
price increase in price decrease price
12 43 35 8 2
14 48 32 5 1
13 49 33 5 1
15 51 29 5 1
16 52 26 5 1
15 49 29 6 1
18 51 26 4 *
16 49 31 4 *
14 47 35 3 *
13 44 37 5 *
13 45 36 5 1
12 49 34 4 1
17 45 34 4 *
16 45 33 6 1
18 48 31 3 *
18 43 33 4 2
20 41 33 4 2
16 45 33 6 *
19 44 31 6 1
16 47 31 5 1
20 47 29 4 *
16 48 30 5 1
18 46 31 5 -
19 43 30 7 1
17 42 35 5 1
17 46 31 6 1
18 44 31 6 -
19 46 28 6 1
14 42 38 6 1
17 43 34 5 1
18 43 35 4 --
24 42 29 4 1
18 47 29 4 1
13 45 35 8 0
15 46 33 5 1
16 46 29 8 1
16 48 28 7 1
17 43 31 8 1
19 41 32 6 1
21 43 30 6 1
18 44 31 6 1
17 45 31 6 1
25 43 28 4 1
21 48 24 5 2
20 46 29 5 *
15 46 35 4 1

Total
increase

Total
decrease

55
62
62
66
68
64
70
65
61
57
58
61
62
61
66
61
61
61
62
63
67
63
64
62
60
63
62
65
55
60
61
66
66
58
61
62
64
60
61
64
62
63
67
70
66
60

[uny
o
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13. Now look ahead at the next six months. How likely is it that you, someone in your family or someone else you know personally will
lose their job in the next six months as a result of economic conditions?

Extremely Somewhat Not very Not at all I Total not
likely Very likely likely likely likely Not sure i Total likely likely
I
10/31-11/3/14............ 6 8 18 29 24 15 | 13 53
9/26-29/14 ............... 4 7 19 30 23 17 : 12 52
8/29-9/2/14............. 4 7 20 28 23 18 | 11 51
7/25-28/14................ 4 10 21 29 20 16 i 14 49
6/27-30/14 ............... 4 6 21 31 21 17 : 11 52
5/30-6/2/14... 5 7 20 31 20 18 I 11 50
4/25-28/14 .... 6 7 19 30 22 16 I 13 52
3/28-31/14 ... 6 8 22 27 20 17 : 14 47
2/27-28/14 .... 4 6 19 28 23 20 : 10 51
1/30-2/2/14... . 5 10 21 27 19 18 ! 16 46
1/2-6/14 ... 5 5 20 29 21 21 ! 10 50
12/2-2/13 ... 4 6 22 33 19 17 : 10 52
10/24-25/13 ............. 6 7 24 25 20 19 ! 13 45
9/26-27/13 ............... 4 7 20 26 23 20 ! 11 49
8/30-9/3/13.............. 5 7 24 29 19 16 : 12 48
7/26-29/13 ............... 7 10 22 25 18 19 ! 16 43
6/27-28/13 .... 9 8 19 28 19 18 I 17 46
5/31-6/03/13. 5 8 22 32 16 17 ! 13 48
4/26-30/13 .... 6 10 20 28 20 17 I 16 48
3/28-4/1/13... 5 7 25 26 21 16 12 46
2/28-3/3/13... . 7 10 26 21 19 17 17 40
1/24-27/13 ... 8 10 20 27 17 18 18 44
1/7-1/9/13..cueen. 6 8 23 28 17 19 14 44
11/29-12/2/12.......... 6 10 23 28 16 16 16 44
10/25-28/12 ............. 6 9 24 28 17 17 15 45
9/27-10/1/12............ 5 9 21 28 16 20 14 44
9/6-9/12 .cuveeveennne 5 9 25 26 19 16 14 45
7/26-29/12. 7 9 26 24 18 15 1 17 42
6/28-7/1/12... 6 10 22 25 18 18 | 16 43
5/31-6/3/12... . 6 9 27 24 17 16 i 15 41
4/26-29/12 .............. 6 10 27 26 15 15 | 16 41
3/29-4/1/12............. 5 9 22 26 16 22 i 14 42
3/1-4/12 ..o 5 10 23 26 19 17 | 15 45
1/26-29/12......c......... 7 8 27 29 14 14 I 15 44
12/27-29/11 ............. 5 8 27 28 14 18 i 13 42
11/21-23/11 ... 6 9 27 27 13 19 I 15 39
10/27-30/11...... 5 9 28 27 12 19 : 14 39
9/29-10/2/11............ 5 13 26 27 13 16 : 18 40
8/25-28/11.... 6 10 25 24 13 21 ! 17 37
7/28-31/11.... 5 10 24 25 15 21 ! 15 40
6/28-7/1/11... . 4 11 24 28 13 21 : 15 40
5/27-30/11 ......c........ 4 9 20 29 15 23 ! 13 44
4/28-5/1/11.............. 5 8 26 25 15 21 ! 14 39
3/24-27/11 ............... 7 7 24 28 16 19 : 14 43
2/25-28/11 ............... 7 11 25 25 13 18 I 18 39
1/28-31/11.....c.cu... 5 7 27 27 16 18 H 12 43
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14, Now, thinking about the next six months and making major purchases such as buying a car or household appliances, or your

