Two thirds of Business Decision Makers in the US and Europe
See Data Analytics as Important to their Business

Data Analytics Seen as Having the Biggest Impact on Better Serving
Customer Needs
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Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up
of seasoned professionals. We conduct strategic research initiatives for a diverse number
of American and international organizations, based not only on public opinion research,

but elite stakeholder, corporate, and media opinion research. Ipsos has media
partnerships with the most prestigious news organizations around the world. In Canada,
the U.S., UK, and internationally, Ipsos Public Affairs is the media polling supplier to
Reuters News, the world's leading source of intelligent information for businesses and
professionals. Ipsos Public Affairs is a member of the Ipsos Group, a leading global
survey-based market research company. We provide boutique-style customer service and
work closely with our clients, while also undertaking global research.

To learn more visit: www.ipsos-na.com

For copies of other news releases, please visit:
http://www.ipsos-na.com/news-polls/.
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Two Thirds of Business Decision Makers in the US and Europe
See Data Analytics as Important to their Business

Data Analytics Seen as Having the Biggest Impact on Better Serving
Customer Needs

New York, NY — Two thirds of business owners and business decision makers in the US and
Europe say that data analytics are important for their business now and in the future, according to
a new poll of over 1,500 executives conducted by Ipsos Public Affairs on behalf of BSA | The
Software Alliance.

Thinking about the importance of data analytics — for purposes such as designing new products,
providing better services, marketing more effectively, or increasing efficiency in other areas of
their business — two thirds of executives surveyed (67%) — including 69% in the US and 65% in
Europe — say that these analytics are extremely/somewhat important to their business, with
similar proportions reporting that they will be important three years from now (70% overall; 71%
in the US and 69% in Europe) and five years from now (69% overall; 71% in the US and 66% in
Europe).

Six in ten from from smaller businesses (under 50 employees: 60%) see the importance of data
analytics today, while those in medium (50-500 employees: 83%) and large (over 500 employees:
90%) businesses are even more more likely to have this view. A similar trend emerges when it
comes to the use of data analytics in the future.

When it comes to the areas in which data analytics are seen as having the most impact, BDMs
point to better serving customer needs (80% extremely/somewhat important overall; 79% in the
US; 80% in Europe), followed by increasing sales and revenue (76% important overall; 76% in
the US; 75% in Europe). Nearly as many feel that data analytics will be important for their
company’s future plans when it comes to creating new products or services (71% important
overall; 70% in the US; 72% in Europe), finding opportunities to expand into new markets (71%
important overall; 72% in the US; 69% in Europe), and adding jobs or hiring more employees
(60% important overall; 61% in the US; 58% in Europe).

Many also see data analytics as contributing to their company’s growth, with three in ten business
decision makers (29% overall, 33% in the US and 24% in Europe) saying that they expect more
than 10% growth this year. Even more expect upwards of 10% growth due to data analytics three
years from now (45% overall, 53% in the US and 37% in Europe) and five years from now (51%
overall, 58% in the US and 43% in Europe).

Again, those from medium and large companies — who see data analytics as being more important
to their business — are much more likely to expect data analytics to generate growth, both now
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and in the future. While those from smaller companies are less likely to expect growth this year

(22%), that proportion doubles when looking ahead five years (45%), indicating that they see real
potential moving forward.

%% expecting at least Small Medium Large
10% growth businesses businesses businesses
22 41 48

This year
3 years from now 40 51 70
5 years from now 45 59 72

These are some of the findings of an Ipsos poll conducted October 6-30, 2014. For the survey, a
sample of 1,565 business owners and business decision makers across 11 countries was interviewed
online. This included roughly 483 interviews in the US, and 1,082 in Europe (Belgium, France,
Germany, Great Britain, Hungary, Italy, Poland, Romania, Sweden and Spain). Weighting was
employed to provide a 50/50 balance between the US and Europe for an “overall ” business decision
maker view. A survey with an unweighted probability sample of 1,565 business owners and business
decision makers and a 100% response rate would have an estimated margin of error of +/- 2.5
percentage points, 19 times out of 20 of what the results would have been had the entire population of
business owners and business decision makers in the participating countries been polled. All sample
surveys and polls may be subject to other sources of error, including, but not limited to coverage
error, and measurement error.

For more information on this news release, please contact:

Trent Ross
Senior Vice President
Ipsos Public Affairs
202-420-2023
trent.ross@ipsos.com
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