Ipsos Marketing Helps Clients Make “Cents’ Out
of Consumer Trends

Ipsos” Censydiam Report Identifies Eight Trends That Will Dominate Consumer
Behavior Over the Next 12-24 Months
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Ipsos is an independent market research company controlled and managed by research
professionals. Founded in France in 1975, Ipsos has grown into a worldwide research group
with a strong presence in all key markets. Ipsos ranks third in the global research industry.
With offices in 86 countries, Ipsos delivers insightful expertise across six research
specializations: advertising, customer loyalty, marketing, media, public affairs research, and
survey management. 1psos researchers assess market potential and interpret market trends. They
develop and build brands. They help clients build long-term relationships with their customers.
They test advertising and study audience responses to various media and they measure public
opinion around the globe. Ipsos has been listed on the Paris Stock Exchange since 1999 and
generated global revenues of €1,712,4 billion (2 274 M$) in 2013.

Visit www.ipsos.com to learn more about Ipsos offerings and capabilities.
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Ipsos Marketing Helps Clients Make “Cents’ Out of
Consumer Trends

Ipsos” Censydiam Report Identifies Eight Trends That Will Dominate Consumer
Behavior Over the Next 12-24 Months

New York, NY - Prosumer, city-sumer, sellsumers, JOMO and FOMO. Marketers and brand
managers are constantly bombarded with fancy terms and buzzwords hailing the next big
consumer trend. This can be overwhelming and brands often find it challenging to tap into
every trend out there. The trick lies in knowing which ones are most relevant to their
business, and Ipsos can help answer this with its Censydiam Trends Report. In the 2015
edition, the company has identified eight key trends that will influence consumer behavior

over the next two years.

“The Censydiam Institute has developed a unique approach to help clients get more value
out of current trends,” says Sue Phillips, Global Head of Insight for Ipsos UU. “First we
scanned through hundreds of trends resources and identified the overarching themes which
group together different micro-trends. For this we have used the tried and tested Censydiam
model, which connects consumer trends to human motivations to better understand why they

are relevant.”

This is the third edition of the Censydiam Consumer Trends Report. The trends that have
been discussed in previous editions (2008, 2011/2012) are still very relevant today, proving

the rigor of the method.
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The eight different trends that Censydiam is encouraging brands to harness in 2015 include:
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Consumer Trends 2015

based on
Human Motivations The Power

Bite Size: People want more experiences and information, but they also want it faster, easier

and better. They want the information they receive to be bite size and easier to digest.

Minimize Me: As a result of being constantly connected, some people want to protect
themselves online. Hence, the need to minimize oneself by de-facing, searching for secluded

circles and products that can protect one’s identity.

The Power in Me: People are looking for different ways to stand out. They believe that what

makes them powerful and determines their status is ‘kloutscore’ or the story they create and
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tell about the products and brands they select.

. The Power in We: A lot of people have taken advantage of crowd-sourcing, and have started
to organize local initiatives and support local products and P2P partnerships. They are taking

the economy back into their own hands.

. Keep Re-Inventing Myself: Sowing as many (professional) seeds as possible by continuously
educating oneself and trying out different careers are great expressions of how people are re-

inventing themselves.

. Reclaim Responsibility: With new intelligent apps and tools, people can gain insights into
their own behavior and better manage, monitor and adapt their daily lives and activities. No

longer an excuse not to reclaim one’s own responsibility for what happens in life.

. Fully Integrated: People seek solutions and brands that are easily accessible, intuitive and
fully integrated with each other so they can make their life easier and achieve balance. They

want everything available at the push of a button.

. Upsmart: Smart sensor-connected devices help people to continuously improve their quality

of life, so they can operate smarter, better, leaner, meaner and more efficient.

“These eight trends provide a big-picture perspective that can be used by companies

regardless of the industry they are in,” concludes Phillips. “They are especially meaningful in
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their ability to connect to the things that genuinely improve people’s lives. Leveraged

properly, they will help clients launch products and services that truly stand the test of time.”

Ipsos Marketing has provided the trends in this release. However, if you would like an Ipsos
contact to guide you through these trends in an interactive presentation, and help you
discover which are most relevant for your business, please contact

censydiaminstitute@ipsos.com

For more information on this news release, please contact:

Elen Alexov
Director, Marketing Services
Ipsos in North America
(778) 373-5136
elen.alexov@ipsos.com
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