vacation spending, do you expect that you and your family will be spending ...

More than last About the same as Less than
year last year last year
10/31-11/3/14 v 14 55 30
9/26-29/14 ..o, 15 56 29
8/29-9/2/14 oo, 13 58 29
7/25-28/14 .o 19 46 35
6/27-30/14...ccueieieeeeeeeeens 16 52 32
5/30-6/2/14 . 14 52 33
4/25-28/14... 17 49 34
3/28-31/14... 17 48 35
2/27-28/14... 12 53 35
1/30-2/2/14. 14 55 31
1/2-6/13 e 13 54 33
12/2-3/13 e 11 57 32
10/24-25/13 ..o 11 53 36
9/26-27/13 e 12 54 33
8/30-9/3/13 .o 13 55 32
7/26-29/13 ..o 15 50 35
6/27-28/13... 17 52 31
5/31-6/03/13.. 15 55 30
4/26-30/13...... 15 55 30
3/28-4/1/13. 15 53 32
2/28-3/3/13. 13 50 37
1/28-27/13 .., 16 47 37
1/7-1/9/13 oo 13 47 39
11/29-12/2/12 oo, 12 46 42
10/25-28/12...cccueeieeeeeiereeeenn, 15 47 37
9/27-10/1/12 oo 14 46 40
9/6-9/12 e 13 48 38
7/26-29/12... 13 46 41
6/28-7/1/12.... 15 48 38
5/31-6/3/12. 14 44 42
8/26-29/12...cccueeeeeeeeeereeenn, 12 47 42
3/29-8/1/12 oo 12 46 43
3/1-4/12eeeeeeeee e 11 45 44
1/26-29/12.cccuiceeeeeeeeeeeeeen, 11 45 43
12/27-29/11 .., 13 47 40
11/21-23/11 e 11 43 47
10/27-30/11......ccuvvennnee. 11 37 51
9/29/10/2/11 coeoeeeeeeereeeereerrres 11 42 47
8/25-28/11... 11 42 47
7/28-31/11... 9 42 49
6/28-7/1/11. 9 45 45
5/27-30/11 i 15 42 43
4/28-5/1/11 oo, 10 44 47
3/24-27/11 e, 13 43 44
2/25-28/1 1., 13 40 47

1/28-31/11...c 9 46 46
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15A. In the next six months, do you think interest rates will...
Remain
Go up Go down unchanged
10/31-11/3/14 .o, 48 10 42
9/26-29/14 ..o, 45 12 43
8/29-9/2/14 oo, 46 8 46
7/25-28/14 ..o, 51 8 41
6/27-30/10.oveeeeeeeeeeeeereese e, 49 9 42
5/30-6/2/14 . 52 8 40
4/25-28/14... 48 10 42
3/28-31/14... 54 10 36
2/27-28/14... 50 9 41
1/30-2/2/14. 50 8 42
1/2-6/13 e 54 7 38
12/2-3/13 e 51 7 41
10/24-25/13 ..o 54 10 36
9/26-27/13..cceiiiiereee 54 8 38
8/30-9/3/13 .o 57 9 35
7/26-29/13 ... 57 8 36
6/27-28/13... 61 8 32
5/31-6/03/13.. 49 8 43
4/26-30/13...... 42 9 48
3/28-4/1/13. 39 11 51
2/28-3/3/13. 41 7 52
1/28-27/13 .., 43 11 46
1/7-1/9/13 o 41 11 48
11/29-12/2/12 ..o, 41 10 48
10/25-28/12...cccueeieeeeeiereeeenn, 38 13 49
9/27-10/1/12 oo 38 13 49
9/6-9/12..coiiieeee 44 9 47
7/26-29/12... 39 16 45
6/28-7/1/12 .... 36 13 50
5/31-6/3/12. 38 12 50
4/26-29/12..cccveeeeeeeeeeeen, 40 12 47
3/29-8/1/12 oo 41 9 50
3/1-B/12.coiiiee 36 11 53
1/26-29/12 oo, 33 12 56
12/27-29/11 oo, 38 13 49
11/21-23/11uceciicceceeee 39 13 48
10/27-30/11 ., 43 12 45
9/29/10/2/11 coeoeeeeeeereeeereerrres 39 16 44
8/25-28/11... 42 14 45
7/28-31/11... 59 9 32
6/28-7/1/11. 41 11 48
5/27-30/11.cccciiiiiinieene 44 10 46
4/28-5/1/11 .o 48 7 44
3/28-27/1T e 49 9 42
2/25-28/1L e 50 11 39

