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Americans Optimistic About the Economy, Finances and the Future

San Francisco, CA - These are the findings from an Ipsos study conducted for Wells Fargo. Topline results
are available below.

These are findings from an Ipsos study conducted for Wells Fargo in June, 2015. For the survey, a sample of

1,201 Americans ages 18-65 was interviewed online. Results are presented for Millennials (age 18-35), Gen X
(age 36-48) and Boomers (age 49-65).



How do you feel about the state of the economy today, using a scale from 1 to 10,
where 10 means the economy is very strong and 1 means the economy is very weak?
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How do you feel about the state of the economy today, using a scale from 1 to 10, WELLS
where 10 means the economy is very strong and 1 means the economy is very weak? RViEle
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Looking forward a year from now, do you feel the state of the economy will...

Total Gen Y/Millennials Gen X Boomers

Base: All respondents (n=1201) (n=398) (n=292) (n=511)

A) (B) (©)
Get much better 7% 13% . 7% 3%
Get somewhat better 28% 38% . 25% 23%
Stay about the same 44% 36% 47% , 49% ,
Get somewhat worse 15% 10% 15% , 19% ,
Get much worse 5% 3% 6% 7% ,

White/ Hispanic/

Caucasian Latino

African American

Diverse Consumers
Average

Base: All respondents (n=1201) (n=807) (n=375) (n=352) (n=320) (n=1,047)
(A) (B) © (D) (E)
Get much better 7% 7% 10% g 11% pg 10% 10%
Get somewhat better 28%p 23% 35% ag 44% apce 33%pg 37%
Stay about the same 44% cp 47% acp 39% 34% 46% p 39%
Get somewhat worse 15% pe 17% acpe 12% 9% 9% 10%
Get much worse 5% pe 6% pe 4% 3% 3% 3%




Looking forward a year from now, do you feel the state of the economy will...
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How would you rate your current personal financial situation today using a
scale from 1 to 10, where 10 means your personal financial situation is very
strong and 1 means it is very weak?
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How would you rate your current personal financial situation today using a
scale from 1 to 10, where 10 means your personal financial situation is very
strong and 1 means it is very weak?

Current Personal Situation

Strong (8 - 10) 24% 28% 20% 23%

m4-7)
B Weak (1 - 3)
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—81%

58%

19%

18%
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Looking ahead a year from now, do you feel your personal situation will...

Total Gen Y/Millennials Gen X Boomers
Base: All respondents (n=1201) (n=398) (n=292) (n=511)
A) (B) (©)
Get much better 13% 22% 13% . 5%
Get somewhat better 35% 44% .. 32% 31%
Stay about the same 42% 31% 44% , 49% 4
Get somewhat worse 8% 204 9% , 11% ,
Get much worse 3% 204 204 5% ,

White/

Caucasian

Hispanic/

Latino

African

American

Diverse Consumers
Average

Base: All respondents

(n=1201)

(n=807)

(n=375)

(n=352)

(n=320)

(n=1047)

(A)

(B)

©

(D)

(E)

Get much better 13%5 10% 17% pge 21% pge 12% 17%
Get somewhat better 35%5g 32% 42% ap 45% pg 43% ag 43%
Stay about the same 42% cp 46% acp 33% 28% 40%p 33%
Get somewhat worse 8% pe 9% acpE 5% 4% 4% 4%
Get much worse 3% 1% 2% 2% 2% 2%




Looking ahead a year from now, do you feel your personal situation will...
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Thinking 5 years into the future, please select the option below that best
represents what you envision around whether or not you will own a home.

Total Gen Y/Millennials Gen X Boomers

Base: All respondents (n=1201) (n=398) (n=292) (n=511)
(A) (B) ©
| will own a home 68% 68% 66% 70%
I have no idea/have not given this very much thought 19% 19% 2204 18%
| will not own a home 13% 13% 13% 12%

White/ Hispanic/ African
Caucasian Latino American

Base: All respondents (n=1201) (n=807) (n=375) (n=352) (n=320)
(A) (B) © (D) (B)

I will own a home 68% p 71% acp 66% p 55% 69% p
| have no idea/have not given this very much thought 19%g 17% 18% 25% agc 21%
I will not own a home 13% 12% 16% ge 19% age 10%
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Thinking 5 years into the future, please select the option below that best
represents what you envision around whether or not you will own a home.

