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Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of 
seasoned professionals. We conduct strategic opinion measurement and insight research for a 

diverse number of American and international organizations involving public, elite stakeholder, 
corporate, government agency and media opinion research. As the world’s third largest market 
and opinion Research Company with offices in 87 countries, Ipsos has media partnerships with 
the most prestigious news organizations around the world. Ipsos Public Affairs is a member of 
the Ipsos Group, a leading global survey-based market research company. We provide boutique-
style customer service and work closely with our clients while also undertaking global research. 
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Octogenarians Say Financial Preparedness Was Key in 

Deciding When to Retire 

 
Nine in Ten 80+ Year Olds Advise Younger Generations to Recreate 

Pension-Like Income for Retirement 

 

New York, NY – When deciding when to retire, their financial well-being was 

among the most important factors (68%), more so than their health (53%) or their 

age (42%), according to a new survey of over 500 octogenarians conducted by 

Ipsos Public Affairs on behalf of New York Life. On average, these older adults 

retired at age 64, with over half (61%) reporting that they retired while in their 

60s. Just 18% retired before turning 60, while nearly a quarter (22%) waited until 

they were in their 70s or 80s to retire. 

Nearly three quarters (72%) of respondents agree that the earliest years of their 

retirement were some of the best years. Likewise, nearly half (49%) say that their 

best and happiest year of retirement as within five years of retiring, including 

24% who say that the very first year was their favorite. Another quarter (23%) 

say that their best year was six to ten years after retiring, while 29% say that their 

best year was over 10 years after they stopped working. On average, respondents 

say that their 9th year was the best, though attitudes vary depending on how old 

they were when they retired. Those who retired before age 65 say their best year 

came later – 10.5 years into retirement – while those who retired at age 65 or 

older say that their best year was 6.6 years into retirement, on average. Similarly, 

when factoring in their retirement age, octogenarians’ best year of retirement 

came at age 73, on average. 

Being able to live an active lifestyle (52%) and travel (52%) are among the top 

reasons for selecting this as their best year of retirement, followed by being able 

to spend time with family (46%) and having the income that they needed (41%).  
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Others celebrated a milestone, such as the birth of a grandchild or a wedding 

(14%), while 22% mention some other reason for conspiring this their happiest 

year. 

Being Financially Prepared for Retirement 

Before they retired, these octogenarians were using a variety of vehicles to save 

for retirement, with money market accounts or CDs (73%), managed investment 

accounts (62%), and permanent life insurance (58%) among the most common. 

Roughly half report that they had a direct deposit into a 401K or 403B (50%), 

investment annuity (such as a variable annuity, which allows you to invest some 

of your savings in various investment options, and guarantees income payments 

in retirement, 48%), an income annuity (which allows you to convert part of your 

savings into a stream of guaranteed lifetime income payments that you receive in 

retirement, 48%), or a mortgage (46%). Just over a quarter (26%) used an 

automatic college savings plan to help achieve their financial goals. 

Majorities who have each of these savings vehicles are confident that these will 

help them achieve their financial goals, particularly when it comes to savings 

such as money market accounts or CDs (77% are very/somewhat confident), and 

managed investment accounts (77%) – also the most commonly used savings 

vehicles. Before they retired, two thirds of those with permanent life insurance 

(66%) had confidence that this vehicle would help them reach their financial 

goals, while nearly as many say the same of direct deposits to a 401K/403B 

(60%), their mortgage (59%), income annuities (56%) and investment annuities 

(56%). The one exception here is automatic college savings plan, with just 19% of 

those who have this type of account believing that it will help them to achieve 

their financial goals. 

Now that they are retired, the most prevalent savings vehicles and sources of 

income are Social Security (90%), savings accounts (57%), traditional pensions 

(55%), and permanent life insurance (46%). About three in ten have an 
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investment account that they actively manage (34%), income annuities (29%), or 

investment annuities (28%), while fewer say that they have a 401K/403B account 

(22%) or a mortgage (23%), and 8% say that they do not have any of these. 

Among those who have these accounts, roughly two thirds say that each has 

served them well (though slightly fewer feel this way about their mortgage (60%) 

or their permanent life insurance (57%). Further, many who do not have these 

vehicles in retirement wish they had them, particularly when it comes to a 

traditional pension (45%). Roughly a third wish they had income annuities 

(36%), a 401K/403B (35%), an investment account that they actively manage 

(35%), investment annuities (34%), a savings account (33%), or permanent life 

insurance (30%). Less than one in five would like to have Social Security (13%) or 

a mortgage (17%). 

With many of these octogenarians benefiting from pension-like income in 

retirement, nearly nine in ten (88%) would advise younger generations to 

recreate this type of income when they retire. Further, a majority (52%) also feel 

that their auto-pilot income sources have given them greater peace of mind than 

accounts that they would need to actively manage themselves. 

Despite these efforts to prepare financially for retirement, many have faced some 

surprises. Three in ten (30%) say that they had to dip into their retirement 

savings for unexpected expenses, such as health issues, or to assist family 

members. More women than men (34% vs. 23%) report that they have had to use 

retirement savings for these reasons. Also, over half (54%) say that when they 

were planning for retirement, they were not expecting to live as long as they 

have. 

These are findings from an Ipsos poll conducted on behalf of New York Life, fielded October 

2nd – 8th, 2015. For the survey, a sample of 514 US adults ages 80 and older was interviewed 

online. The precision of Ipsos online polls is measured using a credibility interval. In this 

case, the poll has a credibility interval of plus or minus 4.9 percentage points for all 

http://aapor.org/Understanding_a_credibility_interval_and_how_it_differs_from_the_margin_of_sampling_error_in_a_publi.htm
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respondents. The data were weighted to the U.S. current population data by gender, age and 

region based on Census data.  Statistical margins of error are not applicable to online 

polls.  All sample surveys and polls may be subject to other sources of error, including, but 

not limited to coverage error and measurement error. Where figures do not sum to 100, this 

is due to the effects of rounding. 
 

 

## 

 

For more information on this news release, please contact: 

 

Chris Jackson 

Vice President 

Ipsos Public Affairs 

Chris.Jackson@Ipsos.com 

 

News releases are available at: http://www.ipsos-na.com/news-polls/ 

 

 

About Ipsos 

Ipsos is an independent market research company controlled and managed by research professionals. 
Founded in France in 1975, Ipsos has grown into a worldwide research group with a strong presence in all 
key markets. Ipsos ranks third in the global research industry. With offices in 87 countries, Ipsos delivers 
insightful expertise across five research specializations: brand, advertising and media, customer loyalty, 

marketing, public affairs research, and survey management. Ipsos researchers assess market potential and 
interpret market trends. They develop and build brands. They help clients build long-term relationships 

with their customers. They test advertising and study audience responses to various media and they 
measure public opinion around the globe. Ipsos has been listed on the Paris Stock Exchange since 1999 and 
generated global revenues of €1,669.5 ($2,218.4 million) in 2014. To learn more about Ipsos’ offerings and 

capabilities visit www.ipsos.com 
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