1/28-31/11...c 50 9 40
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10/31-11/3/14 oovooeereeeeeeeeeeerenn.
9/26-29/14 oo
8/29-9/2/14 w.evoeeeeveeeerereeees
7/25-28/18 coooeeereeeseeeeeeerereseenens
6/27-30/14 oo
5/30-6/2/14 wevoeeesevereeerereesenens
4/25-28/14...
3/28-31/14...
2/27-28/14...
1/30-2/2/14 .
1/2-6/14...
12/23/13 oo
10/24-25/13 cooveveeeeereeereeeeeerereee
9/26-27/13 cvooeeereeeeeeeeeeereeeeereeens
8/30-9/3/13 .o
7/26-29/13 oo
6/27-28/13 coooeeeeeeeeeeeeeereeeeereeens
5/31-6/03/13 ..
4/26-30/13...
3/28-4/1/13 .
2/28-3/3/13 ...
1/24-27/13...
1/7-1/9/13 oo
11/29-12/2/12 coooeereeeeeeereeeerern.
10/25-28/12 .o
9/27-10/1/12 wevoreeeeserereeerererseeenees
9/6-9/12 oo
7/26-29/12 oo,
6/28-7/1/12 .
5/31-6/3/12 .
4/26-29/12...
3/29-8/1/12 ooveoreeeeeeereeeeeeeeeeens
3/1/12 oo
1/26-29/12 oo,
12/27-29/11 oo
11/21-23/10 oo
10/27-30/11 ccveeererereen.
9/29-10/2/11 wevoevererreeereeesernens
8/25-28/11 cvvoeeereeererreerreeeseenens
7/28-31/11...
6/28-7/1/11.
5/27-30/11...
8/28-5/1/11 oo
3/28-27/11 oo,
2/25-28/11 coooeeereeeeserereeeeeeeseenens
1/28-31/11 eoeeeeeeeeeereeeeeeereeeree,

54
59
64
65
65
65
66
65
61
62
61
62
64
58
59
61
62
61
60
58
61
61
60
60
53
55
56
61
55
56
60
62
61
57
56
63
57
65
63
64
54
53
58
61
64
56

Go down

NNNNOoOonoowh

[N [ EY (S Y [ PR R R RRRRRRPR =Y [
WRP®P 0 pRpoPRrn PO P®¥ocproNmNRrR N ARARRPRPRNOR® OO Y oo

Remain
unchanged

18
18
15
14
15
13
13
13
15
16
15
17
15
17
17
15
16
14
16
16
14
15
15
13
15
13
15
13
17
15
15
12
14
13
19
11
11
10
10
12
15
13
11
11
10
15

Don’t know

17
14
15
12
14
14
13
14
16
15
18
14
15
15
14
14
16
15
14
15
17
14
13
15
18
18
16
15
16
19
14
17
17
17
17
16
17
14
15
16
21
23
19
20
15
16
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Looking ahead six months from now, do you expect... - The economy in your local area to be...