Home Ownership

I will own a home

68%

= I have no idea/have not
given this very much
thought

m I will not own a home

Gen Pop

12



Average Debt

Gen Y/Millennials Boomers

Base: All respondents (n=1201) (n=398) (n=292) (n=511)

Mean $14064 $15969 $14693 $12201

White/ Hispanic/ African
Caucasian Latino American

Base: All respondents (n=1201) (n=352)

A (B) © &) (E)

Mean $14064 $14307 $14821 $15304 $13228

13



Home Ownership: Activities Undertaken in the Past Two Years

Total Gen Y/Millennials Gen X Boomers
Base: All respondents (n=1201) (n=398) (n=292) (n=511)
(A) (B) ©
Buy your first home 10% 18% . 10% . 20
Refinance your mortgage 8% 15% . 8% . 4%
Buy a new home for yourself 4% 7% .. 3% 204
Buy an investment property or vacation home 30 6% . 3% 204
‘Downsize' to a smaller home 30 6% 3% 204
White/ Hispanic/ African
Caucasian Latino American
Base: All respondents (n=1201) (n=807) (n=375) (n=352) (n=320)
(A) (B) © (D) (E)
Buy your first home 10% 9% 15% pagD 7% 15% agp
Refinance your mortgage 8% 8% 11% 7% 10%
Buy a new home for yourself 4% 4% 5% 4% 5%
Buy an investment property or vacation home 3% 3% 8% agD 1% 5%
‘Downsize' to a smaller home 3% 3% 5% 2% 2%
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Home Ownership Activities: Currently doing activity

Total Gen Y/Millennials Gen X Boomers
Base: All respondents (n=1201) (n=398) (n=292) (n=511)
(A) (B) ©)
Buy your first home 10% 11% 10% 8%
Refinance your mortgage 6% 15% . 6% . 206
Buy an investment property or vacation home 6% 18% . 506 . 1%
Buy a new home for yourself 6% 10% . 506 3%
Downsize' to a smaller home 50 13% . 506 1%
White/ Hispanic/ African
Caucasian Latino American
Base: All respondents (n=1201) (n=807) (n=375) (n=352) (n=320)
(A) (B) © (D) (E)
Buy your first home 10% g 8% 12%p 13%3g 13%5p
Refinance your mortgage 6%5 5% 11% ag 6% 12% ap
Buy an investment property or vacation home 6% 6% 7% 7% 5%
Buy a new home for yourself 6% 6% 9% A 5% 8%
Downsize' to a smaller home 5% g 5%¢g 6% g 4% 1%
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Home Ownership Activities: Plan to do activity in the next three years

Total Gen Y/Millennials Gen X Boomers
Base: All respondents (n=1201) (n=398) (n=292) (n=511)
(A) (B) ©
Buy a new home for yourself 19% 3206 ... 18% . 9%
Buy your first home 13% 28% .. 10% . 30
Refinance your mortgage 12% 20% .. 11% 8%
Downsize' to a smaller home 11% 129% 6% 13%
Buy an investment property or vacation home 11% 19% 12% 6%
White/ Hispanic/ African
Caucasian Latino American
Base: All respondents (n=1201) (n=807) (n=375) (n=352) (n=320)
(A) (B) © (D) (B
Buy a new home for yourself 19%pg 12% 29% g 27% as 35% asD
Buy your first home 13%5p 7% 22% ap 21% ap 25% pg
Refinance your mortgage 12%pg 11% 19% ap 17%pg 19% as
Downsize' to a smaller home 11% 12% 13% 9% 7%
Buy an investment property or vacation home 11%pg 9% 24% g 18% ap 22% as
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Home Ownership Activities: Have not done and do not plan on doing in the future

