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About Ipsos Public Affairs 

Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of 
seasoned professionals. We conduct strategic opinion measurement and insight research for a 

diverse number of American and international organizations involving public, elite stakeholder, 
corporate, government agency and media opinion research. As the world’s third largest market 
and opinion Research Company with offices in 87 countries, Ipsos has media partnerships with 
the most prestigious news organizations around the world. Ipsos Public Affairs is a member of 
the Ipsos Group, a leading global survey-based market research company. We provide boutique-
style customer service and work closely with our clients while also undertaking global research. 

To learn more visit: www.ipsos-na.com 

 

For copies of other news releases, please visit: 

 http://www.ipsos-na.com/news-polls/. 
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Despite Prevalence of Social Media, Many Adults Ages 20 – 35 

Are Not Logging In 
 

Snapchat, Pinterest Least Widely Used 

 

New York, NY – According to a new study conducted by Ipsos Public Affairs on 

behalf of Battery Ventures, many younger adults (ages 20 to 35) are not active on 

social media.  While Facebook is the most prevalent, still 11% say that they don’t 

currently have an account, with another 16% saying that they have an account 

but use it less than once a week.  Other social media sites and applications are 

even less widely used, particularly Snapchat, where a majority (54%) say that 

they don’t have an account and another 22% saying they have an account but use 

it unfrequently.  Similarly, four in ten each say that they do not currently have an 

account with Pinterest (41%), Twitter (39%), or Instagram (39%), while others 

have an account but use it on a less than weekly basis (32% Pinterest, 31% 

Twitter, 23% Instagram). 

 Women (59%), parents (58%), and those in their 30s (73%) are among the least 

likely to have a Snapchat account.   

 Likewise, greater proportions of women (43% vs. 35% of men), along with 

non-parents (43%vs. 32% of those with a child at home) say that they are not 

on Twitter. 

 Conversely, men are more likely to say that they aren’t on Facebook (13%), 

along with those living in the Northeast (18%), and those without kids at 

home (13%).   

 Men are also more likely to say they do not have an account with Pinterest 

(56% of vs. 26% of women), along with non-parents (47% vs. 31% of parents). 
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Among those who used to have an account, or have never had an account on 

these social networks, the most common reason for not participating is a lack of 

interest – more so among those who do not use Snapchat (75%), Pinterest (72%), 

Twitter (72%), and Instagram (69%), compared to those who do not have a 

Facebook account (59%).  

Concerns about privacy/trust/security are more prevalent among those who are 

not on Facebook (29%), compared to those who do not have accounts with 

Snapchat (10%), Instagram (9%), Twitter (7%), and Pinterest (4%). 

Other reasons for not utilizing these social networks include a lack of time, 

selected by roughly a quarter of respondents, and at least one in ten say that they 

do not have an account because they find the network confusing or annoying to 

follow. 

 Those who do not have Twitter (17%) are more likely than non-users of other 

sites to say that they do not have an account because they find it confusing 

and annoying to follow, particularly compared to those who do not have 

Snapchat, Pinterest, or Instagram (10%, each). 
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Methodology 

These are findings from an Ipsos poll conducted for Battery Ventures August 5-13, 2015. For the survey, a 

sample of 1,253 US adults ages 20-35 was interviewed online. The precision of the Ipsos online polls is 

measured using a credibility interval. In this case, the poll has a credibility interval of plus or minus 3.2 

percentage points for all adults. The data were weighted to the U.S. current population data by gender, 

age, education, and ethnicity. Statistical margins of error are not applicable to online polls. All sample 

surveys and polls may be subject to other sources of error, including, but not limited to coverage error and 

measurement error.  

 

About Ipsos 

Ipsos is an independent market research company controlled and managed by research professionals. 
Founded in France in 1975, Ipsos has grown into a worldwide research group with a strong presence in all 
key markets. Ipsos ranks third in the global research industry. With offices in 87 countries, Ipsos delivers 
insightful expertise across five research specializations: brand, advertising and media, customer loyalty, 

marketing, public affairs research, and survey management. Ipsos researchers assess market potential and 
interpret market trends. They develop and build brands. They help clients build long-term relationships 

with their customers. They test advertising and study audience responses to various media and they 
measure public opinion around the globe. Ipsos has been listed on the Paris Stock Exchange since 1999 and 
generated global revenues of €1,669.5 ($2,218.4 million) in 2014. To learn more about Ipsos’ offerings and 

capabilities visit www.ipsos.com 
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