10/31-11/3/14.........
9/26-29/14............
8/29-9/2/14...........
7/25-28/14.............
6/27-30/14.............
5/30-6/2/14..........
4/25-28/14...
3/28-31/14...
2/27-28/14...
1/30-2/2/14.
1/2-6/14...
12/2-3/13een.
10/24-25/13...........
9/26-27/13...cc.......
8/30-9/3/13............
7/26-29/13 ...
6/27-28/13..c.........
5/31-6/03/13...
4/26-30/13...
3/28-4/1/13.
2/28-3/3/13....
1/24-27/13..ceeen....
1/7-1/9/13 oo
11/29-12/2/12........
10/25-28/12...........
9/27-10/1/12 .........
9/6-9/12...cvveenn.
7/26-29/12.............
6/28-7/1/12.
5/31-6/3/12.
4/26-29/12...........
3/29-4/1/12...........
3/1-4/12eeer.
1/26-29/12.............
12/27-29/11...........
11/21-23/11...........
10/27-30/11....

9/29-10/2/11.........
8/25-28/11.............
7/28-31/11...
6/28-7/1/11.
5/27-30/11....c.......
4/28-5/1/11...........
3/24-27/11...........
2/25-28/11..c.........
1/28-31/11..c........

Much Somewhat About the Somewhat Much
stronger stronger same weaker weaker
3 20 60 14 3
5 19 59 14 3
3 18 63 11 4
3 23 57 14 2
5 17 59 13 5
4 19 58 16 3
4 21 56 14 4
5 18 58 13 4
2 18 64 13 4
6 18 58 13 5
4 17 63 13 4
3 18 63 13 4
4 18 57 15 5
4 22 55 14 5
4 19 62 12 4
7 17 58 12 6
7 21 54 14 4
5 22 59 11 2
5 20 57 13 5
6 20 59 11 4
5 18 54 18 5
7 21 53 14 5
5 18 55 16 5
5 18 53 17 7
5 22 57 12 4
5 18 58 14 5
6 21 56 12 5
6 19 54 17 5
7 18 55 15 5
6 17 57 17 4
6 20 56 13 5
3 17 60 14 6
4 17 56 17 5
3 21 61 12 4
5 16 56 17 6
3 15 57 18 8
2 15 57 20 5
2 14 56 23 5
3 14 55 20 8
3 12 53 23 9
3 15 60 17 6
3 20 56 16 6
4 16 55 19 5
5 18 52 17 8
4 17 55 19 6
3 20 57 15 5

Total
stronger

23
24
21
26
22
23
25
24
20
24
21
21
22
26
23
24
28
27
25
26
23
28
23
23
27
23
27
25
25
23
26
20
21
24
21
18
17
16
17
15
18
23
20
23
20
23

Total
weaker

17
17
15
17
19
19
19
18
17
18
17
17
21
19
15
18
18
13
18
14
23
20
21
24
17
18
17
22
20
21
18
20
22
15
23
25
26
28
28
32
22
21
25
26
25
20
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Looking ahead six months from now, do you expect... — Your personal financial situation to be...
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10/31-11/3/14.........
9/26-29/14............
8/29-9/2/14...........
7/25-28/14.............
6/27-30/14.............
5/30-6/2/14..........
4/25-28/14...
3/28-31/14...
2/27-28/14...
1/30-2/2/14.
1/2-6/14...
12/2-3/13een.
10/24-25/13...........
9/26-27/13...cc.......
8/30-9/3/13............
7/26-29/13 ...
6/27-28/13..c.........
5/31-6/03/13...
4/26-30/13...
3/28-4/1/13.
2/28-3/3/13....
1/24-27/13..ceeen....
1/7-1/9/13 oo
11/29-12/2/12........
10/25-28/12...........
9/27-10/1/12 .........
9/6-9/12...cvveenn.
7/26-29/12.............
6/28-7/1/12.
5/31-6/3/12.
4/26-29/12...........
3/29-4/1/12...........
3/1-4/12eeer.
1/26-29/12.............
12/27-29/11...........
11/21-23/11...........
10/27-30/11....

9/29-10/2/11.........
8/25-28/11.............
7/28-31/11...
6/28-7/1/11.
5/27-30/11....c.......
4/28-5/1/11...........
3/24-27/11...........
2/25-28/11..c.........
1/28-31/11..c........