WELLS

FARGO

Total Gen Y/Millennials Gen X Boomers
Base: All respondents (n=1201) (n=398) (n=292) (n=511)
(A) (B) ©
Downsize to a smaller home 81% 69% 87% . 84% ,
Buy an investment property or vacation home 80% 58% 80% , 91% .
Refinance your mortgage 74% 48% 74% , 86% .
Buy a new home for yourself 71% 51% 73% , 86% ,..
Buy your first home 68% 43% 71% ., 87% ..
White/ Hispanic/ African
Caucasian Latino American
Base: All respondents (n=1201) (n=807) (n=375) (n=352) (n=320)
(A) (B) © (D) (B
Downsize to a smaller home 81% 80% 76% 85% ¢ 90% agc
Buy an investment property or vacation home 80% ce 82% acpe 61% 74% ¢ 68%
Refinance your mortgage 74% ce 76% ace 60% 70% 60%
Buy a new home for yourself 71% cpe 77% acpe 57% 64% e 52%
Buy your first home 68% cpe 76% acpe 51% 59% ce 47%
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“I would rather post my weight on Facebook before I shared my credit score”
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“I am proud of my credit score”
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“I am concerned about my credit score”
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“I regularly monitor my credit report”
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finances”

“It is important to know your significant other’s credit score before co-mingling
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“I have argued with my significant other about credit related issues in the past
year”
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“The amount of debt I carry has had a strong impact on my personal
relationships”
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“I have lost sleep at night thinking about my credit situation”
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“Having some debt is normal”
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“I worry about getting turned down for a loan”

21%

Top 3 Box
(8-10)

= Mid 4 Box
(4-7)

B Low 3 Box
(1-3)

Gen Pop

Millennials (A) Gen X (B) Boomers (C)

1 80/0 29 O/OAD 270/0 B 19%

White/ Caucasian (A) Hispanic/Latino (B) African American Asian (D)
(C)

27



“I feel like I am living paycheck to paycheck”
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“Borrowing money makes me uncomfortable”
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“If I want something enough I will borrow to get it”

Top 3 Box
(8-10)

B Mid 4 Box
(4-7)

B Low 3 Box
(1-3)

17%

Gen Pop

Millennials (A) Gen X (B)

16% 23%c

White/ Caucasian (A) Hispanic/Latino (B)

Boomers (C )

17% 21%,

African American Asian (D)

(C)

30



“If you use it wisely, loans and credit can help you reach your goals”
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“All debt is the same, it doesn't matter if it's a mortgage, a personal loan, a car
loan or a balance on my credit card”

o
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“How comfortable are you with the payments you currently make to repay the
debt you owe (including any Home Loan payments)?”

mTop 3 Box
(8-10)

= Mid 4 Box
(4-7)

B Low 3 Box
(1-3)

Gen Pop

White/ Caucasian (A) Hispanic/Latino (B)

Millennials (A) Gen X (B) Boomers (C)

African American Asian (D)

(C)

33



“When it comes to the amount of debt I carry, I’'m never uncomfortable or out of WELLS
control” FARGO
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“I pay off all of my credit cards every month”
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“If I lost my job, I would be able to get by for at least a few months”
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“Owing money on a Home Loan is not the same as owing money on other types
of purchases ”
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“I believe a student loan is an investment”
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“I am confident I know enough to make good decisions about borrowing”
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“I know where to go to learn about credit and how it works”
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Self-Grade: Overall understanding of personal finances

Total Gen Y/Millennials Gen X Boomers
Base: All respondents (n=1201) (n=398) (n=292) (n=511)
(A) (B) ©)
A - Excellent 30% 32% 28% 29%
B - Above Average 37% 34% 38% 39%
C - Average 28% 28% 28% 28%
D - Below Average 4% 4% 5% 3%