Much Somewhat About the Somewhat Much
stronger stronger same weaker weaker
7 25 52 12 4
9 25 49 13 4
5 26 52 13 4
9 31 45 13 2
9 26 48 13 5
6 26 49 13 5
5 26 50 13 5
9 25 49 13 5
8 22 53 13 4
7 26 49 12 5
7 23 53 12 4
4 25 52 14 4
8 24 47 15 6
7 24 49 13 6
8 24 52 14 3
11 22 50 11 6
10 23 49 13 4
7 27 50 13 3
10 24 48 12 5
8 25 51 11 5
7 22 52 14 5
10 27 47 12 5
6 22 50 16 6
6 26 46 16 6
9 25 49 12 5
7 25 50 13 5
9 28 47 11 4
9 25 45 14 7
11 20 51 13 4
9 23 51 13 5
8 25 50 12 5
8 24 49 13 6
7 23 51 13 5
6 24 50 14 5
7 22 53 14 5
6 19 48 19 8
5 19 48 21 6
6 22 47 21 5
5 20 48 19 8
4 18 49 21 8
5 18 53 18 7
8 21 51 15 4
5 19 53 17 5
6 22 48 17 7
9 21 46 19 6
6 24 50 16 5

Total
stronger

32
34
31
40
35
33
32
34
30
33
30
29
32
32
32
32
34
33
34
33
29
36
28
32
34
32
37
34
31
31
33
32
30
30
28
25
24
27
25
22
23
30
25
28
30
30

Total
weaker

16
17
17
15
18
18
18
17
17
17
17
19
21
20
17
17
17
17
17
16
18
17
22
22
17
18
15
21
17
18
17
19
19
19
19
27
27
26
26
29
24
19
22
24
24
20




Ipsos Public Affairs

October 31%-November 3", 2014

Page 24

RBC Consumer Outlook Index Survey

17. Thinking about the next year or so, do you, yourself, generally feel that the US economy and your own financial situation will
improve, stay the same or get worse?

10/31-11/3/14 covoeeeeereeceeeereeenns
9/26-29/14...
8/29-9/2/14..
772528/
6/27-30/1eceveereeerreeeereeenerrese
5/30-6/2/14 oovooeveeeereeeereeerereresene
8/25-28/1ooeeeeeeeeereeee,
3/28-31/1heceeeeeeeeereeeeeeeeeeereen
2/27-28/1 v
1/30-2/2/14..
1/2-6/14.
12/2-3/13...
10/24-25/13..
9/26-27/13....
8/30-9/3/13 oo
7/26-29/13cseveereeeeeeeeereeeeerrese
6/27-28/13 v
5/31-6/03/13 ..o
8/26-30/13 e
3/28-8/1/13 coooeeeeeeeeereeeeeeeesen
2/28-3/3/13.
1/24-27/13...
1/7-1/9/13.......
11/29-12/2/12
10/25-28/12....
9/27-10/1/12 v
0/6-9/12 oo
7/26-29/12revoeeereeeeeeereereneereens
6/28-7/1/12 eovoeeeeeeeeererereseeersens
5/31-6/3/12 covoeeeeeeeeererereeeeerseenn
8/26-29/12 oo
3/29-4/1/12 .
3/1-4/12....
1/26-29/12...
12/27-29/10 creeeeeereeereeeeerereeseens
11/21-23/10 oo,
10/27-30/11 oo
9/29-10/2/11 eveeveereeeeeereererer
8/25-28/11 oo
7/28-31/1 v
6/28-7/1/11 covoeeeeeeeeeeereeeeeeersens
5/27-30/1creeeereeeeeeereeeeeersene
4/28-5/1/11.
3/24-27/11...
2/25-28/11...
1/28-31/1L oo,

Improve

28
28
26
33
26
26
30
28
27
28
31
28
26
27
29
25
33
29
30
32
26
32
27
28
36
31
31
28
29
28
29
29
26
31
26
20
25
21
22
18
25
30
24
26
26
30

Stay the same Get worse
52 20
49 23
50 23
44 23
48 26
51 23
44 26
44 27
50 23
47 24
46 23
47 25
45 29
47 26
47 24
49 26
44 23
48 22
46 25
46 23
42 32
42 27
45 29
42 30
43 21
45 24
47 23
43 29
44 27
46 27
49 22
46 25
45 28
42 27
48 26
44 35
43 33
43 36
41 36
43 40
47 28
47 23
44 32
41 32
43 31
47 23
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CUSTOM QUESTIONS
18. Compared to last year, how do you plan to spend for this year's holiday shopping?
11/21- 9/26- 10/24- 9/26- 10/31-
10/27- - 10/27- 53,11 27/13 29/14 11/3/14
30/10  30/11 25/13
spend 7 6 7 6 6 10 8
MOTE. .ttt sttt ettt s
About the 39 37 34 52 50 50 53
SAME...evniieieieie sttt sttt eee s
Spend 46 46 45 32 35 32 32
[ e eutteeerte s
No
. 8 12 14 10 9 8 7
SPENAING.c.veetierieeieiiitiese et eie e
19. The average retail price of gasoline has fallen in the last month. Has this impacted your spending in other areas?
Yes, | feel that | can spend more in other areas 17
No, this has not impacted my spending in other areas 74
Does not apply 9
(ASKED IF ANSWERED ‘YES’ ABOVE, n=152)
20. Compared to last year, do you plan to spend more on holiday shopping as a result of this drop in gasoline prices?
Yes 53
No 47