F - Poor

2%

2% 2% 1%
White/ Hispanic/
Caucasian Latino

African American

Base: All respondents (n=1201) (n=807) (n=375) (n=352) (n=320)
(A) (B) © (D) (E)
A - Excellent 30%¢ 32% ape 28% 25% 24%
B - Above Average 37% 37% 34% 38% 39%
C - Average 28% 27% 33% ag 30% 33%¢g
D - Below Average 4%pg 3% 5% 5% 3%
2% 1% 1% 3% 1%

F - Poor
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Self-Grade: Overall understanding of how credit scores work

Total Gen Y/Millennials Gen X Boomers
Base: All respondents (n=1201) (n=398) (n=292) (n=511)
(A) (B) ©)
A - Excellent 25% 25% 24% 25%
B - Above Average 35% 35% 33% 36%
C - Average 31% 29% 32% 32%
D - Below Average 706 79 9% 6%
F - Poor 3% 4% 3% 2%
Cz;/l\::jit:i/an Hf{i?:(i)d African American
Base: All respondents (n=1201) (n=807) (n=375) (n=352) (n=320)
(A) (B) © (D) (E)
A - Excellent 25% 27% ae 24% 22% 21%
B - Above Average 35% 34% 33% 32% 39%
C - Average 31% 31% 33% 34% 32%
D - Below Average 7% 6% 6% 7% 6%

F - Poor 3% 2% 4% 5% age 2%




Self-Grade: Overall understanding of credit and loan products

Total Gen Y/Millennials Gen X Boomers
Base: All respondents (n=1201) (n=398) (n=292) (n=511)
(A) (B) ©)
A - Excellent 20% 19% 21% 21%
B - Above Average 35% 34% 31% 38%
C - Average 34% 36% 35% 33%
D - Below Average 8% 8% 9% 70
F - Poor 3% 3% 4% 2%
Cz;/l\::jit:i/an Hf{i?:(i)d African American
Base: All respondents (n=1201) (n=807) (n=375) (n=352) (n=320)
(A) (B) © (D) (E)
A - Excellent 20%p 23% ape 19% 16% 16%
B - Above Average 35% 34% 36% 32% 36%
C - Average 34% 35% 35% 37% 39%
D - Below Average 8%5 6% 7% 10% g 8%

F - Poor 3%pg 2% 4% 6% aABe 2%




Self-Grade: Overall understanding of what banks consider when approving a
credit product or loan

Total Gen Y/Millennials Gen X Boomers

Base: All respondents (n=1201) (n=398) (n=292) (n=511)

(A) (B) ©
A - Excellent 20% 18% 23% 21%
B - Above Average 35% 37%., 28% 37%5g
C - Average 34% 33% 35% 34%
D - Below Average 8% 7% 10% 7%
F - Poor 3% 4% 4% 2%

White/ Hispanic/

; . African American
Caucasian Latino

Base: All respondents

(n=1201)

(n=807) (n=375) (n=352) (n=320)

(A)

(B) © (D) (E)

A - Excellent 20% 23% ap 21% 17% 18%
B - Above Average 35%p 35%p 36% p 28% 37%p
C - Average 34% 33% 30% 40% agc 35%
D - Below Average 8%5 7% 8% 9% 8%
F - Poor 3% 3% 6% age 6% age 2%
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Self-Grade: Overall understanding of home lending products

Total Gen Y/Millennials Gen X Boomers
Base: All respondents (n=1201) (n=398) (n=292) (n=511)
(A) (B) ©
A - Excellent 17% 16% 16% 18%
B - Above Average 29% 26% 27% 33% 4
C - Average 35% 35% 36% 35%
D - Below Average 12% 13% 12% 11%
F - Poor 7% 10% 8% 4%

White/ Hispanic/

Caucasian Latino

African American

Base: All respondents (n=1201) (n=807) (n=375) (n=352) (n=320)
(A) (B) © (D) (E)
A - Excellent 17% 18% 18% 14% 14%
B - Above Average 29%p 30%p 26% 21% 28%p
C - Average 35% 35% 34% 39% 35%
D - Below Average 12% 12% 12% 14% 16% ag
F - Poor 7% 5% 10% ap 13% age 7%
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“Others often ask for me for advice on financial matters”