21. Based on what you know about the Ebola crisis, what sort of impact do you believe it will have on the following?

Major positive  Minor positive  No impact Minor negative Major negative Don’t know TOTAL
impact impact impact impact enoughtosay  POSITIVE
IMPACT
Your personal spending 2 6 77 8 4 2 8
US economy 4 6 52 26 6 5 10
Your confidence in investing in 3 6 65 12 3 6 9
US markets
Your cor.mfldence in investing in 3 5 53 12 9 10 3
international markets
Stability of the US financial 3 6 57 2 7 6 9
system
S.tabllle of the international 3 6 49 25 10 7 9
financial system
22. If there was a diagnosed case of Ebola on your community, would you do more, less or the same of the following?
More Less The
same

Shopping in stores 5 44 51
Shopping online 31 12 57
Going out to eat at restaurants 2 50 48
Going out to eat at fast food restaurants 4 51 46
Using public transportation 4 46 50

TOTAL
NEGATIVE
IMPACT
12
33

20

24

28

35
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DEMOGRAPHICS

NOTE: Results for demographic questions represent all adults unless otherwise indicated.

D1. Do you currently own stocks, bonds, or mutual funds?
Yes 42
No 58
D1la. In what year were you born?
D1b. Have you already had a birthday this year?
(IF RESPONDENT REFUSES Q.D1a OR Q.D1b, Q.D1c ASKED. RESULTS SHOWN IN SUMMARY BELOW.)
Dlc. Are you:
18-34 30
35-54 35
55-64 19
65+ 16
D2. Are you employed:
Employed Full-time 36
Employed Part-time 11
Self-Employed 10
Retired 19
Student 4
Military *
Homemaker 8
Currently unemployed 11
DK/NS 1
Full time 42
Part time 15
Not Employed 24
Retired 19
D3. What is the last year of school you completed?
Grade School 2
Some High School 3
Graduated High School 19
Some College 22
Graduated from college - 2 year 13
Graduated from college - 4 year 26
Post Graduate Degree 15
No college degree 59
College degree 41
D4. Are you currently married?
Single 25
Domestic Partnership 9
Married 52
Widowed 5
Divorced or separated 10
Summary
Married 52

Other 48
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D6a. How many children under 6 years are currently living in your household?

D6b. How many children ages 6 to 12 are currently living in your household?

Déc. How many children ages 13 to 17 are currently living in your household?
Under 6 only 5
6-12 Only 5
13-17 Only 5
Under 6 and 6-12 4
Under 6 and 13-17 *
6-12 and 13-17 2
All 3 *
None Under 18 78
Summary
With Kids 22
No Kids 78

D10. Are you of Hispanic ethnicity?

(Q.D11 ASKED ONLY OF THOSE WHO DO NOT SAY THEY ARE HISPANIC IN Q.D12a.)

D11. Are you white, black, Asian, or some other race?

(RESULTS SHOWN IN SUMMARY BELOW.)
Hispanic 15
White 66
Black 12
Asian/Native American/Other/Refused race (Net) 7
Summary
White 66
Other 34

D12. Could you please tell me your household income from all sources in 2013?
Under $15K 11
$15K to less than $20K 5
$20K to less than $25K 5
$25K to less than $30K 7
$30K to less than $40K 11
$S40K to less than $50K 9
$50K to less than $75K 20
$75K to less than $100K 14
$100K to less than $150K 12
$150K or more 6
Under $25K 21
$25K - $49K 27
S50K - $99K 34
$100K + 18

REGION:
Northeast 18
Midwest 22
South 37

West 23
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10,000-99,999
100,000-249,999
250,000-499,999
500,000-999,999
1,000,000-2,499,999
2,500,000-4,999,999
5,000,000 +

Non CBSA

19

Less than 1 million

1 million to less than 5 million
5 million or more

NON-CBSA (rural)

25
31
25
19

Male
Female

52