(o)
30%¢c 20% 16%
22%
Top 3 Box
(8-10)
= Mid 4 Box Millennials (A) Gen X (B) Boomers (C)
(4-7)
mLow 3 Box 21% 28%c 18% 26%:
(1-3)

Gen POp White/ Caucasian (A) Hispanic/Latino (B)  African American Asian (D)

()
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“I charge almost everything I buy in order to earn rewards like airline miles,
cash back or points”

34%. 26%

Top 3 Box 299,
(8-10)

26%

m Mid 4 Box
(4-7) Millennials (A) Gen X (B) Boomers (C)
300/0C
B Low 3 Box
(1-3)

White/ Caucasian Hispanic/Latino (B) African American

Gen Pop (A) (C)

Asian (D)
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Number of credit cards currently have

Total Gen Y/Millennials Gen X Boomers
Base: All respondents (n=1201) (n=398) (n=292) (n=511)
(A) (B) ©)

Mean (including 0)

2.3 2.0 2.1 2.8 s
0 cards 19% 21% . 23% . 16%
1 card 23% 28% oo 21% 21%
2 cards 21% 22% 22% 20%
3 cards 15% 17% 13% 15%
4 or more cards 21% 13% 21%, 28%,g
C:l\J/:;tsei;n H:_sapt?nnci)cl African American
Base: All respondents (n=1201) (n=807) (n=375) (n=352) (n=320)
(A) (B) © (D) )
Mean (including 0) 2.3p 2500 24p 1.7 2.8 a0
0 cards 19% ge 17%¢e 19%¢ 30% agce 7%
1 card 23%s 21% 24% 28%3s 21%
2 cards 21%p 22%0p 22% 16% 20%
3 cards 15% 16% 16% 12% 23% pgcp
4 or more cards 21% o 24% o 19% 14% 28% pcp
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E “What is your favorite way to use your credit card rewards? ”

Total Gen Y/Millennials Gen X Boomers
Base: All respondents (n=1201) (n=398) (n=292) (n=511)
(A) (B) (C)
Convert to cash 36% 42% pe 33% 33%
Travel benefits with airlines or
hotels 13% 14% 10% 14%
Splurge on things | don't normally
buy 5% 6% 6% 3%
Gift Cards 15% 16% 17% 13%
Other 3% 1% 3% , 5% ,
| don't use rewards cards 29% 23% 31% , 33% ,
White/ Hispgnic/ African American
Caucasian Latino
Base: All respondents (n=1201) (n=807) (n=375) (n=352) (n=320)
(A) (B) (C) (D) (E)
Convert to cash 36% 35% 40% p 32% 51% agcp
't:(r)atl\ellesl benefits with airlines or 13%p 13%p 16% p 6% 18% asp
S&I/urge on things | don't normally 50 4% 6% 7% e 3%
Gift Cards 15% 15% 15% 15% 19% A
Other 3% g 4% g 2% 3% 1%
| don't use rewards cards 29% ce 29% ce 22% ¢ 38% apcE 8%
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M Which of the following expenses do you expect to have in the next 2 years?

Total Gen Y/Millennials Gen X Boomers
Base: All respondents (n=1201) (n=398) (n=292) (n=511)
(A) (B) ©)
Any Major Expense (Net) 82% 850, 78% 82%
Taxes (Net) 39% 36% 3206 45% .,
Travel/Vacation 36% 39% 33% 35%
Home improvements, upgrades, repairs or maintenance 33% 26% 33% 40%
White/ Hispanic/ African _
Caucasian Latino American
Base: All respondents (n=1201) (n=807) (n=375) (n=352) (n=320)
(A) (B (©) (D) (E)

Any Major Expense (Net) 82% 81% 86% agp 79% 89% aep
Taxes (Net) 39%p 41% ap 36% 31% 469% acp
Travel/Vacation 36% 35% 36% 34% 52% psco
Home improvements, upgrades, repairs or maintenance 33% cp 38% acp 27%p 21% 34%p
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Please indicate how you would most likely finance or pay for your upcoming
purchase or expense:

Total Gen Y/Millennials Gen X Boomers
Base: Have Upcoming Expense (n=983) (n=337) (n=229) (n=417)
(A) (B) ©
Cash/ Personal Savings 57% 56% 57% 58%
Credit cards that give cash back 19% 23% . 17% 16%
Credit cards that give rewards 18% 22% 20% 15%
Personal loan or line of credit 14% 18% . 13% 12%
Home Loan 9% 15% 8% 5%
Home equity loan or line of credit 9% 8% 7% 10%
New auto loans 7% 6% 7% 7%
Prepaid card (put funds on the card in advance) 6% 10% 5% 4%
Secured credit cards (A deposit guarantees amount you have available on the card) 5% 10% .. 4% 204
Auto refinance 5% 8% 7% 2%
Private student/educational loans 5% 9% .. 4% .. 1%
Auto secured loan for debt consolidation 5% 9% 4% 1%
Cash-out refinance of 1st mortgage 3% 5% . 3% 2%
Used auto loans 2% 1% 2% 3%
Home renovation loan 2% 1% 2% 3% ,
Other 4% 2% 3% 6% ,
None 4% 2% 5% , 5% ,
Don't Know/refused 6% 5% 4% 7%
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purchase or expense:

Please indicate how you would most likely finance or pay for your upcoming

White/ Hispanic/ African
Caucasian Latino American
Base: Have Upcoming Expense (n=983) (n=652) (n=323) (n=278) (n=284)
(A) (B) (©) (D) (E)

Cash/ Personal Savings 57% 57% 53% 54% 56%
Credit cards that give cash back 19% 18% 20% 15% 34% agcp
Credit cards that give rewards 18% 17% 22%pg 17% 33% acD
Personal loan or line of credit 14% 14% 17% 17% 17%
Home Loan 9% 9% 11% 10% 16% ag
Home equity loan or line of credit 9%p 9%p 7% 5% 9%
New auto loans 7% 7% 5% 4% 5%
Prepaid card (put funds on the card in advance) 6% 6% 7% 10% ag 7%
Secured credit cards (A deposit guarantees amount you have available on the card) 5% 5% 7% 5% 9% ag
Auto refinance 5% 5% 8% ap 4% 5%
Private student/educational loans 5% 4% 5% 8% ase 4%
Auto secured loan for debt consolidation 5% 4% 7% 4% 4%
Cash-out refinance of 1st mortgage 3% 3% 4% 2% 4%
Used auto loans 2% 2% 5% age 1% ¢ 1%
Home renovation loan 2% 2% 1% 1% 2%
Other 4% 5% ¢ 5% e 3% 2%
None 4% 4% 3% 5% 3%
Don't Know/refused 6% 6% 6% 7% 5%
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equity line/loan?

Approximately how much do you owe, in total, on your mortgage and/or home

Total Gen Y/Millennials Gen X Boomers

Base: Homeowner (n=739) (n=183) (n=179) (n=377)
(A) (B) ©)

Average (Excl. 0) 137,990 141,277 150,240 129118

Whi i i
Ite./ Hlspgmc/ African American
Caucasian Latino
Base: Homeowner (n=739) (n=573) (n=190) (n=138) (n=168)
(A) (B) © (D) (E)
Average (Excl. 0) 137,991 140,989 141,285 125,057 181,806 agcp
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For more information on this news release, please contact:

Kerri Ryan

Senior Vice President
Ipsos Marketing
212.584.9267

Kerri.Ryan@ipsos.com

News releases are available at: http://www.ipsos-na.com/news-polls/

54


mailto:Kerri.Ryan@ipsos.com
http://www.ipsos-na.com/news-polls/
http://www.ipsos-na.com/news-polls/
http://www.ipsos-na.com/news-polls/
http://www.ipsos-na.com/news-polls/
http://www.ipsos-na.com/news-polls/
http://www.ipsos-na.com/news-polls/
http://www.ipsos-na.com/news-polls/

